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UTONE MAKES A HOUSE A 


NUTONE VENTILATING FANS ! | NUTONE HEAT-A-LITE 


: Eliminate kitchen grease and banish ... Warm up "Cold Spots'’ in hard-to-heat 
cooking odors with NuTone's exclusive, quickly : rooms. A revolutionary new electric ceiling 
removable patented grille . . easiest to , Gar heater and overhead light. Saves valuable 
clear highest air delivery . . Quieter nt amc wall space. Easy to install ...no pipes... 
operation. Lower in cost easier to in- — ; no ducts. Safer than wall heaters. 4 models 
stall. Choose from 9 wall and ceiling models : i - + » $49.95 to $64.95. 
- $24.95 to $36.75. 


NUTONE DOOR CHIMES 


.. + Get rid of "Noisy Bells and Buzzers."' 
Give your home's a friendly, musical welcome 
at the front door. 14 smartly styled models 
for kitchen, hallway, or living room .. . 
harmonize perfectly with any interior. $4.25 
to $82.50. 
* U.S. and Foreign Patents Pending. 

All prices subject to change without notice. 
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Magazine Survey Shows 


BUILDERS PREFER 


=» BRUCE HARDWOOD FLOORS 


7 TO f over next leading orand 


Nation-wide survey by leading builder magazine shows the tremendous preference 
for Bruce Hardwood Floors over 200 brands manufactured in the United States. 


What brand of hardwood What brand of hardwood flooring 
flooring do you prefer do you think home buyers 
to use when available ? ; prefer to have in their homes ? 





















BRUCE HARDWOOD FLOORS 





9.7 TO 1 FOR 
BRUCE OVER NEXT 
LEADING BRAND 


7 T0 1 FOR 
BRUCE OVER NEXT 
LEADING BRAND 








Bullders say they prefer Bruce Hardwood 





Floors for these 10 principal reasons: 


Well manufactured Easy installation | | 

Uniform quality Nationally advertised ll ARDWOOD FLOORS 
Good appearance Variety of types 

ae siean’ pons Gx) BLOCK + STRIP = PLANK 
Popular demand Satisfactory experience : 


FOR COMPLETE DATA ON BRUCE HARDWOOD FLOORS, WRITE E. L. BRUCE CO., MEMPHIS 1, TENN. 
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NEWS 


BEHIND THE BLUEPRINTS 


LETTERS 


EDITORIAL Cornerstone for a new magazine 


ARCHITECT-CLIENT HOUSES 


Landis Gores house in New Canaan, Conn. 


Campbell & Wong remodeling in Marin County, Calif. 


Marcel Breuer house linked to a trailer 


Joseph Esherick and the third dimension 


John Lloyd Wright’s lichenaceous ornament 


MERCHANT-BUILDER HOUSES 
EDITORIAL What lies ahead for home building 
Kenneth Albright & Curtis McFadden’s La Habra, Calif., houses 
Edward S. Fickett, Architect 
Is building inflationary? by Miles L. Colean 
Place & Co.’s 1952 houses in South Bend, Ind. 


Airmen’s dormitory 


Dorothy Shahan’s Title | house in Phoenix, Ariz. 
Frank R. Fazio, Architect 


The case for the wider lot 


New slab heating system in Robert Dvorak’s houses 


New products 


PREFAB SURVEY 


REVIEWS 


PRODUCT NEWS 


TECHNICAL PUBLICATIONS 


Cover: Landis Gores house (p. 108) Robert M. Damora photo 



















Kausline 
POAC DOA A 


The JERSEY 75 OIL-FIRED 


app COUNTER FL 


Logical design for the home 


WITHOUT A BASEMENT! 


@ Saves time @ Saves material @ Easy installation 




















@ One complete package @ Low initial cost 









@ Engineered specifically for utility room or closet 
installation in slab or crawl space homes 






@ Designed primarily for warm air perimeter heating | 






@ Ideal for large scale, low cost, housing developments 















Cut installation costs, overcome metal shortages, dis- 
charge warm air from the bottom of the unit directly 
into the crawl space underneath the dwelling. For 
conventional perimeter heating, ducts can be formed 
right in the concrete during slab type floor construc- 
tion. The use of vitrified clay pipe, in the place of 
metal ducts, has also proven satisfactory! 

We supply all essentials including a 275 gallon fuel ) 
storage tank with each and every unit! 


Complete details from Dept. H ]. 













There is a KAUSTINE. 
Winter Air Conditioner 
for every type of home 
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sree 


SATISEACTION 





. '@) MPAN 7; IN C . Modulated Warm Air Furnaces from 65,000 to 270,000 B.T.U. 
Septic Tanks ... Pressure Vessels ... Oil and Gasoline Storage 
PERRY, NEW YORK Tanks ... Truck Tanks ... Custom Built Fabricated Equipment 
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Are you taking full A VA N TA t E 








Look for this sign first if there are 
things you’d like to do for your home. 
You can have what you want and dream 
about now. You pay out of income in small 
monthly payments. 

Let the ABC dealer suggest and advise 
you on how you may add a room... provide 
an extra bathroom . . . make your kitchen 
more efficient and beautiful . . . enjoy the 
latest in heating and plumbing equipment 
... reroof, paint. Whatever you want, he can 
help you with plans, assure you of quality 


of ABC help? 


materials, excellent workmanship, and con- 
venient, low-cost financing—truly a one-stop 
service. Not only will you enjoy the benefits 
of these steps to greater comfort now, but 
you also enhance the value of your property. 

Remember above all, when you do busi- 
ness with a dealer displaying the ABC sign, 
he knows your problems. You can buy in 
confidence—you are assured of integrity— 
you receive the utmost in value—you get 
the advantage of a financing plan especially 
designed for you. 


ABC has prepared a little brochure, “How To Make Your Home More Livable.” 
Write for a complimentary copy. 


- ALLIED BUILDING CREDITS, INC. 


P. O. Box 3426 Terminal Annex, Los Angeles 54, California 





A PROFITABLE SELLING 
TOOL FOR THE LIGHT 
CONSTRUCTION INDUSTRY 


Dealers and Contractors: Offer 
easy ABC terms and make 
more sales now. Immediate 
cash to you; no tied-up capital. 
Fast service, simple forms, 
helpful field men. You deal 
with a nation-wide, experienced 
concern who knows and under- 
stands your problems. 


Brancu Orrices: Baltimore, Birmingham, Boston, Buffalo, Charlotte, Chicago, Cincinnati, Cleveland, Columbus, Dallas, Davenport, Denver, 
Des Moines, Detroit, Houston, Indianapolis, Kansas City, Los Angeles, Miami, Milwaukee, Minneapolis, New Orleans, Newark, Oklahoma 


City, Omaha, Philadelphia, Phoenix, Pittsburgh, Portland, St. Louis, Salt Lake City, San Francisco, Seattle, South Bend, Tampa, Toledo. 





























THE NEW TREND IN TEMPERATURE CONTROL PROVIDES 
The Kind Of Comfort Your 
Clients Have Always Dreamed About 


Now you can give them comfort in its finest form— 


by specifying Honeywell Zone Control for the heating. 


This striking seven room house is the home of Mrs. Sally Klimsza in 
Detroit. Located in a quiet residential section, it’s an excellent example 
of how, with careful planning, architects Palmquist & Wright furnished 
their client with privacy in a well-populated area of the city. 

And it’s an excellent example, too, of how the new trend in temper- 
ature control can help you give your clients comfortable, even warmth 
all winter long. 

When he developed the floor plan, Richard B. Pollman, designer with 
the Detroit architectural firm of Palmquist and Wright, realized no 
ordinary temperature control system would do. 
“The house naturally divided into two areas,” he 
says. “Each had its own heating problem. The only 
way to insure real comfort was to give both areas a 
separate thermostat system.” 

This was done, and today the Klimsza koize ¢s 
comfortable throughout —all winter long. 

So why don’t you specify Honeywell Zone Control 
for your clients? Then you'll be giving them the kind 





of comfort they ve always dreamed about. 























































































































Activities Room in 
Heating Zone | 























Mrs. Klimsza and her 


friends often spend a 











comfortable, compan- 





ionable evening here. 





The warmth of a erisp 





wood fire aids conversa- 





tion—and doesn't upset 





the heating balance of 






the home. Honeywell 





Zone Control easily takes 
care of that, compensat- 
ing for the extra heat 
















from the fireplace with- 
out making other parts 


of the house too cool. 
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This view of the exterior, looking west, shows quite clearly how 
the stone wall shields the garden court from the street, insuring 
privacy. At the center and to the right are the living room and 
bedrooms —in heating zone 2. Hidden from view by the living room, 
and opening on the north side of the garden court is the activities 


room—in heating zone 1. The two-zone heating control system that 
provides comfortable, even warmth was installed by the Detroit 
heating firm of Tuck & Son. 


HONEY WELL 
CLOCK 
THERMOSTAT 





Owners say the Honeywell electric or electronic clock thermostat 
is wonderful because it turns down the heat —automatically — when 
they go to bed, and gives them a nice cool room to sleep in; turns 
up the heat—automatically —while they’re still asleep, and their 
home is warm when they get up. Saves them fuel, besides! Learn 
how the Honeywell Clock Thermostat is ideally designed for use 
with Zone Control systems. Call your local Honeywell office — 
there are 91, in key cities across the nation. Or send the coupon 
below. And why not do it today ? 


Honeywell 4 
it we (Couttrols 
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The corner bedroom —in heating zone 2—has both a north and an 
eastern exposure. But even on a typical winter day when the sun 
is bright from the south and the wind is strong and cold from the 
north, this room is comfortably warm—thanks to Honeywell Zone 
Control. And during the parts of the day when the bedrooms are 
not in use, temperatures can be lowered to save fuel—while the 
sun helps warm the living room. This feature of Honeywell Zone 
Control has proved popular with home owners everywhere. 

















The living room —in heating zone 2— exposes large glass areas to the south 
and to the west. Thus on bright winter days large amounts of solar heat add 
considerable warmth to the room from mid-morning until late in the after- 
noon. Without Zone Control—with a separate thermostat in each heating 
area to compensate for this effect—rooms not similarly situated would be too 
cool much of the time. But the Klimsza home, properiy controlled by 
Honeywell Zone Control, is comfortable all the time —all winter long. 


MINNEAPOLIS-HONEYWELL REGULATOR CO. 
Minneapolis 8, Minnesota, Dept. HH-1-23 


Gentlemen: Please send me full facts on Honeywell Zone Control and the Honeywell 
Clock Thermostat. 





Name civdiinaioaiimallemaal 





Firm Name cthaiate 





Address 





State 











City Zone 











FOR INSTANCE—quality that 
the home-owner never sees is 
built into Curtis Silentite 
windows. The double-hung 
Silentite windows which 

flank this big Curtis picture 
window have the famous 
“floating” weatherstrips that 
assure a snug fit, yet permit 
easy operation. There are 
spring bronze leaf type 
weatherstrips at the meeting 
rail and also at the bottom 
rail. Double “Z” type spring 
bronze weatherstrips at 

the sides give uniform pressure 
on both sides of the window 
in all positions of opening. 


QUICK INSTALLATION— Because Silentite 
double-hung windows are precision-made, 
they can be installed in an average time 
of 3 minutes per opening. Silentite 

units provide easy operation, which they 
maintain throughout their lifetime. 

Each part of Silentite is specially designed 
with relation to all other parts so that 

all parts harmonize perfectly and fit 
properly. Remember, the Silentite window 
is a complete unit, consisting of frame, 
sash, lock, trim, screen and storm sash. 


CurtiS 


LA Ae 


SILENTITE 


PRE-FIT 
the Jnsu/ated window 











Curtis makes a complete line 
of architectural woodwork for 
the modern home. Make 
your next house ‘‘all Curtis."* 


Chow moe to a Vw than, mail th eye! 


TROUBLE-FREE CASEMENTS — Tests made by a nationally 
known independent laboratory show that Silentite 
wood casements will reduce by 16.4% the heat loss 
that usually occurs with ordinary casements, 

under comparable conditions. Silentite casements are the 
4 most weathertight casements made. They will not stick, 
bind or warp. The sash cannot rattle or vibrate, 

cannot swing in the wind. Condensation is reduced to the 
minimum by the use of insulating glass. 

Screens are furnished. 









Complete technical information 
about Curtis Silentite 
windows and Curtis Woodwork 
is yours for the asking— 
mail the coupon! 

















Curtis Companies Service Bureau 
MB-1S Curtis Building, Clinton, lowa 


Gentlemen: 

I want to know more about Curtis Silentite Win- 
dows. Please send me your free window booklet. 
Iam ( ) Architect ( ) Contractor (_ ) Prospec- 
tive Home Builder ( ) Student. (Please check 
above.) 


PN chasis ce okakenseae aves sewects weeebue 
Do ews ena eae ane seude vobedeeuune 
CS. bas cas scngwigeaes ee EOE ee eee 


Dicnasanen earn abdseiehbiienen tie nies ei teenGed 
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BRIXMENT 


uw 


Aswe from the brick, the most expensive item in masonry 
work is the bricklayer’s time. Therefore the most economical 
mortar you can use is the one that enables the bricklayer to lay 
the most brick per day. Brixment mortar saves bricklayers’ 
time because it is more plastic and stays plastic longer: 

(1) Requires less chopping and retempering on the board. 
(2) Works faster and easier. 


(3) Sticks to the brick — saves unnecessary stooping to the 
board for more mortar. 


(4) Easier to tool. 


(5) Doesn’t gum up the trowel — makes a neater job that 
costs less to clean down. 


LOUISVILLE CEMENT COMPANY, Incorporated, 


JANUARY 1952 


LOUISVILLE, 





KENTUCKY 








Hollow Core or Solid Core..... 


ATLAS OFFERS 


EXCLUSIVE FEATURES 
IN 


FLUSH DOOR CONSTRUCTION 


I, the Atlas Hollow Core Flush Door, 
kiln-dried hardwood struts —running 
both laterally and perpendicularly — 
interlock to form a grid. Wherever two 
struts interlock, the outer corners are 
beveled to permit free air circulation. 
The carefully machined frames are of 
kiln-dried Poplar, Basswood or White 
Pine. Lock blocks on each side permit 
hanging from either righ’ c: left. Be- 
fore the surface panels are vonded to 
core and frame, the interior surfaces 
have been completely sized, to coun- 
terbalance the pull of the final exterior 
finish. 


The core material of the Atlas Solid 
Core Flush Door is Balsa Wood— inert, 
proof against stress and warpage. 
With the same K factor as cork, Balsa 
has important sound-deadening quali- 
ties. Its low thermal conductivity means 
efficient insulation. Its light weight 
means light weight for the finished 
door. The core blocks are positioned 
within a frame of kiln-dried hard- 
wood, Lock blocks on both sides per- 
mit the door to be hung from either 
right or left. 





—January 22-24; 


February 12-14, 


eee: 





Visit our displays: Cleveland—Building Materials and Equipment Exposition 
New York—Northeastern Building Materials Exhibit— 
January 28-31; Chicago—lIllinois Lumber and Material Dealers Exhibit— 


ATLAS DOORS - ATLAS PAN 
















The beauty of an Atlas Flush Door rests 
upon the simplicity of its lines and the 
quality of its surface panels. The choice 
of woods is wide—from the famous 
Northern Hardwoods to Southern Gum 
to Western Fir. Birch, Gum, White Pine 
and Oak lead in popularity. To your 
specifications—you have the choice of 
every suiable, exotic wood available 
anywhere in the world—such as Ma- 
hogany, Limba, Chen Chen, Avodire 
and Prima Vera. 


Less expensive paint grade veneers 
are available when the door is to be 
painted. Stains on Gum offer a choice 
of Mahogany, Walnut and other “‘fur- 
niture’’ finishes. There is an Atlas Flush 
Door to match every architectural 
scheme. 


From standing tree to finished product, 
every Atlas Door is produced under 
one ownership, one standard of con- 
trol, one responsibility . . . Let us send 
you literature to file on both Atlas 
Doors and Atlas Panels. We'd like to 
get acquainted. Kindly address your 
inquiry to Dept. 35. 
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24 SALES OFFICES AND WAREHOUSES 





PANEL AND DOOR DIVISION 


18 MANUFACTURING PLANTS 


Boston, Mass. 






Los Angeles, Cal. (2) 
Oakland, Cal. 
Sacramento, Cal. 
San Francisco, Cal. 
Denver, Colo. 
Chicago, Ill. 
Evansville, Ind. 


Gladstone, Mich. 
Munising, Mich. 
Goldsboro, N. C. (2) 
Plymouth, N. C. 
Kiamath Falls, Ore. (2) 
Portland, Ore. 
Williamsport, Pa. 
Newport, Vt. 


Anderson, Cal. 
Crescent City, Cal. 
Laurel, Del. 
Brunswick, Ga. 
Houlton, Me. 
Greenville, Me. 
Patten, Me. 
Codillac, Mich. 





ATLAS 


PLYWOOD CORPORATION 


STATLER BUILDING, BOSTON 16, MASS. 
TELEPHONE: HANCOCK 6-0016 TELETYPE: BS-644 





Detroit, Mich. 
Gladstone, Mich. 
Grand Rapids, Mich. 









New York, N. Y. 
Goldsboro, N. C. 
Cleveland, Ohio 
Dayton, Ohio 
Oklahoma City, Okla. 
Tulsa, Okla. 
Portland, Ore. 
Pittsburgh, Pa. 
Corpus Christi, Tex. 
Houston, Tex. 

San Antonio, Tex. 


Tacoma, Wash. 
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Out of Sight... 
Out of Mind! 


Kitchen work area disappearsina second 
when you close this handsome “Modern- 
fold” door. When the “Modernfold” door 
is open the entire area is free for big 
family dinners—informal entertaining. 

Here’s how builder George M. Holstein 
III combines ideas and ‘“‘Modernfold” 
doors to build more room for living into 
his low cost “Westmont Tract” homes in 
Los Angeles. Reports Mr. Holstein, “Our 
homes with ‘‘Modernfold”’ doors sell 
faster than those without.” 






































Your ideas come to life... for life 
with “MODERNFOLD” doors 


You’re sure to keep clients happy 
when you specify “Modernfold” — 
the original folding door. Why? 
Because no other folding door any- 
where equals ‘‘Modernfold”’ for 
quality of design... for quality and 
strength of materials. 


Your clients will like space- 
saving ““Modernfold” doors because 
they last longer, look better, oper- 
ate easier. You'll like specifying 
“Modernfold” —because the line is 
so complete. You can get exactly 
what you need in a ‘““Modernfold” 
door for every closure or space 
division problem. 


Sold and Serviced Nationally 


NEW CASTLE PRODUCTS, NEW CASTLE, INDIANA 
In Canada: Modernfold Doors, 1315 Greene Ave.,Montreal 





Only "MODERNFOLD” Doors 
have center-line design—the same 
number, same type, same size 
hinges... both top and bottom... 
on both sides of the track. 


YOU CAN’T 





the doors that fold 


. 
modernfold 
D o o RK Ss 


by NEW CASTLE 


COPYRIGHTED NEW CASTLE PRODUCTS 


like an accordion 





195 


} 
t 
j 
' 
i 


Better Looking 





Longer Lasting 





Fabric covering completely con- *‘Modernfold”’ doors have more 
ceals all operating mechanism— _ steel hinges both at top and bottom; 
no cornice needed to hide track, more steel in each binge more 


trolleys and hinges. 


GET MORE IN A FOLDING DOOR 


New Castle Products 
Box 860 
New Castle, Indiana 


Gentlemen: 





2 Rae ee Gao oeere wa 
4 iddre ss 


City - .. County 


vertical steel rods. 


Please send me full details on ““Modernfold”’ doors. 
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“Sold 125 G-E houses—each with His General Electric equipped projects | 
G-E Kitchen-Laundry!” won an N.A.H.B. award! 
Here’s Mr. Arthur Oman of Weymouth Heights, Mass. who Mr. Herbert Tandy (above) and his associates, Messrs. ) 


Norman Tandy and Alan D. Allen, are builders of the Saddle- \ 
Wood Hills Development in Hillsdale, New Jersey. N.A.H.B. 

stated: ‘*The projects presented were a great credit; sound Y 
planning, ingenuity, and market-appeal were all in evidence.” i 


sold 125 houses within 10 days. He says: “I’m sold on the G-E 
Kitchen-Laundry in new homes just as Mrs. Duffy is!” Mrs. 
Duffy (also above) says: “*All my friends wish they had a G-E 
Kitchen-Laundry for just that extra $3.50 a month!” 





Again in 1952, successful builders will 


pre-sell houses by featuring 
the G-E Kitchen-Laundry! 


Your houses will sell much faster when women 
see all the wonderful, timesaving equipment 
and learn that it adds as little as $3.50 a month 
extra to regular monthly mortgage payments! 


Here you see photographs of six successful builders from 


nameplate, prospects become more quickly sold on the 
house because they’re well-acquainted with General 
Electric products. They know they are the very finest 
appliances available. They associate the quality of the 
appliances with the entire construction of your houses. 


3. Even families with $50-a-week income are enjoying 


the comfort of a G-E equipped Kitchen-Laundry! That’s 














various sections of the country calling back on women 
. He 
who purchased houses from them months previously. _ because... nm 
“Call-backs” convinced these builders—more than 4. The buyer pays as little as $3.50 a month more on j He 
ever—that it pays to feature the G-E Kitchen-Laundry _his regular monthly mortgage payments. j loc 
in the houses they build. a. 
Isn’t it time you, too, took a good look at these facts? Whether you sell 10 or 1000 houses... | 
We sincerely believe that if you do something about . .. you can sell them faster if they’re equipped with . 
them, you will sell your houses faster. matched General Electric Appliances. | 
1. You know that most women want—and expect— Why not start selling your houses faster, just as the 
convenient, timesaving kitchen and laundry appliances builders on these pages are? | 
in their new homes. See your local G-E distributor, or write to the Home 
2. When these appliances bear the General Electric Bureau, General Electric Co., Louisville 2, Kentucky. 
THE MAGAZINE OF BUILDING Hd 
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“G-E equipment gives us a 
distinct advantage over competition!” 


Here’s Mr. Clarence M. Lemon, builder of Wichita, Kansas 
homes who says: “We sold our entire project of 49 houses the 
very first day. We included the General Electric Kitchen- 
Laundry because we felt it gave our homes a distinct advantage 
over others selling in about the same price range.” 





“Sold 100 G-E houses—mostly 
to people with $50 to $70 incomes!" 


Here’s Carl B. Anderson of Virginia, Minn. who sold 100 
houses with G-E Kitchen-Laundry during the past three years. 
He says: “It was the kitchen-planning service offered by the 
local G-E distributor that first interested me in including the 
G-E Kitchen-Laundry in my houses.” 














“It’s the clincher that 
helped us close 156 contracts!” 


Mr. Edwin I. Abbott of Lyons, Illinois says: ““The complete 
G-E Kitchen-Laundry in our ‘House of Charm’ homes was 
the clincher that helped us close 156 contracts in one week end. 
A woman is really sold when she sees General Electric Appli- 
ances included as a part of the complete house package.” 


**57 sold the first day 
+s. rest sold themselves!” 


Here’s Mr. Chas. A. Mohr, president of the Builders Assn. of 
Maryland. He says: ““No matter what the price range may be, 
women do expect to see General Electric equipment in the 
kitchen, or else they’re not keenly interested. It’s no secret: 


7? 


G-E Kitchens sell my houses! 


Be sure to drop by G-E Booths 114 and 115 at the N.A.H.B. Convention ! 


GENERAL @@ ELECTRIC 
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Pandheatiiel shale tiles make the finest roof you can a 


Le 
All Ludowicigroof tiles are of hard burned 
shale, €6lorful aiid harmonious with any style 
‘Grchitecture and have a protective per- 
Which can ey oa —_ a! in 1 
me. With ¢ tos 


ei wih lie aasitishie 


a ERT Te 


sted tn 


Dt. iT nia 


UDOWICI-CELADON COMPANY SiO » 
"eee 


75 EAST WACKER DRIVE * CHICAGO 1, ILLINOIS naaeess- ie 
Dallas 9, Texas Cleveland 20, Ohio eer a 


New York 17, N.Y. Washington 5, D.C. : 
565 Fifth Ave. 740-15th St., N.W. 4801 Lemmon Ave. 12734 Woodland Ave. | eae 
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The greatest heating advancement in 20 years 
brings od 
rings oe 
| eet loan ee al ERE Se NR REI 
| 
. ie y 
} 
) SAVE-WAY AIR SY-STEM 
Here’s a genuine way to specify better heating and improved 
comfort and at the same time cut installation material and labor 
costs up to 35%. 
The new Janitrol Save-Way Air System combines the latest 
advancements in both equipment design and warm air circu- 
} lating methods for greater heating satisfaction. 
Some of the features that will help you provide greater comfort 
include Constant Air Circulation ... Perimeter Heat Distribu- 
: tion with warmth evenly circulated from outside wall registers 
...meater, more compact installations using standard 4” round 
duct . . . Elimination of all the old shortcomings of forced 
warm air such as cold floors, sudden cold and hot air blasts. 
\ . . 
You can place a Janitrol wherever convenient to your floor 
plans, in basement, first floor closet or utility room or in the 
attic. 
Write for complete Janitrol Save-Way Air System data on 
installation methods and savings. 
; ee 
Buxto T stReM so] Sen Jore pas. a ss 
) { 
FRONT Bt | tone wan. FRON q 
T_BtD eM ere. s1_BED OM mee 
7Ait BIU/He. LIVING RM ai 74 wu LIVING BM 
3° 14'-10° it- Sx 14-10 
iss Bro/MR 14765 BStU/Me 
| \Axe wag. 30X6RAG | ! mon wace | 
2-34414 STACKS 
v = 
“Toes aero a lore Fae el Sa | 
) . PLENUM BELOW 34x10] STACK ania |stacn | 
KITCHEN | | 
REAR BED RM | REAR BED OM WEA | 
O-6 4 to" TOAGS 6520 SIUM 7485 BIUMR 
@570 Bwiie _— a KITCHEN ha omeien: loxGwaa 
W-Zx ize } Saxt0 STACK 
7405 blu/HR, 
santo] STACK la sesh m mae | 
a | I ye + ; t 

> e ry . 

: Typical floor plan of single story house with enclosed One story house using attic installation—note that only 
crawl space. Perimeter heating and CAC “know how” two return air grilles (RAG) are required... this simli- 
assures minimum temperature variation from floor to fication indicates some of the installation savings that 
ceiling. , can be made. 

@ On the use of critical rseials. __USE THIS HANDY _COUPO N a 
@ Cutting into main supports and . 
tearing members. i SURFACE COMBUSTION CORPORATION Toledo, Ohio 
@ Considerable planning and ' 
detailing time. i Please send complete information on the Save-Way 
@ By reducing to a minimum : Air System. 
@ Up to 35% on installation service “call-backs”’ and cus- : 
i labor and material costs. tomer complaints. i ARR ciagesdencdacuascaneuaed 
: . * .:. *,? * ' 
e Complete Line of Automatic Heating—Gas Conditioners, Boil- i Address .............++: eceededsecsdeces ues 
ers, Gravity and Floor Furnaces, Attic Units and Unit Heaters, i 
— and Oil Fired Conditioners and Boilers. 0 Se ocak wkeaaes ‘ 
ae 
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Now you can design and build into your residential 


projects these newest and smartest of all interior doors ... and get 
rompt delivery from warehouse stocks to coincide with your building schedule! 
promp y y 8 


Greatly increased production facilities enable Truscon to set larger manufacturing 
schedules for these strong, beautiful swing and slide steel doors. They offer these exceptional 
advantages: STABLE DIMENSIONS. Won’t ever warp, twist, shrink or swell. 
QUICK INSTALLATION. No fitting, cutting or planing at any time. 
EVERYTHING FURNISHED. All hardware, hinges, locksets and frames supplied with each door. 
LOW COST. Compete very favorably with doors of other materials 
when all factors are considered. 
See SWEET’S for complete details on the entire line of Truscon 
Residential Steel Doors (Swing and Slide Types) for every 
purpose; and write for detailed literature on all other 
Truscon Steel Building Products. Truscon® Steel Company, 
1056 Albert Street, Youngstown 1, Ohio. Subsidiary of , 
Republic Steel Corporation. ie leees 2 


TRUSCON 
































See us at the 
National 
Home Builders’ Show 
Stevens Hotel, Chicago 
January 20-24 
Booth 5-6-7 















a name you can build on 
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VOLUME SALES + PROJECT SAVINGS *© MINIMUM RISK «© PROMPT DELIVERY + FINANCING 
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, * CAN SELL MORE, build more, profit more in 1952, whatever the 


; with the 752 market, materials or financial outlook, if you build the new, 1952 P&H 
factory engineered homes. 

Architect John Normile, AIA, has designed new eye appeal, buy 

Psi appeal, into these contemporary homes. They're planned and priced 


to capture the cream of every profitable volume market. 
F Whether you build for individual home buyers, or plan defense 

home housing communities, you can share the “across the board” savings of 

prefabrication ... volume sales, project savings, minimum risk, prompt 

delivery, financing ... keys to the P & H Builder Profit Plan. 
Start your own building boom, your profit boom, now. Write for 
booklet today. Meet P & H engineers at the NAHB show, Chicago. 
Plan to see the 52 P & H home at Port Washington. 


Hatuisehheqor Covporilion, 


HO US €S- B I 


TE SPRING STREET PORT WASKRINGTON, WIESCONSIN 








XING 























See P & H Homes « Space 14 « NAHB Show « January 20-24 
Hilton (Stevens) Hotel 
Chicago 


P & H homes combine sales appeal of 
® architect designs with cost and risk savings 
P&H me builders 8 ak SAVINGS 


advantages of engineered construction. 


* 
are winning P & H builders get advertising and sales 
help, interim financing if local funds are 
Moo e limited. These features assure your profits: 


e 48 elevations, 6 plans, all reversible 




















e@ 2 or 3 bedrooms, basement or utility 

@ models priced for every volume market 
e Rusco self-storing storm windows 

e Lumite plastic screens 

@ Thermopane picture window 


@ roomy closets with sliding doors 


Start your own building boom now. Ask 
for P & H Builder Profit Plan. 


H- Oo U Ss E S DD Tt¥ ws O N 


11 SPRING STREET, PORT WASHINGTON, WIS. 




















CUSTOMERS DON’T BUY s 
HOUSES BECAUSE OF oa y LS 


-— “TRIPLE-SEALED I 
DOVE-TAILED ws a) 
SMACK JOINTS”! 








—_ 


! They Look for Qualityzinhings 
4 Y, 





to Prove Top Quali 


Most customers have no way of judging oe — — —— ane 
the quality of internal construction. é 


They judge a house in terms of things 
they know...and they know a good 
kitchen from a cheap one! An American 
Kitchen spells high-quality . . . easily rec- 
ognized ... and prospects use it as a sort 
of measuring stick to judge the quality — J 
of the hidden construction as well. Wien “s 7 











It pays to feature American Kitchens. a ie i yey Oe — 
They are more economical because they Se ate 
give you more sales return per dollar, sell 











a * 





houses faster than any other brand. a SA Sg - 
. ee a " 
On your next project... feature Ameri- a te I h- di 
. ° 2 eS ft _—. eT 
can Kitchens. Mail coupon today! Be @ “So ‘ I 
AMERICAN CENTRAL TR CONNERSVILLE, a Prem KS 
DIVISION (GQ) “esana - @ ae 
“5, . Jy St 

















Rounded drawers—no cor- 
ners or cracks to catch dirt, 
glide on noiseless slides. 





Extended counter tops— 
extra knee and toe room 
for easier working, 


Concealed door and 
drawer pulls eliminate dirt- 
catching handles. 





Larger sink bowls—aver- 
age 2” larger front to back, 
no dirt-catching ledge! 
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SELL HOMES FASTER 


DETROIT PUBLIC LIBRARY 


to Builders— MAIL TODAY 


al Division, Dept. MB- 
yring Corp-, 


Free 

rican Centr 
AVEO —— 
Connersville, Ind. distributor send 


m / > 
Please have.w Architects an 
o 


y = 
Builders’ File. a 


Name——— : 

dress———— : a 

oa bee cena Zone ___ State-——— 
i 





















Cut-away view of Bilt-Well’s exclusive Jamb-liner and 
weatherstrip—the secret of the Bilt-Well Window's su- 
periority. 








i be 4" 
— uf ' 
\ ¥ é 

Look... a wide overlap- 


ping “blind stop"—plenty 
of room for nailing to se- 
curely anchor frame and 
form a weathertight wind- 
proof installation. 


Sash can te installed and 
removed without tools and 
without removing weather- 
strip, before inside stops 
are applied. 


Write for your set of Architectural 
Details of Bilt- Well Woodwork, 


4 
a 





» 
a+ 
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The patented Superior 
Jamb-liner provides flexibilit: 
for expansion and contraction so 


that the window slides easily, quietly 
and smoothly at all times; and also main- 
tains weathertightness at all times. This carefully 


5 BILT-WELL 


Unit Wood Window 


3 
oe 
3 
4 
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“Thin io The 
Reasor The 





6 Superion 




















engineered, resilient weatherstrip maintains just the right pressure at all times 
so that you always have what everyone wants most in a window—complete 
weathertightness and easy, smooth operation! 

And, of special interest to dealers, contractors and architects is the fact that 
Bilt-Well Superior Units are now made easily adjustable to various wall 


thicknesses. See illustrations below. 


CARR, ADAMS & COLLIER CO., 


Here’s a list of the 
BILT-WELL LINE 
Superior Unit Wood Windows 
Exterior & Interior Doors 
Entrances and Shutters 
Clos-tite Casements 





Dubuque, lowa 


gansoiet. 








25/32” outside sheathing 


Carr-dor Garage Doors 
Basement Unit Windows 
Louvers & Gable Sash 
Combination Doors 
Screens & Storm Sash 
Corner (China) Cabinets 
Ironing Board Cabinets 
Mantels & Telephone Cabinets 
Nu-Style & Multiple-Use Cabinets 
Stair Parts 


BILT @ WELL 
— pe 
WOOD ¥ WORK 





25/32” outside sheathing 
and %” lath and plaster 
on 2x4's—and Superior 
full width jamb. 





Yo" outside sheathing and 
dry-wall (%” or 2”) in- 
side on 2x4's, cut-off rib 
on blind stop and remove 
inside jamb strip. 


and dry-wall (%” or 2”) 
inside on 2x4’s, and “Su- 
perior” minus inside strip 
on jamb. 





Ye" outside sheathing and 
¥” dry-wall applied over 
Yo" insulation board on 
2x4's, cut-off rib on blind 
stop. 
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Trim design, imaginative site plan 
and Fiberglas* Building Insulation 


speed sale of Hammond Homes 





OWENS=-CORNENG 


ENGNG 4 170 your Ue. for good,/ 
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You, too, can sell more new homes by 
following the common-sense strategy 
employed by Paul Burman and Paul 
Hammond, builders of the Wheatoncrest 
subdivision at Wheaton, Maryland. 


Mr. Hammond says, ““Today’s small 
home buyer is looking for value—and 
when he finds it, he manages to get hold 
of the necessary down payment some- 
how. Insulation is one of the things he’s 
looking for. And of all insulations, Fiber- 
glas is most efficient, best known. That’s 
why we feature it in the homes we’ve 
built to date and why we will continue 
to feature it in the 600 additional homes 
we plan to build in the next 5 years.” 

Does the formula of this merchandis- 
ing-minded team, work? And how! Their 
first group of 20 houses was sold out 
within a week. Following groups have 
moved just as fast. 

How does the insulation YOU use 
measure up? Is it firesafe without special 
treatment? Is it quick and easy to install? 
Compression packed for easy storing 





ARCHITECT: CHARLES M. GOODMAN ASSOCIATES 


and handling? Does it provide no food 
for vermin? Doesit haveaself-contained, 
FHA-approved vapor barrier? Is it as 
well known to prospective buyers and 
lenders? Can you use it as a selling 
feature for your houses? 

If you can’t answer “‘Yes” to all the 
above, what are you waiting for? Hurry 
down to your building supply dealer 
and get complete information on Fiber- 
glas Building Insulation. These five 
leaders distribute it nationally—so you'll 
find it everywhere. 


- sah de — 
ont — 
6 @tsi vy 

-— 


ARMSTRONG «—CEATAIN-THED = THE FLINTROTE mmmasore ano SHUEY (Shan 
CORK CO. PRODUCTS COMP = COMPANY ontanre aren CO. ome 
- 


‘ 
Lencester %e Aramere Po Mow Tork, 4.7 taamsroat co. 


Clevetend, One 


Build YOUR sales talk into the house, 
too. Insist upon Fiberglas Building In- 
sulation! Owens-Corning Fiberglas Cor- 
poration, Department 67A, Toledo 1, 
Ohio. Improving building everywhere by 
co-sponsoring the Housing Research Foun- 
dation of the Southwest Research Institute. 


*Fiberglas is the trade-mark (Reg. U. S. Pat. Off.) of Owens-Corning 
Fiberglas Corp., for a variety of products made of or with fibers of glass, 


THE HOUSE!” 
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LIGHTOLIER, INC. Dept. B-1 
11 East 36th Street, New York, N. Y. 


Please send me your brochure on mod- 
ern lighting. 


| seth ath kae ea ee HE A. Re PORAC P PEME 


ADDRESS 


eee ee eee ee 





Lytecaster 7 















N O MATTER WHAT you need in modern lighting devices— 
for home, office or shop—you'll find the answer at Lightolier. 

Ceiling fixtures—wall fixtures—reel fixtures that ride up or 
down—even pin-up lamps—all are to be found in wide 
assortment in the new Lytecaster Lightoliers. 

They re light-engineered, of course, as you would expect of 
Lightolier. And handsome, too, in the best contemporary 
manner—deriving their appeal from crisp, functional lines, 
skillful combination of materials, handsome finishes. 


The “bucket” fixtures are an especially happy choice where 
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plentiful light is needed and where ceilings are dark or 
uneven. A swivel assures true perpendicular hanging. The 
wide dome is finished in white for greater reflection. The reel 
fixture with aspenslat' shade is obviously versatile. And the 
brackets swivel for accent lighting wherever it is desired. 

All are available in Terra Cotta, Spruce Green, Bone White. 


The coupon will bring you a brochure on the complete 
series. Or see them in your local Lightolier distributor's 
display. One inspection will tell you why more and more 
architects, designers and builders are specifying Lightolier 
fixtures these days. 
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Advertisement 


14 ° BUILDING PROJ ECT equips 320 apartment units 


with Frigidaire Refrigerators and Ranges 


LOCATION: Miami, Florida 
NATHAN SIEGEL: Co-owner 








Dinine Space 











Lrviwe Room Bro Room 

















Attainment of owner Siegel’s “gracious 
living” aim is embodied in this typical 








plan of Coral Garden Apartments. 


Mr. Nathan Siegel, co-owner of the luxurious Coral Garden Apartments 
in Miami, is a man of foresight. His aim, during the early planning of 
this beautiful apartment project, has since become his slogan: “‘Apart- 
ments Designed for Gracious Living.” And it was in complying with this 
slogan that he chose Frigidaire Appliances for every one of the 320 


apartments in his project. Mr. Siegel says: “Since we were to furnish 


electric refrigerators and ranges in each of the apartments, the selection 
of products that would lend themselves to our compact kitchen layouts 
was important. [t was also our desire to obtain equipment that would 
provide more comfortable living for our tenants, would be dependable, 


and on which we could expect maintenance costs to be low. 





“After comparing many manufacturers’ products, our decision was 
Frigidaire. We have been proud of this decision, because after using this 
equipment for the past two years we have found that the Frigidaire 
apartment-size refrigerator and electric range have furnished the de- 


pendable service that we desired. Maintenance costs have been negligible, 





and of importance to us, tenants like their Frigidaire-equipped kitchens 


—one of the main reasons for an extremely low turnover of tenants.” 


Detailed information on any Frigidaire Household Appliance may be 





obtained for the asking. Call your Frigidaire Dealer—or the Frigidaire 








Distributor or Factory Branch that serves your area. See Frigidaire i 
catalogs in Sweet's Files, or write Frigidaire Division of General Motors, Compact Frigidaire Electric Range (far left) and 
Frigidaire apartment-size Refrigerator blend beauti- 
fully with modern kitchen fixtures. 


FRIGIDAIRE appiiances- | 


Refrigeration and Air Conditioning Products 


Dayton 1, Ohio. In Canada, Leaside (Toronto 17), Ontario. 


Refrigerators * Electric Ranges * Food Freezers * Water Coolers 
Home Laundry Equipment « Electric Water Heaters © Air Conditioning 


Frigidaire reserves the right to change specifications, 
Electric Dehumidifier * Commercial Refrigeration Equipment 


or discontinue models, without notice 
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The kids aren't 
kidding... 











DEtAS ‘ America’s 


NEWEST, LOWEST-PRICED SLIDING DOOR 





























~ Made by America’s 

















® See Slide-Ease at 
it No. 166 at 
the National Asso- 
ciation of Home 
Builders show- 


Largest Sliding Door Manufacturer 


@ SLIDE-EASE is the perfect answer 
to your closet construction problems. 
Available in either masonite or ply- 
wood, the new Slide-Ease sliding door 
is the lowest priced door on the market 
... the simplest to install! One man, 
plus one screwdriver, plus 15 minutes, 
equals installation. With these su- 
perior door packages you also get the 
famous SLIDE-ALL hardware that has 
been used by the country’s leading 
builders in more than 200,000 installa- 
tions. Slide-Ease doors can be painted 


or wallpapered and are available in a 
variety of sizes to meet all require- 
ments. 


LOOK AT THESE FEATURES! 

® Completely guaranteed 

@ Both sides edged in steel 

@ Simplest to install...only 15 minutes 
@ Adjustable levers 


@ Complete package includes doors, 
overhead track with ball bearing 
rollers and grooved oak saddles. 


U.S. SLIDING DOOR CORPORATION 
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Please send me, without obligation or cost, your 
catalogue and complete information on Slide- 
Ease doors. I am interested as a 


a eee ~Batldef Dealer 
| eat Ta ROR COED, ee 
Address 
2 ee ee Zone........ State... 
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SYSTEM of 


e Stucco Application 
e Stucco Reinforcing - 


e Simulated Stone 
Reinforcing 


e Overcoating Reinforcing 


e Plaster Reinforcing : 


e Terrazzo and Tile 
Underbed Reinforcing 





How KEYMESH becomes 
your hidden asset 


The attractive appearance and economy of stucco are being realized by 
more and more home and commercial building owners—for over-coating as 
- well as new construction. When — reinforcement is included, the price- 
less asset of durability Famelele(-tep 
Keymesh is ‘the hidden asset because, once opted! it remains firmly 
embedded in the stucco for the life of the building—greatly increasing the : 
s 





strength of the siding and minimizing the possibility of cracks and checks. 
The booklet; “The Keystone System of Stucco Application” will help you. 
add this hidden asset to the profit side of your business. If you don’t have 


a copy, write for one today. : aes cdgvenient 
sizeld rolls. 
st. 


KEYSTONE STEEL & WIRE ‘COMPANY 


PEORIA 7, ILLINOIS 


Keymesh is 
handled easily, 
vickly. Comes in 








sliding doors 












the answer to lower-cost wardrobes, closets — room dividers 


aoa 





. simple, low cost, floor-to-ceiling installation Eliminates 
framing, trim, plastering, electrical work usually needed for 
other wardrobes and closets. 


e sturdy, dependable operation Woodall engineered Glide-All 
Doors are designed for smooth, quiet operation and long service. 
Their nylon rollers glide on aluminum threshold-type track— 
silent glides at the top are concealed behind the decorative val- 
ance of the upper track. 


modern, versatile decoration Made of Tempered Presdwood, 
Glide-All Doors may be left natural, painted, wallpapered or 
finished to suit the room decor. 


@ single and flush panels Glide-All Doors are available in standard 
single panels or flush type panels—both in floor-to-ceiling 8 ft. 
heights and 6 ft. 8 in. heights—in widths to fit most any openings. 





A—Top track screws to 
ceiling. 














B—Bottom track screws’ 
to floor. 


# 













C—Doors are mounted 
in tracks by simply in- 
serting top panelin 
upper track, then lower- 
ing to set roller on floor 
track. 









Write for literature giving 









, Wa complete details and specifica- 
° Sliding Doors are a product of 


WoobDau.t [NDusTRIEs |[NC. 
Plants in: CHICAGO, 3510 Oakton St., Skokie, Ill. * LAUREL, Miss., 





tions—or see Sweet’s Files. 










P.O. Box 673 * SAN FRANCISCO, 1970 Carroll Ave. * NEW YORK, Glen Cove Rd., Mineola, N. Y. 
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Now... Perfection announces 


REGULAIRE-GREATEST 


(yy “é 


NOT 


HOT... €F Y / REGULAIRE”*stops 


overheating from here to ceiling... & 





stops underheating 


NOT is eB | from here to floor! 
TOO 
COLD 0 


BUT 
PERFECTION | 
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alsa aii acetate satiate 


FURNACE INVENTION 








IN 29 YEARS! | 




















Exclusive... 
Only Perfection Has It! 


1 GOOD-BYE, COLD FLOORS. Now just a single-speed 
blower really gives greater temperature uniformity than 
was previously possible with a multi-speed blower. 


2 ELIMINATES COLD BLASTS at start of blower cycle; 
circulation is graduated, uniform. 


3 SAVES FUEL because of more uniform heat circulation. 
Thermostat can be set lower than with ordinary furnaces. 


4 ONLY ONE MOVING PART. Durable mechanism is 
simple, foolproof. Will give a life-time of dependable service. 


5 COSTS LESS than furnaces that can’t deliver as much. 


6 SLASHES SERVICE. Regulaire* requires only a single- 
speed motor— easier to obtain, easier to install, little 
service required. 


7 FACTORY ASSEMBLED unit takes the “stall” out of 
installing — saves you time and trouble. 





Amazing new control’ with only one moving part 
automatically provides equivalent of 1000 speeds 
—yet uses only a single-speed blower! 


There’s no doubt about it, REGULAIRE* will revolutionize 
the furnace business. It’s based on an entirely new 
principle found in no other furnace on the market. 


It’s got ordinary furnaces beat by a country mile. 


Get on the bandwagon now! Wire us collect—and 
order your first carload! It'll be the smartest move 
you can make! REGULAIRE* is sure to become the 
hottest item in years. Write or wire for complete 
information. Perfection Stove Company, 
7355-A Platt Avenue, Cleveland 4, Ohio. 


*Patents pending 





Rrfe ction 


4 Guperfex 


FURNACES 
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EVERY HOME 
REGARDLESS OF PRICE 
CAN HAVE THE BENEFITS 


OF OAK FLOORING 


Only oak flooring provides the basic flooring needs — 
beauty, economy, adaptability and “healthfulness.” 





ANS AT SOR 


For example, low cost homes need not forego the benefits of oak—which 
85% of ail prospective homeowners want. Now, oak can be laid over 
concrete slabs, using screeds set in mastic.* To go with concrete slab 
construction are grades of oak flooring for even the lowest cost homes. 

















wf 

The cost of a home should have no bearing on such fundamentals as 
“healthfulness”, durability, economy and beauty. Cost should affect 
only over-all size and finishing “‘frills.”* 


With oak laid over concrete, children can play right on the floor. The 
natural insulating qualities of oak plus the cushion of air between the 
concrete slab and the oak flooring makes the floor warmer in winter and 
cooler in summer, a strong plus-factor for use in selling homes. 


*SEND TO NATIONAL OAK FLOORING MFRS. ASS'N, STERICK BLDG, MEMPHIS 3, TENN. FOR FREE FHA APPROVED INSTRUCTIONS FOR LAYING OAK OVER CONCRETE. 


aS 
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interim financing | _ the Gunnison Plan of Interim Financing includes 
the complete cost of the Home Package, plus additional cash. This plan is 
available to all qualified Gunnison Dealers. 

‘ sales promotion aids __ | 4 variety of aids are available to all 
Gunnison Dealers. 
participation advertising ..Participation Advertising Campaigns 
are announced frequently to enable Gunnison Dealers to avail themselves of a 
steady backlog of sales. 
FHA-VA financing || Gunnison Homes are eligible and qualify for 
FHA Insurance and VA Guaranty. 


variety of elevation _ the Champion, the Coronado and now the 


new Catalina. The most complete line of Homes in the Home Building Industry. 
. The Gunnison Product Line offers a multitude of elevation, model and floor plan 
| combinations. For the first time in the low priced field there is an “L’’ Shaped 
: Home, the new Catalina. 

| most complete package ___ your material shortage problems are 
. shifted to other shoulders when you are a Gunnison Dealer. You become tlie benefi- 





Coronado with Window Wall 


arenes dels setioatibaain 




































{ ciary of a mass purchasing program which is unparalleled in the home building field. 
| quality, strength and durability’ quality is there for ail to 
| see. Strength and durability have been proven throughout the last seventeen years 
| as the Homes have withstood the ravages of time, flood, weather and fire. 
wood paneled interiors —__ aii Gunnison interiors are in Wood 
Paneling with the famous Mellow-Tone finish. This means no costly delays due 
to labor and material shortages. An Owner of a Gunnison Home is presented 
| with luxurious interiors which are dignified in their beauty and trouble free in 
i their maintenance. 
, technical assistance 4 complete liaison is maintained between 
| the Gunnison Dealer and Gunnison Homes, Inc. The vast facilities of the entire 
. ® e Gunnison Organization are available where and when you need them. 
only a gunnison dealership prompt delivery ___ Regardiess of your requirements for Home Pack- 
ages, you know that you have but to pick up a telephone or drop an order in 
the mail to obtain rapid delivery. By the time you get your foundations ready 
offers you so much the Homes will be there. 
: rail or truck shipment . . . Gunnison Dealers have their choice of 
rail, or truck shipments delivered to their building site. 
franchised dealerships Gunnison Dealers operate on a franchised 
; basis in a specified territory. 
| 
 ~'¢ See, CGunnisen @uneences an “L” shaped home! 
. i, abe | Out of tomorrow, GUNNISON brings you their latest... 
the Catalina . . . to take its place along side the new 
‘52 series of Coronado and Champion Homes! All 
GUNNISON HOMES are designed to sell in the $7,000 
to $12,000 price range . . . America's mass market! 
Fresh design and expert planning make all GUNNI- 
SON HOMES ideal for project building . . . many eleva- 
tions, models and floor plans . . . and the only “‘L” 
SHAPED home in its price range! These homes feature 
Quick Erection, High Quality and Strength! They are de- 
livered to the building site complete, except 
for plumbing, wiring and masonry work. 
Here are the homes of tomorrow — your's 
to sell today! Sell the best — sell GUNNISON! 
Investigate the possibility of including 
GUNNISON HOMES in your building pro- 
gram! For more complete information, write 
Dept. F 11, GUNNISON HOMES, Inc., New 
Albany, Indiana. 
Catalina 
1e i e 
“| LMIVIUS 070 
id § 
Coronado with Window Bay 
UNITED STATES STEEL @s) CORPORATION SUBSIDIARY 
rE. “Gunnison, “Champion”, “Coronado” and “Catalina” — trademarks of Gunnison Homes, Inc. 
NEW ALBANY, INDIANA 
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TYPICAL VIEWS OF FURNACE BROOK ACRES HOMES, QUINCY, MASS. 


Rusco Prime Windows with insulating sash are being used exclusively on the 100 fine Colonial 
and Ranch Style homes in Furnace Brook Acres. Purchasers will enjoy homes that are warmer 


in winter, cooler in summer — never have screens or storm windows to change. 


A. J. Spinelle, 
Builder and Trustee, says: 





“As you know, I am using the Rusco Prime Window and Insulating Sash with 


Wood Surround exclusively in all my new ranch homes. 

“I find that my construction cost has lowered a great deal and, in addition to 
that, your windows offer great sales appeal to prospective home owners. The 
Rusco Prime Window certainly enhances the appearance of my homes and the 
buyers are particularly pleased with the easy operation and convenience in 
washing the windows. 

“T highly recommend this window for any type of residential construction and in 
many cases I am sure it would be ideal for industrial types of construction also.” 
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Enables You to Provide Quality at a Saving... 
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COMPLETE, PRE-ASSEMBLED UNIT MAKES SUBSTANTIAL SAVINGS 
IN INSTALLATION TIME, LABOR AND MAINTENANCE 


All across the nation, architects and builders are 
finding the Rusco Prime Window an important factor 


in curbing rising construction costs. 


A complete unit—finished-painted, fully-assembled 
with glass, screen, built-in felt weatherstripping, 
insulating sash (optional) and wood or metal casing 
—the Rusco Prime Window can be fully installed 


in 5 minutes or less on many types of construction! 


But construction savings and speed are only part 
of the story. Minimum maintenance, exclusive sell- 
ing plusses such as year “round, rainproof, draft- 
free, filtered-screen ventilation, and many other 
advantages, make the Rusco Prime Window out- 
standing. For catalog of data and specifications, see 
the Rusco Prime Window distributor in your area 


or mail coupon below. 











a product of 


THE F.C. RUSSELL COMPANY 


CLEVELAND 1, OHIO 
World's largest manufacturer of all-metal combination windows 
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GEBHART HOUSING PROJECT, BALTIMORE, MD. A total of 887 Rusco Prime Windows 
was used in the 87 units of this sizable building development. 


ARCHITECT: Hal A. Miller & Associates 
BUILDER: Alan Construction Company 


GLASS AND SCREEN INSERTS EASILY 
REMOVED FROM INSIDE FOR CONVENIENCE 
IN CLEANING. The Rusco removable sash 
feature has tremendous appeal as 

a convenience and safety feature. 





THE Ff. C. RUSSELL COMPANY 
Dept. 7, MB-12, Cleveland 1, Ohio 
In Canada: Toronto 13, Ontario 


Gentlemen: Please send me catalog of informative data and specifications on 
Rusco Prime Windows. 


Name eRe es tees oN TN Ee ae ee Title 
CORUINIII n isicaixsscuectstelotonaeatblesckereTeatieaeew eh , na ee pidialesabeaieasad 
Address S Aoizaletiealgiabsal cao aaa 


Ee ee eee PE RN TA Zone State 
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Branch Offices 


Atlanta, Georgia 
780 Ponce de Leon Place 
Phone: Elgin 0754 


Boston, Massachusetts 
384 Main Street, Waltham 54 
Phone: Waltham 5-7292 & 5-7202 





Chicago 51, Illinois Little Rock, Arkansas Philadelphia, Pennsylvania 
3712 LeMoyne Street 1709 East 9th Street 6229 West Girard Avenue 
Phone: Capital 7-5120 Phone: 5-7251 Phone: Granite 4-7116 
Detroit 34, Michigan Miami, Florida Portland 14, Oregon 

20230 Sherwood 7250 N. E. 4th Court 43 S. E. Salmon Street 
Phone: Twinbrook 3-1254 Phone: 89-4329 & 89-8812 Phone: Fillmore 3717 
Hollywood 38, California New York 17, New York Salt Lake City 8, Utah 

829 North Highland Avenue 101 Park Avenue 560 Gale Street 


Phone: Hillside 8238 


with Ceramic Mosaic Tile 
walls and floors!’’ 


Plan Mosaic Tile into the bathrooms you design. Banish 
clients’ cleaning woes and replacement worries forever! 
With real clay Mosaic Tile, you secure the 

most for your clients’ money. 

The soft, beautifully textured integral colors of 

Mosaic Tile will not lose their freshness and charm. 
Spilled lotions, medicines, water will not harm its 
impervious surface... they wipe away in an instant! 
And it will never burn, warp, fade or peel. 


Mosaic Tile gives you unlimited design freedom... 
gives your clients pride of ownership that spells 
years of complete satisfaction. 


For quick facts, contact our nearest office. 

For helpful, descriptive literature on all types 

of Mosaic Tile, write Department 29-7, The Mosaic 
Tile Company, Zanesville, Ohio. 


Phone: Murray Hill 3-2768 Phone: 9-8285 
































































This Mosaic Tile bathroom, designed by Eugene Voita of 

, . "0 x. . P : . 7 ~ : ” —_ i ee ,! rye . -, . e 
Chicago, sings of gay beauty and easy care! Tile is gray, 
30DK. Wall pattern is 2259-A. Floor pattern 1778-Al. 
Mosaic Tile is also available in many other colors. 


PE TATA HE OSAIC TILE COMPO 


MOSAIC, 


P. 0. Box 32, Fairfax, Virginia (Member —Tile Council of America) 
Phone: Fairfax 144 


San Francisco, California 
245 Loomis Street 
Phone: Valencia 6-3924 


Seattle 4, Washington 
538 First Avenue, So. 
Phone: Mutual 2213 





Offices, Showrooms and Warehouses Across the Nation 
Over 4000 Tile Contractors to serve you 
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Newton Builders Give Selling Tip... 


(Mass.) 


Why Is IT that many real estate promotors and builders show appreciable gains 
despite evidence of buying resistance? One important reason is they take full 
advantage of the selling power of distinguished trademarks. That’s why the 
smart merchandisers in the home building field invariably specify Yale. They 
know Yale stands for superior styling, finer construction and more dependable 
service. And, their prospects know it, too! Because, Yale is the finest and most 
famous name in hardware. Many years and many dollars invested in national 
advertising have made the quality of Yale recognized the world-over. For 
additional information, call your supplier or write The Yale & Towne Manu- 
facturing Co., Stamford, Conn. (In Canada: St. Catharines, Ontario.) 


YALE... the finest name in Hardware! 


Nemes famous for gusty lke YALE 
sell customers oh the value of our homes 


Says: Mr. Harmon White and Mr. Edward Greene 


















BENJAMIN FRANKLIN HOMES — Spacious 
grounds, attention to modern construc- 
tion details and beautiful design are the 
key notes of this exciting new develop- 
ment in Newton, Mass. 





HOME-DUTY LOCKSET — Just three simple steps 
to install fine home-duty lockset that offers 
the YALE exclusive “Twin-Bar’” Cylinder 
for extra security. Brass knobs and roses, 
zinc plated, dichromated steel girders. Avail- 
able in four models. 


YALE & TOWNE 


YALE is a registered trade mark 
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Where are the nails 7 






In this unretouched 
photograph of Smoothgrain 
Asbestos Siding Shingles, there are 
18 exposed nail heads and 8 vertical 
joints. Can you find them? They’re 
practically invisible! —thanks to a 
new process developed by Johns- 
Manville for “graining” and 
color-blending Smooth- 
grain Asbestos Siding. 






x 
Row 


Easier to cut... cleaner edges ...less waste! 


Faster, better installation is a plus advantage you get 
with Johns-Manville Smoothgrain Asbestos Siding. 


That’s because the surface of this newly-improved 
siding is smooth, not grooved. With the cutter always 
working against a smooth surface, the cut edges are 
clean and sharp. There’s no chipping to cause spoilage 
or mar appearance. Also, the siding is stronger because 
it has the same cross section throughout. 

It resists soiling better, too, because it has no grooves, 


no raised texture to catch the dirt. The “grain” is not 
produced by any grooving of the shingle; it is built-in 


Where are the joints? 


Beautifidl Smoothgraiir 












Asbestos Siding Shingles 


The “grain” is so striking in appearance ... 
and the color-blended texture so harmonious 
that the nail 
heads and vertical joints between shingles 


throughout the entire job 


seem to disappear. 


by means of ceramic granules, deeply embedded into a 
sparkling white background. The striking appearance 
is always the same from any angle you look! 


Smoothgrain Asbestos Siding comes in an outstanding 
variety of beautiful Permatone colors, including Heather 
Green, Autumn Brown, the warmly rich and practical 
Weathered Gray, and the ever-popular Silver Gray which 
goes well with any color scheme. For full-color brochure, 
write Johns-Manville, Box 290, N. Y. 16, N. Y. 


aj A 
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PRODUCTS 


Johns-Manville 44 
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YOU SPECIFY WITH CONFIDENCE 


when your choice is American-Olean Tile 


Nothing takes the place of real clay tile for radiant, 
rugged lifetime beauty without a penny’s worth of 
maintenance expense... And there is no finer tile you 
can specify than American-Olean. 

@ Here is one of many reasons you can specify American-Olean tile 


without a worry. This machine sizes and measures A-O tile so you 
can be sure all tile shipped on your order is dimensionally accurate. 

















*LITECRAFT * 


the quality line of superior design 












Experience proves LITECRAFT fixtures satisfy your most discrimi- 
nating clients in the home construction field. Available in the 
following finishes: Satin Brass, Satin Copper, Satin Aluminum, 
Satin Bronze, Terra Cotta, Oyster White, Hunter Green, Dusk 
Gray, and Chartreuse. Special finishes to order. 


Cl SSS SS SS SS SS eee Oe ee F 


I Litecraft Manufacturing Corporation 
| 790 Wythe Ave., Brooklyn 11, N.Y. MB-1 






Please send me, without cost or obligation, your illustrated cata- 


CONG. Wa dnecutseéccccasavess eeeeeeene eeeeee Oe sees eetees 


! 

| 

| 

logue showing the complete line of LITECRAFT lighting fixtures. | 

| 

LITECRAFT MANUFACTURING CORPORATION : 
| 


BROOKLYN 11 * NEWARK 3° LOS ANGELES 48 ; PN is 6 osceeeckes COCR e eee eens eee eee rere ee eee 
| MNGi a cdetatedetieniscdedens Zone..... GG a Saad awda anes | 
aac ch a a a a it _——— es ee eee cee cee ail 
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MODERN 
STEEL BOILER] 
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KEWANEE COTTAGE 
BOILER 
Brings automatic hot 
water heat to small 
homes. A quality ver- 
tical tube type. Rated 
at 77,000 Btu or 510 
sq. ft. of water radi- 
ation it carries over- 
loads of 50% and 
more without loss of 


efficiency. 











ROUND Type "R”’ 


For oil, gas or coal 

. jacketed or un- 
jacketed. 79,000 to 
216,000 Btu hourly; 
or 530 to 1440 sq. 
ft. water radiation. 








Like all Kewanees, 





it handles large 
overloads with full 
efficiency, 















































TYPE “R” STEEL BOILERS 


@ A dependable source of heat and a never failing 
supply of hot water for kitchen, laundry and bath, are 
so indispensable to health and comfort that no one can 
afford anything but the best. That means a Kewanee. 


Kewanee Boilers are economical to buy, for their 
































SQUARE-HEAT "R” 
For large homes and 
medium size build- 
ings using any fuel. 
178,000 to 720,000 
Btu hourly or 740 to 
3000 sq. ff. steam. 
1180 to 4800 sq. ft. 


water. 








longer life spreads the initial cost over many extra 
years. They are economical to operate because of many 
fuel saving features which cut fuel costs every year. 


Whether one chooses the Cottage, Round or Square-Heat 
type “R” Kewanee leads the field. Regardless of size or type 
all are built of the same staunch steel plate and in the same 
faultless manner as their famous big brothers which have 
heated America’s finest big buildings for nearly a century. 















¢\\ KEWANEE BOILER CORPORATION 


KEWANEE, ILLINOIS 


Eastern District Office: 40 West 40th Street, New York City 18 
Divsion of Auiaicas Raoiaror & Standard Sonitary cosrorariow 














a ee ae Seung home and undustry RRA, AA AAA 


AMERICAN-STANDARD » AMERICAN Sneek * ACME CABINETS - 


CHURCH SEATS + DETROIT LUBRICATOR - KEWANEE BOILERS - ROSS HEATER - TONAWANDA IRON 
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TEMPORARY DEFENSE HOUSING planned by 
HHFA (and designed by PHA) will be almost 
identical with late-model W>rid War II tempo- 
rary above, including plywoc’ panel and batten 
exterior, flat roofs. PHA hopes units will be 
90% salvageable when moved to new location. 
For more livable temporary, see picture at right. 





Morgan Fits 


MOBILE EXPANDABLE PREFAB, Which begins to bridge the gap between trailers and permanent housing, 


was unveiled last month by Knox Corp. of Georgia. 


Designed by Engineer Carl V. Bergstrom, the 


mobile house is small enough (32’ x 8’) to be towed to its site after factory assembly on a dolly requir- 
ing only one lane of highway. At site, a two-man crew jacks house up from dolly, lowers it on piers. 
pulls out two living room and two bedroom bay extensions (each 3’8” x 93”). Biggest model, eligible 
for FHA Title | financing, has 400 sq. ft., sells for $4,990 fob factory, including two beds, living room 
couch, built-in dining table and four chairs, refrigerator, gas stove and 25,700 Btu oil heater. 


New Mortgage Crisis Confronts 
Reviving Defense Homes Program 


Just as the defense housing program began struggling to its feet, the Dec. 31 expiration 
of Federal National Mortgage Association’s power to grant prior commitments on defense 
housing mortgages threatened to knock the program flat on its back again. Except in the 
handful of critical defense areas along the northern Atlantic seaboard, a shortage of mort- 


gage money was still hampering defense building. A few New York banks and big in- 


surance companies were buying FHA Title 9 defense housing loans, but on a selective 
basis. Typical attitude of most lenders was voiced by T. L. Bradford Jr., vice president 
and treasurer of Southwestern Life Insurance Company in Dallas: “We’re not interested. 


The amount of the loans is too small. The return is too small. Also. most defense hous- 


ing areas would be poor if it weren’t for the 
defense program.” Fanny May’s prior com- 
mitment power “was the crutch that had 
propped up defense housin, so far. Edi- 
torialized Publisher Edwin J. Paxton of 
the Paducah Sun-Democrat: “The one rea- 
son why more homes and apartments have 
not been built is that builders must take 
too much risk and are not offered sufficient 
inducement to invest their capital.” Re- 
newal of FNMA’s prior commitment au- 
thority was up to Congress. If legislators 
dallied even a few weeks, the defense hous- 
ing program probably would bog down 
% 


again. 
Signs of life. Although HHFA’s initial 
defense housing program (March to 


November) had flopped, signs multiplied 
last month that the new program made pos- 
sible by the 1951 Defense Housing Act was 
gathering encouraging momentum. The 
program (in which Fanny May’s expiring 
power is a serious flaw) was far from hit- 
ting on all cylinders, however. A survey 
in 27 of the 108 critical areas by House 
& Home correspondents produced this 
picture: 

>In Paducah, Ky., second oldest critical area, 
only 226 of the 1,000 defense homes programmed 
for 1951 were built or abuilding, and less than 
60 of these had actually been sold to defense 
workers under relaxed credit terms. (Most work- 
ers had too little cash for down payments.) Big- 
gest trouble: in July, FHA unexpectedly banned 
septic tanks in McCracken County’s hard clay soil, 
and Paducah city officials have sidestepped ex- 
tending their sewer and water systems on the 
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HOUSING STARTS 


IN THOUSANDS OF UNITS 
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Source: Sureau of Labor Stotistics 

Housing starts reached the impressive mark of 
6 million units since V-J Day, with 1951's first 
11 months contributing 1,022,600. Last year’s 
performance (except for June’s public housing 
bulge) was probably the most normal and stable 
since the war’s end, with less variation from 
month to month thar in other hectic years. FHA 
commitments for 1951 were down 24% from last 
year’s, while VA’s were up 28% as builders 
flocked to higher loans permitted by VA. 

ground they are overloaded already. Congress 
voted only a niggling $1514 million to expand such 
defense area community services, and, as Paducah 
Mayor Stuart Johnston observed: “The forms to 
apply for a share of it were available only two 
weeks ago.” Yet as the year reached its dismal 
end, Robert E. Rose, assistant to the project chief 
of the AEC’s $500 million gaseous diffusion plant 
under construction there, declared: “We believe 
we are on the way to getting the major part of 
this housing thing licked.” Rose’s optimism 
sprang from four projects, still on paper but 
slated to give Paducah 788 moderate rent apart- 
ments. (In 1951, not a single programmed rental 
unit was built.) The biggest project, sponsored 


by Midwest Mortgage Co. of Louisville, will be a 
500-unit Wherry Act subdivision (which techni- 
cally won't count as defense housing). An FHA 
Section 207 project of $4 two-bedroom walk-up 
apartments ($65 to $75 a month) will be buit 
by 34-year-old Walker Hall of Louisville. On file 
with FHA in Louisville was a proposal by Padu- 
cah radio station owner W. Prewitt Lackey and 
Omer Goetz of Evansville, Ind., to build 76 Gun- 
nison duplexes under Section 903 (rents from 
$75 to $85 a month). Builders Jack Haralson and 
J. W. Pilley of Memphis had applied to build 
128 two-bedroom units under Title 9. This firm 
last year abandoned a similar rental project be- 
cause there was no Title 9 crutch. 

p> At the Savannah River AEC plant, Arthur L. 
Tackman, assistant to the manager, observed: 
“Generally the housing outlook is much better 
than it was six months ago.” Only 150 of the 
1,150 defense houses programmed last year were 
actually being built but builders responded to the 
new 3,600 unit program announced October 19 
with 30,519 applications. Said Area HHFA Repre- 
sentative McClellan Ratchford: “Apparently build- 
ers are going to be able to proceed because fi- 
nancing is available under Fanny May.” 

>In San Diego, only six of the 6,000 houses 
scheduled last spring were under construction— 
the worst fiasco of the entire program. But build- 
ers eagerly oversubscribed the new program of 
9,000 units. House & Home’s San Diego corre- 
spondent wired: “Everyone concerned seems more 
optimistic now over the success of the program, 
and it is believed a large amount, if not all of 
the 9,000 units, actually will be built.” 

> Idaho, where three towns were critical areas 
because of AEC’s reactor plant under construc- 
tion, remained the bright spot in the national 
picture. Of the 300 programmed units in Idaho 
Falls, Builder Robert F. Johnson’s Bel-Aire Build- 
ing Co. had completed 178 rental units (see cut, 
p. 40) and would break ground on the remainder, 
122 sales units, as soon as the spring thaw ar- 
rived. In nearby Arco and Blackfoot, however, 
FHA had been unable to interest anybody in 
building 50 programmed units. 


DEFENSE HOUSING BOX SCORE 
On Dec. 4, HHFA tabulated the status of 


its defense housing program as follows: 


Units programmed ............. 58.855 
Units applied for .............. 62.625 
| Approved Sgaret Secs 19,240 
EPC Ope Ee eS 
SINS 8 oa Ss Sn co 4 BR 152* 


* A later check by House & Home in only 27 of the 108 
critical areas showed 1,903 units started and 453 completed. 
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Here is KELVINATOR 'S 


revolutionary new 






¥ 





self-defrosting 


Y Uf refrigerator! 


Automatic Defrosting at a New Low Cost! 








Get today’s newest, most advanced 
self-defrosting refrigeration —at 
today’s lowest cost! 


Kelvinator’s new “Magic Cycle’ self-defrosting re- 
frigerator is a miracle of inventiveness. Defrosts itself 
automatically, yet keeps frozen foods permanently 
frozen, even during the defrosting cycle! 

With no electric heating elements, it is faster than 
ordinary systems ... far more economical . . . simpler 
... completely safe. 


*Patent applied for. 


There’s nothing else like Kelvinator “Magic Cycle” 
self-defrosting. Nothing like the Kelvinator across-the- 
top “Cold-Seal” Freezer Chest . . . portable Butter 
Chest . . . Polarsphere power unit. 


Choose this Kelvinator to add to the prestige of your 
new projects. To increase rental and home-buying ap- 
peal. To offer dwellers the most highly-developed self- 
defrosting—now brought to you by Kelvinator... at 
rock-bottom cost! For detailed information, write to 
Dept. AF-1, Kelvinator, Division of Nash-Kelvinator 
Corporation, Detroit 32, Michigan. 








THERE i A BETTER REFRIGERATOR FOR BUILDERS...IT’S 
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KELVINATOR oF 
ER’S SHOW 


See 
THE HOME BUILD 
jan.20 24 Booth No. | 
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DIVISION OF NASH-KELVINATOR CORPORATION, DETROIT 32, MICHIGAN 
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NEW LEVITTOWN: Just before Christmas is considered the worst time of 
year to open a housing development. But on Dec. 8 and 9, a crowd of 50,000 
converged on Levitt & Sons’ sales office and three model homes opened on 


> In Colorado Springs, seven months after a 1,000 
unit program was unveiled, only one builder had 
begun to construct any homes for sale, and no 
ground had been broken at all for rental housing. 
Builder Robert Alexander had completed 89 pre- 
fab National homes, had another 26 under con- 
struction and planned to apply for the rest of 
the 500 sales units programmed when they come 
up for reallocation this month. Alexander plans 
to steer clear of rental units. Said he: “It just 
isn’t possible to make a profit on well built rentals 
going for $55 to $70 a month unless they are built 
on a huge scale—say 1,000 units—and_ have 


plenty of financing back of them.” 


Faster without planners. Biggest irony 
in the defense housing program was that 
nonprogrammed housing in almost every 
defense area was rising faster than pro- 
erammed housing. This was one of the 
intricacies sure to keep the public and 
much of Congress from understanding the 
muddle. 

Sample: In Bucks County, Pa., where housing 
needs probably were being best met of any criti- 
cal area, none of the 1,100 Gunnison prefabs put 
up by Realtor John Galbreath or the 1,000 units 
sold (but not yet built) by Builder William 
Levitt were programmed housing. This meant 
they would have to charge higher down: payments 
than other builders who might come under the 
HHFA program later. Neither could they finance 
under Title 9. 

Sample: In San Diego, builders who were un- 
able to cope with the red tape and low price 
ceilings of HHFA’s defense housing managed to 
put up 12,500 homes last year, an alltime record. 
Average sales price: $31,500 to $12,500. Rental 
range: $75 to $135 per month. 

Sample: Around the Savannah River AEC plant 
where only 150 programmed homes were under 
construction, AEC estimated between 500 and 600 
nonprogrammed houses had been built or started, 
priced anywhere from $6,000 to $16,000. 

Samplee In Wichita, Kan., where 600 of 2,500 
programmed houses were under construction, 
twice as many nonprogrammed houses were ris- 
ing, even though unsold new homes’ were 


plentiful. 

Boon or bane? The Mortgage Bankers 
Association weighed the advantages and 
disadvantages to a community of being de- 
clared a critical area, concluded that the 
“aids” are mostly “dubious or illusory” 


while the dangers are multiple. MBA 





lion worth of homes. 


warned its members: 

> Granting of “specially favorable terms” to pro- 
grammed housing gives an unusual competitive 
advantage to a limited portion of the market, may 
adversely affect the remainder and result in a 
lower total volume of building. Moreover, actual 
prohibition of nonprogrammed housing in de- 
fense areas is a logical next step if conditions get 
really tough. 

> Even if Congress boosts Fanny May’s kitty, “‘it 
is doubtful” Fanny May can be counted on “to 
meet all requirements” for defense housing 
financing. 

> Critical defense area designation “will almost 
certainly bring rent control in its trail” (see 
p. 59). The defense brand of rent control in- 
cludes all new construction built since February 
‘47 and all construction added throughout the 
duration of rent legislation. 

> The critical area tag may create “an air of in- 
stability” which will deter new industry from 
entering the area, and frighten off normal mort- 
gage funds. 

Back to temporary. Last month HHFA 
decided to make its major defense housing 
effort around military bases, where Con- 
gressional probers had found worst rent 
gouging. It earmarked $11.5 million of its 
none-too-generous $25 million kitty for 


public defense housing to buy 2.815 tem- 
porary housing units for 14 Air Force 





IDAHO FALLS defense housing tract built by 
Robert F. Johnson consists of two- and three- 
bedroom detached homes renting from $70 to $90 
a month. 








the site of the new Levittown to rise in the Bucks County, Pa. critical area 
near new U. S. Steel plant. 
Public’s interest centered on $9,990 model. 


More than 200 of them paid deposits on $2 mil- 


and Navy bases. The program: 


Derense AREA No. anp TYPE 


Air Force 
Mountain Home, Ida. .........c00> 400 prefab demountable 
Presque Isle-Limestone, Me. .,.... 300 prefab demountable 
RO, TER, olin cchiawests.89h0s04 250 trailers 
Marysville-Yuba City. Calif. ...... 250 trailers 
Clovis-Portales, N. Mex. ......-++. 90 trailers 
Pleasanton-Livermore, Calif. ....... 250 trailers 

Navy 
Norfolk-Portsmouth, Va. .......... 225 prefab demountable 
Key West, Fin. ccccccvccccvcvcsese 100 trailers 
San Dies; Cah. cc cctwsvescsc wee 350 trailers 
Barstow, Calh, cccscocccscswaceees 60 trailers 
Camp Lejeune, No-C. icc cscceccs.cs 260 trailers 
Solanco. County, Call... .0 csi cvceesss 100 trailers 
Bromertet, Wate. cxicic deci ce cs cvessc 120 trailers 
Bainbridge-Elkton. Md. ..........+ 60 trailers 


HHFA’s aim was to make sure tempo- 
rary housing was so temporary it would 
not remain to blight postdefense commu- 
nities. Hence trailers, which will be parked 
on military posts. Official explanation was 
that demountables were scheduled for spots 
with such rigorous climates that trailers 
would not do. But this hardly fitted Nor- 
folk, Va. The Public Housing Administra- 
tion, handed the job of buying, estimated 
trailers would cost $3,000 apiece, de- 
mountables $5.000. With similar grants 
for five Army bases involving 800 portables 
and 550 trailers, $19 million of the $25 
million for public housing was gone. The 
building industry generally approved 


HHFA’s plan. 


More public housing? Congress had au- 
thorized a $50 million total for direct gov- 
ernment construction, and HHFAdmini- 
strator Foley seemed sure to ask legislators 
to appropriate the other $25 million 
promptly. He might even ask for more. 
Getting it would be hard with Congress 
anxious to trim non-military spending. 
Despite HHFA’s good intentions on de- 
sign, when PHA revealed the plans on 
which it will seek bids for temporary de- 
mountable units, horrified architects 
thought they looked almost identical with 
World War II’s worst eyesores (see cut, 
p. 39). Moreover, government men won- 
dered how military families moving into 
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these quarters for short stretches could be 
expected to buy furniture. 


Wanted: handsome tempos. Needed 
was a removable house (about 90% sal- 
vageable and built of wood) that had a 
quality look, topflight design, and amorti- 
zation over its complete life including one 
or two removals. If builders or prefabbers 
did not produce it, the trailer coach in- 
dustry might. One industry probably would 
invade the other in the next few years. 
For the moment, danger signals were 
appearing that the U. S., dedicated to re- 
arming in comparative luxury for all. might 
be building more housing for military per- 
sonnel than low-paid military personnel 
can afford to buy or even rent. At Sel- 


fridge Field, Mich., the Air Force found 
to its surprise that 237 units for enlisted 
men in its $5 million Wherry Act Van- 
denberg Village were only 40% occupied. 
Explained Col. George S. Brown, base 
eommander: “Project rentals were $60.50 
a month for one-bedroom units, $70.59 for 
two-bedrooms and $77.59 for three, while 
rental allowances for top-ranking noncoms 
were only $67.50 and most of them can’t 
afford the double load of furniture pay- 
ments at that scale.” Temporarily, the Air 
Force filled up the enlisted quarters with 
officers. In Alamagordo. a contractor who 
built 20 houses couldn’t sell them to the 
military personnel who are supposed to 
need them. After the 60 day waiting per- 
iod, he sold them to the public. 


California Architects, Builders Say FHA 


Valuations, MPRs “Encourage Mediocre” 


Among FHA’s 72 district offices, Los An- 
geles is often singled out by FHA critics 
as one of its most laggard at keeping pace 
with better design and new technology in 
home building (April issue °51) . Individual 
builders and architects who have to deal 
with FHA’s civil servants are often afraid 
to criticize them for fear of trouble on their 
next job. But last month the architects and 
builders of L. A. sought safety in numbers 
to release a joint blast in the name of the 
southern California chapter of AIA and the 
I:os Angeles’ Home Builders’ Institute. 
Their six-page letter listed 14 specific 
gripes, backed up with 27 specific sugges- 
FHA Minimum 


Property Requirements. Their major com- 


tions for revisions in 


plaints: 


> “Your valuation technique indirectly encourages 
the mediocre.” FHA should recognize that “a 
well designed and well executed house in a lower 
price range is a difficult problem which both 
challenges and taxes the training, ingenuity and 
capabilities of the most experienced and capable 
professionals in the field,” should raise its valua- 
tions for “better than average planning.” 

> FHA lot valuations have not kept pace with 
rising cost of raw land, labor and materials, nor 
increasing requirements by local authorities. 


> Personal opinions color valuations and many are 
“unduly depreciated” because of an individual’s 
belief as to what constitutes “good design, good 
FHA hesi- 


tates to “fully value” modern design and open 


planning, proper use of materials.” 


planning. 


> FHA calculations of replacement costs of a 
house (which sets a ceiling on any FHA insur- 
ance) “combine the low overhead of the small 
builder with the labor efficiency and buying power 
advantages of the volume builder,” so both are 
penalized. 


> “Your replacement cost procedure encourages 
and indirectly rewards the mediocre in selection 
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of materials, accoutrements and equipment [by 
not giving] appropriate credit for better than the 
minimum.” 


>» Replacement cost formula does net allow for 
“top design talent.” It should. 


>» “A more liberal and open-minded approach to 
the eligibility and value of properties involving 
‘new thinking’ will be a great assistance to the 
improvement of housing standards and conditions. 
We suggest conditional commitments to insure 
when sold . . . where public acceptance must be 
established.” 


> Burned by experience, Los Angeles home build- 
ers now feel that “freshness” in design is not 


recognized by FHA evaluators. Sometimes, it 


brings “outright penalties from the economic side, 
and the imposition of design from your staff in 
conflict with the basic concept of the architect or 
designer. Many home builders admit to hating 
frozen their designs to a particular plan, series 
of elevations, and combinations of materials that 
produce the most favorable commitment, irrespec- 
tive of how obsolete the basic concept may be. 
Such frozen houses usually sell readily because 
they usually enjoy more favorable terms, but let 
the terms be equal and the public’s recognition 


of the obsolete is immediately established.” 


> FHA house valuations in the Los Angeles area 
are frequently $1,000 below conservative uninsured 
appraisals on 1,000 to 1,100 sq. ft. homes, another 
$500 to $1,000 below uninsured appraisals on the 
lots. Thus more and more conventional lenders 
offering to lend only 66% vf the value of a house 
and lot are stealing business from FHA which 
presumably offers an 80% loan. This “in effect 
cancels out the fundamental objectives of the FHA 
insured mortgage program.” 


> “Your inspectors and executive personnel alike 
are inclined to establish personal criteria either 
outside of or as interpretations of the minimum 
property requirements. Frequently, these ‘personal 
opinion requirements’ are not based upon the 
latest technical findings, current experience, gen- 
eral public acceptance, or related to basic mort- 


gage security.” 


» There is no sound reason why California needs 
more than one set of MPRs. Climate and local 


conditions are too uniform. 


>» FHA does not advise architects, builders or the 
public when it changes its MPRs. Changes should 
be publicly announced in advance, applied only 
to homes on which commitments are issued after 
the changes become effective. 

Among the 27 specific suggestions the 
architects and builders made were these: 


Windows should not be mandatory in interior 





Ankers 





NAHB-FHA CONFERENCE on revising Minimum Property Requirements manuals last month in Washing- 
ton found builders complaining against ‘‘unreasona ble’’ FHA rules like paved drives for houses without 
garages, expensive waterproofing in areas where rainfall is slight, reinforcing mesh in concrete slabs 
on grade irrespective of soil conditions. Assistant FHA Commissioner Curt Mack and NAHB Technical 
Director Carl Lans (fourth and fifth from right) agreed that local builders, local FHA officials should 


form committees to revise FHA’s 54 MPR manuals. 


Deadlocks will be settled in Washington. Builders 


were disappointed that FHA rejected suggestion that it insure a few ‘‘demonstration houses’? where 
local FHA office vetoes a design on ground public won’t accept it. Another disappointment was FHA 
refusal to approve inside bathrooms and kitchens with back-to-back plumbing for low cost slum re- 
placement multi-family apartments, despite fact that even ritzy hotels usually have inside baths. 
Builders claimed such design would save about $870 per unit, permitting $9 per month cheaper rents. 


NEWS continued on p. 50 








There's a Kentile Flooring Product 
for every flooring need... 
every flooring budget 
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RKENTILE ASP HALT TILE-is made of asbestos, coumarone in- 


dene resins, plasticizers and color pigments. 

It is a low-cost, long-lasting floor available in 26 modern colors and 
a wide range of decorative inserts. Colors go all the way through 
the tile...can’t wear off...and the smooth surface is dirt, stain, scuff 
and wear resistant for easy, economical maintenance. 

Kentile can be installed over any smooth interior floor that is free 
from spring, oil, grease, lumps or foreign matter...even over concrete 
below grade in direct contact with the earth. 

Prices range from 20¢ per sq. ft. to 40¢ per sq. ft. depending on which 
of the two thicknesses, 1/8” or 3/16”, is chosen and which of the 4 
color groups is specified. 


KENT ILE RUBBER TILE-—is made by vulcanizing synthetic rub- 


ber and pigments. 

The resilience of rubber absorbs shock and provides quiet and com- 
fort underfoot...and only Kentile Rubber Tile is available in lighter, 
brighter colors and exclusive “customized” decorative inserts. It is 
dirt, stain and scuff resistant to provide years of life under conditions 
of heavy daily use. Easy maintenance preserves all of the colorful 
beauty and sparkling luster. 

Kentile Rubber Tile can be installed over any smooth interior sur- 
face that is removed from greases and oils...even over concrete in 
direct contact with the earth if waterproofing membrane is used to pre- 
vent capillarity (if there is a static head more plies may be required). 

Prices range from 65¢ per sq. ft. to 80¢ per sq. ft. depending on which 
of the two thicknesses, 1/8” or 3/16”, is chosen and which color 
group is specified. 


KENCORK CORK TILE-is made of pure cork... with no artificial 


binders...compressed under heat and pressure to a fraction of its 
original bulk. 

The quiet dignity of nature’s random tones of rich nut brown add 
distinction and beauty to floors and walls in any interior...can be 
maintained easily...wears for decades. And, Kencork’s natural resil- 
ience provides warmth, quiet and comfort underfoot yet costs less and 
lasts longer than wall-to-wall broadloom. 

Prices range from 65¢ per sq. ft. to 80¢ per sq. ft. depending on which 
of the two thicknesses, 3/16” or 5/16”, is chosen. 
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Here's where to use Kentile Flooring 
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KENTILE + SPECIAL (Greaseproof) KENTILE « KENTILE RUBBER TILE + KENCORK 


5 KENTILE inc. 


KENTILE, INC., 58 Second Avenue, Brooklyn 15, New York «+ 350 Fifth Avenue, New York 1,N. Y. © 705 Architects Building, 17th and Sansom 
Streets, Philadelphia 3, Pennsylvania « 1211 NBC Building, Cleveland 14, Ohio « 225 Moore Street, S.E., Atlanta 2, Georgia « 2020 Walnut 
Street, Kansas City 8, Missouri « 1440 11th Street, Denver 4, Colorado 4532 South Kolin Avenue, Chicago 32, Illinois « 1113 Vine Street, 
Houston 1, Texas « 4501 Santa Fe Avenue, Los Angeles 58, California « 95 Market St., Oakland 4, Calif. « 452 Statler Building, Boston 16, Mass. 
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FROM LINE TO LOT 


Crawford—designers and manufacturers 
of packaged individuality that has set the pace for 
Southern homebuilders offers builders and devel- 
4 Lay opers a completely integrated service from land 


planning to construction financing. 


From the nation’s finest timber stands, 
thru modern power machinery and down precision 
assembly lines come the Crawford units . . . indi- 


vidualized homes of quality that combine beauty 





a + of design and the utmost in livability or multi- 
. | as family units for defense and industrial expansion. 
aor : 5 
were es Dealer inquiries invited 
Gloster, Mississippi ° Baton Rouge, Louisiana . New Orleans, Louisiana 
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... A NEW PERSPECTIVE IN BUILDING! 


> Reinforced concrete construction. 

> High-strength, deep-corrugated steel manufactured 
with welded closely spaced transverse wires (T-wires). 

> Positive reinforcement permanently anchored to and 
combined with structural concrete. 


> Concrete floors and roofs without forms. 





rte oan nein 


STRENGTH UNLIMITED 


COFAR! Deep-corrugated steel, 100,000 psi and 
stronger (the main reinforcement), and T-wires 
(temperature reinforcement) in one manufactured 
product. . . all the positive steel needed in the 
structural concrete slab! Design follows normal 
. concrete structural procedures. Full range and 
design freedom is given concrete slab construc- 
| tion, with continuity and weight saving. Hot-dip 
heavy galvanizing insures building-life perma- 


nence. Build strong . . . build COFAR. 





“3 


! TIME AND MONEY SAVED 


i COFAR makes concrete floor and roof construc- 
: tion a one-stage operation . . . no forms to build 
li and tear down. Construction is clean and fast. 
Concreting in multi-story buildings moves indoors 
out of the weather. Large or small, your building 
is better, costs less with COFAR. 


SPACE AND LIGHT RECAPTURED 


Bright, clean, corrugated-pattern COFAR ceilings 
give the new look to many homes. Fire resistant for 
any exposure with lightweight modern ceiling pro- 
tection. COFAR saves enough head room and 
deadweight to add stories to skyscrapers. Busi- 
ness, office or residential ... COFAR is the answer. 





OTHER GRANCO PRODUCTS 


CORRUFORM for steel joist floors. 
TUFCOR corrugated deck used with cementitious insulating 
» ADVICE on application and design by fills for roofs. 
qualified COFAR engineers. GRANCO ROOF DECK flat-top roof deck rotary-press—UNIformed. 


» REVIEW of all COFAR designs. 


» ESTIMATES and COSTS for any COFAR GRANCO STEEL PRODUCTS CO. 


project. 
bsidi f Granite Cit ‘ 
®» KNOW-HOW from experience on many re Seren en See eee 


COFAR jobs. GRANITE CITY, ILLINOIS 








Here are 5 of many 
architectural home designs which 
are enhanced by Ceco Windows 


® 
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F. every style of home architecture, there is a Ceco 
Steel Casement, designed not only to blend harmo- 
niously, but actually to heighten and enhance the indi- 
vidual charm of each style... to accent the clean, modern 
lines of Contemporary and Tri-level architecture... to 
emphasize the spaciousness and informality of the Ranch 
style home... to compliment the simplicity of Cape Cod 
Colonial ...or to give added grace to the dignity of the 
Provincial home. 


Yes, there is a Ceco Steel Casement to suit every taste 
... always in good taste. Always a good buy, too, because 
Ceco Windows offer every practical advantage. They’re 
precision engineered for the tightest weather-seal... 
are easy to open and close... won’t stick or warp. They’re 


»— 


designed for maximum ventilation control, light, and 
vision. When you choose Ceco Steel Windows, you know 
you’ve chosen the very best... you assure your customer’s 
economy, too. 


CECO STEEL PRODUCTS CORPORATION 
General Offices: 5601 West 26th Street, Chicago 50, Illinois 


Offices, warehouses and fabricating plants in principal cities 


| You 
Free: for ape Corporation 


Steel Pro — 
a West 26th Street, Chicag 
rs booklet titled “New 
g detailing windows 


50, Iilinois 


° 
Please ane si lo 
Casements” and cate 


structures- 


Nos" 


Address— ones 


Beauty in Steel 
for all types oA 


makes the big difference 
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bathrooms with adequate lighting and ventilation. 
FHA-Los toward making a 
“fetish” of privacy. This flies in the face of the 


Angeles leans 


“definite trend” toward multiple uses of space 
and less partitioning. For instance, a passage hall 
in one-bedroom units “we consider an amenity 
rather than a minimum requirement.” 

There is no sensible reason why exterior doors 
except the main entrance and service entrance 
must be wider than 2’ 6”, 

“Carports should be acceptable” in Southern 
California’s mild, arid climate, if either the car- 
port or the house includes adequate storage space. 

FHA’s 12” limit on fill under concrete slab is 
“unduly restrictive” on sloping lots. One corner 
or side may “well exceed this depth with safety” 
if the fill is properly compacted. 

FHA’s “current policy” of demanding footings 
under nonbearing partitions in one-story homes 
is generally “unnecessary.” 

FHA should fall in line with the government’s 


antiwaste pregram, permit 114" net thickness in 


studs and joists—a step toward a potential saving 
of 15% in gross lumber consumption. 

FHA’s Los Angeles chief underwriter or chief 
architect has overused his authority to establish 
requirements for exterior trim. Sample: facia re- 
quired at “all eaves” can only be “personal pref- 
erence” because facia are no advantage over ex- 
posed rafter for sales appeal, value or safety. 
Sample: FHA’s “widespread requirement” of a 4” 
net overhang for rakes bars simpler, more pleas- 
ing design treatment. Sample: requirement of 15¢” 
exterior jambs fails to mesh with standard mill 
output of 1 7/16” jambs so that builders must 
either fudge or waste lumber. 

While the architects and builders scrupu- 
lously avoided saying so ir. plain words. 
their suggestions made it plain that many 
leaders in the home building industry feel 
FHA rules need a thorough overhaul if the 
agency hopes to avoid even more em- 


barrassing complaints later. 


FHA Fires Puerto Rico Director; House 
Probers Air VA Scandal in San Diego 


Up to last month, government corruption 
scandals had left federal building official- 
dom untouched. Then Sen. Richard M. 
Nixon (R., Calif.) asked FHA to look into 
the relations of its Puerto Rico director, 
Frederick D’A. Carpenter, with Leonard D. 
Long, the wealthy Charleston, S. C., build- 
er who is deep amid a legal battle with the 
island government over $1 million in taxes 
on his 4,428-unit Puerto Nuevo project. 
(Dec. °51 issue). 

Director fired. FHA looked, promptly fired 
Carpenter on charges of “outside business 
interests” which conflicted with his govern- 
ment duties, including connections with 
Long-owned construction companies. Long 
denied Carpenter had any business ties with 
him, insisted the Puerto Rico FHA chief 
was the victim of maneuvering by Long’s 
foe, Puerto Rico Gov. Luis Munos Marin. 
FHA’s answer was disclosure that the FBI 
is helping investigate Long’s Puerto Rico 
operations. Senator Nixon pointedly sug- 
gested that FHA look into his activities else- 
where, too. Clearly threatened was a full- 
dress Senate investigation, but so far FHA 
Commissioner Richards seemed to have a 
chance to head it off. 

Pointedly, HHF Administrator Foley pro- 
hibited his staffers in positions to take or 
influence official action from accepting “any 
favor, gift, unusual loan or discount, gra- 
tuitous service, entertainment or other 
thing of value” from any person or organ- 
ization. Exception: common courtesys like 
a free lunch. President Truman, praising 
the order, said such a code should be policy 
for the entire government. 

Navy ax. The spotlight of publicity cost 
William Willett his $11,800 a year job as 


assistant to Undersecretary of the Navy 


Francis Whitehair and prospective Navy 
expert on the armed services housing 
agency. Willett was ousted as an RFC di- 
rector last February after the Senate bank- 
ing subcommittee criticized him severely in 
its report on influence peddling. But Wil- 
lett had slipped back onto the government 
payroll unannounced. When word leaked 
out, Defense Secretary Lovett demanded his 
resignation... 

In San Diego, a select committee headed 
by Rep. Olin E. Teague (D., Tex.) began 
investigating VA loan guarantee opera- 
tions under the GI Bill. They lifted the lid 
of a virtual Pandora’s box. Out buzzed a 
beautifully interlocking directorate involv- 
ing a savings and loan association, a collec- 
tion agency, five housing projects, a con- 
tractor, a building company, a fire insur- 
ance agency, four VA employees, the wife 
of one and the stepson of another. The 
Teague committee heard testimony that: 


> Wrelton L. Clarke and Alton B. Jackson, until 
their recent forced resignation as vice presidents 
of the San Diego Federal Savings & Loan Asso- 
ciation, had been swinging their bank’s GI 
loan servicing business to the California Realty 
& Loan Corp. The latter was run by Jackson, 
Charles A. Dodge, who, until his resignation 
when the scandal arose, was chief of San 
Diego’s VA loan guarantee division; Francis G. 
Paige, assistant chief of the VA loan guarantee 
division; Robert H. Skinner, Paige’s stepson: 
John M. Barber, real estate broker and VA ap- 
praiser; and Mrs. Barber. The loan servicing 
brought the group a $60,000 annual profit. (In 
defense, Pres. Roy Hegg of San Diego Federal 
Savings and Loan testified it was not irregular 
to farm out loan servicing to California Realty 
and Loan Corp. because his association didn’t 
have facilities to handle collections.) 


> Clarke, Jackson, Paige, Barber, Mrs. Clarke. 
Mrs. lone Hubner, president of the Hubner 
Building Co. in which Jackson and Mrs. Clarke 


are stockholders, and Dana McEwen, La Mesa 
realtor and VA appraiser, were profit sharers in 
five housing projects: James Park, Plumosa 
Manor, Rolando Homes, Harmon Homes and 
Grossmont Village. 

> Clarke and Jackson, while still bank vice 
presidents, made an agreement with J. W. Ander- 
son Contracting Co. to take a one-third profit 
from the James Park and Plumosa Manor 
projects. Questioning Ex Vice President Jackson, 
the committee learned that water softeners which 
cost $181.50 each were appraised at $334 in 149 
GI homes in Rolando Village. 

> Grossmont Village, in which Paige had a 
financial interest and which was appraised by 
Barber and McEwen, showed a $330,000 profit on 
its 149 houses. Barber confessed this was “out of 
line.” 

> Chris Cosgrove, a bigtime contractor, said he 
donated $3,000 worth of building materials to 
Paige in building his $25,000 La Jolla home, gave 
Paige $6,000 over a four-year period because he 
“could make contacts for financing,” obtained 
$12 million in loans through Paige’s help. 

Ten arrests. Under arrest since summer 
and still awaiting federal trial on bribery 
and fraud charges in connection with the 
interlocktorate are: Paige, McEwen: 
Clarke; Jackson. Mrs. Jackson; Charles R. 
Faas. Jackson’s brother-in-law; Mrs. Hub- 
ner; John N. Haskell. mortgage and loan 
company vice president: Warren D. Pierce. 
insurance broker; and James C. Wilbur, a 
non-vet gas station operator accused of 
buying a veteran’s certificate of elegibility 
to get a GI loan. (As the hearing ended, 
William E. Berry. VA manager in San 
Diego. recommended legislation to prevent 
such abuses: make both contractors and 
VA employees legally responsible for 
carrying out VA construction requirements, 
broaden laws permitting prosecution of 
federal employees for accepting gratuities 
to influence them, tighten prohibitions 
against veterans disposing of any benefit 


under the GI bill.) 


MATERIALS PRICES: 


recovers slowly after slump 


lumber 


The price picture for housebuilding mate- 
rials was encouraging to the entrepreneur 
with a set of blueprints under his arm. 
Lumber, the most important cost compo- 
nent. had skidded in mid-November to $66 


BUILDING AND MATERIALS COSTS 
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BLS materials price index rose 1 point to 224.6 
last month. E. H. Boeckh 20-city building cost 
index held steady at 246.5. 
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it Roddiseraft 
| 7-Ply Construction 


is Backs your choice of Housemart Doors for beauty and long life . . . at modest cost 
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Ancurrects know that hollow core doors are made in a wide 
variety of constructions particularly as to cores. It is important 





~ 
on 
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for 

| to remember, however, that some doors are seven-ply and some 
3 are five-ply. 

” Roddiscraft experience has proved that even though the 
— two types are equally well made, the seven-ply door offers the 
ons best value for three basic reasons — 
eht 1. It has greater strength. 

2. It offers greater resistance to distortion. 

3. The core pattern will not “ghost” or show through 
er ’ es: ‘i . 

tne face veneers after finish is applied. 

The Roddiscraft Housemart Hollow Core Door is gener- 
ate- ously made throughout. Extra wide top and bottom rails allow 
— for trimming — ample edge strips provide a firm foundation 
rm. for hardware — lock blocks both sides with inner edge 5 inches 

from door’s outer edge after factory trimming. 
po- ‘| . : / ) 

“4 } Designed and priced for homes and apartments. See Sweet’s 
PUU . 1. ope ° 
Architectural File Page ‘8° for complete specifications. 
STS 
a= 5 NATIONWIDE Roddisrraft WAREHOUSE SERVICE 
ae i ; Cambridge, Mass. ® Charlotte, N.C. © Chicago, Ill. © Cincinnati, 
{ Ohio © Dallas, Texas ® Detroit, Michigan ® Houston, Texas ® 
a Kansas City, Kan. © New Hyde Park, L.I., N.Y. ® Los Angeles, 
| 
| Calif. © Louisville, Ky. © Marshfield, Wis. © Milwaukee, Wis. ® 
| New York, N.Y. ® Port Newark, N.J. @ Philadelphia, Pa. @ 
| ‘ St. Louis, Mo. ® San Antonio, Texas ® San Francisco, Calif. 
=e 
| 
—+— ' THE FORESTS...THE FACILITIES...THE EXPERIENCE TO PRODUCE THE FINEST 
224.6 
cost 
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NEW LOW-COST IDEAS FOR HEATING 
AND COOLING $12,000 HOMES 


General Electric offers the Air-Wall* Heating System which gives forced warm air 
plus radiant wall heating—a perimeter system at its best; and develops three other 
cost-cutting products to help builders and architects build comfort into their homes. 


HE G-E Air-Wall Heat- 
ing System does more 
than provide low-cost duct 
work which makes installa- 
tions faster and easier. It 
~ is the only perimeter sys- 
tem which gives forced 


Over 800 families in a new housing warm air and radiant wall 
project near San Francisco enjoy G-E 


Air-Wall heating. It can be easily in- heat as well! 

stalled in existing homes, too. The Air- Wall registers 
are placed on the outer walls where the heat loss takes 
place. Warm air is introduced in a fan-like pattern up over 
these walls. The walls are thus warmed and radiate heat. 
This eliminates cold down-drafts and keeps floors com- 
fortable. 

Flexibility is another reason why there are thousands of 
Air-Wall installations. The slender 4-inch ducts can be put 
in the slab of a basementless house, hung in a crawl space, 
or used in a basement for a 
neater looking job with more 
headroom. 

Home-owners like Air-W4ll be- 
cause they get satisfying comfort 
even in rooms with large areas 
of glass. Drapes are no problem. 
No carpet cutting is necessary. 








Standard G-E Air-Wall Regis- 
ter blankets cold outside walls 
There is complete freedom of with warm air. 


furniture placement...no hot blasts even if a chair is di- 
rectly in front of the Air-Wall register. 

Builders and architects add to these advantages the fact 
that they now have in G-E Air-Wall a budget-priced system 
backed by the prestige and customer acceptance of the 
General Electric name—this means faster home sales. 


MORE NEW G-E PRODUCTS 
Other new G-E developments in- 
clude (1) the G-E Counterflow 
Gas Furnace, (2) the G-E Hori- 
zontal Gas Furnace and (3) the 
G-E Year Round Air Condition- Automatic G-E Air-Wall Regis- 
ing system. All of these new 1 or bn Remove 
products can be installed in — sequired quantity of warm air 
houses selling for $12,000 to to each room. Ideal for auto- 


° ’ matically ‘“‘tqking the heat 
$70,000 in old homes as well oft’ problem rooms affected 
as new. 


by sun, fireplace, or cooking. 
AN INVITATION 
You are cordially invited to visit General Electric 
Booths Nos. 116-117 at the Home Builders Show 
—Hotel Conrad Hilton (Stevens), Chicago—and 
see the new units and the G-E Air-Wall System 
pictured on these pages. 





In most communities throughout the country there is a 
General Electric dealer listed in the Classified Telephone 
Directory under “Furnaces.” General Electric Company, 
Air Conditioning Division, Bloomfield, New Jersey. 

*Reg. U. S. Pat. Off. 


You can put your confidence in— 











GENERAL @® ELECTRIC 





‘SPACE-SAVING new G-E Counterflow Gas TUCK AWAY this new G-E Horizontal Gas Furnace in 





THIS NEW G-E PACKAGED AIR CONDITIONER 


Furnace—designed for basementless _ the attic, hang it in the basement, or put it ina crawl (Type FE), left, with G-E Oil Furnace (right) 
houses. Can be located in alcove. Forces space. As in all G-E gas-fired furnaces this new one offers year ’round comfort to the home- 
warm air through G-E Air-Wall ducts in has rugged cast-iron pin-point heat transfer for quick owner. It can be installed in homes in the 


concrete slab or under crawl space, 


heat ...completely G-E built and tested. 


$12,000 price range. 
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THE AIR-WALL “PACKAGE.” Compact kits contain all 
necessary warm-air duct work registers and fittings for 
homes, large and small. Pre-fabricated parts assembled 
by contractors make possible faster installations. Used 
with G-E warm air furnace either gas- or oil-fired. 










G-E AIR-WALL HEATING IS A COMPLETE 
SYSTEM. Illustration above—with details 
such as floor beams purposely omitted, 
shows a G-E Air-Wall Heating System; 
G-E' warm air furnace, Air-Wall ducts 
and registers and G-E controls. 

1. G-E warm air furnace (gas- or oil-fired) 
heats, filters, humidifies, circulates air. 

2. Air distribution chamber with convenient 
knock-out holes permits easy and fast in- 
stallation of round ducts which supply each 
room with warm air. 

3. Adjustable dampers, one for each duct, 
control amount of warm air sent to room. 
4. Air-Wall ducts, a slim 4°’ in diameter, 
are easily placed in walls, or under floors 
or in attic space. 

5. Elbows are easily adjustable and sim- 


eee ieee 


] 

i 

' General Electric Co., 

1 Air Conditioning ADDRESS 
Division, Dept. MB, 
1 Bloomfield, N. J. CER EE noe 


Please send me free literature on the products I have 
checked: G-E 422022222 ® Heating (1); G-E Counter- 
flow Gas Furnace []; G-E Horizontal Gas Furnace 2; 
G-E Year Round Air Conditioning D. 


Preririitiitttt a) 








plify installation of the system. 

6. Attractive, inconspicuous Air-Wall regis- 
ters blanket outer wall with warm air simi- 
lar to defroster principle in your car. 

7. G-E clock thermostat controls furnace 
operation and maintains comfortable day 
temperatures with automatic cutback at 
night. 

8. Warm air takes a fan-like pattern as it 
leaves Ajir-Wall registers. Cold down- 
drafts are counteracted. 

9. Radipnt heat, actually given off by walls 
which are warmed by up-flow of air, ban- 
ishes sensation of cold and uncomfortable 
air movement. 

10. Return-air grilles on inner walls admit 
room air to be returned to furnace for fil- 
tering, reheating and recirculating. 
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A good plan 
is always better 
when it includes 

symbols for 


telephone outlets 


BELL 
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as fundamental as 


shelf space 








Appearance counts, as well as convenience, in planning 

locations for open shelves. It’s the same with telephone outlets. 

By including outlet locations in your mechanical plans, 

you can be sure your client will enjoy conveniently placed telephones. 
And by specifying built-in telephone raceways, you guarantee 

that telephone wires will be concealed. 

Your Bell Telephone Company will be glad to help you plan economical 


raceway installations. Just call your nearest Business Office. 
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POTOMAC — visible surfaces enameled 











The Kohler Potomac meets the need for an attractive, prac- 
tical, one piece recess bath of enameled cast iron for low-cost 
housing. Takes less space—saves 3” at center, 6” at each end, 


yet provides full-size bathing area. The lustrous, easy-to- 





clean enamel covers outside as well as inside surfaces. 
Advantages include a low front for ease of stepping in or 
out, flat bottom, integral soap dish. The rim affords a hand 
grip for added safety. The slope end assures the comfort of a 
reclining position while bathing. The chromium-plated 


fittings are designed and made for lasting efficiency. 





Kohler Co., Kohler, Wisconsin. Established 1873 


KOHLER or KOHLER ‘@ 


PLUMBING FIXTURES * HEATING EQUIPMENT « ELECTRIC PLANTS * AIR-COOLED ENGINES « PRECISION CONTROLS 
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WYANDOTTE WINTERGLO 






For utility rooms, closets, alcoves. These two steel “high 
boy” type winter air conditioners are typical of the 
American-Standard line of smartly-designed heating 
units for small homes and individual apartments. The 
Wyandotte is a gas fired unit, while the Winterglo is 
designed for oil firing. 































WINTERWAY MOHAWK 


For basement installations. The steel, oil fired Winterway, 
popular for small to medium homes, is designed for 
unusual flexibility and ease of installation. The Mo- 
hawk, a de luxe cast iron winter air conditioner, pro- 
vides automatic gas fired heating for virtually any 
size home. Both are typically compact in design. 


NAVAHO SHAWNEE 


For low-cost installations. The Navaho floor furnace is 
compact and shallow, can be installed easily in the 
floor of any small building, with or without basement, 
and does not require excavation. The Shawnee warm 
air furnace is ideal for installation in basements used 
as game rooms, laundries, or work shops. Both units 
burn all gases efficiently and economically. 





A\MerIcan - Standard 


First in heating...first in plumbing 
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HEATING EQUIPMENT 


+. for every type of installation 


».- for every type of fuel 


@ Choose American-Standard 
warm air heating equipment for 
basement installations or for small- 
j space installations such as utility 
| rooms, closets and alcoves. You'll 
find units in the American-Stand- 
ard line that wilt fill the bill 
exactly. For American-Standard 
warm air heating equipment in- 
cludes a wide variety of types, 
sizes and models of warm air fur- 
naces and winter air conditioners 
—designed to burn gas or oil or 
coal—plus the new Mayfair Sum- 
mer Air Conditioner and the elec- 
tronic Magne-filter Air Cleaner. 
This completeness of line is one 
reason American-Standard warm 
air heating equipment is used on 
so many jobs. It allows the widest 
possible latitude in designing and 
planning. And, too, American- 
Standard products are recognized 
for their engineering and con- 
struction advantages .. . for long 
life and dependability in service. 
You can depend on American- 
Standard warm air heating equip- 


ment to do the job right. 
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AMERICAN-STANDARD * AMERICAN BLOWER + CHURCH SEATS - 














MAYFAIR 


For summer cooling. The Mayfair summer air condi- 
tioner, latest addition to the American-Standard line, 
converts forced warm air heating system to year round 
conditioning. It uses same duct system... mechanically 
cools and dehumidifies the air. 


MAGNE-FILTER 


For clean air year ‘round. The electronic Magne-filter air 
cleaner, installed in the return duct of any winter or 
summer air conditioning system, traps even the small- 
est dirt particles, removes pollen, air-borne bacteria, 
dust and smoke. 
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DETROIT LUBRICATOR +« KEWANEE BOILERS + ROSS T * TONAWANDA 
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RESIDENCE OF THOMAS P. FLORIDA, OSCEOLA, ARK. 
GEORGE MAHAN, Jr., Architect, Memphis, Tenn. 
ROBERT L. IRWIN, General Contractor, Memphis, Tenn. 
ELMER UJKA, Painting Contractor,, Kirkwood, Mo. 





Noteworthy design—de. ative grace — 
livable utility. Those were the keynotes of 
this unusual home. Cost was incidental. 

It is a tribute to the recognized quality 
of Pratt & Lambert Paint and Varnish that 
they were used exclusively — for exterior 
and interior — for floors, walls and ceilings 
— for enameled woodwork and for the 





OTA A = - 
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— with P&L Paint and Varnish Used Exclusively 


trim and rich paneling of rare black walnut. 

These colorful paints and fine varnishes 
are at home in settings of comparable 
splendor or in more modest surroundings. 
You will find your nearest P&L Architec- 
tural Service Department a valuable ally 
in determining the most satisfactory speci- 
fications for any project. 


PRATT & LAMBERT -Inc. 








NEW YORK * BUFFALO + CHICAGO + FORT ERIE, 


Paint and Varnish Makers 


ONTARIO 


THE MAGAZINE OF BUILDING 








Fiv 
WOl 
hor 
Nei 
jud 
Mo 
K, 

Har 
tior 
des 
refl 
tion 
ners 
> Bu 
—20 
com 
exist 
a sh 


Barr 


HOL 





NG 








per 1,000 board feet for 2 x 4 Douglas fir 
green dimension, had inched up to a not- 
too-dangerous $72 by year’s end. Plywood 
quotations were recovering slowly after 
their November 30th smash-up. Cement 
supplies showed improvement over past 
famine years. Brick was no problem and 
inventories of products were 
ample. 

If you listened hard. you could even hear 


gypsum 


of price-cutting, reflecting concern over 
bulging stocks. Better proof that costs were 
curving downward was offered by the Pub- 
lic Housing Administration’s report that 
bids on public housing projects for the 
heavily-populated Middle Atlantic states 
(New York, New Jersey, Pennsylvania) had 
declined 5% since last spring. 


PUBLIC HOUSING: Los Angeles 
to cancel $110 million contract 
City Councilman Harold Harby of Los 
Angeles got up to explain why he was 
changing his vote: “I find that much of this 
proposed public housing is not essentially 
a slum-clearance project and buildings will 
be built on heretofore unoccupied territory. 
When you remove the slum-clearance ele- 
ment from public housing. there is nothing 

much left but socialism.” 

With Harby’s support, the city council 
last month resolved 8-7 to break its $110 
million contract with the L. A. Housing Au- 
thority for 10,000 public housing units. 
Before the councilmen left the chambers, 
public housers began fightirg back. served 
legal notice they were seeking a mandamus 
writ in California’s Supreme Court to com- 
pel L. A. to go through with the contract. 
Warned PHA and Los Angeles’ Mayor 
Fletcher Bowron: if the city breaks the con- 
tract it is liable for $12 million already 
spent on sites and plans. 


NAHB AWARDS won by five 
in neighborhood contest 

US. month 

won awards of merit—‘Oscars” of the 

home-building industry—in NAHB’s 1951 

Neighborhood Development Contest. The 


Five new cémmunities last 


judges, Planning Consultant Seward H. 
Mott of Washington, D.C., Architect Walter 
K. Durham of Philadelphia and Byron R. 
Hanke, chief of FHA’s land planning sec- 
tion, weighted planning and layout 70%, 
design 30%. They noted that the 25 entries 
reflected an “even balance” between conven- 
tional and contemporary design. The win- 
ners: 

> Builder Al Balch’s “Wedgewood” tract in Seattle 
—200 homes priced from $10-$16,000. The jury 
commended Balch for “the care taken to preserve 
existing tree growth” and making an asset out of 
a sloping site. Architects: Thomas, Grainger & 


Barr and Chiarelli & Kirk. 
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> “Park Lawn,” built by Todd Tibbals of Colum- 
bus, Ohio, a rental project (around $72 a month) 
of two-story, vertical apartments with two to 
four units per structure. Jurors liked the “gener- 
ous recreational facilities (swimming pool, soft- 
ball park, children’s playground), the low density 
of population,” said that Architects Tibbals, 
Crumley and Musson managed a residential flavor 
“most unusual in rental projects.” 

> Flat-roofed, contemporary “Ben Hur” estates at 
La Canada, Calif., a tract of just under 100 one- 
story, $14,000-up homes of concrete slabs on 
rolling hills. Enthusiastic jurors called the “Ben 
Hur” homes a “good example of a flat-roofed 
type house which could be easily adapted to use 
for most any section of the country.” They added: 
“Interior floor plan...is well worth study by 
builders as it incorporates all of the good points 
brought out in the NAHB-FORUM competition 
such as good interior circulation, no waste space, 
no useless dark halls, and separation of bedroom 
Architect: Charles 
William H. Fair 


family living area.” 
Land _ planners: 


from 
Henry Burge. 
and Burge & Roach. 

>The “Tanglewood” project of $40,000 homes 
developed by William G. Farrington in Houston, 
with Consulting Architects Phillip C. Willard, 


Wilie W. Vale, and others (Oct. issue °46). 
Jurors thought design showed “commendable 


variation in use of exterior materials and... 
roof,” but criticized the main entrance for lack 
of eye appeal and the main boulevard for ending 
in a dead end half-way through the project. 

>The mammoth “Park Forest” development 
(Aug. issue 48) by American Community Build- 
ers, Inc. (Nathan Manilow and Philip Klutznick). 
Jurors applauded the lot size (60’ x 125’) as 
“unusually generous” for Chicago suburbs, com- 
mended the butt lots placed at the end of blocks 
to “break the unsightly view down the interior of 


the block from homes across the street.” 


RENT RECONTROL: realtors cry 
gov't. ignores local desires 

Rent recontrol began to run into squalls. 

Realtors cried that Rent Stabilizer Tighe 

Wood had 


straitjacket without consulting local com- 


clamped on his_ recontrol 


munities and against their wishes in 
several of the 58 areas recontrolled up to 
year’s end. Trumpeted Secretary Calvin 
K. Snyder of the Realtors’ Washington 
Committee: “I have conferred personally 
with officials of the Atomic Energy Com- 
mission and the military (in Idaho Falls, 
Idaho and Rapid City. S. D.) and have evi- 
dence that the attempts to control ema- 
nated from the ORS office in Washington, 
against the desires of the communities.” 

In Colorado Springs. Col. J. E. Mallory, 
commander of Ent Air Force Base, dis- 
closed that he recommended to Washington 
two months ago that rent control be kept 
out of the area at least until June 1952. 
Rent Stabilizer Woods reimposed full rent 
controls Dec. 10. 

In Norfolk, Va.. Fifth Naval District 
sought a 60-day stay of rent control after 
Norfolk was designated a critical area in 
order to give local realtors and builders a 
chance to try the “Lake Charles plan” for 
bringing unused living space in large homes 
onto the market—a plan which, ironically, 
was devised by Rent Stabilizer Woods him- 
self. The Navy’s plea was turned dewn in 
Washington. 


Mortgage Recovery Slow as Interest 


Rates Climb; VA Rejects Discount Plan 


The mortgage market was not recovering 
as much as'some optimists had hoped. Mo- 
hilization’s appetite for money was con- 
tinuing to drive interest rates up. VA and 
FHA mortgages, their interest frozen at 
4 and 414%, looked unattractive to man- 
agers of investment portfolios who watched 
yields of new issues of high-grade corporate 
bonds climb to peaks typified by Wes‘ing- 
house and Union Carbide financings at 3.5 
and 3.75%. Said the vice president of a 
New York life insurance firm: “Corporates 
show a better yield today and it is only 
common sense that investors should put 
their money into them rather than into FHA 
and VA loans. The bulk of our funds is 
going to corporates and the industry gen- 
erally is putting less into mortgages. It is 
all a matter of rate.” Most experts thought 
the money demand would keep corporate 
bond rates up for another six months. 
Despite the obvious scarcity of money 
for VA loans, the VA (after months of 


internal discussion) rejected the proposal 
to let builders absorb subsequent discounts 
that might have to be paid to sell VA 
loans in the secondary market. The agency 
blandly explained it was “not necessary.” 
A few days later, with a flourish of bally- 
hoo, VA put a $95 million batch of its 
direct GI home loans on the market—at 
par. Another $48 million would 


follow soon. Few thought VA would find 


worth 


many takers: 4% was still unattractive and 
most of the direct loans were in remote 
places where servicing costs are high. If 
VA cannot sell its direct loan mortgages 
to make its $150 million direct loan kitty 
revolve, it soon may have to ask Congress 
for more money to keep on offering 4% 
money to veterans who can’t get it else- 
where. One thing VA told Congress it did 
not want was Sen. Burnet Maybank’s scheme 
to tap the $5.6 billion national service life 
insurance reserve fund to get more 4% 
money. 
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BEST hip roof home with attached garage 
























Now...Best dealers have both gable roof and hip roof homes to offer 
..both two bedroom and three bedroom..with or without 

attached garages! Make ‘52 your biggest year yet with an 
exclusive Best Home franchise in your community. Best dealer- 
ships are available within 500 miles of Peoria, Illinois - 


in three years dealers have more than tripled! 


Best 3-bedroom “Independence” home can be built with 
12 possible exteriors, including hip or gable roof, 
with or without attached garage. Best 2-bedroom 


“Security” offers 16 exterior plans. 


OTHER FEATURES INCLUDE: Standard-size double-hung windows 
with weather-stripping, balancers, hardware and trim all installed 
in wall sections...2x4 studs spaced 16 inches on center in all bearing 
partitions and outside walls...with double course red cedar 
shingles factory-applied...exterior wall panels 
include insulation, all wiring conduit and 
outlet boxes...inside finish wall installed 
at factory with your choice 
, of “Strongbilt Upson Panels” gf . 
: or “Sheetrock”. 













Se re ie oy, men 


. eae : o ‘ : My 10W . 
now available with hip roof this Month 


and attached garage. 


S26 WEST LAKE STREET, PEORIA, ILLINOTS 
a Member, Prefabricated Home Manufacturers’ Institute and 
i. SR National Association of Home Builders 


“BUILD BETTER, BUILD SOONER — with PREFABRICATION” ’ 
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There’s a Coleman heating appliance for every type home! 


It will pay 


quality for every home you build. For Coleman 
makes heating units for every heating need, for 
every size and type home. And when you tell a 
prospect your homes are equipped with Coleman 


you to standardize on 


Coleman Automatic Oil 
and Gas Space Heaters 


The very tops in beauty, 


tops in performance. They 


have the latest heat engi- 
neering features that pro- 


vide low-cost 


comfort for homes every- 
where. Oil models feature 
the industry-shaking Fuel- 
Air Control that saves up 


to 25% on fuel costs. 


Coleman BLEND-AIR 
Central Heating and 
Ventilating System 


Pre-engineered with 
standardized parts for 
easy, fast installation. 
3%” heat tube system 
goes in old homes as 
well as new. Does an 
incomparable heating 
job automatically, 
economically. 








automatic 








Coleman Jet Recovery 
Water Heaters 


For Gas, Oil and LP-gas, 2¢ 


and 45 gallon capacities. Auto- 


matic Temperature Control 
Safety Shut-off Valve. 


GAS MODELS APPROVED BY A.G.A OIL MODELS LISTED 
LABORATORIES I cause aise in ane sain leila 


UNDER LABEL SERVICE BY UNDERWRITERS 








Coleman 





COMFORT COSTS 
SO LITTLE WITH A 


Coleman 


® 


AMERICA'S LEADER IN 
HOME HEATING 








The Coleman Company,inc., Dept. MB-1050-1, Wichita 1, Kans. 


Without obligation, please send me literature on 


| 

| 

l 

| the following: 

| ] Space Heaters 
— | (© Water Heaters 
| | 

sir | Name 

| Address 

= 

| City 














[] Floor Furnaces [] Wall Heaters 


heating appliances—you’ll know right away that 
you've said the right thing! Coleman “know- 
how” and consumer acceptance of the Coleman 
name as a standard of quality will help you sell 
homes faster. 


Coleman Dual Wall 
Floor Furnaces 


low-cost heating 
plant for all small homes. 
Gas, Oil and LP-gas. No ex- 
pensive plumbing—no air 
ducts—no excavation. Also 
in flat register models. Heats 


Coleman Gas 
Wall Heaters 


They fit right in the wall, 


extend out only 334”. Use 
no room space. Single and 


Dual Wall models. Ideal 


for slab-floor homes, motel 
courts. The Coleman 
Company, Inc., Wichita 1, 
Kansas. 


MAIL THE COUPON 


ih emma amstin ——— 
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Insulite’s Shingle-Backer 
and Bildrite Sheathing! 











INSULITE, BILORITE ANO GRAYLITE ARE REG. T.M. U.S 


Build and insulate with double-duty 


THE MAGAZINE OF BUILDING 





per house with 





Charles F. Bisanz 


Norbert P. Bisanz 


Leonard W. Bisanz 
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“Insulite’s new application system gives 
us durable shingle walls faster and for less money!” 


Say Bisanz brothers, St. Paul, Minnesota 


With 143 homes planned in their new project, BrLprrre Sheathing and 
INSULITE’s new Shingle-Backer will help the Bisanz Brothers Construction Company 
save in the neighborhood of $15,000. What’s more, their houses will be tighter, 
stronger and better looking. Here’s how it’s done! 





First, you save with Bildrite. Has 
twice the bracing strength of 
horizontally-applied wood 
sheathing, yet total applied cost 
is less!’ ikchentes the need for 
corner bracing. (4-foot BILDRITE 
is the first insulating sheathing 
to be accepted by F.H.A. for 
use without corner bracing.) 
It’s waterproofed throughout! 
Won’t warp or buckle . . . does 
away with building paper! 
Easy to cut, easy to fit, no waste! 





You can save money on every job and 
build a better house in the bargain 
with INSULITE SHINGLE-BACKER 
and INSULITE BILDRITE SHEATH- 
ING. Your INSULITE dealer has all 
the facts. Call him now. Or, if you’d 
like, drop us a card. We’ll rush 
complete information to you by 
return mail! 


MADE OF HARDY NORTHERN WOOD 




























































This wall gives you a better job 
et less cost! (1) Bi_prire Sheathing 
(2) Shingle-Backer (3) Outer- 
Course Shingles (4) Annular 
Grooved Nails. The result: A 
strong, tight wall that goes up 
faster, looks better and has 
more insulation value—almost 
twice that of conventional double- 
course shingle applications. Yet 
it generally costs less to build! 


Shingle-Backer goes up fast, stays put, 
provides a firm, even under-course 
for exterior shingles. Saves 

application time and eliminates 
waste. Takes just four nails to 
apply full 48” panel. Made of 
genuine, weatherproofed 5/16-inch 
GRAYLITE insulation board. 
Shingles and Shingle-Backer have 
approximately twice the 
insulation value of conventional 
shingle application. 


Resists winds beyond 250 M.P.H. 
In a wind-tunnel test conducted at 
the University of Minnesota, this 
test panel was subjected to air 
blasts of over 250 miles per hour. 
Every shingle remained intact! 
Not one pulled loose from the 
panel. (Winds over 75-90 M.P.H. 
are classified as hurricane velocity.) 























Typical modern bathroom with an AllianceWare BA5 
recessed bathtub and AllianceWare L-2018 lavatory. 





Gracious colonial blended with the convenience of the ranch home charac- 


S ; e 
terizes Valley Forge Homes built by Madway Engineers and Constructors. ° llianeée are 


AllianceWare furnished by J. Levitt Inc. Plumbing contractor—Lewis Hark 





ALLIANCEWARE, INC. e Alliance, Ohio 


Bathtubs ¢ Lavatories ¢ Sinks 








es FonGE FUMES 


Suburban Philadelphia develop- 


ment completely equipped with 
Allianeé\Vare Bathtubs 


N the historical location of Valley Forge, Madway Engineers and 

Constructors are completing another group of fine homes planned to 
bring richer and fuller living to buyers with average incomes. 
The Valley Forge residential development consists of over 200 single 
houses located near the Philadelphia end of the Pennsylvania Turnpike. 
Features of these homes include face brick exterior construction, aluminum 
windows, full size kitchens, three bedrooms and ceramic tile bathroom 
with an AllianceWare BAS tub. 
There are sound reasons for the choice of AllianceWare by builders of all types 
of homes. The modern styling, beauty and color choice of AllianceWare 
fixtures fit Cape Cod cottage, Western ranch house or gracious colonial. 
The stainproof, porcelain-on-steel enamel has a dense hard surface—easy 
to clean—that possesses a lifetime of lustrous beauty. The heavier gauge 
sheets used for AllianceWare assure rugged durability and quietness. The 
AllianceWare method of installation prevents sagging of tubs and leaking 
of water around the rim at the wall line. 
Whether the job is one bathroom or several hundred, builders who plan 
quality homes of long-lasting attractiveness find AllianceWare fixtures 
offer both builder satisfaction and owner satisfaction. 
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PORCELAIN ON STEeca 
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THAT’S “WHY R-0-W nas BECOME 


The World’s Largest Selling Wood Window 


WOMEN CAN WASH BOTH SIDES (INDOORS! 


For a complete catalog of de- 
tails and sizes write directly to 
R-O-W Sales Company, 1321 
Academy, Ferndale 20, Michigan. 


SEE R-O-W AT 


BOOTH 81 
NAHB SHOW 
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PEOPLE 


France’s Perret to Get AIA Gold Medal 


The Gold Medal, the AIA’s highest award, 
will be given French Architect Auguste 
Perret in late June during the AIA’s annual 
convention at New York’s Waldorf-Astoria 
Hotel. Perret. 77, is a pioneer in reinforced 
concrete construction 
and perhaps the great- 
est single influence on 
Le Corbusier. Perret’s 
works in France have 
long demonstrated both 
the versatility of his 
medium and its drama 
and delicacy. His Rue 
Franklin (1903) PERRET 
showed the possibilities of the concrete slab; 
his Ecole Normale de Musique in Paris was 
so acoustically perfect musicians dubbed it 
a “Stradivarius”; his docks at Casablanca 
introduced the thin covetete slab for roof 
construction; his Notre Dame Church at 
Raincy displayed dignity in decoration as 
well as construction. Currently. Perret 
heads some of France’s prime reconstruc- 
tion projects, among them the rebuilding of 
the port and city of Le Havre. leveled by the 
war. Perret’s first visit to the U. S. two years 
ago was a triumphal tour sponsored by the 
French government. The University of 
Illinois held a photographic exhibit of his 


classicism in concrete. 


Melvin H. Baker, 66, founder and spark- 
plug of Buffalo’s National Gypsum Co., 
moved up from the presidency to chairman 
of the board. his com- 
pany’s first. He will 
continue as National 
Gypsum’s chief exec- 
utive officer. Executive 
V. P. Lewis R. Sander- 
son was promoted to 
president. Tennessee- 
born Baker started Na- 
tional Gypsum 26 years 


BAKER 


ago when two. col- 
leagues who used to sell “beaverboard” 
with him had options on rich Buffalo gyp- 
sum ores. Even during the depression, 
Baker boosted sales. This year he expects 
National Gypsum’s sales to reach $90 mil- 
lion, nearly half of Sewell Avery's giant 


U. S. Gypsum. 


William Zeckendorf, New York real estate 
giant, let it be known he is extending his 
holdings in southern California. Since 
1948, Zeckendorf and Robert L. Smith, Los 
dngeles Daily News president. have been 
quietly buying up 11,600 acres within the 
Los Angeles city limits. The raw land 











covers canyons and flats from the Pacific 
Ocean to ritzy Bel-Air, from Sunset Blvd. 
to the Santa Monica Mts. The partners, 
who have spent $2,400,000 so far buying 
bonds on the property, would just as soon 
have kept mum until everything was sealed 
tight. But the news tumbled out in a hurry 
when newspaperman Smith learned The 
New Yorker was about to scoop him in its 
two-part profile on Zeckendorf. Architects 
Pereira and Luckman are drawing prelim- 
inary site plans. Zeckendorf hopes to build 
an integrated community, similar to Bel- 
Air, with homes priced from $15,000 to 
$40,000. 


William L. (Big Bill") Hutcheson, king- 
emperor of U. S. carpenters, decided 77 
years was a ripe enough age to step down. 
On January | he passed 
on the sceptre to his 
son Maurice, 53. Big 
Bill has ruled the 
AFL’s United Brother- 
hood of Carpenters and 
Joiners since 1915. He 
has watched its mem 
bership grow to 803,- 
000 in 2,800 locals. 
W. tL. HUTCHESON = Only Dan Tobin’s Bro- 
therhood of Teamsters is bigger in AFL 
circles. Son Maurice has long been the 
union’s first vice president, his father’s con- 
fidant (“If he can’t run the brotherhood, I 
don’t know who can”). Maurice’s reign is 
good until the next brotherhood convention 
in 1954. Meanwhile Big Bill has become 
president emeritus. will probably take the 
sun at the brotherhood’s lavish national 
home at Lakeland, Fla., putt around on the 


Lire: Steinheimer 


golf course named for him. 


Frank Lloyd Wright, in a press conference 
opening his San Francisco branch office,* 
said he plans to have $5.000 and $6,000 
homes available to all comers within a 
year. FLLW has his mind on a house made 
of concrete blocks and steel. The buyer will 
also be the homebuilder, getting his mate- 
rials through lumberyards. He will do his 
own stacking in toy-block fashion, run steel 
rods through designated holes, pour “a few 
teakettles of grout” over all and move in. 
Bathroom and kitchen will come packaged. 
FLLW said prefabrication and absence of 
union labor will halve present day costs. 
“Union labor has killed off any legitimate 


*At 319 Grant Ave., formerly occupied by 
Taliesin alumnus Fred Langhorst. Aaron Green 
is architect mm residence. 





apprentice system—a practice of maintain- 
ing a scarce market that they learned from 
their employers—and kept the cost of labor 
too high.” The owner-built house, some- 
times called the “Usonia Automatic,” was 
promised several years ago for initiation 
at the FLLW-sponsored Usonia co-opera- 
tive in New York’s Westchester Co. Usonia 
began in the fall of 1948 as a 50-house 
development. So far 25 are up and three 
abuilding, all in the $20,000 plus category. 
So whenever FLLW’s blocks are ready, 


Usonia will be ready to start piling. 


Ralph Kaul, who quit last October as chair- 
man of DPA’s critical areas committee in 
despair over the committee’s lack of auth- 
ority to accomplish what it was supposed 
to, popped up again in a new government 
housing job. Kaul became an assistant to 
Neal Hardy, assistant HHFA administrator 
in charge of plans and programs. Kaul’s 
assignment: to plan temporary — defense 
housing. 

Died: George A. Nichol, Jr., 68. former 
vice president and director of the Johns- 
Manville Co. and an authority on beach 
erosion, Dec. 16 in Palm Beach, Fla.; John 
Phillips Cosgrove, 54. of Locust. N. J.. 
executive vice president of the American 
Radiator & Standard Sanitary Corp.. Dec. 
13 in New York’s Presbyterian Medical 
Center; Paul Gerhardt, Sr., 88, Cook 
County, Ill.’s architect from 1909-1912. 


Dec. 3 in Chicago. 


Leonard G. Haeger, NAHB materials ex- 
pediter, will move up to the combined post 
of technical and research director Feb. 1] 
when Carl Lans leaves to join Builder Earl 
Smith of Berkeley, Calif. Christian O. 
Christenson will resign as FHA property 
requirements chief to become Haeger’s 
assistant. 


Named: John B. Veach, head of Ashe- 
ville, N. C., Hardwood Corp. of America. 
Geo. Lohr 


as 1952 president of 
the National Lumber 
Manufacturers Associa- 
tion, succeeding Cory- 
don Wagner, of Ta- 
coma. Veach, 52. is 
head of the OPS’s Ap- 
palachian hardwood ad- 
visory committee and 
a lumber advisor to the 

VEACH National Security Re- 
sources Board; Ralph E. DeSimone, 59. as 
president of Merritt-Chapman & Scott 
Corp., one of the U. S.’s largest engineer- 
ing construction firms, succeeding Ray- 
mond F. Kopp. who resigned; James F. 
Lincoln, president of Cleveland’s Lincoln 
Electric Co., as president of the National 
Association. 


Electrical Manufacturer’s 
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POST & TIME HELP BUILD DEMAND FOR 
RUBEROID BRAND IN ‘52 AD PROGRAM 


67,871,833 Advertising Impressions 


Ruberoid consumer advertising 
has helped build growing accept- 
ance for asbestos-cement siding. It 
has helped to sell new homes by 
showing customers how they can 
have colorful, fireproof, rot-proof, 
durable sidewalls at a price within 
their budget. 

A revolutionary new sidewall 
material — Color-Grained Siding — 
will be featured in Ruberoid’s 52 
campaign. Color-Grained Siding 
offers unusual design possibilities 
in the combination of dynamic 
color and texture in new home con- 
struction. The product acceptance 
being created makes it logical for 
you to give your customers what 
they want and at the same time 
save from $300 to $700 on the con- 
struction of the average small home. 


High spot in early spring will be 
a beautiful full-page, four-color ad 
in The Saturday Evening Post, 








featuring Color-Grained Siding in a 
beautiful setting. That ad alone will 
reach more than 4 million families in 
the Post, and another 2,800,000 in Good 
Housekeeping. 


16 national magazines, including 
Time, The Saturday Evening Post, 
Good Housekeeping, Farm Journal, 
Successful Farming, Capper’s Farmer 
and Progressive Farmer, will carry 
Ruberoid sales messages to more than 
15 million customers, making 68 mil- 
lion impressions. Ruberoid advertising 
will help divert more of the consumers’ 
dollars into building activity, creating 
more business for you. 

In 1952, Ruberoid advertising will 
accelerate the rapidly growing demand 
among your customers for colorful, 
economical, durable, and non-critical 
asbestos siding and other Ruberoid 
asphalt and asbestos building products. 
Be sure and specify Ruberoid, the name 
with consumer acceptance. 
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Here are the top magazines on Ruberoid’s schedule that will help do a 


powerful sales-stimulating job for you and Ruberoid products. 








Ruberoid brings Color-Crained 





Color-Grained, 
Sensation In 


Siding Market 


Ruberoid’s new Color-Grained As- 
bestos-Cement Siding is really 
“ringing the bell.” Builders are 
switching to it after just one good 
look. Home owners are welcoming 
the rich color-styled shades. 

Color-Grained Siding is not just 
an assortment of new colors. It is 
an entirely new process of inte- 
grating two-tone color shades and 
texturing to produce an overall re- 
sult of highlight and shadow har- 
mony. Many months of pioneering 
research were required to work out 
this unprecedented advance in side- 
wall beauty. The aim was to give 
warm personality and “decorator- 
styled” charm to home exteriors. 
To accomplish this, the creative 
abilities of a famous color censult- 
ant were combined with the exten- 
sive facilities of Ruberoid’s 
research laboratories. The result: 
four exciting color blends... Rustic 
Brown, Birch Gray, Moss Green, 
and Mission Ivory. 

Because Color-Grained Siding 
makes it possible for architects to 
achieve modern color and texture 
harmonies within low budgets... 
because it makes it easier for 
builders to meet schedules with im- 
proved, cost-saving, plentiful, non- 
critical material . . . Color-Grained 
means more building, re-siding and 
repair business . . . more profits 
for you! 





Sidewalls to color-conscious Amer- 
ica with this revolutionary siding. 
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LOW COST 
RENTAL HOUSING 


LOW COST 
SALE HOUSING 


a 
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LET US HELP YOU 
build low-cost PROGRAMMED HOUSING 
in critical defense areas......... 


Visit us at Booth No. 39 Congress Hotel at NAHB Exposition in Chicago 


With our new series of apartments and 
our new ’52 SERIES of single houses you 
are in a position to build profitably in 
today’s market for low-cost project hous- 


ing—either for rent or sale. 


American Houses was founded in 1932 
and for many years large-scale project 
housing—both rental and sale—has been 


a very important part of our operations. 





Our vast practical experience, gained in 
helping other builders to operate success- 
fully in this field, is at your service. It can 


be of extreme value to you. 


Let us show you how you can operate 
profitably in today’s market with Ameri- 
can’s low-cost housing units. Write to- 
day for the complete story. Address your 


request to Dept. H-1. 


Our plants are now serving most of the area east of the Mississippi. 


AMERICAN HOUSES, Inc. 
165 West 46th Street, New York 36, N. Y. 


Plants: Allentown, Pa. e Cookeville, Tenn. ¢ Lumberton, N. C. 
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A smartly styled installation of 
Bradley prefinished blocks in 
2h” x 2%", 9" x 9” Prime 
Grade Oak. 


LE BASE 
BOARD 










WOOD SHOE 
ZNAIL 
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ASK FOR 
YOUR 
sii In Addition to Oak 
wee Bradley Blocks are produced in 
we Beech and Pecan, each prefin- 


a 
BRADLEY 
pnit ween 2608) 





ished or un“inished. Used as 
wainscoting, they attractively 
complement block floors in 
private offices, club lounges, 
restaurants, etc. 
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he search for cost saving in home con- 
struction is accelerating the switch to slab foundations over which Bradley prefinished 
Unit Wood Blocks provide the supreme finish floor. Bradley blocks excel in the essen- 
tials of economy, beauty and public preference for hardwood floors. Specifically — 


They are readily laid in asphalt mastic by tested low-cost methods. 


They provide a factory finish greatly superior to and less expensive than sanding and finish- 
ing on the job. 


They are ready for immediate use when laid. 


They are of fine quality oak. Its matchless color and figure are accentuated by Bradley’s 
exclusive penetrating finish and the luster of rich, heavy-bodied wax. 


They stimulate prospective home-owners’ enthusiasm for oak floors over all others with the 
extra appeal of modern design. 


They are equally appropriate to apartments, schools, business and public buildings. 


For complete data and specifications, see our catalog in Sweet’s Architectural or Builders 
for 1952, For your copy of our Handbook on Unit Wood Block Installation, just ask 
us to send it. 
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FORGET CONDENSATION 
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Forget condensation when you specify Balsam-Wool®. 





A tough, asphalt saturated, warm-side liner is an integral part 
of this sealed insulation—and a tough cold-side liner 
reduces convection through the insulating mat. 
Send for an A.I.A. folder of application data sheets. 
Wood Conversion Company, Dept. 147-12. 
First National Bank Building, St. Paul 1, Minnesota. 





ke ¢e a  ~) ee eR - we 43 ae € Sealed Insulation — A Product of Weyerhaeuser 
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CAULKING 
COMPOUND 


Recognized as the top-quality seal- 
: ing compound to repel cold, wind, 

rain, snow, and rot wherever build- 

ing materials are joined together... 
j adheres tenaciously to wood, stone, 
: terra cotta, concrete, iron, steel, glass 
or other materials of construction, 
i allowing expansion or contraction as 
| temperature and conditions change, 
4 
j 





without opening leaks... protects 
the structure itself, as well as the 
occupants! 


BRANO 


Board ® Structural Glass 


adhesive or mastic. 
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ADHESIVES AND MASTICS 
FOR INSTALLATION 


of Wall Tile © Floor Tile @ Ceiling Tile @ Wall 


and other applications requiring a firm, durable 
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GLAZING 
COMPOUND 


An easily handled material for bed- 
ding and facing glass in either wood 
or metal window frames... elimi- 
nates drafts, leaks, and expensive 
maintenance operations ... preferred 
by professional glaziers, mainte- 
nance men, and “handymen"' alike 
for the production of a durable, neat- 
appearing sash. Meets Federal spec- 
ifications for Glazing Compound, 
and is available in natural, gray, 
and aluminum colors. 





P. . 
AINT CompANy, INC 
Quality and Service Since '62 
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WEATHERTITE 
ROOF COATINGS 


Coatings available in several grades and 
colors to caulk and lengthen the lifetime of 
new roofs, as well as patch and renew the 
life of old roofs. Troweling consistencies are 
used to patch and caulk, liquid forms for 
complete coverage of roofs...resists sun, 
rain, snow, as well as chemical fumes from 
chimneys. A special aluminum pigmented 
grade is available to i lat gainst the 
summer sun, as well as black, red, and 
brown-colored compounds. 








FOURTH & VENANGO STREETS, PHILA. 40, PENNA. 


Makers of Caulking Compounds, Roof Coatings, Maintenance Finishes, Mastics, Asbestos Cements, Asphaltic Sealers, Da mpproofing and Weatherproofing Materials, Industrial Paints and Enamels 


wall SPECIFY PECORA AND YOU SPECIFY QUALITY 


Modest home or giant building, PECORA 
weatherproofing materials assure every advantage 
for the lasting, durable job. For almost a century, 
PECORA has been a standard of quality for materials in 
the construction of better homes and better buildings. 


® Oil Refineries © Storage Tanks, 
and numerous other applications where resis- 
tance to chemicals is required. 
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oF SEALING AND 
DAMPPROOFING COMPOUNDS 


Colorless liquids or asphaltic products used to 
protect masonry structures from penetration of 
moisture, either above or below grade. KLERE- 
SEAL: a colorless liquid with the consistency of 
thin varnish for sealing above-grade masonry 
on the exterior surface; will not discolor the 
masonry. The asphaltic sealers are available in 
paste or liquid form and used on the exterior 
surface of below-grade masonry, or the interior 
surface of above-grade masonry. 
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CHEMICALLY-RESISTANT 
CEMENTS AND LUTINGS 


for Acid plants @ Chlorine and chemical plants 


7\ 


No smoking! 


No grief wit 


? 








Complete freedom of architectural expression, combined with modern fireplace utility, characterizes 
this typical Heatilator Fireplace. It is a fireplace that is as practical as ut is ornamental. 


Heatilator unit assures correct fireplace construction and 
efficient operation...with less on-the-job supervision 


No complaints come back to haunt the architect or contractor 


who builds his fireplaces around the famous Heatilator* unit. 
Everyone who has had experience with « Heatilator Fireplace 
will testify that it saves grief because it always works. And it 
eliminates the common causes of smoking because correct fire- 


place design is built into the heavy steel form. 


It is much easier to build a Heatilator Fireplace than an ordi- 


nary fireplace because the unit Comes complete from floor to 


chimney flue—including the firebox, damper, downdraft shelt 
and smoke dome. The masonry is simply built around it. The 
unit standardizes construction, reduces the need for constant 


on-the-job supervision, 


Yet a Heatilator Fireplace looks like any other fireplace. Archi- 
tects and builders know that they have complete freedom of 
design and decorative treatment when they use the Heatilator 
unit. Any mantel design, from traditional to contemporary, 
can be built around it. Tested and proved in thousands of 
homes during the past 25 years, more Heatilator units are now 
in use than all other fireplace units put together. 





this famous fireplace! 






















































































































































































The Heatilator Fireplace draws in cool air at floor level, heats it in the double-walled chamber around 


the firebox, then returns it to circulate evenly throughout the room and even adjoining rooms. 


A Heatilator Fireplace is an exciting extra feature in any home 
because it is truly “functional”. It circulates heat throughout 
the room instead of wasting most of it up the chimney. Your 
clients will find it a rea! source of extra comfort on chilly spring 
and fall days—and it makes many summer cottages usable all 
year “round, Yet the Heatilator unit adds little to the cost— 
because it saves materials and labor. 


Avoid grief, get better fireplaces—specify a Heatilator Fireplace 
in every home you build. Be sure you get the genuine Heatilator 
unit—the name your clients know and respect! Heatilator, Inc., 
311 E. Brighton Ave., Syracuse 5, N.Y. stestiator ic the rer 1a of Hentiator, In 


HEATILATOR 
FIREPLACE 


The heart of every modern home 











“Where’s our heat come from Daddy?” 





# 











Steel pipe radiant panels provide ‘‘invisible heat’’ 


Parents whose questioning children persist- 
ently ask for answers to such stumpers as 
‘What keeps an airplane up?’’, may sometimes 
regard the conveniences of modern living as a 
mixed blessing! For what 6-year-old, snug and 
comfortable in a radiant-heated home, wouldn't 
wonder about and ask ‘‘where the heat 
is coming from?” 


“Invisible heat’’ . . . the spring-like warmth 
from radiant panels concealed in floors, 
ceilings or walls . . . is here to stay, and its 
growing popularity will soon make it as un- 
derstood by our children as was the polished 


parlor stove by our grandfathers. 

Reliable steel pipe, proved in over 60 years 
of service in hot water. and steam heating 
systems, is, of course, the first choice for these 
radiant panel heating systems. For it embodies 
every necessary characteristic—economy, 
formability, and weldability, and, durability 
that is satisfying beyond the life-span of the 
structure. 

That's why those who design, specify, sell or 
install steel pipe radiant panel heating and 
snow melting systems are assured satisfied 
customers! 


Write for a copy. A free 48-page color booklet "Radiant Panel Heating with Steel Pipe” 


Sreel Pie 


is, First Chgice 





COMMITTEE ON STEEL PIPE RESEARCH 


AMERICAN IRON AND STEEL INSTITUTE 


350 Fifth Avenue, New York 1, N.Y. 
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SERIES 250—For by-passing 3%4” to 1%” doors on cabi- 
nets, wardrobes and fixtures. Hanger permits mounting 
doors flush with cabinet face. 


SERIES 300—Kennatrack’s most popular hanger. Series 
300 is for converging doors, closed and open pocket in- 
stallation. Has exclusive mounting plug feature requiring 
minimum headroom of only one inch. 


“" KENNATRACK 


HAS SLIDING DOOR HARDWARE 





At McKenna we specialize in only one thing 


SERIES 400—For heavy closed pocket installations. This 
is generally considered the finest sliding door hardware 
obtainable. Allows vertical door adjustment. Ball bear- 
ing hangers. 











SERIES 800—Metal Sliding Passage Door Frame. Pre- 
fabricated. Complete with famous SERIES 400 heavy duty 
track attached to header at factory. Eliminates all warp- 
age. Easily installed by anyone. Vertical and horizontal 
ADJUSTMENT features. Wood filler strips permit plaster 
base, trim and stops to be nailed or screwed to frame. 





Specially Designed and 
Engineered for every 
interior application 








SERIES 600—A new double track designed for 144” by- 
passing wardrobe and closet doors. Has newly designed 
adjustable hanger providing convenient means of align- 
ing door to side jamb. Allows 2” vertical adjustment. 





SERIES 650—Exclusive expansion-sleeve mounting plug 
feature requires minimum headroom space of only 1”. 
Easily installed—just screw track to header! Acceptance 
of these features is proven by world-wide demand. 


It comes prefabricated and complete with 








» . . sliding door hardware. As a result the 
KENNATRACK line is the most compre- 
hensive and versatile line of sliding door 
hardware ever available. There is a KENNA- 
TRACK for every purpose. Each track is spe- 
eially designed and engineered for a particular 
interior use. Each door slides smoothly not 

on two, not on four, but on EIGHT nylon 
wheels except on Series 250. 


In addition there is a KENNATRACK Series 
800 METAL PASSAGE DOOR FRAME. 





SERIES 400 ball bearing heavy duty track 
attached to header at the factory. Can be assem- 
bled on the job in about 20 minutes. 

Features of the KENNATRACK line are too 
numerous to mention. Moreover, you get 

all your sliding door hardware from one source. 
Ask any KENNATRACK jobber about 
KENNATRACKRK’S record for fast delivery, 
prompt service! Specify KENNATRACK 

for the plus in value. 


Write Department A-1 for full details. 


SEE US IN BOOTH 96 





JAY G. McKENNA, inc. 


ELKHART, INDIANA 
JAY G. McKENNA (Canada) Ltd., 104 Jarvis St., Toronto, Canada 


SPECIALIZING EXCLUSIVELY IN THE MANUFACTURE OF SLIDING DOOR HARDWARE 
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your dream come true, and so inexpensively ... enjoy the glorious beauty 
of color and design on your kitchen floor .. . on game room and attic floors, 
too... even over old floors . . . such downright durability . . . so easy to 
keep clean, 


<—[> 


PLASTIC 
WALL TILE 


the answer to every 
woman’s dream 
thrill to the beauty 
of colorful tile walls in 
your kitchen... bath- 
room and shower, too 

. it’s truly inexpen- 
sive . . . sparkling 
cleanliness for years 
and years. 








You are cordially invited to 
visit us at the Chicago HOME 
SHOW, Booth 247, 


or mail coupon 
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| HACHMEISTER-INC. Dept. HH-1 | 
| PITTSBURGH 13, PA. 

| Please send me illustrated literature and the name 
Since 1903 | of my nearest HAKO Distributor. 
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ACHMEISTER-INC | : 
General Offices: i | 
PITTSBURGH i8, PA. SS ee ‘ SS ieee SN 
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STEP*SAVER CABINETS 


BEHIND THE BLUEPRINTS 





Thirty-two-year-old Architect LANDIS GORES js a 
Princeton graduate with honors in classics, and 
a Harvard-trained architect awarded the A.LA. 
medal. From 1945 to 1950 he worked with 
Philip Johnson, prior to opening his own office 
in New Canaan, Conn. Gores is a confirmed 
modernist who claims he is “less afraid of his- 
tory” than some of his colleagues, turns out 
an arresting brand of contemporary architecture 
exemplified by his own house (p. 108). 


California Architect JOHN LLOYD WRIGHT js the 
imaginative son of a brilliant father, Frank 
Lloyd Wright. Born in Oak Park, Ill. in 1892, 
Wright attended the University of Wisconsin. 
received extensive private training in structural 
engineering, painting and sculpture, was chiei 
supervisor for his father from 1913 to 1920. 
Since 1921, he has practiced independently. 
Published this month is Wright’s playful design 





treatise on modern ornament (p. 136). 


Architect EDWARD H. FICKETT, 34, is an authen- 
tic third-generation Californian and grandson 
of a Los Angeles land developer. Educated at 
the University of Southern California and the 
Art Center School, Fickett established his own 
private practice in 1947, does commercial and 
residential design, with special emphasis on con- 
temporary merchant-built homes (p. 140). Since 
1948, he has blueprinted 7,000 builder houses in 
Southern California. 





Thirty-five-year-old Builder ANDREW S, PLACE |ias 
completed 1,500 houses in ten years of activity 
in South Bend, Ind. Son and partner of veteran 
contractor Virgil Place, Andy studied engineer- 
ing at Purdue, joined his father in 1938. As 
a result of Andy’s intensive transcontinental 
searches for cost-cutting, time-saving methods of 
house construction (p. 148), Place & Co. is 





geared to build 300 houses a year. 


DOROTHY SHAHAN of Phoenix, Ariz. is a lady 
builder, and one of the two women directors 
of the National Association of Home _ Build- 
ers. Married and the mother of three children. 
Mrs. Shahan is an astute businesswoman, has 
run her own dairy ranch and a real estate-insur- 
ance business. Last year she carved her ranch 
into home sites, became a housebuilder, and 
offered Phoenix its best bargain in low cost 





housing (p. 158). 


JOHN CARDEN CAMPBELL, 37. 
and WORLEY K. WONG, 39. 
have a busy five-year-old Bay 
Region design office. Wong is 
the team’s registered archi- 
tect, trained at the Univer- 
sity of California. Campbell 





is an alumnus of Sacramento 

ra College and the Rudolph 
Schaeffer School of Design. The firm’s work (p. 130) reflects keen attention 
not only to architectural detail, but to color and interior design as well. 





































































FORMED STEEL 
BATHTUBS 
and LAVATORIES: 














Briggs announces a complete new line of porcelain 
enameled formed steel bathtubs and lavatories —new in 
design, new in styling, new in many important ways! 
Sweeping new contours of the spacious Briggs Beauty- 
ware tubs taper off at the ends of the front panel to a 
vertical edge, eliminating any need to cut and fit adjoin- 
ing wall tile. For added comfort, tubs are built with a 
sloping back rest. Such famous features as the Safety 
Bottom and integral lip flange are, of course, retained. 


BRIGGS MANUFACTURING COMPANY + 3001 MILLER AVENUE = DETROIT 11, MICHIGAN 
© i952 ms : 
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Colonial Cabinet Hardware 
by Amerock 


FOR NATURAL AND ENAMELED WOODS 
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When you Paint, Remodel or Build... 


...be sure to use genuine Amerock cabinet hardware. 



























































DINING ROOMS 
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Beautiful, modern designs in gleaming chromium—or the charm 
and beauty of “Old Colonial” in weathered black finish. 
Knobs, pulls, catches and hinges in each pattern match perfectly are areneiwee 
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in design. See your Amerock dealer for complete selection. 









































American Cabinet Hardware Corp. 
Dept. HH -252, Rockford, Illinois 


Please send latest catalog on “Amerock” Cabinet 




















GENUINE 


Hardware to: 


SEE YOUR DEALER 


OR SEND COUPON 
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Conventional homes erected with 
pre-fab building speed! Accept- 
able for FHA or VA financing! 
Successful for housing projects 
for single units! Quality engi- 
neered to save your time, man- 
hours, money! 


EVERYBODY PROFITS... 
The Builder...... The Buyer! 


MANUFACTURING 


TOLEDO, 


2857 Wayne Street, Tel. WA-5637 
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POLLMAN HOMES ARE 


Col? g 


h t's the secret behind the success of 
rica’s finest prefabricated homes 





CORPORATION 
JACKSON, MISS. 


4182 E. Pearl Street, Tel. 2-6561 




























There’s no sales resistance to Pollman 
Homes by Thyer. No Wonder! 80 varia- 
tions on 5 basic floor plans... 4 distinc- 
tive elevations make it possible for you 
to suit every client...every budget... 
with 20 eye-appealing contemporary 
prefabs... each available with or with- 
out basements. 


Climate’s no drawback to Pollman de- 
signed Thyer homes. For Northerners— 
40 dwellings made in Toledo, Ohio... 
For Southerners—40 choices made in 
Collins, Mississippi. 
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Simply hand-assemble stud and power 
cartridge, load as a unit in easy-to-open 
Remington Stud Driver, and close. 


Then press loaded Stud Driver firmly against 
surface, depress safety lever, and puil 


Explosive charge im- 
beds stud solidly. Open 
Stud Driver with a twist 
of the wrist, eject empty 
shell, load next stud. 
Wholejobtakes seconds! 





THE RIGHT STUD FOR EVERY JOB 


Studs are available in different types to meet the require- 
ments of any specific fastening job. Made of a special, 
hardened steel alloy, these studs were developed by Rem- 
ington after exhaustive testing for hardness, strength and 
profile. Pull-Out resistance is as high as two tons, depend- 
ing on stud used. 

Five different power loads are clearly indicated by col- 
ored plastic neel caps. These tough heel caps permit instant 
assembly of any cartridge with any Remington stud. Easily 
removed from the stud after driving, the heel cap also 
protects the thread of the driven stud. 


Only Remington studs art 
identified by this targe! 


trademark on the head— 


it's your assurance of sofe, 
da dati £. ry +7 


vr v 














n studs are 
this targe! 


istening. 





LOOK AT ALL THESE FEATURES 


COMPACT AND PORTABLE— Weighs only 514 pounds, 
ideal for scaffold, ladder, overhead work, inaccessible 
places. Comfortable to. use in any position. 


SPEED — One man can set up to 5 studs per minute, as 
much as 100 times faster than other methods. Sets 
studs at whatever depth is required up to 234 inches, 
depending on material. 


ELIMINATES INVESTMENT in outside power — Self-pow- 
ered. Especially useful in isolated places. 


FOUR WAYS SAFE—Plainly visible red dot indicator 
shows when it’s cocked; safety lever must be depressed 
before and during squeezing of main trigger; perma- 
nently attached safety shield must be compressed 
against work before Stud Driver will operate. Stud 
Driver will not operate if tilted at more than a slight 
angle. Slight recoil. Low noise level. 


RUGGED— All working parts of the Stud Driver are 
made of heat-treated alloy steels, housing of strong, 
lightweight aluminum that carries no operating stress. 
Lining of safety shield is a solid block of tough, re- 
silient Du Pont neoprene. 


PRICE for Model 450 Remington Stud Driver complete 
in rugged steel carrying case—only $119.50. 





Revolutionary tool fastens 
steel or wood to concrete 
or steel in seconds! 





Speed construction fastening jobs and cut costs 
with the amazing new Remington Stud Driver. 
This lightweight fastening tool easily sets as high 
as 5 studs per minute. Easy to operate, it needs 
no outside power source . . . needs no other equip- 
ment! 

The Remington Stud Driver is compact, rug- 
ged and safe. With one lightning-fast operation, 
it firmly fastens steel or wood structural pieces 
and fittings to concrete or steel surfaces. 

Test-proved to be the world’s finest and speed- 
iest fastening system, the Model 450 Remington 
Stud Driver is made by Remington Arms Com- 
pany, Inc., America’s oldest and foremost sporting 
arms manufacturer.To obtain detailed information 
on this time- and money-saving tool, and for the 
name of your nearest distributor, fill out and mail 


the coupon below. 


Remington Arms Company, Inc. 
Industrial Sales Division 
935 Barnum Ave., Bridgeport 2, Connecticut 
I am interested in obtaining descriptive literature on the Model 
450 Remington Stud Driver. 


Name 





Firm 





----- SO 


Position 





Address. 





City. State. 
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the BIG AME 7 
in HEATING — 


— for warm air heat! 


nT) 4 


Tpilor-made for 


Winter Air Conditioners 
for gas or oil; 60,000 
to 675,000 Btu (Type 
110 shown) 


You're sure to satisfy your customers when you give 
them what they want. And when it comes to warm air 





- heating they want the Big Name— Mueller Climatrol! 
s It’s a line designed to meet every need — sizes and 
=. types for every home... for gas, for oil, for coal... 
’ = forced-air or gravity . . . steel or cast-iron . . . hi-boy, 
Rt low-boy or horizontal design . . . unit heaters . . . con- 
Et version burners . . . Mueller Climatrol fills the bill! 


With a Mueller Climatrol you can meet their de- 
mands and count on their good will. Specify and recom- 
mend the Big Name in Heating. Write for our new 
Se “all product” catalog ...L. J. Mueller Furnace Co., 
2020Z W. Oklahoma Ave., Milwaukee 15, Wisconsin 





. FOR _FOR OI“ 


todays homes: 


. +. meets your customers demand 
for warm air heating at its best! © 


—WMuellerClimatrol 


Cons 
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“ 
Gravity Furnaces — 
for gas or oil; 90,- 
000 to 180,000 Btu 
(Type 111 shown) 
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LETTERS 





Sirs: 

. . . Ludwig Mies van der Rohe has built his 
first and last cubical to be called a home... . 
Civil Service should grab him for a few pointers 
in the art of making your doodles pay off... . 

Any professional man . . . should feel it a 
direct insult that a leading publication like yours 
would give six valuable pages of praise to such 
a ridiculous thing. ... 
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Is that the alarm clock, dear, or just the columns 


warming up? 


You say, “The steel frame was welded to 
such precise dimensions and so tautly that the 
column flanges seem almost in tension. When 
you strike them with the palm of your hand. 
they sing like a tuning fork” and “Since the 
Fox River occasionally overflows . . . the house 
may become a glass boat for a few days out of 
the year.” 

It all reminds me of that song: 


When the sun goes down and 
The tide goes out 
All the columns gather round and 
They begin to shout—Boiang! Boiang! Boiang! 


There is so much wrong, left out, completely 
ignored, never considered that time does not 
allow me to enumerate. I’m ashamed of you. 

Witt D. Sampson 
Consulting Mechanical Engineer 
San Antonio, Texas 


THE RAVING 

Once upon a midnight dreary, as I pondered 
weak and weary 

On Forum’s quaint and ad-filled volume of 
sibyllic lore; 

Suddenly there came a passage—passage 
pregnant with a message, 

(Pregnancy of doubtful presage)—I had never 
read before: 


Quoth der Rohe, “Less is more.” 


Back then to the passage turning, all my soul 
within me yearning, 

To this esoteric offering from the editorial store, 

“Gosh,” said I, “this murky thesis must be 
something even Mies is 

Going to clear up piece by piece. Is nothing 
sacred anymore?” 

An echo murmured, “Less is more.” 

I mind less this arty riddle than the rest, the 
arty twiddle. 

Both serve to raise a doubt where admiration 
dwelt before. 


(Continued on page 84) 


THE MAGAZINE OF BUILDING 





HO 








a salute 
to private 
enterprise 
TTimiuliithictea 
housing 








Throughout the nation, thousands of fine rental homes are being rushed to completion 
for officers and enlisted men of the Armed Forces. These much-needed units are made 
possible through the initiative, know-how and capital of American private enterprise. 
Free enterprise, in cooperation with the Armed Services and the Federal Housing Ad- 
ministration, is doing a job that in some countries could never be attempted. 


Mortgage specialists of H. J. Ludington, Inc. are proud of their part in financing sev- 
eral of the largest of these projects, including— 


FAIRCHILD AIR FORCE BASE . . . 1000 Units 


Spokane, Wash. 


LOWRY FIELD............ 384 Units 


Denver, Colo. 


FORT SILL.............. 900 Units 


Fort Sill, Okla. 


Total Mortgage Financing 


$16,058,100 


Arranged by 
H. J. LUDINGTON, INC. 


H. J. Ludington, Inc., financial and investment specialists for 
more than a quarter of a century, were pioneers in FHA Mort- 
gage Financing. In addition to military housing projects, the 
firm also handles civilian housing in defense areas, individual 
residential mortgages in all parts of the country, and large scale 
commercial and industrial loans. 
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HOME OFFICE: GENESEE VALLEY TRUST BUILDING, ROCHESTER 14, N. Y. 





























84 PROJECTS IN 2 YEARS 


Funds are available through H. J. 
Ludington Inc. for temporary (con- 
struction) and permanent financ- 
ing anywhere in the U.S.A. Dur:'-’ 
ing the past 2 years complete finan- 
cial arrangements have made for 
84 large rental projects. 


THE SERVICES OF TRAINED EXPERTS © 
in the planning of 207 and Title 
VIII (Military Housing) develop- - 

ments are also available. These ex- 
perts can provide invaluable aid in _ 
planning and presenting the proj- _ 
ect to the FHA, saving money and 
weeks of delay. wits te isa 


« 
in &% to nN, { ri ¢€ @ Mortgage Specialists 


@ TELEPHONE: LOcust 6440 














No other man-woman magazine offers 33: million NATURAL 
building materials prospects — screened for the BUY on their minds! 


“Better Homes & Gardens is our greatest 
selling aid among all major magazines!” So 
say lumber and building materials dealers— 
by a vote of almost 7 to 1. 


BH&G is their natural choice because it’s 
the biggest magazine of especial interest to 
families building, maintaining and improving 
their homes. 

These 3%-million families repair and remodel 
at the rate of over 134-million jobs a year— 
most of them have bigger-than-average homes 
—and BH&G’s millions include 7 out of 10 
of all Ameriva’s families that are building 
new homes! 
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What’s more, these multimillion natural 
prospects think of BH&G as their family 
counselor on all home-building and home 
improvement problems— 


What they see in BH&G commands 
their attention and respect—whether 
it’s a plan, a suggestion—or an ad- 
vertisement of your wares! 
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MEREDITH PUBLISHING COMPANY, Des Moines, lowa 
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modern wood 


WINDOWS 









/ 





amy SUR home 


Beautiful Bee Gee Modern Wood Windows...styles for every 
type home...prices for every budget. Bee Gee Windows are 
complete units consisting of frame, pre-fit glazed sash with 
glass embedded in putty, copper screen and all hardware 
installed at the factory... ready to set in the wall. 


Picture windows available with Thermopane or Twindow. 
Prompt delivery assured on all sizes. 








Write now! Get the complete, beautifully 
illustrated Bee Gee Window Catalog. 

















BROWN-GRAVES CO. iene 
Akron , Ohio | ADDRESS ‘ 
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SASIC OESian DATA FOR Homes 
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A.LA, FILE NO. 30-D-1 


A real help every 


you specify COOLING and 
VENTILATING equipment! 


Here, in 28 pages, is a reliable guide 
that contains all the “hows” and “‘whys” 
of comfort cooling. You'll find yourself 
keeping this R & M Manual handy for 
ready reference. Neatly indexed into 
four sections—residential, commercial, 
industrial, and technical. Packed with 
easy-to-read charts, figures, and dia- 
grams. The time this R & M Manual 





will save you on just a single cooling 
problem will repay you many times 
over for the moment it takes to clip, 
fill in, and mail the coupon. Send for 
your copy of the R & M “Modern 
Comfort Cooling” Manual, now. 


Consult Sweet’s Architectural File for com- 
plete Robbins & Myers cooling and ventilat- 
ing data. 


ROBBINS &X MYERS 


Atlanta, Boston, Chicago, Houston, Kansas City, 
Los Angeles, Minneapolis, New Orleans, New York, 
Orlando, Philadelphia, San Francisco, Springfield, Ohio 








A FEW ITEMS FROM THE TABLE OF CONTENTS! 


@ Comfort cooling by attic ventilation. 

@ Round-the-clock comfort with air cooling. 

@ How to determine fan size. 

@ Installation for any type of home. 

@ Commercial ventilating and cooling details. 

@ Industrial ventilation—principles and methods. 


ROBBINS & MYERS, INC., FAN DIVISION MB-12 
387 So. Front St., Memphis 2, Tennessee 

Please send me your R& M Manual—** Modern Com- 
fort Cooling for Home and Industry.” 
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LETTERS 





Doesn’t it embarrass Mies--make his modest 
cheek cerise 

All this groveling at his fiisse? Rise, O scribe 

from Farnsworth’s floor! 


And let’s have less of “Less is more!” 

With the customary apologies to Poe. 
WALKER O. CAIN 
McKim, Mead & White. Architects 
New York, N.Y. 


Sirs: 


Your thoughtful sense, 


lucid and, in every 
adult coverage of Mies van der Rohe’s Farns- 
worth House (was) laudable for its serene con- 
centration on the higher concerns of architec- 
tural criticism—a devotion only too rare in the 
pages of most publications, . . . [It gives hope 
of a resurgence in periodical writing of what 
one had feared to be, at the very least, a for- 
bidden art... 

several broad suggest 


Are 


the precepts of 


However, questions 


those who do not conform to 


Mies van der Rohe by 


themselves: 
their 
Has he, really, this 


waywardness excluded ? 


monopoly of virtue? Are the deviations of ... 
humanism necessarily without integrity and im- 
pure ge 

But your closing note, your final tribute 


to 


a major figure, is above the captious or the 
caviling. Indeed, “the subtle influence is likely 
to remain—the influence of a great artist, of a 
basic) “of a 

Mies has to 


great work of art.” and (most 


great discipline’—the surest value 


transmit. 
Yet, the final paradox is overwrought: It can- 
not be here, and surely not here alone, that 


“man in architecture shall be free.” 
LANvIS Gores, Architect 


New Canaan, Conn. 


LONELY MOUSE 
Sirs: 

We here in California, land of the so-called 
paradise for con men, sharpies, bookies, et al. 
sincerely hope that Dr. Farnsworth gets Mies 
van der Rohe If 1 can add—Mies’ 
fee for that guest cottage was $27,000, which is 
roughly 35% of the exorbitant cost of $74,000. 


but good! 


Dr. Farnsworth could have had the master of 
them all—-Frank Lloyd Wright- for the 
10% or 12% included an 
architectural superintendent on the job all the 
time, besides Mr. Wright’s own supervision. I've 
forgotten took the mountain to 
“labor and bring forth a mouse” -but [ll bet 


it wasn’t five years. The whole thing has the 


usual 


which would have 


how long it 


architectural schools enraged and sick-—but in 
accord: that not only was the house a mouse— 
but a hairless. worked over, lonely mouse. . . . 
There ought to be a Hippocratic oath for 
architects—-as the layman knows as little about 
architecture as the layman knows about medi- 
cine, 
ELIZABETH LAUTNER 
Hollywood, Calif. 


(Continued on page 88) 
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THIS MAN’S LOOKING 














for Your District's 
Scrap Representative! 














The steel industry has mobilized to go out and get 
desperately needed scrap. Scrap representatives 
have been appointed in your district. One will call 
on you soon. 

Welcome him... be ready for him. Survey your 
plant before he comes so you can tell him how much 
scrap you can move... or have already moved... 
to the mills through your scrap dealer. 





 SCRAPPERS ! 


HE’LL BE SEEING YOU! 


rT 
The big fight’s on to lick the scrap shortage! 


The shortage is so critical that many 
steel plants have only a few days scrap on hand. 


Get in the fight! Get in the scrap! 


HERE’S WHAT’S WANTED 


Steel mills need tons and tons of scrap over and 
above “working scrap” which you normally sell. 
Broken or obsolete machinery and equipment . . . 
odds and ends... rails... worn out parts—in fact 
all the iron or steel material that’s gathering dust 
in your plant. 

Put a responsible man in charge of rounding up 
scrap in your plant. Do it now. Unless dwindling 
scrap piles are replenished immediately steel pro- 
duction will suffer immediately. 


bea Couagoer for Steel... (OC AMIE 
JONES & LAUGHLIN STEEL CORPORATION 


PITTSBURGH 30, PA, 
T-4860 
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Aluminum, the modern metal 


...for modern specificati ons 





The quest for “the modern,” in building, is not a matter of design alone. It includes 
the basic question of material. And aluminum bespeaks modernity, not only to the 


architect but to the client. 


Americans like the soft gleam and neutral, harmonizing color of aluminum. But 
most important is the public belief in the scope of aluminum...its versatility. The 
layman may be amazed, but is quickly convinced by aluminum’s heat reflectivity 
...the property that makes insulation an exciting sales feature. He finds it natural 
that the most advanced structures feature aluminum windows. He readily visualizes 
aluminum gutters, pleased that they cost so much less than other rustproof mate- 
rials. And any homebuilder welcomes the idea of aluminum nails that cannot 


stain his newly painted siding. 


In short, the public is pre-conditioned to accept aluminum as the modern. devel- 
opment for many building purposes. Keep this in mind in your specifications. For 
literature in A.I.A. file form, write to Reynolds Metals Company, Building Prod- 
ucts Division, Louisville 1, Ky. Offices in 32 principal cities. 


IT’S ALWAYS AN IMPRESSIVE STORY 
... how aluminum reflects up to 95% of radiant heat, 
REYNOLDS ALUMINUM throwing off sun heat in summer, bouncing winter heat 
REFLECTIVE INSULATION back inside. Reynolds Reflective Insulation is aluminum 
mn foil bonded, with new pressure-embossing, to 
tough kraft paper—one side (Type C) or 
both sides (Type B). It is the most insulation 





efficiency in the smallest package, combined 

with maximum vapor-barrier protection. Half — Te vee mane 
h PRS ee ae TENTION TO ESSENTIAL 
the cost of typical bulk insulations. In rolls DETAILS...when you specify 
of 250 square feet, 25”, 33” and 36” wide. Reynolds Lifetime Aluminum 


Nails for all exposed use. Never 
a stain on painted siding. No deep 
setting or puttying! 











REYNOLDS 
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REYNOLDS Lifetime ALUMINUM 





IT’S A FEATHER IN YOUR CAP 
to recommend or feature rustproof gutters and downspouts REYNOLDS ALUMINUM WINDOWS 
that cost half as much as other rustproof materials. Reynolds (Residential Casement, Fixed end Mane wea 
two designs, Ogee and Half-Round, are beautiful in them- 
selves, and their neutral aluminum color harmonizes with any 
concept. Simply applied with slip joints—no soldering. Non- 
staining. Your choice of stipple-embossed or smooth finish. 


ae RR. ge gS Sage me poe te Se 


YOU’RE IN THE BEST MODERN TRADITION 
when you specify or feature aluminum windows—best for 
rustproof permanence, for modern design with more light, 
for enduring strength, for complete absence of maintenance, 


icra ocommaner ene eae 
. 


for smooth performance and labor-saving installation. And 
you'll find Reynolds Aluminum Windows superbly en- 
gineered, with flash-welded corners for maximum rigidity 
and weathertightness. 


YOU CAN SHOW YOUR ORIGINALITY 


; : i é re Special uses of 
with interior as well as exterior uses of Reynolds Lifetime P 


REYNOLDS Lifetime ALUMINUM 
ROOFING AND SIDING 
i ll ii ‘ ‘| hikd Teter 


CT ial 


ei 


Aluminum Corrugated, 5-V Crimp and Weatherboard. 
Stipple-embossed or smooth finish. Versatile in playroom 
adaptations. Beautiful for back-wall effects and counter- 
surrounds. Excellent fireproofing and insulation in base- 
ment ceilings. For many other purposes, keep abreast of 
Reynolds Lifetime Aluminum Architectural Shapes. 


L Military requirements for aluminum affect total! 
y supply of these products. But production 
: capacity is expanding. Keep checking your supplier. 
i. Reynolds Metals Company, Building Products 


Division, 2019 South Ninth Street, Louisville 1, Ky. 
iF YOU SEE RUST 
YOU KNOW IT’S NOT 
ALUMINUM REYNOLDS ; 
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For homes, apartments, hotels, 
buildings end stores . 
today for free full color book 


- + write 





INTERLOGK 


PLASTIC WALL TILE 






PITTSBURGH 





U. S. Pat. No. 2323417 
Other Patents Pending 





Never before have such rare beauty 
and so many delicate decorator 
colors been combined in a plastic 
tile that actually LOCKS-ON to walls 
for permanent loveliness and 
CARE-FREE service. Self-aligning— 
no ugly cement lines—wipes clean 
with a damp cloth—the perfect 
product for home and industry. 

Oh, yes! Pittsburgh Interlock is so 
much easier to install! 


JONES & BROWN, INC. 
National Distributors 


439 Sixth Ave. + Pittsburgh 19, Pa. 






LETTERS 





Sirs: 

. - - It seems at the present time that ‘he 
effect of Regulation X is going to severely cur. 
tail our operations. People just do not hive 
the kind of down payments that are required 
under this Regulation and if our business is «ny 
indication, very few homes will be built in ily 
coming year. 

Joseru L, Ercuier, Presiden 
Eichler Homes 
| Palo Alto, Calif. 


PREVAILING BREEZE 


Sirs: 





.. In this day of specialization only the co. 
ordinated effort of architect, landscape architec! 
and engineer can produce true “architecture.” 

You can lead the professions to work towards 
this end by showing not only structures, but }y 
showing them in relation to their neighborhow 
and their setting; by giving the orientation, di 
rection of prevailing breeze and other specia 
considerations of the designers’ problems. 

RicHarp Cuurcui.i, Landscape Archite 
Atlanta, Ga. 


FOR ECONOMY, CHARM 
Sirs: 

.. « Our profession has the problem of mak 
ing it known to homeowners that architectura 
service is complete and is a sound investmen! 
regardless of the size and cost of the hom 
the old 
architect,” we believe it 


Instead of story “we can’t afford ai 


can and should |) 
shown that families making the largest sing 
afford to b 
And th 


character and charm of our future communitie: 


investment of their lives cannot 


without the services of an architect. 


lie in thousands of such decisions being mad 





every year in our growing America. 
Joun Rex, President 
California Council of Architec 
Los Angeles, Calif. 

Sirs: 

Your move to provide more specialized cove 
age in both commercial and domestic fields © 
building is gratifying and will maintain you 
leadership in the publishing business. 

Ropert G, AXxt 
Philadelphia, Pa. 





Sirs: 
. congratulations upon this move; it wil 
be a very valuable magazine for the industry 
N. R. KApLa 
Barton, Inc. 
Brooklyn, N. } 
Sirs: 
The building industry will probably be muc 
better off if such a magazine is not published 
R. M. JANIN 
Roy M. Janin Lumber ( 
Portland, Ore. 


Sirs: 
In my opinion you have pulled a boner. . . 


[ am quite disappointed.. 


Glendale, Calif. 





THE MAGAZINE OF BUILDING 


Be) 
eS 
g 

; 








Davip Jacosson. Jn@ 












































A leading feature of the 
complete modernization of 
the Park Lane Hotel, Toledo, 
Ohio, is the installation of 
Chambers Built-ins in Pull- 
man-type kitchens. 











COOKS WHILE THE COOK’S AWAY ® 


Chambers BUILT-INS have inspired an entirely new concept in small kitchen design. 

































IN-A-WALL Oven is heavily insu- 


lated—top, bottom, all sides— They give architect and builder a new freedom and flexibility in planning kitchen installa- 
: with the fy Bm x Ves oa. tions, enable them to utilize previously wasted space, and provide work units that can 
ae : ey “ = 7 — also be used as’ decorative elements. Also, most leading makes of kitchen cabinets 
j Beautifully finished in steinless readily accommodate Chambers BUILT-INS. Small kitchens equipped with Chambers 
4 ee Fee teen ee BUILT-INS enhance the small home’s salability and satisfaction. 


Geer as Architect, Builder, and Homeowner bet on an all-’round winner, when planning and 


installing Chambers BUILT-INS. They are accepted by FHA for underwriting loans. They 
have been selected for Good Design by the Museum of Modern Art. They meet the rigid 
requirements of the American Gas Association for this type of installation. 


The Chambers IN-A-WALL Oven stretches a housewife’s budget by its many 

economies, since it “cooks with the gas turned off.’’ It is the finest in 

ie AUTOMATIC waist-hi gas cooking. It can be fitted into 24 inches of 

vil n comm coma pee is ocsecn the most convenient wall space, and, because of its complete triple- 

ao toe placed on 27” base cab- by the Museu wall insulation, be surrounded on all sides by wood or metal con- 

Pa pe ccm sag me a ie: struction. Similarly, Chambers three-burner and four-burner cooking 
tops fit easily into or atop counters or cabinets. 


Selected 


~ 
VI 





Sheil aoa 






> 
2 


drip rings. 8x27” stainless steel 













; a splasher is sents ——- en = 
of i - a . " 
ya Drop-in 3-burner also ava on burners and Chigenalor and Pasian Euder Y Grsulaied Ranges since 00/0 
Be . cast oven bottom 
% RR que come ee ome GE EEE eee eee > G2) Cl se Gee Gee eee ee ee ae ee ee eee ee ae ee Gee ae awe eee a= 
. Po CHAMBERS CORP. NAME bs ; ee Pe os 
ue ’ iS DEPT. AFT 152. 


SHELBYVILLE, IND. 1 AM AN ARCHITECT [)- BUILDER-CONTRACTOR [] DEALER [J 
OC Please send meA.1.A. FIRM NAME _ 


Specification Sheet and 

other material on Built- 

In Cooking Units. ADDRESS aa 
Be OC Please send me infor- 

oo mation on the Chambers CITy___ 

Dealer Franchise. 


ZONE. STATE 
See Our Display——-NAHB Convention—Booths 34, 35, 36—Chicago—Jan. 20. 
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DISTRIBUTORS 


A few excellent territories are open for 


franchise. Distributors are invited to 





write for details. 











Heullia 
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RECESSED 
WALL HEATER 


SINGLE or Dual-Room models. Installs either inside or outside walls (Dual- 















Room for inside walls only). Wall Box adjusts to fit varied wall thicknesses. 


Dimpled, multi-liner construction adds “free air’’ insulation for Safety. Cast- 








iron head in Combustion Chamber prevents burnout. 100% welded Heating 
Section prevents odor, sweating. Draft Diverter and Pilot built-in. Simple to 
install and regulate. Economical to operate. Convenient, snap-on Service Panel 
(lower) makes lighting and cleaning easy. Lustrous Opalescent Beige finish 
(baked) is durable, washable. Input Ratings up to 50,000 Btu. 






FEATURES 


A.G.A. Approved under 1950 Central Heating requirements. SINGLE 
Installs in any Inside standard wall (16 studs), onchogafte- 

curely, telescopes for flush wall fit without extra parts’or use 

of special tools. OR 







Multi-lined Wall Box provides series of Inner Shields to 
insulate against fire hazard in any construction (plywood, DUAL 
plaster, etc.), eliminate hot walls. 


Heater.is fully enclosed yet interior is accessible in seconds. 
Each Wall Panel is in 2 sections, (1) lower Service Panel snaps MODELS 





on to facilitate cleaning, regulating, (2) Upper Panel is re- 
leased, if needed, by removing 2 screws. 


5 





re 


Overall height held to minimum so that Heat Delivery is to 


Living Zone (not to ceiling). FOR 


Outside Manual Control is easily accessible to regulate main 


| 





burner without interfering with auto-control operations. 

Compact, composite unit... utilizes waste wall spate (no floor ALL 

space). Casing projects but 3%,” into each room. E 
Heating Sections are gas-tight... 100% welded from burner GASES 4 
to flue (no odor, no sweating). Specially designed Tubes give ) 
maximum heat from fuel. e 

Has long-life Combustion Chambers . . . cast-iron Headers 4 
take impact of flame to prevent burnout. AUTOMATIC a 
Draft Diverter is built in... guards against adverse weather i 
conditions. g 
Precision-ignition Safety Pilots are standard equipment on all CONTROLS e 
models. For City Gases, approved Gas Pressure Regulators a 
also included. OPTIONAL 4 
Wall Panels are finished in Opalescent Beige (baked)... Z 
durable, easily cleaned. a 
Engineered for All Gases . . . approved for High Altitude = 
operation. a 









A.G.A. APPROVED under latest Central Heating re- 
quirements. Engineered for All Gases. Approved for 






High Altitude operation. 





WRITE TODAY FOR BROCHURE AND PRICES 








O/4z OHIO FOUNDRY & MANUFACTURING CO. 
Engines : Manufacturers ‘Des tgnews- 


STEUBENVILLE- OHIO: U.S.A. 
QUALITY HEATING EQUIPMENT.......SINCE 1846 
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THIS LOW-COST LOAD CENTER 


gives you panelboard construction at load center prices 


Residential and commercial TRUMBULLITE Load Center 
uses plug-in, quick-make, quick-break circuit breakers. 

TRUMBULLITE is easily mounted. Fronts can be lined 
up regardless of uneven box installation. 12- through 20- 





TRUMBULL 









DEPARTMENT OF GENERAL ELECTRIC COMPANY 
PLAINVILLE, CONN. 


circuit Load Centers are designed for sequence phasing— 
adjacent Breakers are on alternate phases — assuring bal- 
anced loads. 

Write for bulletin on TRUMBULLITE—TEB- 12. 


QUICK-MAKE, QUICK-BREAK Trumbull’s TOL Breaker interrupts 
with a snap. Movable contact arm (A) opens or closes fast... reduces 
burning or arcing of contacts. Double protection—thexmal and mag- 
netic: Trumbull’s new TQL is tripped automatically by (B) time- 
delay thermal action of excessive overload (not by harmless tempo- 
rary overloads) or by (C) instantaneous magnetic action for short 
circuit. Trip-indicating: When an overload or short circuit trips the 
Breaker, handle (D) moves to mid-position between OFF and ON. 
Trip-free: Automatically trips independently of handle. Other fea- 
tures: Pressure-type silver-plated copper contacts (E), are chute (F) 
made of special refractory material, tamper-proof exhaust chamber 
(G) to cool gases, Underwriters’ Laboratories Inc. approved. Jnter- 
changeable ampere ratings: 15, 20, 30, 40, 50 amp.; 120 volt A-C, sin- 
gle pole, single throw. Interrupting: 5000 amp. 120 volt A-C. 120/240 
volt A-C. Two-pole operation possible with handle extensions, 


ELECTRIC 




















al, 
“\~ 


2 out of every 3 | 
automatic washers installed| 
by merchant builders 
in the past 5 years 


carry the BENDIX name 


Reason: BENDIX-equipped homes are 
easier to sell... and more thoroughly 
satisfying to their owners! 


al- 
“ly 


The actual figure is approximately 64% 




















Be sure to see BENDIX 
at the National Builders Show 

















BENDIX HOME APPLIANCES «+ DIVISION AVCO MANUFACTURING CORP., SOUTH BEND, INDIANA 
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Every feature you: could ask for in 


ASBESTONE WALLBOARDS 


UTILITY OR FLEXIBLE ASBESTOS-CEMENT SHEETS 


PRETTY AS A PICTURE 


Perfect medium for modern exteriors. B'g 
(4’ x 8’) sheets give simple, clean effect. 
Smooth, natural gray finish is beautiful and 
gives ideal surface for painting. 


RUGGED AS A ROCK 


Wears for life of building—under any cli- 
matic conditions. Fireproof and non-corro- 
sive; needs no upkeep. Unexcelled for all 
around protection and long-range economy. 


PRACTICAL AS A SLIDE RULE 


Easy to install without special tools, using 
nails, screws, or adhesives. Can be sawn, 
scored and broken, or cut with shearing jig. 
Ideal for use over light framing. 


VERSATILE AS A HANDY MAN 


Specify with confidence for complete ex- 
teriors and interiors of residences and com- 
mercial buildings— plant interiors, shower 
stalls, air ducts, laboratory interiors, ga- 
rages. Hundreds of other uses. 


Specialists in Asbestos-Cement Building Products for 30 Years 
a eee eee eee ee 


ASBESTONE CORPORATION 

5387 Tchoupitoulas St., New Orleans 15, La. 
Please send us free specification catalogue and 

literature on the following products: 

Siteisntie ™ ie tive well: ] Roofing & Siding Shingles [[] Corrugated Sheets ["] Wallboard 
Designs “Standard 400” and Name 

and Colors ; lighter “Economy 250” 


ASBESTONE 


STT\TAT,/ . imertre 
SIDING SHINGLES 


Street 


See Ashestone Section in Sweets Architectural File a: ar a a oa aa aan eae 
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Thorshov & Cerny, Inc., Architects 


TAKE THE STING 
OUT OF WINTER with 











SUNSHINE FLOODS into this livingroom with a _ fort. These same WINDOWALLS frame a scene of wintry 
warmth that belies the zero temperature outside. | beauty, and in warmer days, admit every cooling 
Highly weathertight wWINDOWALLS of Andersen Case- breeze. These are Andersen WINDOWALLS, famed for 
ment Window Units protect the owner’s perfect com- their beauty, efficient both as windows and as walls. 

* TRADEMARK OF ANDERSEN CORPORATION 


e 
<Gndersen Cotpordlion BAYPORT * MINNESOTA 


FAMOUS FOR COMPLETE WOOD WINDOW UNITS 


Write for Detail Catalog or Tracing Detail File ; or see Sweet's files for specification data. WINDOWALLS sold by millwork dealers. 


sie gs 6” 





STEP AHEAD WITH THE 
“Norman Three-Sixty 


THE FINEST IN OVERHEAD GAS HEATING FOR 


* Stores * Shoppes * Gas stations 
* Offices * Factories * Small buildings 


* {01 other overhead heating applications 


The new circular design Norman Three-Sixty assures 
better, more comfortable circulation of heat over entire 
area ... more attractive appearance for modern stores 

. simplified installations and servicing . . . countless 
other advantages never before possible with a  sus- 
pended heater. Send for new illustrated folder just off 
the press. Mail coupon today to receive your free copy 
by return mail. 


Copyright 1952 by Norman Products Company, Columbus, Ohio 
* Trade Mark Registered 





FORCED CONVECTION OVERHEAD 
GAS HEATER DISTRIBUTES HEAT 
HORIZONTALLY IN 360° RADIUS 


i 


Norman Three-Sixt; 


(U.S. Patent #2519496) 








LOW INITIAL COST 


LOWER UPKEEP 


THE ONLY LEAK-PROOF 
TYPE OF POOL BUILT 


Discerning architects and builders 

know the value of advising a 

KOVEN all-steel swimming pool 

for either indoor or outdoor in- 

stallation. These modern, trouble-free 

pools have proved their performance for private 

homes, hotels, clubs, hospitals and municipal 

projects throughout the country. Built entirely 

of steel, KOVEN pools have an unusually low 

maintenance cost, as they are not subject to the 
weaknesses found in pools of other types. 





All engineering ond drafting detail is furnished } : 
by KOVEN craftsmen. They are built of heavy | B AUTO SHOWROOM. No cold corners with 
steel plate, shipped knocked down, then field pas == the Three-Sixty in center of showroom dis- 
welded and erected with suitable .ii4is4«*** tributing heat in a complete 360° radius. 
structural reinforcing and bracing. om ee 
Ladder at diving area and stair- , 
way at shallow end are supplied. | STEP AHEAD WITH THE a 3 
Filtration, chlorination and | SOEs eaciae Ava 3 
lighting furnished by KOVEN The quality-built Norman Southern 


to complete the package. the original compact horizontally — 

signed forced-air gas furnace. Fi 
attic, basement, closet, utility " ~ 
under floor. Guaranteed for 1/0 )*— 
Thousands in use. 4 sizes, 40,000! © 


ANY SIZE, STYLE OR SHAPE POOL CAN BE ORDERED to 100,000 BTU. 


Free information sent on request. Write or call 
KOVEN now—no obligation, 


KOVEN STEEL SWIMMING POOLS, INC. 7 
A DIVISION OF L. O. KOVEN & BRO., INC. ~ 1154 Chesapeake Ave., Columbus 12, Ohio _ 
154 OGDEN AVENUE, JERSEY CITY 7, N. J. a Ve 


Plants Jersey City, N. J. Dover, N. J. 





— 
———— 











Products Company, Dept. FS 
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3 Reasons why... 


Ba- 
Lobes 


Architects Specify 
Builders Certify 


Electricians Recommend 


iE NOR 
OST, SPl 


IONS 
Southern 
izontally 


nace. Fit 4 
utility "> 
or 10 fy 


, 40,000! 


Fes 
Ji 


~ For Beauty 


For Utility 





No kitchen is complete or modern 
without a Blo-Fan electric exhaust ven- 
tilator. Its patented blade combines the 
volume of a breeze fan with the power 
of a blower. Its attractive grille is re- 
movable without tools and the motor 
assembly merely lifts out for easy clean- 
ing. A Pry-Lite modern recessed 
lighting fixture completes the picture. 


Bto-Fan 


America’s Most Imitated Home Ventilator 


The Original Recessed Lights with Snap- 
on Fronts 


*Trade Mark Reg. 


Fe 


Easy to clean or relamp, Pry-Lites 
have snap-on fronts. No screws, no 
hinges, no nuts—and no tools needed. 
Pry-Lites (1000 series) have a built-in 
pull box, adjustable mounting straps 
that eliminate framing-in time, a plaster 
flange which fits any finish, and they are 
U.L. approved for any standard build- 


In the bath .. . Pry-Lites and Blo- 
Fan go together—Pry-Lite recessed 
lights give perfect illumination without 
glare—and elimination of offensive 
odors and steam-streaked walls is as- 
sured with a Blo-Fan exhaust ventilator. 


Dp SWITCH 


te 
nive Morte fete wake etd 


‘PRYNE AND COMPANY, Box A-12, Pomona, California 


Eastern Factory: 124 Adams St., Newark, New Jersey 


Warehouses: Los Angeles, San Francisco, Chicago, Atlanta 


Stocked by more than 650 wholesalers in over 350 cities. 
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The customer who moves into 

your next house will tell friends 

what's good, and bad, in your houses. 
If you give her Flor-Ever 

she will say some wonderful things. 
She will throw away her scrub brush 
and tell everyone..... 





FLOR-EVER CUTS CLEANING CARE 
This vinyl plastic floor covering is 
non-porous. Dirt and dulling film 

can’t soak or grip into it—and therefore 
is wiped clean faster and easier. 


FLOR-EVER’S SHINE LASTS LONGER 
Flor-Ever never needs waxing for protection, 
and because dulling film is wiped off 

so easily by occasional buffing or mopping, 
the plastic-bright glow lasts longer. 


FLOR-EVER IS AMAZINGLY STAIN-RESISTANT 
No grease or oil used in a kitchen will stain 

or harm Flor-Ever. This floor covering 

cannot be damaged by harsh soaps containing 

caustic lye or alkali, nor even 

by household chlorides or bleaches. 


FLOR-EVER WILL WEAR LONGER 
Flor-Ever, compounded of pure vinyl clear 
through to its Permo-Seal back, is 
guaranteed to outwear old-type composition 
floor coverings 150% as thick. 


FLOR-EVER’S COLORS CAN’T RUB OFF 
Flor-Ever’s vinyl-bright colors are not 

on the surface. They go clear through the 
entire long-wearing material. 


FLOR-EVER OFFERS MORE DESIGNING 
—made by the TILE and YARD 

Flor-Ever’s 17 unique colors can be " 
combined with versatility never before known, 
because all colors are available in: 
Seven widths by the Yard— 

Standard—6 foot (72”) 

For counter tops and special effects: 

42”— 36”—30”—24” 

Borders—9” Feature Strips—1” 
Two sizes by the Tile— 

ris" Ost 


FlorEver 


DELAWARE FLOOR PRODUCTS division of Congoleum-Nairn Inc. WILMINGTON, DEL. 


vinyl plastic | 
FLOOR COVERING 
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a See NATIONAL HOMES’ exciting new display at the 

; Home Builders Show. See a preview of our thrilling color 
movie, “Homes Unlimited.” See how National Homes 
has won and held the leadership in home production 


i through finer quality, styling, variety, value! 











f 
fe 


NAHB Exposition 
CONRAD HILTON (Stevens) 
HOTEL — CHICAGO 
JAN. 20-24, 1952 














Today there are TWO big opportunities for builders: 





4 1-the wage-earner demand for lower priced homes; 


2-the continuing demand for de luxe homes—with as many 
4 as four bedrooms and two baths—without extravagant cost. 


Only NATIONAL enables you to cultivate this “dual 
market.” National wins in both fields, with the greatest 
variety of designs and sizes offered by any producer of 


homes. In 1952, sell SUCCESS—sell NATIONAL. 





National Homes prefabricated panels 
and structural parts are commended by 
Parents’ Magazine as advertised therein, 


eer 









HOM E-S 
CORPORATION, Lafayette, Ind 


EASTERN PLANT: HORSEHEADS, NEW YORK 








PA SPACES 94-95 | 
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REMODELED TO 12 APARTMENTS 
FOR 1952 LIVING 


with 
DWYER KITCHENS 


Formerly called Murphy-Cabranette Kitchens. Same product. Same 
manufacturer. Same distribution. Merely a name change for simplicity. 


4 
; 
- 
| 
$ 
3 
2 
3 


Baker Apartments, Gainesville, Florida. 

Architect: Sanford Goin. Contractor: Fred H. Winston. 

City growth changed living needs in Gainesville . . . menaced this fine old 
home. But the venerable mansion met the change . . . profitably. 
Interior remodeling, involving Dwyer Kitchens, resulted in 12 smart 
apartments . . . promptly rented and now yielding welcome revenue 
from what might have deteriorated into a tax-eating eyesore. 

To you who plan remodeling or new construction for efficient, livable 
apartments, Dwyer Kitchens are proven assets. 

In minimum space, Dwyer Kitchens provide full kitchen convenience 
attractive to tenants. Full vitreous porcelain fronts and rugged con- 
struction fit Dwyer Kitchens for the grueling service of rental properties. 


Write for illustrated literature. 


Dwyer Produets Corporation « Dept. HI52 ¢ Michigan City, Indiana 










MATICO 
SUPERIOR, NEW PLASTIC FLOORING 


<2 





> Impervious to petroleum sol- 
vents, Oils, greases, turpen- 


tine, alkalis and household 


acids 





Extremely resilient. G 
sound absorption 


sheds dirt — wipes cle ; 


damp mop. 





it indentation recovery 


ARISTOFLEX 


THE ARISTOCRAT OF RESILIENT FLOORING 


PLASTIC—ASBESTOS...NO FELT BACKING 


New MATICO Aristoflex Tile Flooring is plastic-asbestos through and 
through. It’s extremely tough, very flexible. Vivid, sparkling colors and 
marbleization go clear through each tile. Long wearability and endur- 


ing beauty is assured. 


Aristoflex may be laid direct on concrete... over terrazzo or 
ceramic ... on wood over 15-pound saturated felt... and over mag- 


nesite (above grade). 


Installation is unusually easy, and less costly. No special cements 
are -equired, ordinary asphalt tile adhesive does the job. It lays in 


tight’ v, immediately, due to square corners and clean edges. 


Write for free Aristoflex samples and specification data. 
Dept. 141 


MASTIC TILE CORPORATION OF AMERICA 


Member Asphalt Tile Institute 
Joliet, Ik. Long Beach, Calif. Newburgh, N.Y. 
World's largest producer of asphalt tile 















Peaseway Contemporary Homes 
complete with 
Youngstown Kitchens Jet:Tower Dishwasher and 
Food Waste Disposer are making profit records! 


Reports are that Peaseway New-Design Homes, “America’s 
First prefabricated CONTEMPORARY design homes,” are 
making new profit records for builder-erectors! The reasons 
indicated are that these top quality, precision-built homes 
are easier to build, sell faster. That means faster capital 
turnover ... greater profits! 

And every Peaseway Contemporary Home has the 
world’s best-known steel kitchen ... a Youngstown Kitchen, 
complete with Jet-Tower Dishwashing and Food Waste 
Disposer. No wonder prospects and builders alike say these 
modern homes are modern to stay! 


Here’s why every Peaseway Home has a Youngstown Kitchen: 


% Highest-quality, precision-built units. 

* Styled for tomorrow in today's newest homes. 

% Every unit complete, easy to install. 

% Arrangements to fit any space and cost requirement. 
% Long-lasting; low maintenance. 


Write today to 
BUILDER SALES DIVISION 
MULLINS MANUFACTURING CORPORATION ¢ WARREN, OHIO 


Youngstown Kitchens are sold throughout the World 
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Jor SUKE healing conyjort... 
CRANE 


Kadiant 


BASEBOARD 


PANELS 
Provide adaptable, clean, 


amazingly offictent heat... 


On the floor, rule a straight line just 1% 
inches in from the finished wall. That is all 
the room space this highly efficient form of 
modern radiant heat requires! 

That perspective above, those photos at 
the left show how easy it is to plan, how 
easy to build a hot water or steam system 
with Crane Baseboard Panels. 


They leave more space for /iving. Their 
cast-iron construction is best for radiation, 
proof to hard knocks, and can be painted 
any color without reducing heating effi- 
ciency. 

The large volume of hot water held in 
Crane Baseboard Panels means extra heat- 
ing capacity always in reserve and maxi- 


Crane Radiant Baseboard Pan- eee mum heat conservation. 


els, in two types, provide versa- ili 
ie Mlle dain kane. Lee Floor-level drafts and ceiling-level layers 


type “RC” (in living room v ee = of static hot air are eliminated by the 
above) at the baseboard only. re =f, — : clean, modern combination of radiant and 


Specify type “R” for floor-level, = fe Ph scat convection heating Crane Baseboard Pan- 
ceiling-level, or vertical instal- Fe ERG a els provide 
lation. (Shown at ceiling level ; - 
in kitchen.) Ideal for either new — es An Consult your Crane Branch, Crane 


construction or remodeling. ag” (4 rare ; 3 Wholesaler or Plumbing Contractor for 
complete technical data. 


GENERAL OFFICES: 836 SOUTH MICHIGAN AVE., CHICAGO 5 
AN VALVES © FITTINGS + PIPE 
S@ PLUMBING AND HEATING 
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PAINE |: ae 
are Un i a Guaranteed — 


and here’s what makes that gyerantce good © 








. % x 


the interlocking, ventilated | 


all wood core that 
provides unduplicated strength and stability 


On the surface, flush hollow core doors may look much alike, 
but it’s what's beneath the face that determines the service and 
satisfaction that you can expect. Here’s where the superiority 
of Paine Rezo doors is most pronounced; for nowhere else will 
you find equal dimensional stability, nor such lightness in weight 
combined with great structural strength. 


ings of every type. No other hollow core door has been 9m 
widely endorsed, so thoroughly time-proved. Remember, whe 
you specify Paine Rezo doors your satisfaction, now and in th# 
future, is unconditionally guaranteed. 4 


See SWEET’S catalog—or write for an illustrated data bulletiq 


For these reasons architects and contractors everywhere 
have installed more than four million Paine Rezo doors in build- 
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Architects and contractors who excell at building 
better homes, agree that those homes must have better 
than average heating facilities. 

Waterbury offers a complete selection of preci- 
sion built furnaces and winter air conditioners to meet 
the exact heating requirements of your finest homes. 


THE LATEST IN MODERN WARM AIR HEATING 
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Comfortrol’ 
System 


“Comfortrol” is a face and by-pass sys- “‘Comfortrol” is especially effective in 
tem which assures a continua! even flow “zoned” installations. This system is 


been i - of warm air... modulated to eliminate _ available in both oil and gas-fired winter 
er, whel abrupt temperature changes. air conditioners. 
vd in ie “Comfortrol” by-pass systems 


can be installed in various com- 
binations. Shown here is a typi- 


The Waterman-Waterbury Sag ncaa 


bulletin 


"¢ fortrol”’ tact 
“OVER 45 YEARS OF WARM AIR HEATING” scene: Sonne amaadone 


dealer or write direct. 


1150 JACKSON ST.N. E. MINNEAPOLIS 13, MINNESOTA 
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Again, Win-Dor sets a new architectural standard of quality in the Win-Dor Jalousie win- 
dow. In this modern home of Mr. and Mrs. John H. Gross in Elgin, Ill. Win-Dor Jalousies 
have been used as primary windows; units of precise engineering incorporating the 
famous Win-Dor operators and patented Win-Dor hardware. Only Win-Dor Approved 
Jalousies offer these advantages ...1. Fast and convenient controlled ventilation of 
the full window area. 
Automatic locking in any position with re- 
movable handle control. 
Bracket design that prevents glass vibration. 
Installation as easy as standard windows. 
Patented hardware with stainless steel weath- 
erstripping for full weather protection. Tests 
by recognized laboratory indicate low air 
infiltration rate. Detailed report on request. 
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With louvres of glass or wood, 
these efficient modern windows 
provide not only a functional but 
a decorative unit for architectural 
design. They are used as stand- 
ard window openings, as side 
vents for large areas of fixed 
glass, as porch and breezeway 
enclosures and as door panels. 








%& See Sweet'’s—Section 2 for complete 


details and specifications. 


For convenience in kitchens, 
Win-Dor Jalousies are ideal. 


Win-Dor Approved Jalousie windows are a product of the Casement Hardware Co., manufacturers of the Win-Dor Casement Window hardware famous for quality since 1906. 


THE CASEMENT HARDWARE CO. ¢ DEPT. H © 406 N. WOOD ST. ¢ CHICAGO 22, ILL. 
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Cornerstone for a New Magazine 


This is Volume 1, Number 1 of anew venture in journalism, a magazine 
whose clear and single purpose is to help Americans find a better way of 
living by giving them better homes at prices they can pay. 


home 


& 


This magazine is conceived, written, and edited for professionals— 
for those whose calling and life work it is to design, finance, build, or supply materials 
for houses. Let there be no confusion here. If others find it useful to read over the 
professional’s shoulder they are welcome, but this is no primer for laymen. 

Even professionals must reach at times to grasp the new developments we shall 
report outside their special fields—for this magazine must help architects find a new 
understanding of the builder’s role, help builders learn a new understanding of design, 
help every professional to a new feeling for housing economics and finance, help 
architects, builders, and suppliers alike to a new concept of industrialized construction 
based on presizing a great variety of parts to standard dimensions for production-line 
assembly. 

We hope to make this magazine practical and immediately useful. 
We will use all our journalistic resources to find and let you see in fine photographs, 
plans and scale drawings the new homes it is important for you to know—homes with 
fresh design, fresh constructions, fresh ideas—single-family homes and homes in small 
apartments—new houses and old houses made new with new ideas—custom-built 
houses which may perhaps be ten years ahead of our time and volume-built houses in 
which good new ideas are put within the reach of every man. We will reinforce these 
case studies with special articles on significant new trends and new departures—new 
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materials, new constructions, new opportunities. 

But beyond all these reportorial undertakings we recognize a deeper responsibility 
—for those who profess to serve building as journalists must share in full measure 
building’s responsibility to the American people. 


HOUSE & HOME takes its name from the belief that our industry 
owes the American family far more than shelter. If the good life is to be 
the heritage of every American we must build into our houses, from early design to 
closing finance, all the satisfactions that make a house a home. We must build in more 
space, more convenience in living, more enjoyment of the land, more security of tenure, 
more neighborhood advantages. We must so use design as to make the home whole 
and add pleasure to utility. These are the deep-seated, age-old, never-satisfied desires 
that make families want houses of their own. 

Only professionals can make such homes attainable. Only professionals can com- 
bine design, materials, methods and finance to change the hard arithmetic of shelter 
and create for every man a home for the good life. 

You have great assets with which to work. You have all the resources of architecture, 
and they have never been greater. You have better, more varied, more specialized 
materials. You have liberal financing never before possible, and far more know-how 
than the master builders of the past. You are heirs to the wealth of new technology 
pouring from the laboratory. Above all, your industry stands at long last on the 
threshold of its industrial revolution—the industrial revolution to which, in other 
fields, we owe every advance in living standards since colonial times. 

Given these assets, given the vision to see your goal and the faith to continue your 
endeavor, we believe you will succeed faster than even you would dare to think. 

In the remaining pages of this issue and in all the issues to come, HousE 
& HoME purposes to serve those who live in America’s homes by giving 
you who must create those homes a magazine worthy of your opportunity 


and your responsibility. 
—The Editors 
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shows 130° 


View 








A TRADITIONAL HOUSE IN THE MODERN IDIOM 





Some say this is a traditional house executed in the modern manner. Others that it is a contemporary 


house permeated with tradition. New Canaan conservatives, still baffled by such avant-garde work as the 


Marcel Breuer, Philip Johnson and John Johansen 


“a modern house that really looks like a house.” 


It is modern because its plan is open and its spaces dynamic 
and bold; because its details are clean and simple; because it 
is intimately related to the landscape surrounding it; and be- 
cause its many flat roofs and its large sheets of glass are of the 


technology of our time. 


It is traditional because it was consciously designed in the 
living tradition of American domestic architecture, picking 
up this tradition at about the point of Frank Lloyd Wright's 
1912 Coonley Playhouse; because its composition is almost 
symmetrical, both in the whole and in many of its parts; 
because its scale is monumental and its composition is three- 
dimensional; and because it is a deliberate attempt to emphasize 
the permanence of “home” rather than the temporariness of 
“industrialized shelter.” 

The house is the first major job by a young architect who 
steeped himself in the classics at Princeton before going on 











Carport is in foreground, tall living room in the center with entrance canopy beyond. Exterior is 


of vertical cypress siding stained gray. All facias and trim were treated with dark linseed oil finish. 


houses, use a more colloquial phrase. They call it 


to Harvard to study architecture under Gropius and Breuer. 
In designing this house for himself, Landis Gores drew upon 
both classical discipline and modern, technological freedom 
for inspiration. 

Some critics will dismiss the house as a compromise. Others 
may consider it a harbinger of how such diverse influences as 
Gropius and Breuer and Mies van der Rohe and Frank Lloyd 
Wright may eventually be reconciled in the main stream of 


architecture's advance. 


In-line plan 

Near-symmetry is this building’s most traditional touch. 
Strongly influenced by Wright's near-symmetrical Prairie 
Houses, Gores went to great lengths to make his tall (11’ high) 
living room the center of the composition and let the low-slung 
roof planes over the extended wings on either side pyramid 


up to the climax of this living room. 















Main entrance is under low (6'8") canopy Night view of entrance foyer shows illuminated 


goldfish pool, plate glass covered floor lights. 
Gores placed plants on top of these, illuminated 
the undersides of leaves and branches. Same prin- 


ciple was used in exterior lighting of woods. 


Entrance foyer with goldfish pool and skylight 


trellis. Living room is bevond stone mass at right. 





The price paid for this monumental effect is that the living 
room becomes a busy traffic center, lying between the kitchen 
and front door, between the sleeping quarters and the children’s 
playroom, Gores recognized this problem but found it insoluble 
in his site without sacrificing either the monumental symmetry 
or the dramatic impact of the 130’ long front. or the excitement 
of glass walls and a view on both sides of the living room. 

The plan, in fact, is well suited to the site, for the house 
is located on a long, narrow and rocky spine that runs north- 
south. To its east there is a steep drop--a wooded valley and 
a view of hills beyond. To the south is the bed of a small 
stream. And to the west, between the rocky spine and the road, 
there is a shallow and occasionally marshy depression. To 
keep his house on the dry rock, Gores developed his 130’ long, 
in-line plan, let his house ride the ridge. 

To the south of the living room is a magnificent entrance and, 
beyond it, a string of bedrooms. To the north are the kitchen, 
carport and a spacious children’s playroom. All along the 
east side, overlooking the valley, are broad terraces retained 
by almost medieval stone ramparts, some of them 9 high. 

The separation of parents’ and children’s quarters that results 
from the central location of the living room gives each a high 


degree of privacy; it also creates (for future use) a separate 


TRADITIONAL HOUSE IN THE MODERN IDIOM 


apartment for the children at the north end of the house, 
complete with its own entrance, large fireplace, and with direct 
access to the kitchen. This plan-division is probably the only 


“Breuer touch” in the house. 


Plastic space 

To the right of the living room. as you approach the house. 
is the very formal entrance; under its low (6’8”) canopy (which 
looks very much like the roof over Wright's Coonley Playhouse} 
you walk through a wide glass door in a glass wall into a tall 
and lavish foyer running clear through the house. Directly) 
ahead, and visible through another wall of glass. are the terrace 
and the trees; above is an exciting play of light and shade 
through clerestories and through trellises. Sunk into the flag- 
stone-paved floor are a goldfish pool and a series of lights 
covered with sheets of 14” thick, rough plate glass. 

To the left is the heavy stonewor that conceals the living 
room. As you walk up one step and around this mass you 
suddenly face the 32’ x 37’ living room—two of its sides all 
glass. the other two sides lit through clerestories just under 
the 11’ high ceiling plane. This elaborate build-up toward a 
climactic effect is again in the best Wright tradition—-as are 


the changes in ceiling height. the changes in floor level, the 


long clerestory strips just under the ceiling. 


Living room has one of three massive fireplaces in the house. Chimney breast is 13’ wide, embraces furniture group 








The mass of stone now reveals a huge fireplace on its living 
room side. The breast is 13’ wide—a monumental base, wide 
enough to receive a spaciously arranged furniture group around 
the fire. “If I had made the chimney breast any narrower.” 
says Gores, “the couch and the chairs would have seemed to 
slide past the fireplace.” 

Precise detail 

But while the lighting. the change of ceiling and floor levels 
and the continuity of space through a series of twists and turns 
are in the Wright tradition, the detailing is very much in the 
manner of Mies van der Rohe. (Until recently, Gores was 
associated with Mies-disciple Philip Johnson, with whom he 
worked on Johnson’s famed Glass House. Gores, characteristi- 
cally, is a perfectionist draftsman.) In the living room, the 
mullion details with their cabinetwork precision are most 
“clearly Miesian in feeling. Elsewhere in the house, Gores has 
framed each plaster wall panel with neat metal plaster-stops. 


” cypress strip, 14” deep, between all 


has left a recessed °4 
plaster panels and floors, ceilings and door frames. The door 
frames, too, are outlined with unusual precision: a narrow, 
projecting strip of wood forms jambs and head. 

Although Gores deliberately stayed away from a consistent 
structural rhythm—he feels that this would have become a 


“ee: 


View of east side of house shows high stone ramparts: retaining walls for terraces 


strait jacket—his consistent use of these precise details around 
doors. plaster panels and window openings gives the architec- 
ture a coherence that is astonishing in such a complex house. 
For complex it is; Gores realized the dangers inherent in a 
130’ long, evenly modulated facade, decided to break it up 
with projecting and receding roof planes, with projecting bay 
windows (whose narrow sides are full-height glass doors, 
screened and used for ventilation) and with wrap-around re- 
taining walls. As a result, the house is full of variety and 
surprises, appears in retrospect (because of its many vistas) 
almost twice its actual size. 

Economy was not the watchword in the design of this 
$53,500 (excl. of fees and landscaping), 3,250 sq. ft. resi- 
dence, but Gores did occasionally discover inexpensive solu- 
tions to his luxurious details. His door openings, for example, 
go all the way up to the ceiling to avoid looking like punched- 
out holes in the plaster partitions. The doors are 8’ high, 
were specially made up for him out of 8’ plywood sheets at a 
cost of only about $22 per door—very reasonable indeed con- 
sidering that he thus avoided the framing and plastering 
needed above standard doors. The 8’ door height, plus 214” 
for the head, gave him an 8’ 234” ceiling height throughout 


his bedroom wings. 
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A clear saving resulted from his laying out the flagstone 
patterns for his paved floors. By planning to use only standard 
bluestone sizes—multiples of 6” in each direction—Gores en- 
abled his contractor to order the stones in exact sizes and 
quantities, avoided waste due to cutting on the job, and speeded 
up the masons’ job immeasurably. The saving was more than 


25% of the original bid. 








Monumental scale 

Not only the tall living room, the entrance lobby and the 
stone ramparts on the valley side of the house proclaim its 
almost aristocratic scale; there is an almost aristocratic grace 
about the way of life which the house implies. Landis Gores 
is a creative young conservative among his avant-garde con- 
temporaries. There are many like him in modern American 
literature, poetry and philosophy, but in architecture his work 
is still an isolated phenomenon. 

Because Gores thinks that good architecture does not depend 
upon good functioning alone, the house deliberately sacrifices 
certain practical conveniences in order to achieve certain 
architectural effects. It is, for example, most impressive to 
drive past the entire 130’ entrance facade to get to the carport; 
but this robs the glazed living room of some privacy from 
delivery trucks and unexpected visitors. It is equally impressive 
to pass through the house in a series of winding passages and 
up and down a series of steps; but the men who do the time- 
space studies would probably consider this inefficient. 

Yet Landis Gores has many beautiful details to compensate 
for the functional insuffciencies. A spectacular example is 
the master bedroom—an 18’ x 23’ living space with still an- 
other stone fireplace and with a bathtub as part of the setting! 
The scale is aristocratic, the style Pompeian. In an age regret- 
fully committed to minimum cubage and the lowest common 
denominator, a house like this one—in the grand manner—is a 
powerful shot in the arm, a thing to lift your spirit. 





Night view from living room into kitchen-playroom wing 


shows recessed floor lights used again. 


Pes 














> ‘i > ‘ P p P Photos: Roger Sturtevant 
Handsome street side has new steps, handrails and planting to unite house and site in horizontal planes 








REMODELED 1910 COTTAGE 
OVERLOOKS 
SAN FRANCISCO BAY 





“A good house always offers a good solution to living prob- 
lems—whether you are starting from scratch or remodeling. 
In this case we had to start with a conventional cottage, 





vintage 1910, perfectly well suited to the owners of that day Old cottage had cut up windows, no roof overhang, 


but entirely unsuited to the present owners and their way of vertical lines, devious steps coming from street at wrong 
side of lot. There was no relationship between house 


life. ...1 think we have proved that it is possible to open up 





an old house to today’s ideas of space, view, convenience— a 

without destroying the feeling of the original.” 

That’s how designer John Campbell sums up this very handsome LOCATION: Marin County, Calif. 

job; more detailed study shows that perhaps he was minimizing both CAMPBELL & WONG, Architects 
. the problems and the results of a remodeling which also required ECKBO, ROYSTON & WILLIAMS, Landscape Architects 
| skillful relandscaping to unite garage, house and entry on a steep RALPH MURPHY & SONS, Builders 


and hilly site. 

What the present owners really wanted was the view. The cottage 
itself was typical of its era: a floor plan bound to make today’s way 
of living difficult, no indoor-outdoor integration, no means of getting 
from garage to house except by walking along the street and on up a 
devious flight of steps on the far side of the lot. It had small rooms. 
It was boxy. It was cut up. 
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Big, expansive new living room combines space of former 
living room, den and entry porch. It is opened up to a 
panoramic view of San Francisco and the Bay; 5’ roof 
overhang, its soffit painted green, cuts glare. Below, entrance 


foyer looking toward new fence and old cypress hedge. 
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Mow the floor plan is flexible and modern. It provides a big, 
dramatic living-dining room across the front, open to both kitchen 
and outdoor dining terrace, and exactly right for a woman who cooks 
convivially and who entertains casually and frequently—as many 
as 150 for tea! The old bedroom and dining room porch (which was 
a good 20-foot walk through the living room from the kitchen) have 
been combined into a 12’ 4” x 19’ 8” master bed-sitting room with a 
view of the bay. The old kitchen became the present study-guest room, 
with an extra bath added; the old side storage room was converted 
into a compact, efficiently equipped kitchen; part of the back porch 
was enclosed and turned into a laundry. 


In redesigning the living room, the architects worked around the 
existing fireplace and installed bookshelves where there had been a 
door to the old kitchen, thus achieving a quiet sociable area free of 
traffic. The fireplace wall and the one adjacent to it they paneled in 
redwood (some from the original house); the other two became 
window walls. On the terrace side, windows are floor-to-ceiling; the 
33’ expanse of windows across the front start at sill height, to assure 
privacy from the street below. An example of careful attention to 
detail is the cove lighting above front windows, so the night view of 
San Francisco may be enjoyed without seeing the reflection of lamps 
on the window glass. (Continued on page 118) 
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OLD FLOOR PLAN NEW FLOOR PLAN 
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New floor plan unites living, dining, kitchen and terrace areas 
for a couple who like to entertain. Landscaping makes full use 


of hilly site; garden is on sunny side, off terrace. 


New living room, below, with original high (10'6") ceiling 
makes a fitting background for modern and old Chinese furni- 
ture, water colors, art objects. Old door to kitchen, photo left, 


was filled with bookshelves, walls paneled in redwood. 








REMODELED 1910 COTTAGE 





C . 





New dining area, above, opens to both terrace and kitchen, made to order 
for a woman who cooks convivially, gives large parties. The old dining 


porch, below, was completely isolated from both kitchen and garden. 





Structurally, the main problem was not the removal of exterior 
walls (see plans), but finding a new support for ceiling joists where 
interior walls and beams were removed in the course of enlarging 
the living room. The architects ended by using trusses. They even 
ran a long (27’) truss across the new living area about 12’ from its 
south wall and in line with the spur dividing entry from terrace. The 
truss was as deep as could be squeezed in under the rafters of the 


hip roof. 

The handsome exterior retains its original character, has the same 
cedar shingle walls; what changes there are came about as a natural 
outgrowth of the interior planning. In the front, the sweeping 
window wall is protected from glare by a 5’ roof overhang. On the 
east (entry) side there is another window wall and a charming paved 
dining terrace protected on three sides by the house. It overlooks a 
small grass plot and flower bed, with privacy from the street pro- 
vided by a split grape stake fence, and on the back and side property 
lines by the old 20’ high cypress hedge. 
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NEW FLOOR PLAN 





Landscaping was an integal part of the job. The landscape architects 
were faced with the tough problem of the entrance from the street, 
which was about two stories below living level. The solution was first 
to build a redwood wall over the old stone side walls of the original 
steps, which were then filled in and planted over. New redwood steps 
were built up from the garage side to the lowest level of the house, 
there to connect with the steps going on up to the entrance. (Steps 
and deck on which they land are supported by large redwood beams 
cantilevered out from concrete anchors.) The steps going across the 
front of the property, their handsome handrail, and the planting all 
help to unify the house with its difficult, hilly site. 

The success of this job depended largely on the close co-operation 
of owner, architect, landscape architect and builder, and, says the 
designer, is “an excellent example of the good results to be had when 
the clients have sure and developed tastes, and know well how they 


like to live.” 
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KITCHEN 
14-0"x 10-6 





LIVING 
a 


OLD FLOOR PLAN 







STORAGE 
8-0" 6'- 4" 






New study-guest room, left, is where the old‘ kitchen (below) 
used to be, has its own private bath. Closet- and bookshelf-wall, 
built out at an angle behind the living room fireplace wall, adds 


to its comfort and visual interest. Two walls are paneled in 


redwood, chief color is muted olive green, furniture modern. 


New kitchen, below, has a neat 





and efficient line-up of modern 


equipment, plenty of storage cupboards. There is a pass-through 


at right used on kitchen side as a meal-planning desk and breakjast 


bar. (For dining side of pass-through, see picture opposite, top.) 
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LOCATION: Pleasant Plains, N.Y. 
o MARCEL BREUER, Architect 
4 SIDNEY. WOLFSON, Owner & General Contractor 
Theodore J. Watson & Frank Williams, Carpentry 
§ 
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SYMMETRICAL CANTILEVERS ON ASYMMETRICAL BASE 


Upper floor is divided into living area and studio by free-standing, two- 
way fireplace. Note double posts on both sides of structure. They hold 
bolted steel girders between them, Clerestories are at left. 


Exciting hilltop lookout adds 16,000 cu. ft. of living space to artist-owner’s compact trailer home 


As one of the creative architects who are revitalizing 
domestic architecture — to rescue the American home 
from the antiquarian, and embody in it today’s materials, 
today’s construction methods and today’s way of living 
—Marcel Breuer* has often been ahead of the average 
man’s appreciation. 

Here, however, is a Breuer house whose visual excite- 
ments are as obvious as its construction is logical; a 
Breuer house in which anyone can see the practical 
reasons for the dramatic design. Here, too, is a Breuer 
house where the architect reveals himself in a more 
playful mood than in some of his more recondite work. 
For this house, of all things, is built around the automo- 
bile trailer in which the owner lived for three years after 
getting out of the Army and in which he still likes to 
sleep and cook and eat! 

The fact that this owner preferred to keep on sleeping 
and cooking in a trailer is not the main point of the 
story, though it might suggest trailer-adjuncts to other 
owners as an emergency measure. Much more impor- 
tant is the way in which Breuer added 16,000 cu. ft. of 
living and working space to make his client’s life less 
cramped and his client’s site more dramatic. The way 


* H & H plans to publish a portfolio of his best recent houses this spring. 


Photas. Ren s one! 


Some years ago. Buckminster Fuller suggested a separate, mechanical core 
that could be wheeled up to any old farm structure. Stressed-skin, alumi- 
num trailer wing of this house conveys some oj} that notion. Breuer built 
wood “parasol” to protect trailer against heat of sun, used area between 


trailer wing and living-working space for handsome garden court. 
































View from trailer toward living room 


shows interior of bridge connection. 





Opposite view shows aluminum door of 


trailer. Entrance to house is in link. 





Interior of trailer with dinette and 


kitchen area beyond. 





View of house from the east shows dropped 


girders under wooden box. 


he did it was to perch a 43’ wide wood-and-glass box on top of 
a 19’ wide stone pedestal—a device which gave his client an 
improved view of Mt. Beacon to the south, a sheltered carport 
under one end of the cantilevered box and a shaded terrace 
under the other. Moreover, the device of perching a wide, sym- 
metrical box on a narrow, asymmetrically placed stone pedestal 
produced a very handsome south elevation, and an expressive 
and elegant structural composition. 


Trailer wing 

When artist Sidney Wolfson got out of the Army, he bought 
a $4,200 trailer, put it up on concrete blocks and lived in it for 
the next three years. He liked it. In a pinch, it could sleep six. 
But it was cramped; and its aluminum body was hot in summer. 

Breuer remedied both drawbacks. For about $20,000, he 
built 16,000 cu. ft. of living, working and sleeping space, linked 
this to the trailer with an enclosed bridge, attached the bridge 
to the trailer’s stressed aluminum skin with a gasket of marine 
rubber fill. To keep the trailer cool, he put up a “parasol” of 
horizontal brises de soleil above the trailer’s roof. 


Brever wing 

The 43’ x 24’ box that contains most of the new living space 
could hardly be more successful. What could be more felicitous 
than the proportion of wood and glass in the upper floor, or the 
contrast between symmetry above and the slightly off-center, 
stone base below? 

Although the box appears to be cantilevered out from its 
stone pedestal, it actually rests on two steel girders supported 
both on the stone and on two doubled-up wooden posts. In 
characteristic fashion, Breuer left girders, posts and stone sup- 
ports clearly exposed and so added interest to an otherwise 
plain side-elevation, which reveals the girders dropped below 
the soffit of the cantilever. 

Artist Wolfson, who acted as his own contractor, is delighted 
with the little house. His favorite details: The suntrap balcony 
toward the south where, sheltered from the wind, temperatures 
climb to 80° or higher in midwinter; and the small court 
formed by the wings of the T-shaped addition and the trailer. 
There has been no upkeep expense whatsoever. “The only paint- 
ing that needs to be done once in a while is around the trim and 
facias,” says Wolfson, “‘and I can do that myself.” 





































Seen from a distance the house seems to float above its hill- 
top site. Note symmetry of upper floor, asymmetrical base— 


and beautiful relationship between these two. Picture below 


was taken from living area looking toward artist’s studio. 























Gardner Dailey, the fine elder statesman of San Francisco architecture, has graduated from his office many a young 
architect. And in an area of “easy” houses designed primarily for comfortable living, Dailey has passed on to these 
young men his own meticulous attention to “composition,” his grace and distinction. But young Joseph Esherick, whom 
Dailey considers a prize pupil, has added qualities of his own, which Dailey now says that he studies. 


What Gardner Dailey sees in these houses is first of all the skill with which they express “the third dimension.” This 
means that the houses have been developed upward with the same care and skill that most architects have employed on 
the horizontal planning of their houses. It means that tall rooms and low rooms, big and little, high levels and low levels, 
have been so interlocked that a tour through an Esherick house is a dramatic exploration. And life in such a house is 
correspondingly a rich and subtle experience. 


Naturally, Joe Esherick as an able architect has been concerned with all the other aspects of the house. But since the 
principles of three-dimensional design (as contrasted with flat “paper architecture”) have rarely been made so clear, the 








present story is concerned only with 





JOSEPH ESHERICK and 


There is an added reason. Like most architects in the San 
Francisco area, Joe Esherick has adhered to what is locally 
called “Western conservatism”—the idea that a house, how- 
ever modern, should look like people’s idea of a “house.” 
This makes the idea easier to follow. But an understanding 
of the way form and space works in Esherick’s houses will 
carry the attentive reader a long way toward the compre- 
hension of modern houses of other kinds, where the design 
has been more geometric and the approach more abstract. 

Joe Esherick was born and educated in Philadelphia, got 
his architectural degree at the (then) Beaux-Arts-oriented Uni- 
versity of Pennsylvania. Upon leaving Penn, he went to work 
for his uncle, the sculptor and cabinetmaker Wharton Eshe- 
rick, and, later, for sculptor Jim House. Both men worked 
largely in wood; this gave Esherick a sense of sculptural form 
that characterizes his detailing and composition to this day. 

House also showed him something about anatomy. “I 
learned a great deal about structure and architecture that 
way,” Esherick says. When he had learned that lesson he went 
off to Europe for six months, came back to Philadelphia to 
work for George Howe. By the spring of 1938 he had saved 
enough money ($55) for a coach ticket to San Francisco, has 
worked there ever since—since 1945 for himself. 

Although Philadelphian Esherick is now a dyed-in-the-wool 
San Franciscan, his “three-dimensional” qualities would count 
anywhere. Its chief characteristics are 
the use of powerful forms—both in his wood detailing, 
and in the composition of architectural elements (which he 
likes to draw together with sweeping diagonal lines) ; 
the use of interlocking small and large spaces—with 
space flowing from one to the next, up and down and 


*— Ernest Braun 
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his use of FORM 


his use of SPACE 





his use of SITE 





around. To understand how “space flows,” it is well to 
imagine the house as a container filled with a flowing liquid 
instead of air, and to watch the liquid move about, from space 
to space, through large and small openings, up, down and 
sideways, and fill every nook and cranny; 
and the use of architecture as a landscape-element. 
In a climate where outdoor living is vastly popular a house 
is very often seen from the outside. To make the house 
enhance the site (and the site the house) is one of Esherick’s 
constant efforts. Moreover, he has realized that the space 
around a house behaves much like the space inside: it also 
tries to find ways of “penetrating” the structure, of flowing 
around it, of keeping itself from getting bottled up in patios 
and inside corners. 

Half a dozen Esherick houses on the next ten pages will 
demonstrate these points... . 
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THE USE OF FORM 


“We work mostly with wood out here,” says Esherick, “and I have tried to get the most I could out of pretty conventional 
methods ...1 always use some module. I like the consistency this gives. I like the fact that, in passing from one room 
to another in a house . . . you somehow get in advance some vague idea of what the form and patterns will be. I don’t 
like the structure to have surprises. . .” 


The use of form Joe Esherick probably learned during his sculptor’s apprenticeship more than anywhere else. Two 
ways of using wood forms are most clearly demonstrated in his work: 


1. The use of sculpturally expressive wood details—e.g. massive post-and-lintel connections, roughly hewn 
beams, and expressive revelations of the stud-frame module in roof overhangs, trellises and elsewhere. And 


2. the use of the diagonal, the triangular frame—the strongest shape in any structure. This, of course, is 
best shown in his use of the roof truss as a sculptural element. But triangulated wood panels appear in other 
parts of his houses also. 


Photos: Ernest Braun 











TILE SECOND STORY of the big lodge at Lake Tahoe is supported on 
massive tree trunks, their bark left untouched. These trunks are topped 
with flat wood girders. The triangular roof structure sits directly on these 
girders. Note the razor edge of the triangle, in contrast to the rough-hewn 
look of its supporting structure. 


THE MAGAZINE OF BUILDING 

















INSIDE THE LODGE (see above and right) 
this same structural idea is repeated: rough, flat 
timbers placed side by side to form cantilevered 
girders, supported on a massive base (the stone 


wall, in this case) and a crisp, neat form on top. 


Diagrammatic plan-perspective of the Tahoe 
main house shows mingling of spaces and diag- 
onal forms. 


THE OTHER SIDE of the Lake Tahoe 
lodge: the same triangular lines, the same 
board-and-batten finish. Note how Esherick 
recalls diagonal roof line in the stair—which 
was left open to the eye through a glass wall. 
The way that same diagonal theme—roof 
line repeated in the stair—looks from the 
inside is shown in the picture to the left. The 
heavy roof timbers emphasize the direction. 





Photos: Roger Sturtevant 


THE USE OF FORM 


IN HIS SACRAMENTO HOUSE Joe Esherick 
uses the diagonal line to overcome rapid changes 
in grade. .. 


. and then he reverses it and lets it dip 
down to tie in the pitched roof of the garage 
wing. 


IN THAT SAME HOUSE, the bold triangle 
shape of the roof frame is used also to tie the 
house into the site (as we shall see later on). 


By making his ridge project beyond the line of 
his eaves, Esherick gives his gable end the di- 
rectional quality he needs to point toward a 
dramatic view. 








have the pointed gable end, its gable has a simi- 
lar directional quality because of the pointed and 
projecting purlins. This detail is smoother than 
the massive details in the Tahoe lodge, but it is 
just as sculptural. 


Ernest Braun 
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THE INTERIORS of the same Lake Tahoe 
house, looking out from under the roof triangle. 


IN ANOTHER HOUSE (below) on Lake Ta- 
hoe, Esherick has used the diagonal roof to 
make a relatively narrow and tall living room 
appear wider and less cramped. 


As Esherick uses it, the wooden triangle with its diagonals gives 
direction to a space and cuts up tall and narrow wall panels. On 
the next three pages we shall see how this and other devices can 


be used to relate small and big volumes to one another. 





ro) 


THE USE OF SPACE 


Lao-tse once said: “From its hollowness arises the reality of the vessel; from its empty space arises the reality 
of the house. Therefore by the existence of things we profit. And by the nonexistence of things we are served.” 


Joe Esherick’s “materials’—with which he builds his houses—are interlocking volumes, continuous channels of move- 
ment. Esherick likes to contrast small, narrow and low passages with high and dramatic spaces into which these passages 
lead. He likes to carry one structural idea—the post and lintel, or the triangle—through his spaces to tie them together. 


The “reality” of Joe Esherick’s houses is the flowing space—or, better still, the flowing volume—that animates their 
“emptiness.” In creating such flowing volumes, Esherick has run into several problems and has solved them with ingenuity 


and fresh ideas: 


THE END WALL of the San Rafael living room is taller The light streaming in from both sides gives the room extra 
than it is wide. Esherick kept the room from looking like a “volume” —a sense of greater width than it actually has. The 
corridor (a) by using the strong horizontals of wide redwood underside of the balcony (right) gives the passage its low 
boards in the paneling; and (b) by having large glass panels ceiling height. Stepping out from under it, you are at once 
on both sides of the room. (See large picture, opposite page.) struck by the drama of the two-story volume of the room. 











DIAGRAMMATIC plan-perspective of San Rafael 
house shows relationship between two-story living 


room and rest of house. 
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THE OPPOSITE end of the San Rafael living room 
presented a similar “corridor” problem, was solved 
with a composition of interlocking triangular forms. 
Note low ceiling height of entrance passage—a 
device to heighten drama of tall living room. 


TO KEEP EXTERIOR SPACES and volumes from 
being blocked and bottled up by the house proper, 
Esherick uses a good many through-views in his 
houses. The picture below shows the view through 


the San Rafael living room, 


THE PICTURE TO THE LEFT shows the San 
Rafael balcony, which has a large hole cut into it 
in order (a) to let the upper and lower levels be 
seen simultaneously; and (b) to permit the space 
surrounding the house to flow up, and around, and 


over, and past it. 





THE USE OF SPACE 


et 


THIS TAHOE HOUSE uses the two principles dem- 
onstrated on the previous page—but in a somewhat 
different fashion. It is transparent in parts, so that 
there is a sense of continuously flowing space, all 
the way through the house. But the visual relation- 
ship of upper and lower floors is established by the 
i a acai curving line of the reinforced concrete stair — a 
massively sculptured spiral that also helps tie the 


slanting roof line to the ground. 


AND IN THE SACRAMENTO HOUSE, Esherick 
permits surrounding space to flow not only into and 
through the house, but upwards through a roof 
trellis as well. About this picture he says: “The 
perfectly blank, windowless west side of this house 
does two things: It doesn’t let any sun in and it 
hides the view until you open the front door and 
look down the gallery and on out. Opening the door 
is pretty dramatic.” 


Naturally, these experiments with exterior space 
lead directly to the problem of relating house to site. 
Fsherick’s successes in that direction are discussed 
on the opposite page. 
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THE USE OF SITE 


“The field you are in looks like any of the others you have passed through,” Esherick says about his Sacra- 
mento house, “until you see that what appears to be just the crest of a little rise is actually the edge of an 
80’ high bluff. From the edge there is a beautiful view of a bend in 
the American River below, then on over the still dry foothills to the 
Sierra beyond. ..”’ And about the Tahoe houses: “It is the unique case 
where most of the time you are someplace where you are looking or can 
look back at the house. You do not live in the house at all, except at 


night.” 


To Joe Esherick, the space outside a house (which is the site) is 
indivisible from the space inside. Moreover, since so much living goes 
on around his houses rather than inside them, they must look right in : ine em 
their setting—just as a fireplace must look right in its wall. 

Here are some of Esherick’s houses that “look right” in their setting 


—here, too, are the reasons why: ae: re 1} ne es 
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THIS IS THE SACRAMENTO HOUSE (the one Esherick described above). 
Note how the gentle slope of the roof blends into the gentle roll of the land. Plan of rambling Sacramento house 








IN THIS HOUSE on the edge of Lake Tahoe the 
flat plane of the wide terrace is a reflection of the 
flatness of the lake beyond. The trees are left un- 
touched by the architecture. (Incidentally, the sun- 
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shades in this house can be dropped down to cover 


the glass wall when the owners are away.) 


THIS IS THE “DRAMATIC VIEW” Esherick talks 
about when he speaks of his Sacramento house: 
the American River in the foreground, the Sierra 


in the distance. 


IN THE SACRAMENTO HOUSE, changes in grade 
were gracefully bridged with the long, low-slung 
diagonal of the roofs. The diagonal parallels the 


slope of the land. 












THE USE OF SITE 


AND IN THE TAHOE LODGE the problem was that “most of the 
time you are someplace where you can look back at the house.” So 
the lodge was made to look very much like another beautiful moun- 
tain crest; the vertical boards and battens were designed to recall 
the verticality of the tall trees; the strong triangular shape designed 
to tie the house firmly to the ground and make it part of its site. 


% * * 
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Ernest Braun 






Esherick’s severest critics say that his houses don’t go far enough—that the vacation lodges in particular are just “Swiss 
chalets” with a modern treatment. The answer of “Western conservatism” is that the architect is at his best when he 





ennobles those ways of building and living which the community has evolved; that change for its own sake is merely “show- 





ing off.”” Whatever attitude is taken toward tradition or popular building, all architects may well study the three-dimen- 





sional qualities of Joe Esherick’s work. 
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Lichenaceous ornament 


By John Lloyd Wright, AIA 


To many a modern architect the word “ornament” is a dirty word. Yet during 
the 20 years of its banishment a good deal of Ornamental Sin seems to have crept 
into the once pure devices intended to replace it. Ideas of “natural planting,” of 
“texture,” of “painted pattern,” and of “the building itself as the ornament’ have 
developed alarmingly into the cults of the rotten branch, the corrugated cor- 
roboree, the Mondrian abstract, or the building as a giant mushroom, a flying 
wedge, an uptilted umbrella. In other words, the choice seems to lie no longer 
simply between ornament and no ornament. A new choice has been added: orna- 
ment sub rosa. Perhaps an open discussion is again in order. 

John Lloyd Wright proposes a system based on nature and recalling the once 
anathematic ornament of the jigsaw. Technically the jigsaw enthusiasts 100 years 
ago were enjoying an age of plentiful wide boards that could be filigreed with 
their enchanting new tool. Today Wright appropriately suggests the use of little 
sticks—all we have left that is not too precious—and running them through the 
table saw.—Eb. 


A magnificent expression of enrichment in nature, integrated to structure, is the lichen 
on the rock. Lichens of gray, yellow, brown, black or greenish blue color are found 
the world over: from frozen North to tropical South, from beaches to loftiest mountain 
peaks. Over 4,000 species of this strange, beautiful flowerless plant have been described. 

The lichen could not exist without the rock. The rock could exist without the lichen, 
but this unique partnership of overlaid pattern harmoniously enriches the rock. 

Through the ages architecture has had many forms of enrichment. They can be 
grouped under three headings: (1) Structural ornament; (2) Natural ornament; 
(3) Applied ornament. Let us sum them up briefly. 

Structural ornament is integral with the structure and cannot be separated without 
the collapse of the structure or the weakening of that part from which it has been 
removed. No ornament could convey more beauty and sincerity than structural orna- 
ment. But today, though the architect be endowed with the imagination necessary to 
produce the effect that satisfies man’s craving for beauty through structural ornament 
alone, the cost in most cases would be prohibitive. 

Natural ornament is produced by finely proportioned arrangements of plants, 
grasses, trees and flowers. No ornament would more nearly satisfy and uplift man 
than natural ornament. It is wonderful. But here we are faced with the fact that even 
though a fantasy can be created through natural ornament alone, there is involved the 
problem of constant care and upkeep. Yet natural ornament can be effectually and 
economically used to enhance all other types of ornament. 

Applied ornament or ornament on the surface, used solely to produce an effect 
upon structure but not related to the structure, has no worthy place in architecture. 
This condemnation of applied ornament should not be extended to the idea of adding 
independent works of art, if these are compatible with the uses of the structure, even 
though they are not directly related to the structure. Compatibility is as important 
as relationship. And compatibility yields relationship of spirit if not of letter. 

There is a type of ornament that cannot be identified under any one of the fore- 
going headings. This type I have named “lichenaceous.” Unlike natural ornament, 
which can exist without the structure, lichenaceous ornament can no more exist without 
the structure than can the lichen without the rock. Lichenaceous ornament takes its place 
in crustaceous adherence to the structure. Whether it be foliaceous or extremely simple 
in form, the relationship is an intimate mutualism. It is ornament integrated. Like the 
thallus (the plant body itself) it may be simple or branched, can vary widely from 
minute complex forms to large single forms. The cost? In most cases not prohibitive. 


THE MAGAZINE OF BUILDING 
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There is a great need today in modern architecture for ornamentation that can be pro- 
duced at low cost. Due to the lack of enrichment of modern architecture, many persons 
who would otherwise prefer its simplicity and sincerity do not feel comfortable living 
with the severity of it. But since sincerity does not mean severity and simplicity need 
not mean barrenness, enrichment can be harmoniously incorporated. 

Ornament can be as inviting as an open hearth and as warm and friendly. 

Lichenaceous ornament gives us a vast storehouse to draw from for the enrichment 
| of our buildings. The possibilities for variation in design are as numerous as the 
harmonies in music, as unlimited as mathematics. A particularly pleasing point is 
that this ornament can be designed for efficient machine production and united to the 
structure by layman as well as by tradesman. In fact, I find that with lichenaceous 
enrichment, soul and pocketbook can meet. And, as the lichen paints big rocks with 
its delicate patterns and makes its abode more beautiful while paving the way for 
other forms of life, just so can lichenaceous ornament enhance the structure to which 
it adheres. 


The scrap pile could actually furnish most of the material called for in John Lloyd Wright's system of “lich- 
enaceous ornament” (ornament that is attached to the structure as a lichen attaches itself to a rock). View 
I shows a “chain” pattern applied to a roof facia—note the harmoniously designed railing:—view 2, a close-up, 


shows how simply the work is done. View 3 is an elaborate “fret” pattern and view 4 a “panel” pattern used indoors. 
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What Lies Ahead for Home Building— 


Stable volume of 1,000,000 or more new houses a year— 






more competition, closer profit margins, and a far better product 


The biggest new U. S. industry since World War II 
is not television, nor any of the fabulous new products 
of the laboratory. It is home building, reborn as an 
assembly-line industry after many millenniums as a 
handicraft. In 1950 it grossed nearly $12 billion, as 
much as the whole textile industry, almost as much as the 
whole chemical industry or the whole automotive in- 
dustry. 

Its sudden rise did more than any other single factor 
to confound the prophets of postwar depression. In fact, 
the new home-building industry played much the same 
part in the prosperity after World War II as the newly 
great automotive industry played in the prosperity after 
World War I. It provided new homes for one out of 
every seven American families, and whenever a new 
house was occupied as many as 16 families played 
musical chairs and moved into nicer homes. All this 
spelled boom for many other industries, for each move 
called for new furniture, new appliances, new cars, new 
stores, new highways, new schools, new churches. 

The invention which made this new home-building 
industry possible is a new financing plan worked out in 
partnership with government. Under this plan millions 
of families have been able to buy new homes with little 
or no down payment at a monthly cost cheaper than rent. 
Equally important thousands of builders have been able 
to finance multimillion-dollar housing developments on 
government-guaranteed advance commitments for mort- 
gages. So well has this plan worked that in six years the 
total cost to the taxpayers for creating a whole industry 
has been less than the cost of price support for a single 
year’s crop of potatoes! Home building is thus an out- 
standing example of government-&-industry co-operation. 


Home building is also the decade’s outstanding ex- 
ample of free competition among thousands of units. 


The steel industry is bigger, but fifteen great corporations 
make 90% of the steel. The auto industry is bigger, but 
three great corporations build 87% of the cars. In home 
building it still takes 10,920 builders to put up 72% of 
the professionally built houses, 22,430 to put up 83%. 

Until now much of the housing the new industry has 
created has been strictly Model T, and the best builders 
admit they have hardly scratched the surface of the 
economies their new mass production should make pos- 
sible. Manufacturers are just beginning to think in terms 


of supplying co-ordinated. products for industrial as- 





sembly instead of materials for handicraft fabrication. 
Architects are only just beginning to recognize the social 
responsibility and financial opportunity the new industry 
combines for them, and builders are only just beginning 
to realize that better design will repay its cost many 
times over. Horse-and-buggy building codes still add 
$1,000 to the cost of too many small houses, and profits 
still show some of the bonanza margins characteristic of 
a new boom instead of the close figuring characteristic 


of an established industry. 


But for all that, home building has made more prog- 
ress than any other major segment of the economy. 
Given a few more years of a reasonably stable volume 
of around 1,000,000 new homes a year, competition 
should cure most of these faults, force builders to figure 
closer profit margins, introduce many more construction 
economies, improve their design, and in general make 
much the same kind of progress the automotive industry 
made when competition made its Model T products un- 
salable. 


That stable volume of around 1,000,000 new homes a 

year now seems reasonably assured by three factors: 
1. Nothing less than 1,000,000 new homes 
a year will keep up with new family forma- 
tion and replace the 46.000.000 existing 
homes over an 80-year cycle; 


2. The “new type of tenancy” created by 
low down payments and low monthly charges 
makes homes as easy to buy as to rent, even 
in bad times; : 


3. Government policy is clearly directed to 
a stable construction volume. * 

Before the war, home building was notoriously a 
feast and famine business, subject to more destructive 
upswings and downswings than almost any other segment 
of the economy—down swings which justified the saying 
that “the most important thing to know about home build- 
ing was when to get out of it.” 


More stable volume will make home building a much 
better business to get in and stay in than ever before. 


Because it will be a much better business, more people 
will want to be home builders—and so the one thing 
more sure than anything else is that from now on home 
builders will face far tougher competition—competition 
that will force them to offer better and better homes, 
greater and greater values. * Sey 
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Thanks to the job the home builders have already 
done the wartime housing shortage is almost satisfied. 
Fewer families are doubled up now than at any time 
since 1930, and the American people are better housed 
than ever before. 

This is a record of which the home builders can well 
be proud, but in a very literal sense it means they have 
now built themselves out of their easy market. From 
now on they must sell their new houses to people already 
well housed—at least by yesterday’s standards. 

That is just another way of saying that home builders 


who expect to share fully in the next decade’s 1,000,000- 
house-a-year market will have to make their houses so 
much more attractive and so much more livable and so 
much better value that millions of families will want to 
move out of the good homes they already have and into 
better new homes. And while all builders are getting 
their values up, many of them wiil also have to get their 
costs down to a point where they can tap the tremendous 
market that the private home-building industry has 
hardly touched so far—the average families which have 


never before been able to afford a new home. 





The essential fact to know about the home builders is not that they have built nearly 
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six million new homes since the war—some good and some not so good. The essen- 





: tial fact is not the houses they have built, but the industry they have launched—an 
4 industry whose potential for better living it would be hard to overestimate. 

Every rise in the American standard of living since Colonial times has followed some 

T. e shift from handicraft to industry. Industrializaton has given the average family 

: incomparably better clothing, incomparably better food, incomparably better mass 


industrial revolution ; ; ; ; ; 
i entertainment, incomparably better transportation. It has given every family far 


comes at long last 
to home building 


more time for leisure and recreation and culture, given every family comforts un- 


known even to the wealthiest of our forefathers. 


The last great element of our economy to enter this vastly stirring industrial revolu- 


tion is home building. Only in the past six years has home building at long last 


se LN ac hl aes a ale 


entered even the first stages of its industrialization. And the important thing to 
observe about these first years is that already a few builders here and there have 
7 shown that volume-built houses can be better designed, better built and better 
suited to today’s way of life than most of the houses custom-built at twice the cost 


; (in today’s dollars) a generation ago. 


The four essentials to the successful industrialization of home building are: 


Sine BABI ss 


_ 3 The invention of financing and sales methods which will open up a mass market. This step 


has already been taken. 


H >. The introduction of production-line methods for final assembly. These have already come 


into general use among thousands of builders. 


3. The development of standard dimensions, so that prefabricated parts may be precut to fit 


together quickly and economically for final assembly. First steps toward this dimensional 


Peer nee 


standardization are being taken through the increasing use of the 4” module and the establish- 
ment of certain larger basic dimensions to which stock parts for almost every part of the house 


can be pefabricated in a vast variety. 


4. The spread of far higher standards of design. On this front too, the path of future home- 


building progress has been clearly indicated. More builders than ever before are working with 
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architects, and already one volume builder has paid his architect more for the design of a 
house to sell at $10,000 than the fee an individual client would expect to pay his architect for 
a $250,000 house. 
How fast the pace of industrial progress in home building will accelerate from now 
on, no man can tell. But as industrialization advances there is no reason to doubt 
that the volume-built house a generation from now could be as much better than the 
average custom-built house a generation back as today’s Ford is better than the 


best Brewster-body horseless carriage of 1905. 
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Too often, home builders find mortgage lenders unwill- 
ing to give full credit for better design and better plan- 
ning. Here is a successful Los Angeles development for 
which the lender actually suggested the architect and 
cheered the result as enthusiastically as the home buyers. 

“The architect added at least $1,000 to the salability 
of these well built houses,” says J. Howard Edgerton. 
president of California Federal Savings & Loan (one 
of the West’s largest). “They are the best buy in their 


price class in Southern California.” 


Builders Kenneth Albright and Curtis McFadden, who 
paid a design royalty of $75 per house, are more than 
pleased with what Architect Edward Fickett contributed 
to their 160-unit La Habra project. “How better could 
we have spent $12,000? Houses in the $13,000 range 
are plenty hard to sell with down payments up to $4,500. 
Without the sales appeal the architect developed, what 
would we have had to sell?” 

Architect Fickett, who has designed thousands of other 
builders’ houses, is pleased too. “I never had a client 
quite so willing to go along on using new ways to make 
houses more livable and more attractive. We compro- 


mised with public taste by keeping fairly close to the 


California ranch house, but almost all the details are 





IS AN ARCHITECT WORTH HIS FEE? 


Banker finds $75 design + $10 color scheme = $1,000 more value 


LOCATION: La Habra, Calif. 
MAC-BRIGHT CO., Builders 

EDWARD H. FICKETT, Architect 
WILLIAM MANKER, Color Co-ordinator 


contemporary, and we never had to compromise where 
livability was involved.” 

Actually Fickett gave these ranch houses a freshness 
and design rightness too seldom found in medium priced 
houses. The development as a whole is given architec- 
tural character by such uniform features as the wide (3’) 
overhangs, the 2 in 12 roof pitch, and the repeated use 
of the grape stake motif, sometimes vertical, sometimes 
horizontal. It is given distinction by the good proportion 
of many details like the occasional glazed gable ends 
in which the big scale fenestration is matched by the 
heavy mullions and muntins and the bold cheek walls 
on either side. 

Architect Fickett is a builder’s son, understands the 
builder’s problems, talks the builder’s language. But he 
is fired by the importance of giving home buyers some- 
thing better, and when necessary he is perfectly willing 
to fight the builder on the builder’s own terms for what 
he believes in. On this project, he did not have to do 
much fighting, for the builders were almost as interested 
as he was in getting something better. 

Perhaps the most important new idea the architect 
sold the builders was the importance and low cost of 
better color. Color specialist William Manker was re- 
tained at $10 a house to make an attractive pattern for 


Photos: (above) Julius Shulman; others George de Gen 
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Floor Plan A was most popular because kitchen 





permitted serving meals in back garden. 







BEDROOM 


Photo at left is same plan but with floor-to-ceiling 






bedroom windows which proved very popular. 
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Floor Plan D was least popular. Its third bedroom 














Front elevation of one of the D series. Each plan had sev- or den was in front, center of house, separated 


eral front and rear changes, numerous detail variations. from living room by louvered doors, 
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Floor Plan C (plan of house photographed on these two 












pages) was built with third bedroom or a den next to living 


room. Kitchen kas both an adjoining laundry and porch. 


Attractiveness of paved rear terrace is evident here, All ter- 
races had some overhang. Vines had not had time to cover 


trellis in this early photograph of a model house. 





Model house, furnished by Barker Bros., Los Angeles, shows 










unusual quality of these houses for $13.000. Colors by Wil- 
liam Manker were a great sales feature, sliding glass doors 
to rear terrace popular. In this house, living-dining area is 
26' 2” in length. With folding doors to den open (as on 


opposite page) another 10’ 6” is added. 














Grape stakes used on exteriors or in other ways form a 
motif carried through the neighborhoods. Sixty per cent of 
the exterior walls is of redwood which was used in many 


ways to get interesting effects and avoid monotony. 


View from television room or den (in Plan C only) showing 


louvered, folding doors to living room. 


Fireplace above is one of ten different designs drawn by 


the architect. This view was taken from dining area. 


all the houses along the street and to harmonize the 
colors of various rooms. (For Manker’s explanation, see 
page 145.) 

These special colors added about $100 per house to 
the painting contract, raising it from $350 to $450. The 


colors made such a hit that the builders have retained 


Manker for a lower priced, 400-house development too. 


Other selling points the architect contributed: 

1. All the houses offer possibilities of indoor and outdoor back- 
yard living which were something of an eye opener to pros- 
pective home buyers. To that end: 
> All the houses were given rear living rooms with floor-to- 
ceiling window walls that really are window walls and can 
be slid back to open the living area to a large (8’x20') paved 
patio, which is either trellised or fully roofed. 
> All houses were sited to avoid cutting down trees in the 
back yard, so every house has two or more orange and 
avocado trees in the rear (because of grading. trees in front 
could not be saved). 
> All the back yards are completely surrounded with a $150 
redwood fence, with the service yard separately fenced in 
either at the rear of the yard or near the kitchen. All garages 
were placed close to the street, partly for convenience and 
partly to leave the rear yard free for family living. 

(Continued on page 144) 
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Always conscious of how the house will look when 
furnished, Fickett designs so standard-lengih curtains 


can be used even with high gabled windows. 





Grape stakes laid horizontally give an interesting tex- 
ture.. Brick planting boxes, proportion of overhang, 


well designed windows are characteristic touches. 


Home buyer got considerable choice 

2. Fickett’s four basic plans give the home buyer considerable 

freedom of choice. For example: 
> Three plans put the kitchen on the street side, handy to the 
front door, but the fourth (Plan A, top page 141) puts the 
kitchen in the rear handy for outdoor dining. To everybody’s 
surprise, the rear kitchen proved the most popular, ac- 
counted for 60° of the sales compared with about 15% each 
for Plans B and C and 10% for Plan D. 
>» Two plans provide three bedrooms, the other two provide 





a multipurpose room which can either be used as a third 
bedroom or thrown wide open to the living area. There are 
ten different fireplace styles, so any buyer who dislikes the 


fireplace shown in the picture on page 143 has nine others to 
| : 





choose from. Buyers are also offered several choices for an- 
other very popular feature—the paneled wall behind the fire- 
place which could be of either redwood or cedar. Kitchens are nearly 16’ long, have general appearance 
>In some houses the bedrooms have beamed ceilings following 


the roof lines and tall windows running up to the gables. 


of those in houses costing twice as much. Built-in 





dining nooks, double sinks with garbage disposer, 


In other houses the bedrooms have conventional walls and automatic dishwasher, ample cabinets are included. 


conventional windows. The tall windows made a hit, but the 
builders were surprised to find how few buyers commented 


on the beamed ceilings. 
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3. To avoid monotony, many variations in the exterior appear- 
ance of the four basic plans were worked out. 

> Each of the four basic plans can be reversed. On three, the 

roof line can be turned. Some houses have red cedar shingle 

roofs; others have white dolomite built-up roofs. 

> Further variety is provided by the choice of five types of 

siding on the street fronts—tongue-and-groove, board-and- 

batten, lap boarding, flat paneling and exterior plywood 

(board-and-batten proved the most popular). 

4. All the bathrooms are oversized (8’x8’ instead of the stand- 
ard 5x7’), with a stall shower as well as a tub and with a Pull- 
man lavatory 4’ long. 

5. Glass louvers, which are only just finding their way to Cali- 
fornia, were used in all baths and kitchens and also for 
ventilation in the living rooms. 

Quite apart from these selling points developed by 
the architect, the builders also developed many salable 
values. For $13,000 the buyers get a 1,152 sq. ft. house 
plus a 2-car garage on a lot 60’x110’ or larger, plus 
$100 worth of landscaping. All the rooms are over- 
sized, notably the kitchen, which includes ample cabinets, 
an electric dishwasher and garbage disposer and a built- 
in leather-upholstered breakfast nook. 


HOW TO COLOR-PLAN 
A BUILDING DEVELOPMENT 


Ideas and techniques behind the color schemes 


By William Manker, Color co-ordinator and consultant 


The success of over-all, exterior color planning for a builder’s 
development depends on: 

1. Giving the tract a “ready-to-live-in-today” appearance, 
Since full-grown shrubbery is expensive to buy and trans- 
plant, color can be counted on to soften the rawness inevitable 
in all new houses. Color can help sell the house. 

2. Giving sufficient color choices so the client will not feel 
it necessary to repaint immediately in order to have the schemes 
that he wants. 

3. Proper scheduling so that the painter and his staff will 
not spend valuable time trying to decide just where each color 
is to be used. 

4. Supporting the architecture but not dominating it. Color 
should unify the plot plan and encourage the owner to land- 
scape and improve his investment. 


Exterior colors 


Color planning is as important for builders as plot planning. 
involves careful study of the specific locale, orientation and 
type of architecture. 

The acceptance of standard-color materials (such as stucco, 
paints, stains and roofing materials) leaves little leeway to 
create harmony in a housing project. On the contrary, these 
elements almost invariably add up to inharmonious color 
schemes, create rows of houses with strong trim and incidental 
color notes completely out of keeping with wall and roof tones. 

Color emphasis should be on the over-all appearance of the 
street rather than the individual house. Neighbor relation is as 
evident colorwise as it is architecturally. 

At La Habra Park the general color value of the houses on 
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each street was first established—not too dark or too light. 
Second, the trim and accent colors were determined and related 
to the over-all exterior colors. Third, the houses were color- 
plotted to create a harmonious street view. Also taken into 
account were the roof materials; shingle roofs predominate, are 
interspersed with built-up, stone-covered roofs. 

The exterior colors were selected from a total of 12 wall 
colors and eight trim and accent colors. 

Exterior wall colors included wood stains and stucco paints. 


EXTERIOR COLOR USE PERCENTAGE CHART 










































































] 
34% 41% 
LIGHT-MEDIUM MEDIUM MEDIUM-DARK 
LEMON-YELLOW TURQUOISE WARM BROWN 
YELLOW-GREEN CORAL BLUE GRAY 
WARM GRAY GREEN-YELLOW GREEN OLIVE 
GRAY GREEN GRAY 


CORAL 
ALL COLORS ‘GRAYED’ 


Percentage wise the tract represented 34% in “light-medium” colorations, 
25% in “medium” colorations, 41% in “medium dark” colorations. All 
colors in the above three categories were “grayed” to key them to a 
common color factor value. 


The trim and accent colors were used on facia, eaves, door and 
window trim, exterior eave “egg crates,” posts and beams and 
principal entrance doors. 

Four exterior colors in the “light-medium” values include 
lemon-yellow, yellow-green, warm gray and gray-green. 

Three exterior colors in the “medium” values are coral, tur- 
quoise and green-yellow. 

Five exterior colors in the “medium-dark” values are used, 
warm brown, blue-gray, green olive, warm gray and coral. 

The street view therefore became a sequence of related grayed 
colors without a sharp variation between the dark and light 
houses. The trim color often repeated a wall color established 
several houses apart and helped tie them together harmoniously, 


Interior colors 


Seven interior color plans were provided. Seventeen flat 
colors were selected for walls and ceilings in the living-dining 
area and the bedrooms. 

Interior color schemes were based on room orientation, each 
having three bedroom color selections based on warm, medium 
and cool locations. (In general a north bedroom should be 
warmer in color than other rooms; a west room cooler: east 
rooms should be warm to medium cool; south rooms medium 
cool to cool.) 

The kitchen and bath colors were planned for each house. 
Five wall color schemes were used but colors of wall tile, 
breakfast nook and asphalt tile gave latitude to the five basic 
colorations. The necessity of ordering the tiles months in 
advance precluded owners from selection of colors, but the 
kitchen-bath color setup would go with any of the seven interior 
schemes the client might wish to select. 

Five enamel colors were used for the bath-kitchen setup. 
Case linings were keyed high in color for accent. The bath 
and kitchen of a house used the same paint color scheme and 
the same floor and wall tile in order to expedite labor and 


material handling. 
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IS HOUSING INFLATIONARY ? 


Not necessarily, says Home Building’s No. 1 Economist, not even with minimum down payments. 


In fact, this year too few homes would be more inflationary than too many 


By Miles L. Colean 


Is housebuilding inflationary? This is a loaded ques- 
tion and it cannot be answered unless we first agree 
on the answer to another question: W hat is inflation? 

Our definition is this: Inflation is what happens 
when money loses its purchasing power. If you have 
any questions about how we came to that definition 
and what we mean by that definition, it is explained 
in one easy lesson at top of the opposite page. 

What, now, about housebuilding? Is it inflation- 
ary? Does it threaten to make money lose its purchas- 
ing power? 


Since houses are among the most necessary and most durable 
of goods——since, in other words, they represent real, long-term 
utility and a means of long-term investment—there is nothing 
inherently inflationary in their production (as there is in the 
production of war goods). In fact, so long as home building 
is financed out of savings, home building cannot have any 
direct or prolonged inflationary impact, regardless of whose 
savings are used, regardless of how big the down payment or 
how big the mortgage. 

There are no other kinds of goods about which this may so 
confidently be said. And yet, we are often told that home build- 
ing was one of the most inflationary features of the postwar 


period, 


Let’s look at the record 


During the war housebuilding was sharply curtailed at the 
very time when the number of people with the money to buy 
houses was greatly increased. This created one of the conditions 
for inflation—an excess of money in relation to the supply of 
goods. The result was immediate. The price of existing houses 
skyrocketed as purchasers well supplied with money pressed 
into a market undersupplied with houses. 

The same inflation continued after the war, when we began 
to build again. People rushed to buy the new houses much 
faster than even the materials to produce them could be made. 
Home prices, already high because of the inflation in the price 
of existing houses, rose all over the place. 

This price rise should have corrected itself by slowing down 
buying until supply could get into balance; but this natural 
correction was prevented by various postwar government 
actions and policies which increased the swollen supply of 
money even further and made it still easier for people to use 
it. These actions included: 

1. making it possible and profitable for insurance companies 
and other lending institutions to get funds for mortgage lend- 


ing by selling their U. S. government bonds to the commercial 
and Federal Reserve Banks where, by the processes of central 
banking, they became new money; 

2. keeping interest rates low, thus encouraging people to 
borrow heavily the money that did not represent actual savings ; 

3. lowering down payments on FHA and veterans’ loans so 
as greatly to increase the number of people who could bid for 
the excess money that was available for mortgage loans. 

Even though home building increased to ten times its war- 
time low, it could not keep up with the demand suggested by 
these policies so prices moved steadily upward. 

But it was not housebuilding or housebuilders that caused 
the almost continuous price rise. It was the combination of 
a war-created shortage of houses with the government’s reck- 
lessly easy money policy that did it. Housebuilders did all they 
could to correct the situation: they broke building record after 
building record to meet the souped-up demand. If they had 
not done so, the price rise in houses would have been even 
greater than it was, so long as demand remained high and the 
reckless money policy was followed. 


What happened in 1951 


With a brave show of spirit, the Federal Reserve Board in 
March of 1951 finally changed its bond buying policy, so that 
temporarily at least the money-making process was slowed 
down, The froth was taken off the market, and house buying 
was restored to its true character of savings investment. 

As long as the new FRB policy can be maintained, lending 
institutions will have to rely primarily on the funds that come 
to them in the form of savings, and the volume of their loans 
can be increased only as rapidly as new savings come in. The 
rate of expansion obviously cannot be as rapid as that made 
possible by the artificial methods of making money, but once 
the shock of the change is over, the rate probably would prove 
satisfactory. And there would be no resulting inflation. 


But how will things work out in 1952? 


Our present difficulty is that we are again in a war and are 
getting ready for a still bigger one. Consequently, it is again 
necessary to pay billions of dollars for goods that have no 
economic value in the ordinary sense. So far these war goods 
have pretty well been paid for by taxation, but the outlook is 
that, before 1952 is out, taxes will not be enough. Then the 
government will have to go out and borrow— issuing new bonds 
that will come into direct competition for savings with houses 
and all the other things that people want to buy or to invest in. 
The big question will then be: Will the savings be enough to go 
around? Unless government spending is reduced, they almost 
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Inflation in one easy lesson 


Inflation is what happens when money loses 
its purchasing power. This may result when 
either (1) the available supply of money in- 
creases faster than the obtainable quantity of 
goods and of services, or (2) the supply of 
goods and services declines in comparison 
with the money in circulation. 

Rising prices are not a cause of inflation. 
They are at most a symptom of inflation that 
has already taken place. Sometimes rising 
prices may even prove to be deflationary, for 
unless accompanied by _in- 


rising prices 


creases in the supply of money—are likely 
to be self-correcting, either by discouraging 
buying or by stimulating production. 

If the output of new goods keeps up with 
the growth of the money supply, no inflation 
is likely. Conversely, if the amount of new 
money increases no faster than the produc- 
tion of new goods and services, there is no 
inflation, because the relationship between 
money and goods will remain constant. This 
happy situation exists as long as the produc- 
tion of the additional goods is financed out of 
savings. whether these are the buyer’s own 


certainly will not. So the government may be faced with the 
old dilemma of either making more money by an expansion of 
bank credit or else restricting the buying of normal goods. 
Neither alternative is good. If the bonds are taken up by the 
banking system (instead of by individuals and savings institu- 
tions), an immediate inflationary impact will be felt. If goods 
are restricted, the influence on prices will be the same. And if 
the two are used together as they were during World War II, 


the lid will be off. 


Priority for housebuilding 


Another curtailment of private housebuilding can be seri- 


ously inflationary. Demand for houses 


strong that despite credit controls, material controls, and gen- 
eral confusion, the market has absorbed 1,000,000 new homes 
in 1951 on top of 1.4 million in 1950, The number of families 
is still increasing, and full employment makes new families 
seek houses sooner and older couples hold on to-them longer. 
We are still far short of being replaced. The amount of deteri- 
orated housing accumulated during depression and war. 


Any severe restriction now, therefore, will breed trouble for 


both the present and the future. 


Yet it is just such action that bemused prophets are now 
vigorously urging. Mr. Eric Johnston, the erstwhile economic 
stabilizer, has demanded that housebuilding be cut to a limit 
of 450,000 to 500,000 new units during 1952 as an “anti-infla- 
tionary” measure. The effect would obviously be just the oppo- 
site. It would be about the most unstabilizing move that an 
economic stabilizer might dream of making, 

For the present, it would mean the bidding up of prices and 
rents of existing houses, with the attendant evils of rent con- 
trol and danger of further corruption of the credit system. It 
would cause the disruption of efficient building organizations, 
with the loss of capacity later to overtake the shortage. 

For the future, it could produce again the impatient clamor 
for houses which followed World War II and made it politically 


difficult to restore sound financing methods. 


savings or the savings of someone from whom 
the buyer borrows. The reason for this is that 
when savings are invested directly in goods, 
there is no artificial increase in the supply 
of money. 

When, however, available savings are insuf- 
ficient to finance all the production desired 
and savings have to be supplemented by com- 
mercial bank credit—that is, by artificially 
increasing the supply of money—then infla- 
tion is under way. 

This is what happened during the war. We 
had to buy a lot of goods in a hurry to sup- 
ply the armies of the world. We were unwill- 
ing or unable to do this wholly by taxation 
and the sale of bonds to money savers, so 
we manufactured money by the various means 
open to the central banking system. 

In the main, it was this process of “monetiz- 
ing” the debt during and after the war that 
was mainly responsible for wartime and post- 
war inflation, but there were other angles. 


1. The war goods produced by the manu- 
factured money had no ordinary economic value 


when they were made. It was just as if so 





What to do 





much material and work had been dumped 


into the ocean. Consequently, there was no 
chance of an offset between goods and money. 

2. The money manufactured by the banking 
system was left in the economy in an easily 
usable state, at the same time that the amount 
of goods people could buy was much reduced. 

3. Scarcities or fears of scarcities stepped 
up the rate of buying and the rate of money 
turnover; while business firms, in order to keep 
up with the tempo of demand, borrowed heavily 
from commercial banks. 

The second and third of these actions in- 
creased the volume of money in circulation, 
while the first reduced the supply of goods 
available for civilian purchase. As a result a 
terrific inflationary pressure was built up, 
which overwhelmed the price control system 
and sent us on our postwar price rise spree. 


In brief, inflation, as we have recently ex- 
perienced it, was the result of an unbalanced 
increase in the money supply. It was given 
unusual intensity because the war goods made 
with the money could not be used by the people 
who had the money, and because the amount 
of civilian goods available for purchase was 
necessarily restricted. 


Every effort should be made to prevent a repetition of the 
policies which forced construction costs up to more than twice 
their pre-World War II levels. That experience indicates that 
the first objective should be to control the monetary system 
rather than trying first to control everything else. 

The resort to bank financing of a federal deficit should be a 
very last resort. The’ way to avoid this is to keep the deficits 


to a minimum by reducing waste in military expenditures and 


by imposing a Spartan frugality on other government spend- 


still strong—so 


ing, and then to finance what must be borrowed directly from 
savings rather than from the banking system. 

Saving, of course, should be encouraged, and home buying 
should be recognized as such an important form of saving that 
it could play an important part in economic stabilization. Money 
invested in houses is not available for spending on more volatile 
commodities. Consequently, the stabilizers might well consider 
giving housebuilding a priority next to defense itself, encourag- 
ing as large a volume of new housebuilding as may be financed 


out of savings (including, of course, the savings of lenders) 


and limited otherwise only by the amount of materials that can 


be made available. 


The requirements of national security plainly must come 
before everything else. But it is also well to bear in mind, as 
the insatiability of the military appetite is more and more 
demonstrated, that national security means more than arms 


alone. Since there can be no such thing as absolute security, 


the several dangers to it and the several means of achieving it 


—and is perhaps a more present threat 


savings into housebuilding. 


must be weighed together. Inflation can be as serious a threat 


than invasion. Both 


must be guarded against, not one to the exclusion of the other. 
One important way to guard against inflation is to put real 


And considering all the risks 


ahead, we may well begin to ask, not is housing inflationary? 
but can we afford to run the risk of inflation by unduly 


restraining housing? 

























HOW TO MAKE A GOOD BUY BETTER 


Make a house larger, give more and better bathrooms, give better heating, 


Place & Co. of South Bend, Ind. have just brought 
out their 1952 models which clearly demonstrate that 
when a builder is determined to improve his houses he 
can find ways to do it. 

They have given their customers larger rooms, a better 
heating system, an extra half-bath, better windows, more 
storage space and greater livability for less money (con- 


sidering cost increases) than they did before. 


What Place & Co. offer: 


> A four-bedroom, 1,120 sq. ft. house for $11.400. 

> A three-bedroom, 962 sq. ft. house for $10,600. 

> A cold-climate house insulated throughout and with an efh- 
cient, warm air perimeter heating system in the slab. 

> All double glazed windows. 

> An extra half-bath made possible at low cost by a cleverly 
designed plumbing tree. 

Kitchen and utility room 13’x13’ with dining space next 
to a window. 

> Floor plans designed for families with children. 

> Well planned storage space and 36 sq. ft. of outside storage, 
plus storage in an attic reached by a disappearing stairway. 

> Lots at least 60° wide; many are wider. (Garages or carports 
may be had but they are extras. No kitchen appliances are 
included. ) 
Virgil Place and his sons have been building in Indiana for 
many years. In South Bend the firm’s Twyckenham Hills de- 
velopment is a neighborhood of well built homes that are a 
municipal asset. Place is just finishing the last of 100 houses 
there ranging from around $16,000 to $26,000, has also built 
lower cost, two- and three-bedroom houses. 

But for its new 183-acre McKinley Terrace project, where 
- there will be some 800 houses in a few years, the firm wanted a 
better house for the money than it had built before. In addi- 
tion to Virgil Place, there are two sons, Andy and Bob, and two 
sons-in-law, Jim Peacock and Henry Amt. Spark-plugged by 
their father, the boys set out to improve their previous designs. 

They knew they could build a three-bedroom house for very 
little more than their old two-bedroom model had cost, so they 
ditched the small house completely. As they figured new ways 
to build a better three-bedroom house, they found they could 
standardize many items in their three- and four-bedroom models 
and make each house about 100 sq. ft. larger than their old 
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windows, storage, floor plans—all at no more cost 


designs at no extra cost, considering cost increases. With the 
economies of a simplified plumbing tree, designed by staff en- 
gineers William Weist and George Hones, they were able to add 
a half-bath for only $50 more. They wanted double glazing 
and found ways to buy and install it for less money than they 
had been paying for aluminum windows and storm sash. They 
made other improvements, listed below, which they believe let 
them sell their houses at from 10% to 20% below the local 


market. 


Why Place & Co. did what they did may be of more signifi- 
cance to other builders than what they did. Their philosophy 


might be summarized as follows: 


House size: Give as much enclosed space as possible. A house 
28’x40’ is better than a house 24’x42’ because the former is 
more nearly square, yet with 112 sq. ft. more has only four more 
feet of outside wall. Enclosed living space purchased when the 
house is built is a better buy for the average family than money 
spent for kitchen equipment or a garage. Such extras can always 
be added later. 


Livability: Family livability, especially for children, is the 
most important quality in a floor plan. Always provide runway 
space from back door to kitchen, toilets and bedrooms so chil- 
dren won't have to go through the living rom. If there has to 
be a choice between a front entrance hall and a “mud” (or 
utility) room off the kitchen where the kids can leave their 
boots and play clothes, take the mud room. 

Give the kitchen a real dining area. Provide extra-large 
closets, an outside storage area and a disappearing stairway to 
storage space in the attic. 

In the planning stage measure every room against furniture 
size to make sure it is satisfactory for furniture arrangements. 


Advanced planning: In a highly competitive market, a builder 
can give extra value only through careful plauning. Double 


THE MAGAZINE OF BUILDING 





TO REE we 





HOU 





HOUSE & HOME «+ JANUARY 1952 


Place’s model houses from which 22 sales were made the first weekend 
and another 18 (with temperature at 15° below zero) the second 
weekend. Double glazed windows were a great sales feature. First 


and third houses are three-bedroom, others are four. 


glazed windows, for example, can be brought inte the $10,000 
house only if the framing is engineered to eliminate needless 
members (see drawing on p. 152). An extra half-bath can be 
provided only if it can be installed inexpensively through 
better plumbing design. If a builder has two or more different 
floor plans, they must be standardized as far as possible. (In 
Place houses, three- and four-bedroom models have the same 
kitchens and baths, windows are alike, heating is practically the 
same, all equipment and details are identical.) 


Purchasing: Money can be saved in the purchase of many 
items such as lumber, insulation and heating ducts by buying 
less than top-grade quality and upgrading them through careful 
selection, but never at the-cost of performance. 


Land policy: Buy good land and give good-sized lots. Larger 
or wider houses need wider lots. “The cost of raw land is 
peanuts,” says Place, “when compared with the final, retail price 


of the finished house.” 


Diversification: In a city the size of South Bend (115,000) a 
builder can increase the size of his operations by building in 
several price classes, in several styles and more than one loca- 
tion. The fact that he is known as a builder of quality houses 
adds stature to his lower cost houses. (Place has an efficient 
precutting, partial prefabrication operation and sells about 250 
houses a year to other builders. A related organization, Bimsco, 
sells Place houses in a precut packaged form to franchised 
builder-dealers in an area 200 miles around South Bend.) 


Sales techniques: Make a house such a good bargain it 
will practically sell itself. Give the public what it wants. 
Staff engineers designed the houses, made their low price pos- 
sible. (Architects would criticize some of the detailing, such 
as storage shed line, window treatments, would urge Place to 
make his houses as fine esthetically as they are efficient.) 


What Place & Co. wanted 


More living space at 


an economical price 








And what they did about it 


By making their house more nearly 
square, they added 112 sq. ft. to their 
old 4-bedroom house without adding 
to the perimeter. They made their 3- 
bedroom house 98 sq. ft. larger and 
enlarged the perimeter only 4. By 
standardizing dimensions and equip- 
ment, their new 4-bedrcom house sells 
for only $800 more than the new 3- 
bedroom house. The extra 168 sq. ft. 


cost the buyer $4.76 per sq. ft. 





Lower costs 


They standardized plumbing and 
equipment for kitchen and 2 baths of 
both houses. Heating is practically 
identical. They buy lower cost lumber, 
tile ducts and other materials and up- 
grade them. Everything is engineered 
for precutting, subassemblies, ease of 
construction. Entire walls (not just 
sections) are made flat, raised in one 


piece. 





Double glazing in all 


windows 


They discovered how to buy glass 
cheaper, then standardized on two 
sizes. Their engineers devised a 
cheaper framing method that resuits 
in one of the lowest cost installations 


in the country. 





An extra half-bath at a 


reasonable figure 


Place engineers devised a 2-piece 
plumbing tree that eliminates 7 parts 
and saves $55 per house, enough to 


pay for half the cost of the extra bath. 





More storage space 





In the 4-bedroom house they provided 
6 inside closets with 54 sq. ft. of space 
plus 30 sq. ft. of utility room, an attic 
which is reached by a disappearing 
stairway, and 36 sq. ft. of outside 
storage. The 3-bedroom house has 5 


closets. 
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Photos above show two of the many variations in design 


and materials in the four-bedroom model. All windows are 


double glazed. Outdoor storage shed is at rear. 


Insurance firm wanted all ‘‘deluxe’’ models 


Originally Place & Co. had planned two versions of both 
the three-bedroom The 
model was to be the same size as the deluxe, but would not 
have the extra half-bath, double sink, as many linear feet of 
kitchen cabinets, as expensive kitchen counters, and a number 
of other items that mounted up to $450 for the smaller house 
and $500 for the larger one. About half the houses were 
planned for FHA and half for VA financing. 

However, when the Prudential Insurance Co. became inter- 
ested in the project it suggested that the houses would be better 
if no standard models were built, and that the extra half-bath 


and other improvements be included in all houses. This was 


and four-bedroom house. standard 


done. 

In a sense, Place’s “special deluxe” models are now the ones 
with carport, porch and related storage area. Since about half 
of all the first buyers wanted this $1,300 extra it is apparent 
that the carport will continue to be a popular extra. The car- 
port is so designed that it can be enclosed as a garage. 

A peculiarity of the South Bend building code makes 
attached garages expensive to build. Outside the studs there 
must be plywood sheathing and then conventional siding. In- 
side the studs there must be 34” of tongue-and-groove sheath- 
ing and on the inside of that, plaster or plasterboard. 
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Four bedroom house has livable plan. Kitchen has large 


dining area, can be shut off from living room with a sliding 


door. 


“mud” room where children can leave their boots and out- 


door clothes. 


either bathroom or their bedrooms without passing through 


living room, 


A popular feature is the combination laundry and 


Children coming in from outdoors can use 
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FOUNDATION PLAN 


Heating system, above, uses 6" feeders and 8" perimeter 















































glazed tile ducts. Below: Half the early buyers paid $1,300 eg 
extra for carport and porch, which turns living room to rear. 7 
BR BR 
— x 
| LR BR BR | 
bac ; 
| a 
| ie ss ® ‘ 
1 ole 7 oer ° 
i Roos 
'‘ 
. . ' 
CARPORT ; 
; 
' : ' 
bmw em mn eo ww ees eee we eceeese a 





























































STORAGE 
oe. 
ax 62" 
al ‘os BEDROOM 
pl KITCHEN | ony 
7°0'x 3-6. 
DINING 
5°6"x7-0" | 
| | 
} , : 
LIVING ROOM HAA 
17-0" 13-6" 
BEDROOM BEDROOM 
8-6"x8-6" 9°.0"x 13:6" 
| “| 6 . ps 
beeres bn _.—~-4| scole in feet eckaee ain see 





Place got his prices down by standardizing three- and four- 
! bedroom models. Kitchens and two baths are identical. Living 
room and heater room are in same position. Window glass is 
of only two sizes and all windows that open are made alike. 
New 1952 houses were made approximately 100 sq. ft. larger 


than earlier models at almost no extra cost. 





Houses above are three-bedroom models with 952 sq. ft. 
plus outside storage selling for $10,600. They added 98 
A portion of earlier development, Twyckenham Hills, where sq. ft. to old three-bedroom house. By making new plan 
350 houses are now built, with room for 150 more. Houses more nearly square, they added only 4 to perimeter. 
are two-, three- and four-bedroom models ranging up to 


$26,000 or more. Rolling land, curved streets add value. 








This house was built two years ago in Place’s other South 


Bend project, Twyckenham Hills, a small section of which is 
seen at left. House sold at $14,400 and is characteristic of 
higher priced houses in that development which sell for up to 
$26,000. Front room at left was originally planned as a garage, 
was converted to a studio room when house was under con- 


struction. Many lots here run 90’ to 100’ wide. 
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Secret of low cost double glazing was due to 

















smart purchasing and to cleverly designed win- 


dows that serve as structural members. 


Place & Co. have tried several kinds of heating 
ducts, find glazed 6” sewer tile is best and 
cheapest. Three-bedroom house has 65,000 Btu 


counter-flow furnace; four-bedroom: 85,000. 





THUMBNAIL SKETCH OF OPERATIONS 


Windows: Virgil Place began by shopping 
around for double glass until he got a price 
that made it economical. Then he standardized 
on two sizes: 24’x36” and 20x32”. The firm’s 
engineers designed windows that were struc- 
tural, load-bearing members that could be 
built in the shop and that used less lumber 
than conventional windows. They got the lum- 
ber cheap by buying No. 2 or better Pon- 
derosa pine for $100 per thousand and up- 
grading it in their shop, choosing clear 
sections for areas that would show and get- 
ting the equivalent of lumber that would cost 
$250 or $275 per thousand. 

Costs on a two-glass window of which the 
upper pane hinges out are: glass, $12; sash, 
$4.50; screen, $2; weatherstripping, 60¢; 
hardware, $1.50; lumber and labor, $5.40, At 
$26 they saved $2 on an aluminum window 
with screen and storm sash. Their nine-pane 
window (62 sq. ft.) costs them $122 installed. 
They make windows in from one to nine 
panes. All headers are the same, made from 





two 2x4’s. 


One of the smartest gadgets in Place’s houses is the s 
aektiad plaaské hich elimi Plumbing: A study of the two floor plans 
simplified plumbing tree which eliminates seven parts. : 
plified 7 g P shows that kitchens and two baths for the 
7° a. i: lea elas ’ nip >» dis- 
Without reventing, it serves two sinks and garbage dis three-bedroom house are exactly the same as 


poser, two toilets, two washbasins, a bathtub and a floor for the four-bedroom. Engineers Weist and 
500 but can be Hones designed a two-piece plumbing tree 


drain. Patterns for the castings cost $: 
used about 500 times. Each casting costs $11 but to- that takes the place of nine sections. Without 
reventing, it handles the waste from a double 


gether they save about $55 per house. This tree made 
sink and a garbage grinder, two toilets, two 
only $50. washbasins, one bathtub and a floor drain. 
Pattern for the castings cost $500 and should 
last for around 500 times. The two castings 
cost $11 each. They save installation time and 
some 28 lbs. of lead. Andy Place figures this 
simplified tree saves $55 per house. That is 
just over half of what it costs to turn a closet 
into lavatory with a toilet and a washbasin. 
Giving credit where credit is due, Place 
says he was encouraged to add the half-bath 
by the FHA in Indianapolis where officials 


it possible to add an extra half-bath at a total cost of 
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persuaded him, with his own figures, that he 
could install it at a small additional cost. 


Heating: Both models are heated by a warm 
air perimeter system from 65.000 or 85.000 
Btu counterflow furnaces in the center of the 
house. Four 8” glazed tile feeder ducts carrv 
air to a 6” perimeter tile duct. The three-bed- 
room house has 11 floor registers and the 
four-bedroom house 12. Place has used this 
system for three years, says people like it bet- 
ter than radiant warm water heat which costs 
at least $300 more. Perimeter ducts used to 
be 8” but with FHA and other technical ex- 
perts’ approval they were reduced to 6” and 
work just as well. The firm saves about half 
the cost of top-grade tile ducts by getting sec- 
onds with slight imperfections. A few are 
thrown away. but most can be used with no 


lowering of quality. 


Construction methods: Production will be 
at the rate of six houses a week when weather 
permits. As late as the middle of last month, 
54-man concrete crews were pouring slabs at a 
rate of five a day to get ahead of the winter 
freeze. Place & Co. own earth moving equip- 
ment, buy ready-mixed concrete. They have a 
full union operation, subcontract only their 
asphalt tile, gutter, downspouts and electrical 
work. In addition to conventional bulldozers, 
scrapers, shovels and trucks they make a prac- 
tice of buying Navy surplus “bomb buggies” 
which they use for hauling lumber, to carry 
portable generators, and for other trailer pur- 


poses, 


Few critical materials used: “We consider 
these real war houses.” says Virgil Place. 
“since they require almost no metal, few criti- 
cal materials. We use cast-iron plumbing 
trees, back-to-back plumbing, no galvanized 
ducts in our heating system—only a small 
boot of sheetmetal for our return air. There 
are only 10’ of 144” galvanized pipe in 


the whole house. Our hardware is at a mini- 
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siding on while frame is horizontal, but few tip 
up the entire wall of one side at a time. Every- 
thing possible is precut at Place’s shop. Drawing 


at lejt shows construction details. 





mum. We use wood kitchen cabinets, wood 
windows. We still include two lbs. of alumni- 
num per house for flashings. We are way 


under the government requirements.” 

All lumber is precut in the shop. Plans are 
engineered so it is almost impossible for con- 
struction crews to make mistakes, Place & Co. 
tried and abandoned a layout method that 
used a marked steel tape and now have layout 
jigs that speed framing, which is done flat 
on the slab. Sheathing and siding are also 
put on while the frame is horizontal; then the 
whole side of a house is raised at once. 

On exteriors they use cedar shingles, cedar 
siding both horizontal and vertical, striated 
plywood, flat plywood and plastic coated ply- 
wood. A great deal of clear red is used which 
thev buy for only $65 per thousand because it 
has slight imperfections on one side where 
a plane skipped or where the grain is torn. 
That side is turned in and the rough facing 
turned out with shingle stain on it. People 
like it and it saves $120 a house. Roofs are 
sheathed with plywood and covered with as- 
phalt shingles. 

Wage rates in South Bend: carpenters, 
$2.42; painters, $2.30: plumbers, sheetmetal 


men and electricians, $2.55: cement finishers. 





$2.42: bricklayers, $3.50; common laborers. 


$1.81. 

Sales methods: Son-in-law Jim Peacock 
and Paul Hays run the sales department and 
report constantly on what people want. The 
new houses are geared so closely with buyers’ 
requests that the firm is not worried about 
sales. 

Virgil Place has said: “What we think. or 
what an architect thinks, doesn’t amount to a 
hoot until you get right down to who is going 
to buy the house. The buyer is going to diec- 
tate and tell us what to do, and we are going 
to jump through their hoop”. In the past 
at least 75% of sales was made while houses 


were under construction. 





This homemade machine speeds up the process of 


applying cement to tape for taping plasterboard. 
It is on coasters, can be moved from room to room. 
It may be superseded by a hand-held dispenser 
originated by Hutchinson & Carey in Denver, if 


the new type proves to be faster. 


Peacock says people in South Bend in this 
price class want more closets, more storage 
space outside for bicycles, more space to eat 
in the kitchen, a front living room, a kitchen 
at the back and a floor plan that keeps chil- 
dren out of the living room as they go from 
back door to bathroom or bedroom. He says 
people can quickly tell a good floor plan from 
a poor one, that more women are conscious 
of what makes a good, livable house than ever 
before. Their customers prefer hip roofs to 
gable, like a slab better than a colonial front 
door. prefer a kitchen at the back of the 
house, and prefer redwood siding or wood 
shingles to asbestos shingles. 

Before the new houses were opened to the 
public last month, the four model houses had 
been surrounded with a 6’ fence. This aroused 
a great deal of curiosity. Some 100 families 
paid $100 down in the first four weeks and 
got a printed option that looked like gold min- 
ing stock with a number on it entitling them 
to a house on a “first come, first served” basis. 
They had not seen houses or floor plans. The 
option money was put in the bank in their 
name but they had the satisfaction of telling 
their friends they had “bought a house.” 

On the opening weekend, 22 families made 
the additional down payment, signed up for 
houses. “The response was wonderful!” says 
Andy. “We’ve never seen such enthusiasm 
for new houses. Sales are going to be OK.” 


COST BREAKDOWN 
(for 3-bedroom, $10,600 house ) 


Foundations and slab ................... $ 475 
Lumber, doors, cabinets, millwork......... 1,800 
Labor (all except painters)............. 1,750 
SOE Ee EE EP Oe ee 100 
WIAD ole ores shod tiny cue odin: 850 
Te Pee Ae eet ees eee tee 350 
NR hie es ata a ees rant orale ahd hee ai 210 
Floors (asphalt tile and labor).......... 140 
RIAU ttl tia ess (MG a 0 coke tte re BS 390 
Grading and seeding .................2.. 105 
Lot and improvements .................. 1,890 
General administration, overhead, 

selling costs and miscl. ............... 1,750 
cee SAO Ee EE eee eee P ETT e 889 
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AIRMEN’S DORMITORY of prefab steel parts goes up fast, provides 


more privacy and comfort than old barracks for less money 


GI’s “never had it so good.” For Air Force enlisted 
men at Offutt Field, Omaha, the new dream-dormitory 
meant better living than the old open-bay barracks. 


For the Air Force, it meant new lessons learned in efficient 
Life: Bourke-White lanning, convenience. Although 


oe. g 
Na 






steel framing and skin will be 





replaced in future barracks by 
masonry and wood designs “to 
save critical materials and for 
economy,” it resulted in three 
things: 1) some of its new fea- 
tures will be incorporated in 
future GI barracks; 2) the Air 
Force now intends to encourage 
contractors’ proposals for “non- 
conventional” methods and ma- 
terials. And, most important, 3) 


General Curtis LeMay 


it might give civilian planners 
ideas for low cost garden apartments or college dormitories 
at such future time as steel is again in ample supply. 

When General Curtis LeMay moved his Strategic Air Com- 
mand to Offutt AF Base, he was faced with an acute man- 
power problem: His highly trained technicians weren't 
re-enlisting. Paywise, he could not compete with civilian 
employers, but he felt certain he could improve on Air Force 
housing to help keep down personnel turnover. When an 
old cavalry barracks burned down, he asked his ranking 


bachelor sergeants for suggestions, cut through red tape with 
characteristic drive and presented SAC sketches to head- 
quarters that resulted in the building pictured here. 

The steel-framed, three-story 37’ x 282’ dorm was erected 
with standard insulated steel curtain-wall panels, standard 
room-width (14’) steel sash windows and standard steel 
panel floors topped with 2” of concrete and asphalt tile. 
Advantages claimed to the Air Force and the taxpayer: 
Less erection time: 180 days, including 37 lost to wet weather 
during the foundation stage. Posts, girders, floor and wail 
panels. window sash all are prefabricated. Floor panels be- 
come a working surface as soon as they are laid, reducing 
scaffolding. 

Less labor: with slab-on-ground, only 1.100 cu. yds. were 
excavated—for a perimeter trench and small boiler room 
for the steam heating system. 

Less maintenance: steel ceilings and walls are prime-coated 
at the factory, need only a coat of paint to finish them. Like 
the asbestos-board interior partitions, they can be washed 
with soap and water. 

Less danger: all materials used in the building are non- 
combustible. 

Less money: the total contract price. including engineering, 
site improvements, utilities and furnishings for the 216-man 
dorm amounted to $325.824—or $1.508 per man housed, 
which compares favorably with conventional barracks of 
wood or masonry. (One of the Air Force’s latest contract 
awards for 17 wood barracks figures out to $1,867 per man.) 
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Typical exterior wall section (above) shows steel “‘sand- 
wich” panels and cellular floors. Below, GI’s enjoy new The 1@ x 3° x 14 panels are filled with glass 
advantages: only two men per room, a closet apiece, twin fiber insulation, transmit as little heat and 
beds instead of double-deckers, lavatory, adjoining out- sound as 13" masonry. Like interior partitions 
side bath, drawers, desks, lamps and Venetian blinds. of 1%" asbestos board, they are movable and 
salvageable for changes, additions. 


Rika | 


DUTT 





@ 
D 











LOUNGE 








wm 
D 
| w 
D 
I 
0 





Half of first floor plan shows two-man rooms separated by 
closets, lavatories and bathrooms. All three floors of the 37’ x 
282’ dormitory are identical, with two stairwells, two 23’ x 14 


lounges and 5’ wide halls. 
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WOMAN BUILDER TURNS OUT A COMPLETE 
“NUCLEUS” HOUSE FOR $5,880 Dorothy Shahan’s 912 sq. ft. house 


in Phoenix is the country’s top Title | buy, and a bargain in what women like 


LOCATION: Phoenix, Ariz. 

FRANK R. FAZIO, Architect 

FARMER & GODFREY CONSTRUCTION CO., Builders 
DOROTHY SHAHAN, Developer 


“‘In FHA’s opinion, this house is one of the four or 
five best values in the low cost field, and just about 
the best designed. It is the biggest Title | buy we’ve 
seen.” 

So says Herbert C. Redman, Assistant Commissioner of 
FHA in charge of field offices, of this 912 sq. ft. house 


in Phoenix. 


Every builder gets some of his best ideas from his wife. She 
and usually it’s the woman who 





knows what women like 
chooses the home. 

No doubt this woman’s angle is one reason why Mrs. Dor- 
othy Shahan, one of the two woman directors of NAHB, has 
been able to produce so much house for so little money. At 
$5,880 ($1,130 down, $29 per month under Title I FHA financ- 
ing), it is a real bargain in what women like: 
> This “nucleus” house lends itself to additions to keep up 
with growing family needs, with the result that 75 houses 
originally built like peas in a pod are already being expanded 
and changed by their owners. 
> To further avoid any row house monotony, the plan can be 
turned in any of three directions, and there are nine different 
exterior elevations. 
> Wider, deeper-than-average lots (see page 160) make pos- 
sible the above variations in both expansion and siting. 
>It is packed with “extras” not required under Title I, such 
as interior plastering and painting. closet doors, picture win- 
dows; it is even planned so that a simple cooling system can 
be installed at a cost to the owner of only $126. 
> Extremely generous rooms include a party-sized living room 


’ dining L). 


(15’ x 20’ plus an 8 
> A pass-through links kitchen and living areas. 

> There are good schools and bus pickup at each house. (Lo- 
cation is away from the industrial section, nine miles east of 
Phoenix and near the Scottsdale winter resort area.) 

When Mrs. Shahan made up her mind to convert her own 
80-acre ranch into a crop of good low cost houses. she drew 
on personal experience: she had raised three children. studied 
and drawn countless house plans, supervised the building of 
two houses for her own family. She had also been in the real 
estate business for four years, and taken a strong and womanly 
interest in “the 60° of my clients who needed a house | 
couldn't find for them—a good small house they could pay 
for and still have money for real furniture instead of made- 
over packing boxes.” She felt she knew what these young 
couples wanted, and planned her Park McDowell subdivision 
with them in mind. 

“IT wanted to build the most house for the least money. I 
wasn't an architect or a builder, but I was sure it could be 
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done, and that the ranch I’d lived on for 21 years was the place 
to do it. I was so sure—and so determined—that I| didn’t give 
up when nearly everyone discouraged me. I simply decided 
to roll up my sleeves and see what I could prove.” 

That it can be done is exactly what Mrs. Dorothy Shahan 
and her architect, Frank Fazio, have proved. 

First step was a park land plan with curving roads and lots 
varying from 65’ to 85’ in width and from 112’ to 140’ in 
depth, averaging about 75’.x 125’. These were first measured 
out by Mrs. Shahan’s 26-year-old son with the aid of a 6” 
rule, finally checked and approved by a leading land engineer- 
ing firm. 

Next she arranged for utilities. her greatest original outlay 
being for a mile-long 8” pipe to the end of the city’s master 
line. (Later. the city water department paid her back.) Road 
paving and curbing were not required nor. under Title I. were 
trees. However, with a typically feminine attitude, Mrs. 
Shahan decided trees were important, and put in what few 
she could afford. 

Then came the long, hard, disappointing search for the 
kind of house plans she wanted. There seemed to be none in 
existence. and no one who could produce them. But, says 
Mrs. Shahan, “I didn’t see why it couldn’t be done—that 
simple house with space used for big rooms. and set up so 
each owner could add on, modify, tinker until there would 
be no row-on-row sameness, but each house suited to the 
owner’s way of living.” 

It was because she “couldn’t see why” that Mrs. Shahan 
persisted and kept on searching until finally she found local 
architect Frank Fazio. To him, her requirements were a 
challenge and an opportunity. 

Fazio had been working on the design for an economy house, 
and was convinced that “low cost houses should not be just 
a squeezed-down version of more expensive houses.” He be- 
lieved in “planning instead of skimping.” He had the archi- 
tectural and engineering know-how, the ability and desire to 
design a good house that could be built at minimum cost. 

The design and construction ideas went hand in hand, each 
making the other possible and proving again that the place 


to cut corners is on the drawing board. 


> Construction planning: There is only one interior bearing 
wall. of frame studding, right down the center of the house. 
On one side of it the two bedrooms were built as one big 
room; likewise, on the other side, the kitchen and living-dining 
room were built as one. This meant, for example, that instead 
of dismantling their scaffolding to move from one bedroom to 
another, the plasterers had simply one large room to work in. 
The shell could be completely finished first, and prefabbed 
wardrobes and closets later shoved in as room partitions. 
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Neat exterior has picture window-front door grouping, carport (extra) to 


add to apparent width. House may be turned any of three ways (below). 


> Building method: The building was so planned that the dif- 
ferent crews could work quite independently of each other. 
Each crew came in and did its job as fast as possible, moved 
smoothly from house to house until all were completed, never 
had to come back. First the plumbers went in and put up the 
plumbing trees for all 75 houses; then the concrete workers 
poured footings, stems and floor slabs all in one operation 
instead of the usual three; the masons built the walls; the 
carpenters put in the bearing walls and the roof framing, etc. 
Lumber was precut and delivered in one-house packages. 


> Economical materials: Exterior walls are 4’ x 8” x 16” 
pumice blocks, unpainted. (The 8’ ceiling height was deter- 
mined by the fact that the masonry blocks added up to 8’; 
the steel window frames fitted the same module.) Doors are 
gumwood slab. Floors in kitchen and bath are asphalt tile; 
colored concrete elsewhere. Heating is by gas furnace in the 


living room wall. 


> Roof structure: The roof framing is one of the best con- 
struction features. With the single interior bearing wall bisect- 
ing the house, the roof is supported by long (18’) joists which 
span the entire 16’ width of either half and run on to provide 
a 2’ overhang. Stock pieces of lumber 2” x 14” x 18’ long 
were cut on a diagonal lengthwise and placed high end to high 
end, 16’ o.c. These are 914” high at the center and 414” high 


at the outer ends, thus providing a slight pitch for drainage. 


> Expandability: To demonstrate what can be done with the 
basic plan, Mrs. Shahan is now living in a model she has 
dubbed “Little by Little.’ She has already converted the 
garage into a 12’ x 22’ studio-sunroom at a cost of only $788, 
is now building a patio and terrace off the living room, which 
faces toward the back. (The nearly flat roofs also help make 
these houses suitable for additions.) 
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CARPORT . 


Basic floor plan, showing 
the living area at side (see 


picture above), 4 a 





CARPORT ,| 


Variation, with living area 
across front, direct access 


from carport. 






BEDROOM 
12-0" 15-0" 
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Same plan, with the living scale in feet = 





area in back, carport con- 


verted into sunroom. 
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Prefabbed bookcase is an extra, may be placed on wall 
adjoining bedroom or carport’ (see plans). Living room is 


15’ x 20'—big enough for both furniture and navigation. 


> Cooling system: At an extra cost of $126 to $136 (depend- 
ing on Btu’s preferred), owners may have a cooling system 
installed. This is an evaporative cooler on the roof which 
blows cool air through a plenum chamber in the hall and on 
into vents in every room, (Sheet metal duct in plenum cham- 


ber is included in house cost.) 


& 
> Special features these houses have: Although Title I re- 
quires only that the “shell” be structurally complete, these 
houses offer also a plaster job, interior painting, closet doors, 
ceilings insulated with aluminum foil or 4” rock wool, picture 
windows, copper screens, more lighting (four plugs in living 
room, two in each bedroom plus cove lighting over the ward- 
robes, two in kitchen, one in bath). And, most important, 
floor space: most houses in this price class are only about 800 
sq. ft. (Average Title | heuse built in 1950 had an estimated 
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Roof framing is of stock pieces of lumber 2” x 14” x 18' long, cut on a 
diagonal lengthwise and placed high end to high end. 16" o.c. Pitch is 


5”, from 9%" at center to 41%" at outer ends. 


value of $5,069, and average floor area of 638 sq. ft.) 


> What is not included: Carports are extra ($300); also the 
prefabbed bookcase shown in living room pictures. There are 
no sidewalks, and roads are not paved or curbed. (Roads are 
28’ wide and do have an “all weather” driving surface, a 4” 


topping of decomposed granite rolled in.) Planting is not 
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View of living room looking toward dining area shows the 
kitchen pass-through, an idea that appeals to every woman 


who does her own work and entertains without a maid. 


included. There is no weather stripping, flashing or slab 
waterproofing. 

Not the least of Mrs. Shahan’s abilities are her persistence 
and salesmanship. To prove that her house could be built at 
her price, she got sub-bids on every item before calling for a 
general contractor. And to prod FHA officials, she showed 
how she would operate—and how she would sell. 

One Sunday in October 1950 she put an ad in the paper, 
a sign on the property, and drove out and sat in her car with 
blueprints adhesive-taped to the windshield. In two Sundays, 
while laborers were clearing the land and surveyors laying 
out the lots, Mrs. Shahan sold 10 houses; within a month. 
35 more; the whole 75 were sold before they were finished, 
at a total cost of less than $500 for ads. 

All this in an area reportedly overbuilt and where houses 
are going at a small profit if any. The reason why is given 
by impartial observers who say that these are “more house,” 
“better. design.” and “more complete.” Not only are local 
people excited: Mrs. Shahan says she has had letters from 
11 states requesting the plan—which she is glad to send out 
as “one answer to low-cost own-your-own homes.” 

With this record, Mrs. Shahan is encouraged for the future. 
She hopes eventually to have a total of 340 houses on her 
land, now is awaiting FHA Title I] approval for the next 20, 
to sell for under $7,000, Chief reason why Mrs. Shahan wants 
Title II financing is that it will reduce the required down 
payment to about $650. (When she first started her original 
75 houses, selling price was to be $5,370; when rising costs 
forced her to push it up to $5,880, down payment had to go 
up from $620 to $1,130 because maximum FHA commitment 
under Title I is $4,750.) These next houses will have the 
same basic floor plan plus a 4’x 8’ exterior storage room, 
exterior painting, paved and curved streets, planting and trees. 

Judging by past performance, there is no doubt but what 
plenty of young buyers (in the whole development, there are 
only five people over 50) will come and get what Mrs. Shahan 


calls a “house to grow up in.” 
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Corner of larger bedroom shows vent (above door) for cooling 
system: cool air is blown through plenum chamber in hall, and 
on into vents in every room. The wardrobes, topped with cove 


lighting, are 15" below ceiling height. 





Opposite end of living room at left shows the bookcase and 
coat closet facing the front entrance, and door to studio- 


sunroom. (This is Mrs. Shahan’s experimental model.) 








Kitchen is an efficient, compact U arrangement. with a With house turned so bedrooms face front, carport can be 
splendid array of cupboards, shelves, broom closet (left converted into a studio-sunroom (above), extra bedroom or 
corner). Note kitchen work counter doubles as snack bar. playroom. Redwood trim is one of nine exterior variations. 


COST BREAKDOWN 








Li) hs dace Caer ae ie ia aan as ee ee NER $700 Plaster: TOL) TABOR s <nig cock neces cowweun 248 Septic tank, sewer connections ..... oe 87 
WULGES KOHUE: TEES 5 vbw ccra ecw enna aie 175 Electric wiring and fixtures .............. 108 Cee NG ONES sd oo cielo ca ceed 45 
COUCKOIG, "GDR GIG ii nord 20. Sexes ce oe 430 RUNNIN iSkin on os 0 oka Gh die OweNe 88 DR NS 25 Ru AE Wai Catia 15 
Ratner ateals canis cexeks )ooReweesces 61 a Oe a ro ee ae One - 50 oe SRE Fo en eee ee 41 
Pumice block masonry ..............+200+ 43] RUIN Soho a cas oOo Seen nes ae wwaeces 430 Contractor’s fee & overhead .............. 300 
Lumber, and mill work ........ earcclent exanetees 189 Painting, floor sanding .......... Ree Oweny 242 Financing, bank, ete. ........ roe ree 
Wood sash and doors .............+-e0ee: 73 Hardware, rough & finish ................ 35 Architect’s fee, surveying fee ............. 57 
Steel sash, copper screens ..............-. 77 PRM EMNIE ABNEY cass cparer na Panels a aide Sia eae cam 30 Tithe 2... cc ccece ec cee cc ccesccececceeees . 13 
Cabinets, wardrobes, etc. ...........ecee: 351 RUIINA Chr heccanacuneuc cde den cuaceurs 59 Profit ........-.ceeeeeeeees teeeee cceseee 451 
Ee Dee ee DS eucckes . 102 GRIEG Vie noo ex ese ediose ciecanecseees ae TOTAL selling price ........... wees $5,880 
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THE CASE FOR 
THE WIDER LOT 


If the builder of today’s $8,000 to $15,000 
house took a closer look at costs, he might find 
a wider lot would increase his house’s salability 
at little extra expense 


Many a builder thinks twice today before putting windows on 
the sides of his houses. He hesitates because the house next 
door is so close side windows might create the shortcomings 
of a fish bowl. 

Though the amount of raw land available in the U. S. totals 
hundreds of millions of acres, the plot of ground beneath 
today’s “good” subdivision house is seldom more than 7,200 
sq. ft.—120 to the rear, 60 along the front. No doubt even 
60’ x 120’ represents progress, for 25 years ago lots were 
more apt to be 40’ wide. But 25 years ago the houses on those 
40’ lots were apt to be two-story affairs, whereas today’s small 
house is apt to be a ranch house 35’ long with a 10’ garage at 
one end. And a 45’ rambler can be almost as crowded on a 
60’ lot as a 25’ house on a 40’ lot. 

In brief, although the 1951 subdivider may have designed 
a fine house and thrown in food freezers and garbage dis- 
posers, the chances are he crowded his houses in architectural 
claustrophobia, end-to-end in a virtual elephant chain, trunk 
hitched to tail. 

“Sure,” cries the subdivider, “there’s nothing I’d like more 
than to give my customers nice, wide, roomy lots. But money 
doesn’t grow on trees, you know, and additional front foot- 
age costs something, especially for improvements we have to 
put in. How can we afford to throw in a 10’ wider lot?” 

Perhaps the best answer to that question might be to ask 
the builder if he knows just what the extra 10’ would cost. 

It might not cost him anything at all. Bill Levitt, moving 
up from 60’ lots in Levittown, L.I. to 70’ lots for all but the 
smallest houses in Levittown, Pa. says: “Most builders spend 
more money squeezing their houses on to 60’ lots than it 
would cost them to provide adequate frontage.” John High- 
land, architect chairman of the NAHB Design Committee. 
says an irregular roof needed to fit a narrow lot may cost 
enough extra to eat up all the economy of a narrrow lot. 
Others have found grading costs or septic tank costs much 
higher on narrow lots, which also allow inadequate area for 
intelligent site planning even for such simple things as mov- 
ing the house a little to save old trees. 

But even without these savings, the extra 10’ is not very 
expensive. The added land (not counting improvements) 
would cost as little as $15 at $500 a raw acre, only $30 on 
land costing the more customary $1,000 an acre, only $60 at 
$2,000 an acre. 


Improvements are something else, of course—and some 





communities require improvements far in excess of Urban 
Land Institute standards—‘“a Cadillac chassis for a Chevrolet 
body.” Average is $13.90 a front foot—$834 for a 60’ lot, 
$973 for a 70’ lot. Is the added $139, spread over 25 years. 
more than a buyer would pay? His lot would be only 17% 


bigger—but the spacing between houses would be 67% greater 
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Sixty-foot lots do little to aerate this West Coast boxcar row, 


Wider lots would have permitted better orientation. more privacy. 


—25’ instead of 15’. And his home would be far safer against 
the creeping blight which always follows overcrowding— 
“neighborhoods wear out much faster than houses.” 

What all this adds up to is that any builder who thinks the 
net cost of an added 10’ will be anything like $200 is probably 
one of two kinds of optimist: 

1. An optimist who thinks it will cost nothing at all to 

squeeze his house down to fit a narrow lot, or 

2. An optimist who counts as cost the profit he might hope 

to make on more houses jammed on to his development. 

forgetting that he could sell more houses quicker if he 
bought a little more land to build them on. 

On one point there seems to be considerable agreement 
between the subdividers themselves, the architects who design 
their houses, the land planners who define lot sizes, the govern- 
ment officials who regulate house financing, university pro- 
fessors who make objective studies, real estate brokers who 
deal in raw land. That point of agreement is that there should 
be a ratio close to 15% between the cost of the improved lot 
and the sales price of the house. If the improved lot costs 
more than 15%, FHA and the mortgage bankers start finding 
the project “undesirable from an appraisal standpoint.” On 
the other hand, it makes no sense to spend $7,500 construc- 
tion money on $500 land. The table at the bottom of page 161 
shows where this 15% point comes for various sizes of lots 
at various raw land costs. It indicates, for example: 

> An $8,000 house can have a 70’ frontage on land costing 

up to $1,250 a raw acre. 

> A $10,000 house can have a 70’ frontage on land costing 

up to $2,500; an 80’ frontage on land costing up to $1,500. 
> A $15,000 house can have a 100’ frontage on land costing 
up to $3,000. 
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Improvement costs vary. The improved front foot (with al- 
lowances for side-street engineering included) costs $16.04 in 
the North Atlantic states, $13.05 in the South Atlantic states, 
$14.32 in the North Central states, $12.05 in the South Central 
states, $14.03 in the Far West states. The national average is 
$13.90 per improved front foot. These are mean figures com- 
piled by the FHA from most of the country’s developments. 

Individually, House & Home learned improvement costs 
fluctuate a good deal depending upon topography, existing 
water and sewage tie-ins, community requirements and the ex- 
tent to which utility companies are willing to co-operate. 

Sanitary sewers vary from $2.90 per lineal foot in the Mid: 
west to $6.75 in the East. Water mains, $2.50 in the East, 
$12.10 in the Midwest. Grading, $2.10 in the Midwest, $4.75 
in the East. Curbs and gutters, $1.50 in the West, $4 in the 
East. Paving, $4.32 in the West, $7.10 in the Midwest. Side- 
walks, $1.20 in the West, $3.20 in the East. Storm sewers, 
$1.70 in the Midwest, $7.80 in the West. 


Raw land prices reach even wider extremes: $25 per acre 
in the “distressed sale” of probated estate land; $200 to $3,000 
in northern New Jersey; $500 for rugged hillsides in Cali- 
fornia’s Marin County; $400 in Oklahoma; $1.500 in New 
Jersey’s Mercer County; $825 to $1,500 in the suburbs of East 
Lansing, Mich.; $900 in Phoenix; $250 to $750 in South Bend. 
Ind.; $750 to $1,000 in Denver; $1,000 in Kansas City, Mo.;: 
$800 to $1,000 in Seattle; $2,000 in Miami; $2,500 to $4,000 
along the elegant North Shore of Long Island’s Nassau 
County; $1,200 in the area around Chicago; $1,500 in that 
around St. Louis. A pretty good national average, however. 
is around $1,000 per acre for raw land suitable to hold the 
$8,000 to $15.000 house subdivision. 

In strictly raw land dollars and cents, it costs $22.96 per 
1,000 sq. ft. on $1,000-per-acre land. In other words, the 


average 60’ x 120’ lot costs $165.31 raw. Adding another 
10’ x 120’ slice to it to bring its width to 70’ would only be 
spending $27.55 more for raw land. 

An additional 1,200 sq. ft. of $1,500-per-acre land would 
cost the builder $41.33; of $2,000-per-acre land, $55.10; of 
$3,000-per-acre land, $82.66. On $500-per-acre land the cost of 
an additional 1,200 sq. ft. in raw land is a mere pittance— 
$13.90. Raw land, which has the virtue of permanence, can 
then be provided for the price of an electrical “extra.” And 
its price is not an inflated one for land costs have risen far 


less than building costs in the postwar housing market. 


The pro-wide lot group 

There is a battery of arguments to show why the greater lot 
width is not only economically feasible but now almost manda- 
tory under FHA zoning restrictions. Builders have found 
people want wider lots and they are willing to pay more to get 
them. Architects find more width means better platting, better 
designed homes. Site planners say the fewer lots per block, 
the lower the front footage in improvement costs. But let the 
wider lot advocates speak for themselves: 


David D. Bohannon, California developer and former pres- 
ident of the National Assn. of Home Builders, finds the wider 
lot is not merely economically possible: “It contributes ma- 
terially to the value of the individual house; there is no ques- 
tion of its desirability from the customer’s point of view; 
houses look larger on a wider lot; the site can be developed 
to better advantage; the house owner gains additional privacy 
and freedom from noises; and, within reasonable limits, buy- 
ers will pay a little more for the additional lot width.” 


John Hancock Callender, architectural consultant to the 
Housing Research Foundation (the former Revere program), 
finds the wider lot promotes: having a house’s main axis 


COST OF VARIOUS SIZE LOTS—a<ssuming a range of raw land prices and a fixed cost of improvements at $13.90 per front foot (U. S. average) 


Raw land cost per acre 































































































Lot Size $250 $500 $750 $1000 $1250 | $1500 $2000 | $2500 $3000 
60 x 120 875.25 916.50 957.75 999 1040.25 | 1081.50 1164 : 1246.50 1329 
70x 110 1017.25 1061.50 1105.75 1150 1194.25 ee 1415.50 1504 
70x 120 1021.25 1069.50 | 117.75 1166 1214.25 1262.50 1359 1455.50 1552 
secenensccsscgonepanosenscosonsapeanancssnnney 
80x 110 1162.50 : 1213 1263.50 1314 1364.50 1415 1516 1617 1718 
80 x 120 1167 1222 1277 1332 1387 1442 1552 1662 1772 
90 x 100 ae 1354.50 1406.25 1458 1509.75 1561.50 1665 1768.50 1872 
90x 110 1307.75 1364.50 1421.25 1478 1534.75 1591.50 1705 wits oe 
100 x 100 1447.25 1504.50 1561.75 1619 1676.25 1733.50 1348 ? 1962.50 2077 
100 x 110 1456 1516 1579 1642 1705 1768 1894 2020 2146 
110x110 1598.25 1667.50 1736.75 1806 1875.25 1944.50 2083 2221.58 : ak 
See ee ee 
120 x 120 1750.75 1883.50 1916.25 1999 2081.75 2164.50 7 2330 2495.50 2661 


























Above sssssem falis within 15% FHA approved zone for an $8,000 house 
Above «mmumms falls within 15% FHA approved zone for a $10,000 house 
Above e@ @ @ falls within 15% FHA approved zone for a $15,000 house 
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The table shows how $8,000 to $15,000 houses can have 70’ to 
120’ widths and still be within FHA’s 15% ratio. 
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THE WIDER LOT 


parallel the street to preserve the rear area for privacy; con- 
fining the carport or garage to the side; providing large side 
windows. “A wider lot means more decorative planning, more 


recreational area. a more functional use of the lot.” 


Builder Robert Jemison, Jr., of Birmingham, Ala., says de- 
velopers have been penny-wise and pound-foolish in crimping 
lot widths. “A housebuilder is often justified in temporarily 
omitting some of the frills in a house in order to have adequate 
land. Otherwise the houseowner becomes disappointed when 
someone builds on either side of his small site, destroys his 
privacy and depreciates the value of his house.” 

Professor William A. Malone, of Michigan State College’s 
Department of Landscape Architecture and Urban Planning, 
says studies show where there is a density of more than six 
families per block additional recreation area should be pro- 
vided for the children. “Too many real estate developments 
still are being platted on minimum requirements. In a great 
many of these developments blight is planted before a stake 
is driven.” And Malone’s studies show too many lots per block 
mean higher maintenance and repair bills through greater traffic 
and, of necessity, higher taxes in the future. Some commun- 
ities, particularly in Northern New Jersey, have stopped 
issuing building permits. Builders put up so many houses per 
acre in their vicinity that school and community facilities can’t 
take any more people. Miami’s Dade County has just put in 
a 7,500 sq. ft. minimum to keep builders from doing the same 


thing to them with their 60’ x 120’ lots. 


Ralph Eberlin, East Coast civil engineer and site planning 
specialist for such communities as New Jersey’s Radburn and 
the forthcoming Aluminum Co. of Canada town at Kitimat. 
B.C., has figures to show that wider lots mean fewer people 
and less traffic on the street. This means sidewalks can be 
eliminated or cut down to one side and street pavements nar- 
rowed. (FHA officials say there is really no advantage in hold- 
ing to 30’, all-purpose width for purely residential streets; 26’ 


allow one car to park and one to pass. Instead. FHA suggests. 


“If 1 had only known how it would look later .. .” 


the collector streets, which occur much less frequently, should 
be pushed to 32’ or 34’.) 

Another site planner, Roger Wilcox, put together his own 
co-operative development on Long Island Sound and found 
that his wider frontages (400’) let him use septic tanks instead 
of sewers, thereby halving sanitary costs for a 60’ lot. 

Other wide lot proponents find sewer and water pipes can 
be cut down from 10” to 8” diameters on a less crowded street, 
another saving. There are those who say builders can cut 
down on lot depth when they provide more land on the sides 
of their houses, contending householders don’t bother culti- 
vating anything beyond the 100’ depth anyway. With more 
leeway in the width, land planners can lay out a more in- 
teresting neighborhood. Wider lots provide expansion room 
for later-day additions, something a householder might be 
pondering when he moves in with one child and (though he 
may not yet have talked it over with his wife) anticipates 
several more when times become more prosperous. Unclaimed 
lots, left over after the major part of the subdivision is 
complete, will sell more easily if they are wider. And greater 
spacing between houses means less chance of fires spreading. 


S. E. Sanders, Washington, D.C. city planner, was able to 
draw a neat comparison between lot sizes in laying out a north 
and south section for the Woodley Homes in Fairfax County, 
Va., across the Potomac from Washington. In the south tract, 
which had 10,000 sq. ft. lots, he was able to save trees, do a 
minimum amount of grading and permit the builder to cut 
down on foundation costs by laying his slabs directly on the 
grade. In the north tract, where the plots were 7,200 sq. ft., 
trees had to be removed, three elevations of grading were 
necessary. Houses on the south tract, partly because they were 
built first when costs were lower, sold at the same price as 


those on the north. 


The Urban Land Institute recommends the 70’ lot width 
for ranch-type houses in its Community Builders Handbook, 


finds ranch houses demand outdoor as well as indoor privacy. 


some builders whisper after failing to provide 


their developments with breathing space. These houses are on 50’ lots—virtual claustrophobia. 
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The map above shows comparative lineal foot improvement costs in the five main U. S. zones. Front footage costs 


(including trees, planting strips. street signs. a 6% allowance for engineering and 15% for intersections): $16.04 
for Zone 1; $13.05 for Zone I1; $14.32 for Zone II1; $12.05 for Zone IV; $14.03 for Zone V. U. S. average: $13.90. 


The anti-wide lot group 


Not everybody is for the raw lot, naturally, or the millions 
of raw acres in the U.S. would be nibbled at more rapidly. 
Primarily, the subdivider in his capacity as realtor objects. 
He wants to carve as many lots out of his commodity—raw 
land—as possible. However when it comes to his capacity as 
builder, the subdivider’s argument falls short. Here he is 
interested in selling houses, to the extent of throwing in all 
sorts of “extras” like stoves and washing machines. Yet, for 
often the same price, he neglects the most salable “extra’”— 
the permanent one of additional land to guarantee the house 
privacy during its lifetime. Here is what the anti-wide lot 
group contends: 

William Feder, executive of Housing Associates, Inc., 
builder of Long Island’s large Forest City, says people are 
primarily interested in getting as much house as possible for 
their dollar; lot size is a purely secondary consideration. He 
reports Forest City experimented with houses on 75’ and 85’ 
lots, found them nowhere as salable as its houses on 60’ lots. 
(Forest City, however, charged $40 more per front foot for 
these lots.) 

One Seattle builder reports the $6,000 to $10,000 house- 
holder doesn’t keep up his side yards, isn’t interested in greater 
width. Others point out the FHA refuses to accept a valuation 
higher than a house’s replacement cost—not even that if it con- 
siders the cost inflated. Therefore the builder has to work 
within a pretty close margin to anticipate the final say-so from 
government. On the West Coast, some builders say people ac- 
tually prefer narrow lots, rely on fences for their privacy. 

Seward Mott, land planning co-ordinator for many large 
developments on the East Coast, thinks the idea of stretching 
lot width at the expense of depth can be way overdone. He 
finds it more economical for subdivision houses to have nar- 
row widths and longer depths, thus giving the householder 


more land without increasing the front foot improvement costs. 
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House & Home also wondered about the feasibility of squar- 
ing a lot—cutting back on rear land and evening off the sides, 
balancing at least the raw land loss and gain. 

Mott thinks this would be pretty difficult. Supposing, says 
he, you select a 90’ x 90’ lot. Houses normally require at 
least a 25’ setback to meet FHA standards. They have a 30’ 
depth. If the entire lot depth is only 90’, all that remains for 
the back yard is 35’—not much romping room. And then, he 
reasons, if you extend the lot depth, you also have to extend 
the lot width in order to maintain the square pattern. And 
with the increase in width you begin to exceed the 15 per cent 
ratio of lot cost to total cost. 

Beyond the decision of an individua! subdivider, the lot size 
is also governed by zoning regulations. The FHA, before grant- 
ing its approval for financing, requires a 25’ setback from the 
street for close-in areas; a 40’ setback for those further out. 
For ranch-type houses, as noted earlier, it requires a 20’ dis- 
tance between walls of adjoining houses, averaging out as a 10’ 
setback on each side. The FHA considers 100’ as a practical 
minimum for depth; sometimes approves 95’. Communities 
also have ideas on minimum frontages and over-all lot size. 

Whatever his individual problems, a subdivider, providing 
his improvements are within or below the national average, 
cannot discount the dollars and cents statistics: 

> 70’ to 100’ lots are possible for $8,000 to $15,000 houses. 

> Ten additional front feet of improved land can be added 
to a 120’ deep lot for as little as $165.31—the price of the 
small gas range often thrown in as an “extra”. 

> Raw land itself costs practically peanuts—$22.96 per 1,000 
sq. ft. for $1,000-per-acre land. 

Plus this, the subdivider can take some pretty sure risks: 

> His house, sitting on a wider lot, will look individually 
better, and add to the quality of the whole subdivision. 

> People, within reasonable limits, are willing to pay more 
for width—fellow subdividers have already discovered that. 
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* Storm sewage piping for 1/3 lineal 


** Represents combined costs for road 
with gravel-macadam base, 14%" black- 


top surface, 4-4" sidewalk, curb, gutter 













WHAT'S NEW IN SLAB HEAT? 


In Cleveland 


Every builder who switches to slab construction has to 
face the problem of choosing a heating system. 

Builder Robert Dvorak of Cleveland spent 14 months 
studying other builders’ methods before he decided on 
a new variation of a warm air perimeter system which 
he thinks has several advantages. 


He uses seven radial feeders of 6” laminated fiber duct 
which are imbedded in his slab. His ducts lead directly from 
a counterflow furnace to a concrete box beneath a floor regis- 
ter. There is no perimeter circuit. 

While many builders have used radial systems, this is re- 
ported to be the first done in this manner. Dvorak uses a 
precast plenum below the furnace and precast register boxes. 
On the rock or gravel base strips of 10” fiber duct split length- 
wise (see photographs) are laid. On top of them is placed 
a building-paper moisture barrier. The 6’’ warm air duct is 
located directly over the half-duct troughs, 

Purpose of the lower trough is to speed installation, as it 
eliminates making a trench in the gravel and assures a 2” 
clearance of concrete below the heating duct. As the slab is 
poured, concrete flows below the duct which rests on 2” wood 


blocks or concrete cradles. 


Advantages of this method 


No metal. Except for a few sheetmetal collars where ducts 
terminate at angles in the plenum, no metal is used. 

Speed of installation. One long piece of duct from the 
furnace to the register is easier and faster to handle than 
numerous short lengths of other duct material. 

Control. Positive control of 2” shell of concrete surround- 
ing duct is assured because small duct rests in larger, half- 
duct beneath. Clearance is maintained by wood blocks or pre- 
cast concrete cradles. Ducts will not float during construction. 

Cost saving. Unless a builder has a source of very cheap 
material for other ducts, these fiber ducts are cheaper than 
sheetmetal or sewer tile. Cost for Sonoairduct in less than 
carload lots is around 23¢ per linear ft. for the 6” size. The 
10” size split at the factory costs around 20¢ per ft. for the 
half section, Thus the two pieces total around 43¢. Dvorak 
uses slightly over half as many feet of duct as if he used four 
feeders and a complete perimeter duct. 

Most of the 150 builders who are now using Sonoairduct 
do not put a split portion below the moisture barrier. 

Dvorak builds a two-bedroom, 768 sq. ft. house (plus an ex- 
pandable attic) which he sells at $11,500 to $13,000. His heat- 
ing system costs $385 for furnace, ducts and registers, including 
a duct running up to the second floor. This is about $50 cheaper 
than if he installed a perimeter system with conventional ducts. 

Dvorak’s system loses one of the benefits of a true perime- 
ter design which is to keep the outside areas of a slab warm 
by an encirclement of warm air, since his ducts touch the outer 
area in only five places. However, his system was designed by 
an experienced heating engineer, has the blessing of the Na- 
tional Warm Air Heating & Air Conditioning Assn. 
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Plan of Dvorak’s heating system shows seven radials that 
lead from central plenum to register boxes. An additional 
opening in right-hand side of plenum. not shown here, is 
used for a duct up to expansion attic. 


e'x6 reinforcing mesh F nas moisture barrier 
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Cross-sectional drawing shows details of construction. Mois- 
ture barrier lies on top of both gravel and 10” fiber channel. 
Two inches of concrete separate the 6” duct from moisture 


barrier and channel below. 


Some builders will be more concerned about the quality of 
the ducts than about efficiency. Can ducts be crushed by careless 
workmen? Will they absorb water? How long will they last? 

After Bureau of Standards tests the ducts were accepted by 
both FHA and VA. They are strong enough so they will not 
be crushed by workmen walking on them or by the weight of 
cement. Because of an outer wrapper impregnated with as- 
phalt the material will not absorb moisture. Whether they will 
last as long as the house remains to be seen. 

Because he built on hilly ground where there will be a 
drainage problem, Dvorak took great pains to make his slabs 
dry. He talked slab construction with other builders, includ- 
ing several sessions with Levitt’s technical expert Irwin Jalo- 
nack. He was careful to pour his slabs in warm weather. If 
there was the slighest chance of rain, he covered his crushed 
rock base at night with a tarpaulin so it would not absorb 
moisture just before the slab was poured, 

On some of his lower lots he used two moisture barriers, 
one below and one on top of his gravel fill. He also put special 
drains between high and low ground to carry off the water. If 
study and care will produce a good slab and an efficient heat- 
ing system, Dvorak should achieve them. 
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The 10" fiber channels before moisture barrier is spread. Precast Wood stools, like the one held by Dvorak, are inserted in 
plenum pit is made by local burial vault firm. Left to right: precast register boxes to keep out concrete and all other 
Dvorak, James Martin of Warm Air Assn., City Heating Inspector rubbish while construction is going on. 


John Scheel. A wood cover keeps concrete out of plenum. 


At this stage the moisture barrier has been laid over gravel 






fill. Six-inch ducts are now resting in trough made by lower 







channel. As slab is poured, concrete flows entirely around 





the air duct, forming 2” covering. 

















Foundation walls and slab are poured in one operation. Portable 
wood form serves as outside wall. Inside wall is 1" x 12” insulation 
board of asphalt covered glass fiber with a %” x 8" gypsum 
stiffener. Removable paddle dams (held by Dvorak in foreground / 
serve as form spacer as well as helping to control the pouring oper- 
ation. Inspector Scheel, right, is pointing to precast register boxes. 
This corner of the house is the living room where two registers 


are close together under a 6’ window. ‘ 
If there was any chance of rain. tarpaulins were spread over 


gravel at night to keep out moisture before next day’s slab 


pouring. Six by six reinforcing mesh is used. 
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Home builders can cut their use of critical items with 


ALTERNATE MATERIALS, NEW PRODUCTS 





This single mixing valve for showers 
does the work of two, saves copper. 


There are others for basin faucets. 








“Fronteer” metal front sets for all-wood 
cabinets are made by Western Metal- 


craft Corp., Olympia, Wash. 





Valleable iron coated inside and out 
with glass replaces 80% of copper in 


this Repcal Surface Fitting for tubs. 
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How can architects and builders produce 
more houses using less copper, aluminum 
and steel? Last fall NAHB hired Joseph 
Schulte, president of the New Products In- 
stitute of America, to track down new and 
old products and materials that might an- 
swer this question. When NAHB convenes 
this month in Chicago, most of Schulte’s 
findings will be on display for builders to 
see, touch and talk about. Following is a 
partial NPIA-House & HoME survey of 
what’s on the market:* 


lron fittings—Malleable iron coated with 
glass has eliminated 80% of the copper in faucets 
manufactured by Repcal Co., Vernon, Cal. 


Single mixing faucets Fixtures like the 
Moen Mixing Valve blend hot and cold water in 
one faucet, reduce amount of copper normally 
needed for two. Has been marketed for several 
years by Ravenna Metal Products, Seattle. 


Plastic fittings—Plastic has replaced copper 
and chrome for showerheads in some stock lines 
such as Repcal. Water faucets with durable es- 
cutcheons and handles of American Cyanamid’s 
“Beetle” plastic are being molded by Plastic 
Masters, Inc. of Buffalo, Mich. A new electro- 
plating method now enables Plastiplate Co. to 
produce all-plastic doorknobs and fixtures with 
a thin tough coat of chrome, nickel, brass, lead. 


Aluminum wire—lighter, cheaper, with 84% 
of copper’s conductivity, it has been in use 
for some 40 years, mostly for service cable. Oko- 
nite, U. S. Rubber, General Electric, General 
Cable and others have developed smaller insu- 
lated sizes for residential use. 


Low voltage switch control—GE, Square 
D, the Touchplate Co. of Long Beach Calif.. 
among others, make low voltage systems said to 
eliminate 3 lbs. of high voltage copper wire and 
15 lbs. of steel in an 800 sq. ft. house. Relay is 
located in a plastic box at the light; cables have 
non-metallic sheathing. In service four years. 
notably in Southern California. 


Conduits—Plastic “Carlon” tubing is being 
used in 300 homes in Houston as_ telephone 
wire conduit; light, flexible, can be stapled. 


Plastic pipe—-widely used by industry for 
corrosive chemicals and gases: has been in ser- 
vice underground as gas line since 1942, is now 
in use for cold and warm water. Competitive 
to copper in price, it can be used for drinking 
water, sludge, cooling, electrical conduit, radiant 
slab heating. In one underground water depart- 
ment installation in Detroit it appears to be out- 


* Suggestions for expanding this list by builders and 
architects as well as manufacturers will be consid- 
ered for publication in a subsequent issue. 


NPIA’s Joseph Schulte 


lasting lead and copper it replaced. Noncorro- 
sive, light shipping weight, comes in long lengths 
with plastic fittings. May soften, enlarge, sag if 
used for domestic hot water. Make sure of local 
codes, though. In widest use is “Carlon” (Carlon 
Products Corp., Cleveland). Among the others: 
Mills Plastic Pipe (Elmer Mills Corp., Chi- 
cago): “Kraloy” (Golden Bear Co., Los An- 
geles) ; “Plastimode” (Plastic Process Co., L. A.). 


New plumbing code. The National Plumb- 
ing Code being adopted by many communities 
can reduce use of metals in a house by 42%-—-in 
a five-room, one-bath house; for instance, pipe 
could be reduced from 1,639 lbs. to 934 Ibs. Big- 
gest items: 1) reducing the soil pipe from 4” to 
3”; 2) reducing the weight of pipe from heavy 
duty to standard; 3) reducing the size of roof 
vents from 3” to 2”, adequate to stop back vent- 
ing (re-venting is unnecessary as long as bath- 
room fixtures are within 8’ of stack); and 4) 
eliminating most of the shut-off valves usually 
placed on riser pipes to bathroom fixtures as an 
added convenience, instead permitting just one 


master valve on the street side of the meter. 


Heating systems—-Substitutes for metal 
duct work: hollow core concrete slabs for com- 
bination perimeter heating; glazed tile ducts. 
hollow concrete blocks. In areas where elec- 
tricity is cheap (i.e., TVA) electric radiant heat- 
ing can save copper pipe, duct metal. Among 
the non-metallic ducts: Sonoairduct—a laminated 


fiber tubing in slabs for warm air perimeter heat- 


ing. Must be imbedded. (See page 164.) Lasco 

a reinforced asbestos duct for overhead or 
basement duct work made by Lynch Asbestos 
Co., Los Angeles; sound-absorbing, low-cost, can 
be sawed, assembled quickly. Available in differ- 
ent sizes; delivery in California only. 


Flashing—Rubberized asphalt sheeting such 
as “Seal Pruf” (Rubber & Plastic Compounds, 
New York) is cheap, non-organic, pliable, dur- 
able, accepted for concealed door and window 
flashing (March issue °51). Other non-metallics 
are “Wasco Fabric Flashing” with a 15 lb. felt 
core, “Fabricote,” a 4 0z. asphalt-saturated fabric 
covered with an 18 oz. bituminous compound on 
each side (Wasco Co., Cambridge, Mass.) 

Thin copper sheeting backed with paper or 
fabric is scarce, most going on defense orders. 
Among the brands: “Copper Armored _ Sisal- 
kraft” (Sisalkraft Co.), “Cop-O-Top” (Chase 
Brass & Copper Co.) and “Cop-R-Tex” (Wasco). 
Comes in rolls, is roughly one-third the price of 
regular copper sheet. 

“Chino,” a nonferrous alloy of copper, zinc 
and magnesium made by the Cheney Flashing 
Co., Trenton, N. J. is in wide use and ample 
supply nationally. It comes in rolls, sheets and 
through-wall flashing, sells at a little more than 


half the price of copper. 
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The door designed with your customer in mind 


featuring: 
NEW TAPER-TITE TRACK 
NEW SEAL-A-MATIC HINGES 
NEW CLASSIC DESIGN 


When you get right down to it, every Ro-Way Overhead 
Type Door is designed, engineered and built to meet 
the needs and wants of your customers. 


Take the new Ro-Way Classic residential garage door, 

for example. Those handsome, clean-lined horizontal 

panels are styled especially for the ranch type house .. . to 
blend gracefully with its ground-hugging lines. . . 

to accentuate its rambling character. 


Inside, the new Ro-Way Taper-Tite track and exclusive 
new Seal-A-Matic hinges assure better performance, 
smoother operation, more positive protection against the 
weather. These two new Ro-Way features work together 

to hold the door tightly against side and head jambs—yet 
readily permit easy-up, easy-down operation. 


With all the other Ro-Way features, it’s easy to see how 
customer satisfaction is engineered and built right into the 





door. To be sure you get it, specify Ro-Way on al// your jobs. 


SEE\OUR 
CATALOG IN 
SWEET'S 





Taper-Tite track and Seal-A- 


=“ Nationwide sales and installation 
Matic hinges are available on OVERHEAD TYPE 


service. See your classified 


all residential Ro-Way doors, DOORS telephone directory for nearest 
and on some models of commer- Ro-Way distributor. 


cial and industrial doors. 


thous ay Ry- Way. fre wong Douay | 
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IT WON'T FLOW OVER... 


You can’t prevent tots from living dangerously, but in bathrooms 

you can prevent the consequences. The famous low-level, 
integral-tank ONE-PIECE* water closet, first introduced by Case, is 
designed with positive non-overflow. Added health safeguards 
include china channel enclosing riser, open atmospheric 

vent, new 14” hygienic height, and others. Traditional Case 
quality construction assures long-lasting satisfaction. 


GIVE THEM this extra SAFETY 


EVERY HOME OWNER veeds protection against costly and annoying 


bathroom overflow. This is provide sd by special design in the Case ‘One-Piece vitreous china 


water closet. A valuable space-saving feature is the og over-all height, permitting 
unequalled flexibility of placement. The One-Piece is priced compe titively and is ‘ eileble 
in white and 26 non-dimming colors with matching lavatories. Distributed nationally — 


see your Classified Tele phone Directory. 





Case Windell Lavatory ®785 


W. A. Case & Son Mfg. Co., 33 Main Street 
Buffalo 3, New York. Reseed 1853. 
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SPENCER §& 


The Quality Line of 


HEATING BOILERS 















Spencer offers a wide selection of more than 70 models and sizes. There isa 
Spencer Boiler for every capacity range from 290 to 45,000 square feet, steam. 
The Spencer name means precision engineering, skillful manufacture and 
guaranteed service. 


SPENCER LINES ESPECIALLY SUITABLE FOR HOMES 


Versatile, dependable, backed by more than 60 years’ leadership . . . 
designed for quick, easy, economical installation . . . easily convertible . . . 
compact size and neat appearance . . . economical heat, 

instantaneous hot water. 








“R’’ SERIES—a versatile steel heating boiler— 

5 sizes available, in capacities ranging from 

320 to 900 square feet, steam. 

e@ Famous Spencer peaked firebox aids in more 
efficient combustion 

@ Boiler tubes staggered to provide quick heat transfer 

e Available with either standard or extended jacket 


“C*" SERIES—a smartly styled, modern steel 
heating boiler—9 sizes available, in capacities 
ranging from 570 to 3000 square feet, steam. 

e A three-pass type boiler 

@ Heavy-duty doors and water-cooled frames. 

e Attractive beauty jackets, standard or extended 





“2.1” SERIES—the new all-purpose cast-iron boiler— 

8 sizes available, in capacities ranging from 

340 to 1,000 square feet, steam. 

e Utilizes any type fuel—whether mechanically or 
hand fired 

e Available with built-in hot water coil 

e Especially suitable for homeowners who plan to 
convert later to a different type of fuel or firing 











FOR ECONOMICAL HEATING WITH ANTHRACITE OR PEA-SIZE COKE, 
SPENCER OFFERS YOU ITS FAMOUS MAGAZINE-FEED LINE. 


) 
lees @ 
Write for free, illustrated Spencer catalogues to Dept. B $ 2 & Mg CER 


Spencer Heater, 652 Oliver Street, Williamsport, Penna. HEATER 


%, LYCOMING-SPENCER DIVISION ..* 
<< yr® 
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Beauty... Lower Cost... Wore Room Space 


win RA-TOX Fotpine poors 


Here’s an ideal solution to three of the biggest problems in home design 
and construction. Wherever Ra-Tox Folding Doors have been used, they 
have won immediate approval of the home buyer. Today Ra-Tox Folding 
Doors offer the builder and architect a proved and practical means of 


achieving: 


Beauty we 


a refreshingly new approach to room design. Used as an interior door, 
or room divider, the effect is unique and delightful. In natural wood 
finish, Ra-Tox Doors blend with any room design. And they’re also 
supplied in a variety of colors to match any color scheme. 


Lower Cost... 


achieved because (1) Ra-Tox Folding Doors are supplied to you 
complete with all hanging hardware and finished as specified, (2) in- 
stallation requires only the mounting of an overhead track plus 
attachment of anchor molding and (3) much costly wall construction 
is eliminated since the door can be hung from ceiling to floor and 
from wall to wall. 


More Room Space eee 


Ra-Tox Doors open by folding to one side. All the wall and floor area 
wasted by swing type doors is available for use...an important fac- 
tor in today’s new homes, where room areas often are relatively small. 





For new construction and for remodeling, Ra-Tox Folding 
Doors offer distinct opportunities for better design and lower 
cost. For complete information write for Bulletin 406... 
or refer to Sweet’s File, Architectural, 1952 Edition, Sec- 
tion 16cHO. 


THE HOUGH SHADE CORPORATION 


Ra-Tox Division JANESVILLE, WISCONSIN 


SCHSSSHSSHSSHSSHSSSHSHSSSSSSSSSHSSHSSSSSHSSHSSSSSSSSSSSSSSSSSSSSSSSSESSSSESSESESEESESEEESE 


* 
for 
installation 
in homes 
and 
apartments 


WARDROBE DOORS 


S 
BETWEEN-ROOM 
DOORS 





CLOSURES FOR 
IN-A-DOOR BED 
CLOSETS AND 
KITCHENETTES 


* 
for 
commercial 


installations 
such as 


Ha 


RESTAURANTS 


HOSPITALS 


See RA-TOX FOLDING DOORS at the NAHB Convention 
Congress Hotel — Booth 22 





THE PREFAB INDUSTRY 


Government survey shows rapid growth, 
a high potential 


A survey of 53 prefabricated house manu- 
facturers for the year 1950 has turned up 
some interesting new statistics about one of 
America’s fast-growing industries: 

> Output at about 40,000 units per year has 
doubled since 1949. 

> Under forced draft the industry could pro- 
duce more than 100,000 units a year without 
expanding present facilities. 

> The five largest concerns produced 62% of 
the total volume. 

> The average two-bedroom prefab sells for 
about $8,000 excluding land. 

> 4% of the industry’s customers bought 45% 
of the industry’s production. 

Such were the highlights of an address be- 
fore the fall meeting of the Prefabricated 
Home Manufacturers Institute by HHFA’s 
Philip A. Randall.* His agency’s findings are 
presented in detail below: 


Production: Prefabricated houses aceounted for 
about 4% of the total residential starts in the 
country during 1950, Total output in 1950 
nearly doubled that of 1949, up from 20,045 
houses (45 firms reporting, an average of 445 
units per firm) to 39,106 (48 firms reporting, 
an average of 815 units each). Since its birth, 
the industry has turned out close to 200,000 
homes, an average of 4,050 per manufacturer. 


Capacity: Most prefabbers were working below 
their capacity due to market conditions. If 
they all had been able to keep up one full 
40-hour shift, the industry could have pro- 
duced 64,461 units with existing plant facili- 
ties, some 60% more than they actually did 
under 1950 demands. Furthermore, 45 of the 
53 said that by using two 40-hour shifts they 
could have turned out 106,574 houses, almost 
three times as many. 


Price: The lowest cost house, naturally, was 
found to be the fastest seller. Sales in the 
under-$7,000 bracket were 45% of the total; 
$7,000-$8,000, 21%: $8,000-$9,000, also 


*Early this year the HHFA, in preparation for its 
report to the President and Congress, got together 
with the PHMI and sent out a questionnaire to deter- 
mine the prefabbers’ role in the nation’s current hous- 
ing picture, and to assemble a central file for infor- 
mation on the industry, Of the 168 manufacturers 
to whom forms were sent, 57 were found to be out 
of business or in some other line of work. (Many of 
these had taken up prefabbing as a sideline during 
World War II, later dropped out.) Of the remaining 
111 firms, 53 responded. (Twenty-six of these were 
PHMI members, accounted for 85% of the total pro- 
duction.) There were some gaps in the survey, but 
HHFA considered their findings “representative of 
the major portion of the industry.” 


(Continued on page 174) 
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Chapel, St. Francis Episcopal Church 


San Jose, California 


Architects: Higgins & Root, A.I.A. 
Photograph: Lionel T. Berryhill 


The architect 

who knows Redwood 

knows the necessity 

of using uniform quality 
Redwood in his specifications. 
That’s why he specifies 

CRA Certified Dry Redwood — 
seasoned with care, 

graded with accuracy, 
milled with precision. 

You build with confidence 


when you build with 
CRA Certified Dry Redwood. 


tal Plywood & Timber Co. e Hammond Lumber Co. « Northern Redwood 
pson Logging Co. « Union Lumber Co. « Willits Redwood Products Co. 
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There 1s a Getty operator for 
every casement window — — 


GETTY OPERATOR 





eee ee 


i 











4703AF. A de luxe 
operator for all metal 
4 casements. Superior 
because of its power- 
ful internal gear 


—an exclusive GETTY OPERATOR 4706. A popu- 









Getty feature. lar priced operator for metal 
° casements. Precision made, 


i 
4 


externally geared, angle driven. 











GETTY OPERATOR 4703W. For GETTY OPERATOR 4715. For 
any wood casement. Unex- Heavy duty, rever- 


3 

wood casements. Economically 

celled in construction and ible. “f d : 
sriced and well constructed— S1Dle, tor, wood case- 3 

functional design. Houses a I ments. A_ horizontal B 
4 

i 


GETTY OPERATOR 4700. 


— wl n extern I 
powerful internal gear—an ith an external gear a ad angle worm-and- -gear oper- 


exclusive Getty feature. drive. ator—not handed. 
Ps 8 
replacemen ei 0NtTa 
4706H. The only oper- 
ator specially drilled 
to accommodate 
















nearly all metal case- 
ments, regardless of 
the type of operator 
being facloeed. 


remodeling jo 





GETTY OPERATOR 4715. May 
be used as a replacement _ on 
wood casements not carrying 
operators, or those with 
stay bars or other obsolete 
hardware. 





any 













& CO., Inc. 


PHILADELPHIA 40, PA. 





3348 NORTH 10TH STREET 








Getty operators are found on more casement Canadian Representative: 
windows than all other operators combined. A. N. Ormsby Co., 23 Scott Street, Toronto, Ontario 
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HEN you are building to endure, that’s when copper 

really counts. In fact, copper is ahead on many 
counts. Its lasting qualities have been proved down 
through the centuries. It requires little, if any, mainte- 
nance and when aged, adds a distinctive note to the 
building. Its salvage value is unusually high. 

And because it is so readily worked, installing Revere 
Copper Sheets to fit the unusual contours of roofs; such 
as the one that covers the Wollman Memorial Building, 
Central Park, New York; is done easily and speedily when 
applied by an experienced contractor in accordance with 
Revere’s recommended techniques. Gutters, downspouts 
and frieze work on this building also are Revere Copper. 

Although copper, because of government regulations, 
cannot now be used for roofing, we use the Wollman 
Memorial installation as a means of reminding you of 
the merits of Revere Copper so that when copper once 
more is permitted for roofing you will again use it. 
Meantime remember, while limited, you can still get 
Revere Sheet, Strip and Roll Copper for flashing. 

For through-wall applications, ask the Revere Dis- 
tributor about Revere Keystone Thru-Wall Flashing.* He 
also will advise you of the availability of materials and 
put you in touch with Revere’s Technical Advisory Service 
in the event you wish to discuss your technical problems. 


*Patented 


WOLLMAN MEMORIAL 
CENTRAL PARK, 
NEW YORK CITY 





COPPER SHEETS, /aid over building paper, are easily and per- 
manently fastened to roof with copper cleats, two copper nails bein 

used in each cleat. 20 oz. Revere Copper was used on the ar 
frieze work, gutters and downspouts of the Wollman Memorial. 


NO MATTER WHAT fhe style of the roof, Revere Copper Sheets 
can be made to conform to the desired shape easily and speedily. 
Aymar Embury II, Consulting Architect, and Embury & Lucas, 
both of New York, were the Architects. Sheet Metal Contractor— 
Standard en Corp., N. Y. Distributor—Service Metal 
& Roofing Supply Corp., Brooklyn, N. Y. 


REVERE 


COPPER AND BRASS INCORPORATED 


Founded by Paul Revere in 1801 
230 Park Avenue, New York 17, N. Y. 


Mills: Baltimore, Md.; Chicago and Clinton, I/1.; Detroit, Mich.; 
Los Angeles and Riverside, Calif.; New Bedford, Mass.; Rome, N. Y.— 
ales Offices in Principal Cities, Distributors Everywhere 


SEE "MEET THE PRESS" ON NBC TELEVISION EVERY SUNDAY 
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VENTO 


Extension type hinges, gracefully de- 
signed Roto or Lever type operators 
and positive cam action locking han- 
dles, allowing ventilator adjustment 
without screen removal. Available in 
all standard types and sizes. 





VENTO 


“CHAMPION” BASEMENT WINDOWS 


Three ventilation openings and sash 
removal. Double contact with leak- 
proof watershed sill. 14 gauge elec- 
trically welded frame, fins welded to 
jambs for quick installation. Three 
standard sizes, putty or puttyless 
glazing. 


VENTO 


“THRIFTY” BASEMENT WINDOWS 


A real economy window especially 
designed for lower cost housing. 
Two position ventilation and easy 
sash removal. Fin flanges at jambs 
for quick installation. Three sizes, 


putty type only. 


VENTO 


LINTELS for BLOCK or BRICK CONSTRUCTION 


Of ample load-bearing capacity for 
window or door openings. Formed 
lintels of 10 gauge steel for block 
construction, with stiffening crimp 
in center, in lengths from 2% ft. to 
5 ft. Formed lintels for brick con- 
struction 2% ft. to 5 ft. long of 11 
gauge steel; 5% ft. to 7 ft. of 10 


MEMBER METAL WINDOW INSTITUTE gauge steel. 


See our catalog in Sweet’s Architectural VE NTO 
27b/Ve. Write us for full information STEEL PRODUCTS CO. 
and name of nearest distributor. INC. 

256 Colorado Ave. Buffalo 15,N. Y. 
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21%; $10,000-$12,000, 10%; and $12,000 
and over, 3%. 
Most popular two-bedroom 

house (excl. land). Average Minimum Maximum 
Concrete floor slab.... $7,350 $5,800 $9,500 
Crawl space ........ 7,500 5,000 9,000 
PURDOIOINE 606 ci sos oe 8,450 6,750 10,500 


Most popular three-bedroom 

house (excl. land). Average Minimum Maximum 
Concrete floor slab ... $8,500 $6,450 $10,800 
CHO BOROR Hiss osc 0 8,750 6,770 10,500 
ee a er ae 9,900 7,925 14,000 
Sales: The total of 39,106 houses in 1950 were 
sold to 3,024 customers. The largest single 
group (48%) bought only one house each. 
which added up to 4% of the total produc- 
tion. Only 4% bought more than 60 houses 
each, but these purchasers accounted for 45% 
of the year’s output. 


Distribution: 53% of the houses were sold by 
the manufacturer to the dealer for a specific 
owner. Only 21% went from manufacturer 
to a large operative builder for erection, and 
17% were sold to dealers for erection and 
resale. 


Comparative volume: As in other fields, the big 
prefabbers have the lion’s share of the market. 
The five largest firms accounted for 62% of 
the total 1950 production; the top 15, 81%. 
The remaining 33 manufacturers produced 
the other 19%. The largest concern reporting 
turned out 10,000 houses; the smallest, 11. 


Piant facilities: Ten manufacturers also had 
60% of the 3,273,000 sq. ft. of total factory 
operation space, 62% of the covered storage 
space and 67% of the total open storage 
space. Only three of the top ten volume pro- 
ducers were in this group of big space users; 
however, the HHFA found “little relation” 
between space use and volume of production. 
Of the total space used for plant and storage, 
74% was concentrated in 10 states: California, 
Indiana, Minnesota, Mississippi, New York, 
Ohio, Oklahoma, Pennsylvania, Texas and 
Wisconsin. 


Manpower: During 1950 the average manufac- 
turer of prefabs had 134 employees in actual 
production or “related work,” 32 in nonpro- 
duction work. The five largest firms averaged 
633 production workers, 159 nonproduction. 


Age of firm: For a “young business,” prefab- 
bing had some remarkably old hands in the 
family. One firm had been in business 59 
years, another 45, two others 30 years, The 
bulk of the field was still youthful, though: 
the other 49 firms reporting had been in the 
game an average of nine years. 


Sidelines: Almost half (24) were in some other 
line of business besides prefabrication: mill- 
(Continued on page 178) 
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dunham cabinet convectors 





em 


outstanding dunham 
design features 


Fin: sclbesd Pettitt 





1. Convector Cabinet of heavy 
sheet steel has smooth, rounded 
corners; grille is an integral 
part of convector front. 


2. Heating Element of non-fer- 
rous metals assures fast heat 
transfer. 


iit aco eee kta 


3. Damper Control—Easy to 
reach; easy to operate. Damper 
adjustable to any position. 











) 


' ; $ he ® oe ¢6 @ 
or hi eating efficienc ow heating cost 
i eee 
(AY eT eT TE 


You get clean heat—where and when you need it—with Dunham 
Convectors. Dunham design assures quick response to heat 
4 demands... effective delivery of warm air throughout the room. 
> | In addition, these convectors are built to withstand rough day- 
. to-day treatment. They’re unsurpassed for: 


oe Durability —Cabinet front is one-piece heavy sheet steel with integral 
louver grille for maximum strength and rigidity. 

9 Appearance— Dunham Convectors can be recessed into walls, fitted 
snugly under windows, then painted. Easy to keep clean... 
and to clean under. 


ool Economy—Handy damper control checks heat delivery almost in- 

A stantly. Quick-to-respond heating element avoids costly heat : 
c, lag and over-run. 

d You can depend on Dunham products for quality performance, 


regardless of your heating needs. So why spend time shopping 
around when Dunham makes a complete line of steam heating 











C- equipment?...everything from a fully automatic engineered 
al heating system—to a wide selection of small but vital traps and 
Send for free literature 
valves. é ; : 

O- Contains complete information... 
“ including design and construction 

| details, types and sizes, capacity 
n. tables. Ask for Folders Nos. 1205 
b C. A. DUNHAM COMPANY and 1206-5. 
h 400 W. Madison Street, Chicago 6, Illinois 

e } 

In Canada: C. A. Dunham Co. Ltd., Toronto 
99 In England: C. A. Dunham Co. Ltd., London 
he 
h: heating systems and equipment 
n: 
he Vari-Vac Differential Heating + Baseboard Radiation 

Fin-Vector Radiation + Vacuum Pumps + Condensation Pumps - Horizontal and Vertical Discharge Heaters + Traps + Valves 

1er 
ill- 
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A NEW, LOW PRICED 
SLIDING DOOR HARDWARE 


NOW! 
Produced by 

the country’s leading 
Sliding door 

Hardware Specialists 











HARDWARE 


Trade Mark 























One low cost unit for all 
SLIDING DOOR INSTALLATIONS 


Slide-All’s simply designed roller and track 
unit saves more than 50% of normal installa- 
tion time. Slide-All ranks highest in quality, 
yet it’s priced low . . . backed by a lifetime 
guarantee. You owe it to your building budget 
to see Slide-All above all sliding door hardware, 


THESE SLIDE-ALL EXTRAS... at no extra cost 


@ Immediate shipment guaranteed on all orders 
@ Completely packaged—no extras required 
@ Steel track will carry any weight door 
@ Ball bearing rollers 
@ Fingertip control —raise or lower one 
inch without removing trim 
@ One type of track fits any standard 
size door 
















You'll be welcome at booth No. 166 at the National 
Association of Home Builders show in Chicago. 








AMERICAN SLIDING DOOR HARDWARE CORPORATION 
2084 First Ave., New York 29, N. Y. 





Please send me, without obligation or cost, your catalogue and complete 
information on Slide-All hardware. I am interested in sliding door hardware as a 
.... Architect .... Building Contractor ...- Dealer 
ES Ee ee ee ee ee eee eT eee oe eet he ee? 
(Please Print) 
MING ica ak vas kccu cs vases ease beesth. bons een eee 
® 
H es oe ee eee Pe rey Peer BOn6. si ha%0% Pere ie 
beeeweseee 
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Architect and owner: 
Joseph Alien Stein, San Francisco 





Architect: Irwin Jones, New York 


The 32 colors of Cabot’s House Paints (Gloss Collo- 
pakes ) have been carefully selected to meet the needs of 
modern domestic and industrial design. Many of our cur- 
rent colors were first manufactured on special order for 
architects and therefore have been chosen by the profession 
itself. Others have been matched to famous buildings 
or to characteristic regional colors ... Williamsburg Blue, 
Moravian Gray, and Haddam Barn Red. 


SPECIAL COLORS FOR ARCHITECTS 


In most cases you will find the right colors for any de- 
sign in our Collopakes color card. However, if you require 
a special shade not found in our wide color selection, we 
will manufacture for you in any quantity and at no extra 
cost colors to match your own specifications. 

All colors, Horan § and special, are manufactured under 
our patented Collopaking process and our laboratory en- 
sures the correct chemical combination of pigments in any 
color we manufacture. 


Samuel Cabot, Inc., 130 Oliver Bidg., Boston 9, Mass. 


CABOT’S 


coll pak 















For Housing Projects | sf 
For Hospitals Sp winnie d 


For Homes LUCKE 
Leak-Proof Bath-Tub Hangers 


No Leaks ©@ NoCracks @ No Repair Expense 


— 


Pret “8s 


—— 
Lo 





For Trouble-Free Bath Tub Edges. 
My Architect Didn’t Forget a Thing. 


There is no excuse for cracks, leaks or repair expense in good 
building—that is why LUCKE (the original Hanger) was designed. 
Leading Architects, Contractors, and Plumbers today use LUCKE to 
prevent expense and to guarantee leak-proof bath tub edges said he. 


Sold by all leading Wholesale Plumbing Supply Houses. 


Manufactured by 


WILLIAM B. LUCKE, Inc. 


514 East Railroad Ave. Wilmette, Ill. 
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Here's why nationally known builders pick 


— 
5. Fiche a 








) TWELVE MODELS: Including six Counter- 
flows for homes up to 2,000 square feet, and 
Hi-Boys and Lo-Boys rated at 64,000 BTU and 
up. There’s a Conco Ranchief for every home 
you build. : 


; OIL OR GAS-FIRED: Pressure oil, vaporizing 
oil or gas-fired using any common oil or gas. 
Convertible from oil to gas at any ume with i 

no loss in capacity. ; 





s weernm ts &?* 


Capea stain ee 





“ COMPACT: 64,000 BTU models as small as 
/ 22” x 22”. U. L. Listed for reduced clearances. i 
a a Se Top flue outlet on living-floor models adds to i 
———— compactness. 


) PACKAGED: Fully assembled and fire-tested 
’ at factory. Fully wired including controls. All 
wiring and operating parts fully enclosed. Com- 
plete furnaces U. L. Listed for oil or gas, 
| | A.G. A. Approved for gas. i 


BEAUTIFUL: Gleaming white enamel finish, i : 
smart styling mean attractive utility room or ' 
basement appearance. 


i Yt); ‘7 today for brochure, “How To Heat a 
Basementless Home.” 


FOR HOMES WITH 
c OR WITHOUT 


RANCHIEF HI-BOY winter 
air conditioner for standard 
utility room or closet in- 
i stallation. 


SE Ree mee mpm me Seo 








RANCHIEF LO-BOY winter , 
air conditioner for base- Chosen for today’s 


ment installation, — : TOP HOUSING DEVELOPMENTS 


Brentwood Village — Cleveland Maple Road Village, Arling- 
(Dvorak Construction Co ) ton Village - Indianapolis 
Dawnbury, Kesslerwood, (Markum Subdivisions, Inc.) 
Speedway-Cunningham Miami Hills — South Bend 
Park — Indianapolis (Dawson (Place & Company) 


Construction) Mills & Sons’ projects in 
ies: Forrestal Village — Chicago Franklin Park, LaGrange Park, 


(Corbetta-Price Company, Inc.) Brookfield — Chicago 
Division of H. D. Conkey & Company — Mendota, Illinois 


Hawthorn Manor - Indiana- Prospect Meadows — Chicago 


polis (ABC Construction Co) (Red Seal Homes, Inc.) 
Hometown oe g E Ridgewood Estates -— Detroit 
Warm Air Furnaces for Today’s Builder 
 AFFILI ATES: Materials Handling Division — Cranes, Hoi: 
















LaGrange Highlands, West- 
chester — Chicago (Robert 
Bartlett Building Corp ) 


ONCO 
at 









Merrion & Cc (Field Building Company) 
» Conco Building Products, Inc. — Brick, Tile, eel 
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Kick out these heating nuisances 
when you need to cut costs! 



















\ 


KX 


A 























MW, ROOM-SIZE “SAFETY-SEALED” 
UNITS ELIMINATE ALL THREE... 





ASSURE CLEAN, SAFE, DEPENDABLE 


Model 991-14 (shown)—18” x 24” 
Model 992-20—18” x 3842” 


Here you gain all the advantages of cen- 
tral heating—without central heating cost. 
Here you gain big savings in chimney, 
ductwork and electrical costs—for no 
chimneys, ductwork or electricity is re- 
quired. By burning gas in a sealed com- 
bustion chamber, then venting all 
‘combustion products outside after use, 
these compact units bring a degree of 
safety never possible before in gas heat- 
ing. Bring you savings in floor space by 
eliminating the need for a utility room or 
central heating source. 


Fully automatic, room-size units assure 
warm, steady, chill-chasing comfort. Free 
from drafts, free from “cold Spots”. Zone- 
controlled to suit individual room require- 
ments. Installation —in any exterior wall 


GAS HEAT FOR LESS! 


of brick, wood or cement block-construc- 
tion is quick, easy, really low in cost. 


Upkeep . . . maintenance? Always at a 
miniznum. Trouble-free “Safety-Sealed” 
units have no moving parts to maintain or 
replace. Operate silently and dependably 
on either natural, manufactured or LP 
gas. All in all add up to a better heated, 


better designed, more saleable home. 


Consider all these advantages . . . the 
real savings against rising building costs, 
greatly simplified heating plan, plus the 
added desirability of a heating system that 
completely solves moisture problems of 
combustion products in tightly insulated 
small homes. You'll want to specify and 
recommend “Safety-Sealed” gas heating 
on every job possible! 


the 7 Write now for complete free information and specifications on 
this latest development in modern gas heating. Clip and mail the coupon today. 





DOMESTIC HEATING 


MAIL COUPON TODAY! 


Laboratories and accepted for Vet- 


Approved by American Gas Associ- 
ation. Also listed by Underwriters’ 
erans’ Housing and F.H.A. financing. L 


Seana enn aaa 


Stewart-Warner Corporation, South Wind Division 
Dept. K-12, 1514 Drover Street, Indianapolis 7, Ind. 


Piease send me specifications and complete details 
on “‘Safety-Sealed”’ Saf-Aire Gas Heating Units. 
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THE PREFAB INDUSTRY 





work, boxes, crates, furniture, garages, ware- 
houses, farm outbuildings. Average time and 
money devoted to these secondary pursuits: 
35%, although some firms put as much as 
80% of their effort into them. 


Methods: In variations on the standard prefab 
method, 40% of the companies had had ex- 
perience in demountable housing (units which 
can be assembled at one location, knocked 
down and set up elsewhere). Only two firms 
had tried sectional housing (several complete 
sections connected at site to form a structure 
ready for occupancy). None indicated experi- 
ence with mobile housing (complete dwellings 
transported to site in one unit ready for occu- 
pancy on connecting up utilities). 


Materials: Here, again, the ten largest produc- 
ers used from 60% to 90% of the total 


amount of building materials. 


Lumber: (42 firms) average of 4,900 bd. ft. 
per house. 


Plywood: (33 firms) average of 2,780 sq. 
ft. per house. 


Insulation: (36 firms) average of 1,200 sq. 
ft. per house. 


Wallboard: (30 firms) average of 2,990 sq. 
ft. per house. 


Sheet steel: (11 firms) average of 310 lbs. 
per house. 


Structural Steel: (11 firms) average of 103 
Ibs. per house. 


Aluminum: (3 firms) average of 21 ft. of 
sheet, 2.4 lbs. of shapes per house. 


In addition to materials processed in the 
plant, the following major items were in- 
cluded in the house “package”: roofing (39 
firms, 10 squares per house), wood siding (29 
firms, 438 bd. ft. per house), shingle siding 
(32 firms; eight of these used shingle siding 
only for an average of 10 squares per house 
produced). 


Most of the manufacturers also put in their 
package door and window assemblies; slightly 
more than half included kitchen cabinets and 
one-third included prefabricated heater units 
and chimneys. Only a few packaged-in water 
heaters, plumbing units and house wiring kits. 


Major structural elements were shop-fabri- 
cated and included in the package as follows: 


Piséts Gin panels) 25.600. tke’ 27 firms (51%) 
MR eae OS Sieh arrtee Ne Valea Veee 52 ” (98%) 
et Fos na can rout ovens uke 44 ” (83%) 
Gea Hires ses nes eee are ns es 29” (55%) 
GE RAN s sata eiodeieerte ata 29.” (55%) 
mS ores ase a ees 46 ” (87%) 
IR CPMRNEG ss sc ov cs wicceieew'es a's 35 ” (66%) 
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Teamed up for BEAUTY 


and VALUE, all ig 






; ) MONTANA 


OREGON 
1OAHO WYOMING 
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UTAH COLORADO 





BAAFORNIA 





2) ARIZONA NEW MEXICO 


q 


You can depend on these fine softwoods from the 
member mills of the Western Pine Association. Man- 
ufactured, seasoned and graded to high Association 
standards. Specify and buy them with confidence. 





@ IDAHO WHITE PINE 
@ PONDEROSA PINE 
@ SUGAR PINE 





serene ae 


"THESE ARE 





LARCH 

DOUGLAS FIR 

WHITE FIR 

ENGELMANN SPRUCE 

INCENSE CEDAR AND RED CEDAR 
LODGEPOLE PINE 


WELL MANUFACTURED Skilled handling and modern 
methods feature every step from forest to loaded car. 
Milling after seasoning assures precise, uniform sizes. 


THOROUGHLY SEASONED Seasoning is done at the mill 
in accordance with the most improved practices and under 
supervision of specially trained Association personnel. 


CAREFULLY GRADED All lumber from member mills is 
graded under the Association’s published rules. Grading 
is constantly supervised and checked by the Association’s 
Grading Bureau. 


WESTERN PINE ASSOCIATION 
YEON BUILDING, PORTLAND 4, OREGON 
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WO FINER SLIDING DOOR 
ATS GUARANTEED 
FOR EVER MORE! 
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Prefabricated 
wooD SLIDING poor 


CLOSET FRONT 

curs costs ON EVERY OPENING 
: ATION TIME...20 MINU 

CKAGE IN- 





~— 


, a now you get an unconditional guarantee on 
these high quality, low cost sliding doors. Fully equipped ex- 
clusively with SLIDE-ALL hardware. Smooth-action ball bear- 
ing rollers carry these doors quietly on steel overhead tracks. 
Fingertip adjustment makes allowance for variations in floor 
level. Sliding door closet units finished in fir plywood, select 
white gum, masonite, and other woods. Available in 26 stand- 
ard sizes. Special sizes in quantity lots. 


Used extensively by 


America’s leading Builders 


They’re specifying them for prefabricated developments as 
well as garden apartments and new homes. Perfectly suitable 
too, for modernization and redecorating. 


You'll be welcome at Booth No. 166 at the National 
Association of Home Builders show in Chicago. 


U. S$. SLIDING DOOR CORPORATION 


404 East 108th St., New York 29, N. Y. 





Please send me, without obligation or cost, your catalogue and complete information i 














on U. S. Sliding doors. I am interested in Sliding Doors as a aso-1 
Architect Building Conttactor — Dealer 
Name 
(Please Print) 
Address. 
City Zone. State 
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LIFE puts news in the homet 


IFE takes millions inside the news... . inside po- 
4 litical conferences . . . military scenes . . . inside 
the world of fashion, and of families you’d like to 


“ ” 1! 
CHILDREN WITHOUT CLUTTER know. More and more, LIFE today is taking its} 


LIFE, September 17, 1951) eee ‘Snedt 
_ readers inside the home... inside new development § 


A whimsical yet sensible solution to the rae in architecture, building, home furnishings, garden-f 
of how to keep a kid’s room tidy—via Josep ing, and new food processes. 
Arinson’s six space-tripling devices. 

Why? 


‘¢The morning LIFE’s feature hit the stands, our her : ater Ye ae 
switchboard was jammed with calls from parents Today what is happening in the home is big news, 


who wanted plans for building our toy storage and only the biggest news in the home is in LIFE. 
units ieamedintely. Letters poured intromevery- = New, different, practical reporting on home new 
where— including Brazil, Colombia, Canada, Bel- 3 P : a 

is read eagerly by the largest audience in all pubf 


gium, France, Sweden! We mailed out over 3500 mtg ; : 
plans in a few weeks—handled hundreds of re- lishing history . . . for LIFE, every week, is read byf 


quests by personal calls!” 23,950,000 people—an audience that grows in If 


RUTH MILLARD, issues to 62,600,000 people.* And these people, small- 
The American Toy Institute 
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eand HOME in 


de po- ftown and big-town, are your prospects! 
inside , 
— Because of the impact of LIFE’s home furnishings 
Fditorial and advertising pages on this vast audience, 


anufacturers of household equipment, supplies and “A WAY OF LIFE WITH NEIGHBORS” 


furnishings spend more dollars for selling in LIFE (UFE, August 6, 1951) 


than In any other magazine. What the multi-unit dwelling means to the 
family. ‘ 


6¢ Home building industry compliments LIFE on 
consistently fine coverage afforded subject of 
housing. Recent illustrated story on low-cost 
housing typical of your editorial attention to 
how housing industry is meeting today’s housing 
needs. Your excellent impartial editorial and 
picture coverage is most appreciated.” 
W. P. ATKINSON, Pres. 
e, small- National Assoc. Home Builders 
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comfort 


radiators or baseboards. 


The TACO circulator delivers heat 
where it will give the greatest 
whether you use 


radiant panels, convectors, 


SELECTION CHART F 
ING TACO WATER HEATERS 
CONDITIONS 



















Three other famous TACO 


TACO-VENT 


eliminates gir 

from hot water 
radiation 

automatically 






No need for storage tank. 


UNDER ANY 





with this popular TACO CIRCULATOR 


EVEN LOW BUDGET HOMES CAN NOW HAVE THESE LUXURY ADVANTAGES 


RADIANT WARMTH - DRAFTLESS WARMTH - CONTROLLED WARMTH 
a MORE HOT WATER FOR KITCHEN, BATH AND LAUNDRY 


Yes, forced hot water heat with a TACO circulator gives all 
this plus economical warmth. No need for a separately fired 
water heater. TACO TANKLESS, hooked up to a heating boiler, 
supplies year ‘round low cost hot water. 







ARCHITECTS—ENGINEERS 
_, SIMPLIFIED 
RT FOR SiZ- 








on PRODUCTS for houses 
KLESS TACO TACO TEMPERING VALVE 
thermostatically 
mixes hot 
water with 





gives an abundant sup- 
ply of hot water instantly, 


—— 


2bIGIIIS 


=x 







cold so there's 
no danger of 


its being too hot. 
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ANATOMY FOR INTERIOR DESIGNERS and 
HOW TO TALK TO A CLIENT (Second Edition) 
by Francis deN. Schroeder. Whitney. Publications, 
New York, N. Y. 96 pp. 94” x 10!” illus. $4.50. 


Ever since the ancient Greeks proclaimed that 
“Man is the measure of all things” interior de- 
signers have faced the problem of fitting furnish- 
ings and architecture to human anatomy. Their 
task will be made much easier by this second, 
greatly enlarged edition of one of the most use- 
ful designers’ handbooks of recent vintage. 

Wittily written and profusely illustrated with 
spritely, dimensioned line drawings, it shows how 
to scale today’s living equipment to the basic 
measurements of the human figure. It also sheds 
some light on another intensely practical de- 
signers’ problem—how to capture clients and 
keep them satisfied. 

Initial chapters set up dimensional standards 
for the design and placement of all the types of 
furniture that an average man and woman (he is 
59” high, and she is 5’8”) might use in the 
course of a normal day. Author Schroeder 
stresses the fact that his criteria are not tied to 
any one style—“they will apply just as well to a 
Louis XV bergére as to a chromium and rawhide 
chair; to a quick lunch counter as to an office 





























a 10" 
Possibly one of the most useful drawings in the whole 
series is this on shelving 


desk; to a Victorian love seat as to a park 
bench.” 

For specialists in home interiors, there is an 
entirely new section devoted to the television 
room, the open plan living area and the dining 
room. On the controversial question of the prop- 
er distance for television viewing, the autho: 
takes a stand which will complicate the design- 
er’s problem in laying out an average size tele 
vision room: “For people with normal eyesight, 
(Continued on page 184) 
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HIGH 


For domestic hot and 
cold water lines you can 
still use copper — 
non-rusting, highly 


resistant to corrosion! 

















& LOW 


The use of copper for 





| underground service 
lines—another place 


where you need this 





hardy metal—is not 
prohibited by 


government regulations! 
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Chas ater. Tube ts best! 
.»- Chade Ole & beats 

Made from commercially pure copper, Chase that can be snaked behind walls and under 
| Copper Water Tube is ideal for hot and cold flooring. 
¥ g 
2 water lines and underground piping. 
. —_ For underground installations use Type K, soft 
- Chase Copper Water Tube, Type L, hard tem- temper, Chase Copper Water Tube. It is 

per, in 20 ft. lengths and solder-joint fittings ductile; can be bent around obstructions; 
hole are especially adapted for use in new cox- moves with the earth until the fill settles. 
| struction. For replacing old rusted-out piping, Long lengths up to 100 ft. in coils reduce the 

Chase Copper Water Tube, Type K, soft number of flared fitting connections to a 
park temper, comes in long 40 and 60 ft. coils minimum. 
s an 
bas ‘ e The Nation’s Headquarters for Brass & Copper 
so Chase ,J srass & COPPER. 2m 
ining Atianta Dallas Los Angeles Philadelphia Seattle 
prop- WATERBURY 20, CONNECTICUT e SUBSIDIARY OF KENNECOTT COPPER CORPORATION Baltimore Denvert Milwaukee Pittsburgh « Waterbury 

Boston Detroit Minneapolis Providence 

uthor Chicago Houston Newark Rochestert (sales 
ign. Cincinnati indlanapolis New Orleans St. Louis _—ffics only) 
tele 
sight 


DING 
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Other ten- 


” 





tative suggestions for television room arrange- 


change the diameter of your television tube from 
ments are shown below. 


inches to feet, and sit about there. 


1. Let the sun or other light in 





not your chairs, which should be 


> 








2. Anchor your set 
light and easy to move 


some may contemplate the fire while others contem- 


3. Illustrator Repetto offers the two-way settee so that 
plate basketball 


(Continued on page 188) 
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Get better radiant heating systems, savings, too, 
with Bundyweld Tubing 


Take those ceiling installations for 
instance. With Bundyweld you can 
pare fabrication costs, cut installa- 
tion time, get reliable, money-sav- 
ing performance year in, year out. 


At your shop or building site, you 
easily, safely bend standard twenty- 
foot lengths of ductile Bundyweld 
into coils. No structural collapse 


worries. You quickly join the formed 
tubing by soft- or hard-soldering the 
expanded (if specified) ends. Only 
two men needed to mount light- 
weight, rigid coils. No sags, no dips, 
no denting worries. 


In your finished ceiling installation, 
Bundyweld performs better, too. 
It transmits heat quickly. It’s leak- 


Bundyweld Tubing 


DOUBLE-WALLED FROM A SINGLE STRIP 








WHY BUNDYWELD IS BETTER TUBING 





a single strip of around laterally into 
copper-coated steel. a tube of uniform 
Then it’s... ti thick , and p d 








A 


Mn a | + 
ra SIZES UP Si 


v 
= mh 
#) 10 9g 0.0. ¥ 





Bundyweld starts as ously rolled twice through a furnace. steel tubing, dou- 
Copper coating fuses ble-walled, and 


steel. Result brazed through 360° 
- Bundyweld of wall contact. 






proof (has great bursting strength): 
It’s scale-rree, bright and clean, 
with uniform I.D. and O.D. 


Those proved advantages (and 
many more) are yours with Bundy- 
weld. It’s the only tubing double- 
walled from a single strip, with in- 
side and outside beveled edges. 
Walls are copper-brazed solid 
through 360° of contact, copper- 
coated inside and out. 


Check Sweet’s Architectural File 
for details. Or write for illustrated 
brochure. Radiant Heating Division, 
Bundy Tubing Company, Detroit 14, Mich. 





NOTE the exclusive 
patented Bundyweld 
beveled edges, which 
afford a smoother joint, 
absence of bead and 
less chance for any 





SIZES UP 
To %” 0.0. | 





leakage. 
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TILE 1S TILE IS TILE 1S TILE CLEANS TILE LASTS 
STAINPROOF WATERPROOF FIREPROOF LIKE CHINA A LIFETIME 


TILE DEFIES SCRATCHING 


DEFIES ALL SIX! PARTICIPATING COMPANIES: 


American Encaustic Tiling Co. 
Architectural Tiling Company, Inc. 
; Atlantic Tile Manufacturing Co. 
Genuine Clay Tile takes the heavy toll of traffic B. Mifflin Hood Co. 
a ee ee re “1: Cambridge Tile Manufacturing Co. 
over the years...in kitchens, utility rooms, foyers and Corti: Wie Commies 


recreation rooms . . . resisting alike the constant wearing action of footsteps General Tile Corporation 
Gladding, McBean & Co. 


or the scratching of a carelessly dragged toy. Clay tile is proof against water and fire | Meets tedeun 

and wages a lifetime battle against staining and fading. It cleans like a china dish, Murray Tile Company, Inc. 

paying a constant maintenance dividend. This handsome, non-critical building material reat in es eenanaing Se. 

i ae... ; ; ; Se Olean Tile Company 

is worth a fresh appraisal every time you design or build any type of building. Remember Pacific Clay Products 

—-whether it is for modern or traditional styling—clay tile is one of the most versatile | Caer an eer Teneanene Ge 

‘ ; pect gal ee Pomona Tile Manufacturing Co. 

materials you can use in designing distinctive color schemes. Robertson Manufacturing Co. 

Summitville Tiles, Inc. 


Tile Council of America, Room 3401, 10 East 40th St., New York 16, N. Y. or Room 433, 727 W. Seventh St., Los Angeles, Calif. United States Quarry Tile Co. 


THE MODERN STYLE IS 


THE MAGAZINE OF BUILDING HOUSE . 
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toward better 
understanding 


Now, as never before, there is a need for 
a true picture abroad of life in the U. S. 
You can help create better understanding 
by sending copies of HOUSE & HOME 
(when you are through with them) to a 
friend or relative abroad, or to a U. S. 


Information Library. 


HOUSE & HOME?’s editorial coverage— 
reporting trends and developments in de- 
sign, construction, financing, new products, 
significant legislation, etc.—presents an 
authoritative and vital picture of the 


American way. 


It costs only 11/, cents to mail 2 oz. of 
printed matter anywhere in the world. 
Just by rolling a copy of this magazine in 
brown paper—leaving the ends open 
and marking it ‘‘Printed Matter’’—you 
can contribute to the free exchange of 


ideas which will help assure Peace. 


If you donate your magazine to the 
U. S. Information Library, please send 


it to one of the addresses below:— 


c/o American Embassy at: 
Ankara, Turkey 
Athens, Greece 
Buenos Aires, Argentina 
Cairo, Egypt 
New Delhi, India 
The Hague, Netherlands 
London, England 
Manila, Philippines 
Mexico City, Mexico 
Montevideo, Uruguay 
Paris, France 
Rangoon, Burma 
Rome, Italy 
Stockholm, Sweden 
Warsaw, Poland 


c/o American Legation at: 
Bern, Switzerland 
Budapest, Hungary 
c/o American Consulate 
General at: 
Batavia, Java-Indonesia 
Sydney, Australia 
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WHAT C Sp WTA Security : 
MEANS TO HOME FINANCING © 


The health condition of a home buyer is an 
important personal credit factor in arranging 
home loan financing. Even more important 
than reasonable good health at the time the 
loan is made is continuing good health.and 
earning power during the life of the loan. 


It is good business to have other sources 
to tap when a health condition prevents 
a borrower from working. Woodmen 
Accident Company, through its “‘Home- 
Security” system of automatically in- 
suring the borrower’s ability to repay 
the loan, is an immediate and depend- 
able source of funds to assist the meeting 
of monthly installments promptly when 
due. By providing indemnity at the rate 
of $50 a month, from the first fourteen 
days of disability up to sixty consecu- 
tive months, ““Home-Security” dollars 
supply this extra fund which may be 
tapped in amounts from $50 to $3000 
depending upon the term of each dis- 
ability. 


Simple, easy-to-handle, attractive to all parties 
to a home loan, “‘Home-Security”’ has gained 
wide acceptance. Home buyers and home 
financing firms alike are enthusiastic about 
‘“‘Home-Security.” If your home financing 
firm does not now offer ‘“Home-Security” 
service, detailed information is available by 
writing to 


H. A. Atkinson, Director, 
HOME-SECURITY DEPARTMENT 





HOME OFFICE - LINCOLN, NEBRASKA 





/OODMEN ACCIDENT COMPANY 


TIME-TESTED PROTECTION SINCE 1890 
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available for bays. 
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CASEMENT 
WINDOWS 





WINDOWS ... WITH 
SCREENS THAT ROLL UP AND DOWN 


will earn credits for you year after year 


ROLSCREENS, the original inconspicuous inside screens that roll up and 
down like window shades are standard equipment on Pella wood casement 
windows. Rolscreens have easy finger-tip operation. Never need to be stored, 
painted, put up or taken down, 


NEAT, NARROW MULLIONS — When several Pella units are used in an 
opening, they join to form neat, narrow mullions. Special mullions in any angle 


DUAL GLAZING AND WEATHERSTRIPPING — Pella casements are DUAL 
GLAZED to insulate against winter cold and summer heat. Sash is equipped 
on all four sides with exclusive compression-type stainless steel weatherstrip- 
ping to eliminate drafts. Air and dust infiltration is practically nil. 

GLASS SIZES UP TO 24” x 60” — Pella offers stock-size units with glass sizes up to 24” 
wide by 60” high. Stock-size Pella wood casements are available to accommodate a wide 
variety of standard Thermopane and Twindow insulating glass. 

ONLY A FEW MINUTES TO INSTALL — Pella wood casements are factory assembled 
and fitted into a 16-guage steel frame which surrounds each window unit. Come individually 
packaged, ready to place in rough wall openings. Weathertight installation can be com- 
pleted in about 30 minutes’ time. Mail coupon below for file set of Pella window details. 
Also see Pella Catalog in Sweet's Architectural File or Sweet's Builders’ File. , 


ROLSCREEN COMPANY, | 
Dept. D-3, Pella, lowa 








ee 
\ 


ee COUPON TODAY, 





Please send me, without obligation, your file set of Pella 


window details, 


NAME 





ADDRESS 





CITY & ZONE 


STATE 





MADE BY MAKERS OF FAMOUS PELLA ROLSCREENS AND PELLA VENETIAN BLINDS. 
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4. Have some other focus of attention to rest the eye 


For the open plan living room, Schroeder 
points up the desirability of vertical as well ss 
horizontal extension of space in a house with 
more than one story or in a duplex apartment. 

The author firmly bucks the current tendency 
to merge living and dining space in the interests 
of economy. He contends that a separate or 
private dining area is essential—and not neces- 
sarily wasteful. “A dining room that can also be 
a library, a study, or a second living room (so 
important when there are growing children in 
the home) is within the imagination of any able 
designer.” The room should be at least 10’ x 12’. 
but “a couple of extra feet all around would 
make it easier to laugh. take a deep breath, or 
carve a tough steak.” 

Satire and sound advice are combined in a 
concluding section describing five basic steps in 
client handling: 1) the Art of the Approach, o 
how to locate. stalk and trap a client... 2) 
the Art of the Interview. or how to find out what 
is on the client’s mind... 3) Forestalling Sketch 
Fright. or how to soothe the client in the presence 
of preliminary plans ... 4)the Grand Premiére. 
or how to present finished drawings with a 


flourish ...5) How to Talk About Money. 


It is an unfortunate thing that the most important 


thing in any designer's office is a client. 
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| CUT MAINTENANCE COSTS 
FOR 









e | GET UTMOST 
; PROTECTION FOR 


| CONCRETE 
: “LOORS 











WITH COATINGS BASED ON 





ant 


Now, concrete blocks get really lasting resistance to Ask us for a list of representative suppliers of con- 
moisture and water seepage—with an easily applied crete coatings based on VINYLITE Brand Resins, 
coating system based on VINYLITE Brand Resins. Write Dept. LG-14. 


In basements that once leaked water to the floor in 
every rain, these remarkable paints have kept walls 
dry and gleaming white for more than a year. Applied 
to the exterior of a Cincinnati warehouse that was 
half inundated for nine days during a flood, there was 
no evidence of blistering, chalking, erosion, flaking, 
or map cracking. 

Coatings based on VINYLITE Brand Resins are tops in their field 
for resisting weather, salt and corrosive atmospheres, oils, greases, 
alkalies, most strong acids. 

Available in a wide range of colors, they cut maintenance costs 
' by staying on the job far longer than older materials. They're 


lite 
| highly recommended for concrete floors, bricks, stucco, cinder y 


block and asbestos siding—for homes, apartments, factories, chem- RE 3 I we % 


ical plants. 
They’re the last word in providing dry, clean, attractive walls. /B\ 


BAKELITE COMPANY, A Division of Union Carbide and Carbon Corporation [ig 30 East 42nd Street, New York 17, N.Y. 


Data on concrete block coatings courtesy Perry & 
Derrick Co., 109 Corwine, Cincinnati, Ohio 

Data on concrete floor coatings courtesy Benjamin 
Foster Co., 4635 W. Girard Ave., Philadelphia 31, 
Pennsylvania. 
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excellence 
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design, 
materials and 
craftsmanship 
think 


first 
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of 


DUNBAR 








Dunbar furniture 's 
designed by Edward Wormley 


DUNBAR FURNITURE CORP. OF INDIANA *© BERNE, INDIANA 
NEW YORK: 305 East 63rd Street 
CHICAGO: 1638 Merchandise Mart 
BOSTON: 92 Newbury Stree? 
KANSAS CITY: 212 Merchandise Mort 
LOS ANGELES: 8745 West Third Street 



















PRODUCT NEWS 





A convenient grocery cart and extra 
work table for the kitchen, the Wheel- 


about stores neatly inside the gas 


range when not in use. 





The top of the Wheelabout is a maple cutting board 


which is removable for washing. The two open 


storage shelves keep large cooking utensils handy. 








GAS RANGE nests disappearing kitchen dolly 
Universal has cut up one of its standard gas 
ranges to add to its general utility around the 
kitchen. And “around the kitchen” it goes—at 
least a good part of it. By revamping the storage 
section in the Marlboro model, the company has 
provided the homemaker with the Wheelabout, a 
highly practical portable work table. The $35 
premium above the regular $255 retail price of 
the range is about half the cost of other kitchen 
carts of comparable construction; and the appli- 
ance’s self-storage feature solves the shin-defying 
problem of where to put such a unit in between 
its hours of usefulness. The over-all design of the 
table is sensible: 

>Its maple cutting board top sets firmly inside 
metal ridges but lifts out easily for washing. 

> The two accessible open compartments total 
about 42% cu. ft. of storage space—almost twice 
the capacity of conventional catchall drawers 
and are topped by a handy utensil drawer. 

> The cart front, like the range exterior, is fin- 
ished in easy-to-clean titanium porcelain enamel: 
the interior is coated with chip-resistant baked 
enamel. 

> Mounted on wheels with self-lubricating double 
row bearings and fitted with a travel guide. the 
Wheelabout may be turned and rolled effortlessly 
in any direction. It slides into the range opening 
without juggling. 

The range itself stands 4494” high, including 
the backsplash. and is 277%” deep and 40” wide. 
It has a large oven and a drawer-type broiler. 
Models are made for natural and bottled gas. 

Industrial - design - conscious architects and 
kitchen planners might have two criticisms of 
the Marlboro: (1) the nonfunctioning 
pull on the Wheelaway—included. no doubt. to 


lower 


match the broiler and modify new die-casting 
not only relates the cart to fake highboy-fronted 
hope chests but also presents the housewife with 
an unnecessary grit collector: and (2) the black- 
lined range looks lost without its white enamel 
papoose. But these are minor objections that 
will be drowned out by the kudos for a success- 
fully flexible kitchen appliance. 

Manufacturer: Cribben & Sexton Co., 700 N. 


Sacramento Blvd.. Chicago 12, Il. 


STOCK KITCHEN CABINETS made to fit built-in 
cooking appliances 

Counter-top ranges and wall ovens work fine in 

the $20.000-plus house but plans for the budget- 

built home rarely include the custom cabinetry 

that necessarily surrounds base-less appliances 

This Kitchen Maid 


first producers to offer ready-made cabinets t 


month became one of the 
fit the flexible-use cooking tops and ovens made 
by several companies. The storage units are de 
signed to accommodate the cooking facilities 
separately or in combination, and, like the res! 
of the 
processed ‘hardwood. They are available in whit: 


manufacturer's line, are constructed o! 


and six colors: light and medium green, yellow 


blue, sand and gray: and soon will be markete« 


(Continued on page 194) 
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CHECK THESE BIG FEATURES! 









Cuts the cost of installing 


ANT HEATING 

















LOWEST MATERIAL COST of any tubing suitable 
for radiant heating. 

FURNISHED IN 120’ TO 1000’ RANDOM COILS, 
which means fewer joints, less chance of leakage, 
and reduced labor costs. Also available in straight 
lengths with plain ends or with one end expanded 
for easy connection. 

COMPLETE SERPENTINE COIL EASILY FORMED in 
heating contractor’s shop . . . or on the building 
site. 

SMALL SIZE TUBING is tough enough to be walked 
on or handled roughly without damaging, yet 
can be readily formed. 

PRESSURE TESTED in the factory’ at 2000 Ibs. per 
square inch. 

AVAILABLE IN 2” AND 5"outside diameter and, 
on the recommendation of FHA, in a wall thick- 
ness of .042. 


ROCHESTER PRODUCTS 















oe 





: Photo Courtesy Ray Jacobs Studio 


Because GM Welded Steel Tubing 
combines the advantages of both 
copper tubing and steel pipe... 
and because it is readily available 

. it will pay you to know more 
about this ideal radiant heating 


conductor. 


i .. SPECIAL RADIANT 
HEATING BROCHURE 
ENTITLED “A New Approach to Radi- 
ant Heating”, this latest Rochester Prod- 





ucts brochure tells why more and more 
progressive builders 
are specifying GM 
Welded Steel Tub- 
ing. Send today for 
your free copy. 





DIVISION OF GENERAL MOTORS 
Rochester, N. Y., U.S. A. 


t 
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It’s equipped with Dura-seal 
. . . the combination metal 
weatherstrip and sash 
balance! It provides the best 
weather protection and the 
easiest window operation! 





BETTER === 
Now only 39° will 


protect your home 


Invest $29.40 in Rain-L-Flo Gutter Tube, protect your home from 
leaf-clogged gutters, and overflow damage to walls and paint. 
Protect yourself from messy gutter cleaning jobs and dangerous 
rooftop climbing. Protect your budget from costly gutter replace- 
ments, extra paint jobs and wall repairs. Made of a 3-inch 
diameter tube with internal support brass spring. Rain-L-Flo 

is easily and quickly installed without special tools. 





EQUIPPED! 


RS ei 


@ Dura-seal's jamb member is 
made in one piece and its 
concave back surface provides 

a flexibility which maintains 

a constant air seal and smooth 
window operation even when 

the sash expands or contracts 

due to changeable atmos- 
pheric conditions. (Springs are 
completely covered—photo- 
graph shows cover down on 
lower sash to illustrate spring.) 

@ Full jamb weatherstripping 
provides better weather pro- 
tection, eliminates paint-stuck 
windows and improves window 
appearance. 

@ Because Dura-seal is self- 
adjusting, it assures trouble- 

free operation with no replace- NAME 
ment or maintenance costs. ADDRESS 
BUILDERS! Ask your lumber dealer city 


NEWS IN BUILDING! 





This concavity is important! 
































*Approximately 60 feet of 
RAIN-L-FLO Gutter Tube will 
protect the overage small home. 


WYNNCO PRODUCTS CORP. 

344 Luckie St., Dept. W-21, Atlanta, Ga. 

(C0 Please send complete information about Rain-L-Flo Gutter Tube. 

O Pleaserush___ft. Rain-L-Flo Gutter Tube at 49c ft., express prepaid.* 
Enclosed find [) check [J money order for $______as payment in full 
or % with order, bal. C.O.D. *Orders of 60 ft. or more, 








STATE 














Builders, Section 3g. 
Ze 
ARCHITECTS! See Sweet's File, Archi- 
tectural, Section 19b. 
Ze 
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BUILT-IN GAS RANGE UNITS 





Dura-seal is cut exactly to the 
pitch of the sill-—another feature 
that helps make a more attrac- 
tive and efficient window. 
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Western-Holly’s built-in units are an 
exciting development in gas range 
design. No other built-in range offers 
so many desired features. To name a 
few: automatic clock-control of oven, 
separate hi-speed broiler, 4-burner 
surface cooking unit, pyrex oven 
window and light, 18-in. expandable 
oven, electric Minit Master timer. 
Choice of five finishes: stainless steel, 
or white or pastel blue, yellow, green 


porcelain enamel. Easy to install. 
Units fit standard cabinets of many 
manufacturers. Approved by Ameri- 
can Gas Association for natural, 


manufactured or L.P. gases. 





For complete specifications 
write Dept. MB 
WESTERN-HOLLY APPLIANCE CO. 
Culver City, California 
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BIGGER CLOSETS 
for LESS MONEY 


(and an entire wall “for free’'!) 





















































MENGEL Wall Closets 


During the past two years, hundreds of architects and builders 
have proved that Mengel Wali Closets provide bigger, better 
closets at less cost than for conventional construction (and when 
used as complete partitions, produce an entire wall, “free’”!) 


Mengel Wall Closets are complete prefabricated sliding-door 
closets. The installation shown above is one of many possible 
combinations. Each bedroom is given a big 6’ closet, and the 
hall a 2’ linen closet — all full 24” deep! 








For the builder, this arrangement provides all the bedroom 
and linen closets for a two-bedroom home, plus the “bonus” of 
a 14-foot wall, assembled and installed in as little as two hours! 





For the owner, Mengel Wall Closets mean larger, more acces- 
sible storage, scientifically designed to provide up to 40% 
more usable space than conventional closets. Easy-rolling 
sliding doors also save living space outside the closet... . 


Get all the facts today on this easy, inexpensive, modern build- 
ing improvement. Use the coupon for convenience. 


THE MENGEL COMPANY 





Growers and processors of timber . . . manufacturers of fine furniture 
- veneers . . . plywood . . . flush doors . . . corrugated containers 
+ . . kitchen cabinets and sliding-door wall closets . . . largest manufac- 





turer of hardwood products in America. 
Cabinet Division 
Louisville 1, Kentucky 
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THE WAY TO 


BETTER BASEMENTS 





INSTALL 
e ® 





COPPER-STEEL 


CELLADOORS 


and give your customers the only prac- 
tical means of true basement efficiency 

. . an accessible basement for moving 
furnishings, equipment and supplies. 
Extra room for deep freeze and laundry. 
Even an added rumpus room with insur- 


ance against fire and theft. 


Better for you, too! A Bilco door can 
be hung in ten minutes or less when 
you are ready to pour the capping or 


side walls. 
Remember! with a 
BILCO CELLADOOR 
Your customers get 
LIFETIME DURABILITY 


ECONOMY—SAFETY 
EASY INSTALLATION 


SEE YOUR NEAREST BUILDING SUPPLY DEALER 


SV. seovseeessse seas epes B22 Oeste © 





THE BILCO COMPANY 

111 HALLOCK AVE. NEW HAVEN, CONN. 
Please send me more information 

Name __— PRE Cyto 
ese oe ee eee 
a State sas 


eeeeeveveveeeeeeeeeee eee eeeeeeeee 




















PRODUCT NEWS 





in the natural e¢hardwood finish. List price for | 
cabinets to fit Chambers’ gas cooking top and | 

. on : . F ‘ | 
ovens is $203.90, including a plastic laminate 


Three Kitchen Maid 
cabinet  arrange- 
ments pictured here 
are, clockwise, one 
for Chambers’ oven 
and cooking top, one 
for Western Holly 
units, and one for 


Universal built - in 


facilities. - 





counter top. Models for Western Holly’s gas 
units sell for $256.50, with a plastic top, and for 
the Universal appliances, $160.60. Cabinets for 
the electrically operated Thermador and Prest- 
line built-in ranges and ovens also will be avail- 


able this spring. 


Manufacturer: The Kitchen Maid Corp., An- | 


drews, Ind. 


PACKAGED WATER SYSTEM easily converted | 


from shallow to deep well operation 
Delco’s versatile water system for small homes 
may be used with either a shallow or deep well. 
Factory assembled, the compact new unit con- 


sists of a jet pump mounted on a 12 gal. galvan- | 


ized-steel_ pressure tank. Installation is quite 
simple: the system is put into operation ‘by mak- 
ing connections to suction and discharge lines 


and electrical lines. Available with a 1% h.p. 


motor at $149.50 and with a 1% h.p. motor at | 
$158.25 (not installed) the unit has a capacity | 
of 480 gal. per hr. up to 990 gal. at 20 Ibs. pres- | 


& — ; r 
OD | i eae 
_ | 14" PRE Tap sieet 1 
¢ > SUCTION fa " 
1p “AO | ee 
/ HP. 28 | 
i } 
4 ‘s) . ¢} 
/fe | rt L | 
: | a hen 
$f | ste) pan 
- | 
ie @ : 
| e) | | | | «PIPE TAP 
\ HP 16 ty DISCHARGE 
} HP. 16 if 
Li : 
nn Pig 
t 1 C. . ' 


ean Sjeuaeres et 


sure within the range of a 5’ to 20’ lift. It runs 


on 110 or 220 v. 60 cycle current. If the water 


level] should fall after the unit is installed as a 
shallow well pump, it is reported to be converted 


(Continued on page 196) 
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When you move, please 
tell us at the earliest possi- 
ble moment so that you 


may continue to receive 


copies of HOUSE & HOME 


without delay. 


To expedite the change 
of address, send the old 


address as well as the new. 


HOUSE & HOME 


3940 N. Michigan Avenue 


Chicago 11, Illinois 
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STANLEY SLIDING DOOR HARDWARE 


How to provide more livable area 
in today’s small homes! Progres- 
sive architects and builders have 
found a way to lick this problem 
—a way to design homes for maxi- 
mum living. Modern Stanley Slid- 
ing Door Hardware. 

Home buyers like the conveni- 
ence of interior doors that “dis- 
appear” into walls. It saves floor 
space, increases the utility of a 


room. Add the extra touch of 
Sliding Door Hardware by Stanley, 
and prospects are completely sold. 


Doors glide smoothly, effort- 
lessly over a V-shaped overhead 
track. Simple screw driver adjust- 
ment after installation without re- 
moving trim. Five sets of Stanley 
Hardware meet all home needs. 
Ask your hardware consultant for 
full details. 


THE STANLEY WORKS, NEW BRITAIN, CONNECTICUT 


| STANLEY J 


HARDWARE ¢ TOOLS 
STEEL STRAPPING 


* 





ELECTRIC TOOLS 
STEEL 
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English pattern. 





Louisville 9, Ky. 





* Beautiful Basketweave Pattern 
% Choice of Five Woods 
% New Low Price 


% Prefabricated and Prefinished for 
Economy and Lasting Beauty 


PARKAY HADDON HALL 


has Cocnthing 





Even the modest home can now cfford the floors of a 
mansion. It’s Haddon Hall —a fine hardwood flooring whose 
distinctive basketweave design is a direct copy of the classic 


Parkay Haddon Hall is factory assembled in 12” x 12” 
beveled edged units composed of 2”x 4” and 2” x 2” solid 
blocks Y%4” thick. The blocks making up each unit are 
selected to insure contrast of grain structure—then finished 
by proven factory methods for lasting beauty. 


Haddon Hall flooring is applied with Parkay Adhesive to 
any sound, smooth subsurface — wood, concrete or terrazzo. 
The simplicity and cleanliness of installation are distinct 
advantages on new and remodeling jobs alike. Choice of 
five woods —light or medium finish Oak, Walnut, Avodire, 
Mahogany and Teak. 


Price? Recent reductions bring the cost of Parkay Haddon 
Hall Pattern to a new low. Write for illustrated bulletin 
and name of nearest Parkay dealer. Parkay, Inc., Dept. H, 


READY-FINISHED HARDWOOD 
FOR FLOORS AND WALLS 




















PRODUCT NEWS 





easily and inexpensively to deep well usage for 
lifts as high as 100’. 

Manufacturer: Deleo Appliance, Div. of General 
Motors Corp., Rochester 1, N. Y. 


CLEAR OIL COATING dries to hard durable 
finish 

A synthetic oil finish for many kinds of sur- 
faces, Liquid Raw-Hide Blond combines the 
soft luster of natural oil with the ruggedness of 
lacquer. It may be used on ceramic tile, lin- 
oleum, wood floors, paneling, interior trim and 
furniture. It dries dust-free in 40 minutes, hard 
in two hours, and will produce a dull or gloss 
finish, depending on the number of applications 
—the more, the glossier, It sells for $5.65 per 
gal. 

Manufacturer: Linseed Oil Products Co., 359 
Del Monte St., Pasadena, Calif. 


RESILIENT UNDERLAYMENT is cushioning 
coat for concrete 
Many are the homeowners who tread concrete 
and tile-over-concrete with aching arches. Often. 
although many prefer the easy-to-clean surfaces 
and economy of smooth flooring materials, they 
resort to carpeting for its comfort. A recently 
developed underlayment, Plastic Mix, is  re- 
ported not only to prepare porous and uneven 
surfaces for topcoats of tile, linoleum, wood, 
tc., but also to add foot-comforting resiliency 





beneath many of the hard materials. It is said 
to form a tight bond with any material and can 
be used as a spot filler or adhesive beneath wall 
coverings. Tough and rubberlike, the compound 
is moisture and vermin proof. It has a high ten- 
sile strength, and resists the impact of concen- 
trated loads. Plastic Mix costs the builder about 
6¢ per sq. ft. in 44” thicknesses. 

Manufacturer: Pioneer Latex and Chemical Co., 


Inc., Middlesex, N. J. 


FAST DRYING SEALER can be used under 
all types of paints 

A pigmented sealer which dries to recoat in 
from two to four hours, Nu-Hue Quik-Sealer can 
help many contractors meet the requirements of 
a two-coat job in a single day. The new coating 
is said to provide an excellent seal on any in 
terior surface—plaster, wallboard, masonry o1 
brick—and may be used under flat or gloss paints. 
It has a flat, easily paintable finish (unlike other 
sealing coats which have a gloss to reveal spots 
requiring retouching, and are consequently hard 
er to paint over) Quik- Sealer may be brushed 
or sprayed. It sells for $3.45 per gal. in 5 gal. 
drums. One gal. covers about 500 to 600 sq. ft. 
depending on the porosity of the surface. 

Manufacturer: The Martin Senour Co., Chicago. 

(Continued on page 198) 
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THIS BEAUTIFUL NEW HOME HAS 


AMERICA’S FINEST WINDOWS 


Leela 


Double, Doumne-tiang Aluminum , 
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71 Saratoga Road 
Egégertsville 
(Buffalo, New York suburb) 


Highland & Highland 
Architects 





Contribute Modern Beauty 


0 


A Fleetlite Window is different 
—all parts are manufactured and 


Reduce Sulding “Time 
Provide Living Comport 


Ease Housekeeping 


assembled in the fontory and it is shipped complete, ready to install. 





Fleetlite is a complete year- 
‘round unit amazing in its ingenuity 


of design and in the benefits it offers home builders and home owners. 


OVER 500 CONTRACT- BUILT HOMES IN THE BUFFALO AREA 


. and thousands throughout the country 
are now equipped with Fleetlite windows. 


Owners are delighted with the beauty, 
convenience and everlasting investment 
value. 


WRITE TODAY 
for complete literature on 
Fleetlite Windows 


As advertised in House Beautiful, 


House and Garden, Small Homes Guide, 


They appreciate the freedom from the 
chore of removing, storing and reinstall- 
ing storm sash and screen. They like the 
way Fleetlite sash snap out for cleaning. 


For warmer winters and cooler summers. 


AMERICA'S. 77207 WINDOW 





American Builder. 


Practical Builder, Architectural Forum, and Sweets Architectural File. 


Made by... 


FLEET OF AMERICA, INC., 


102 PEARL STREET, BUFFALO, N.Y. 











PRODUCT NEWS 





INTERCOM SYSTEM made for home use 

push-button office _ pro- 
(or even cinematic “Miss 
) is aware of the convenience 


Anyone familiar with 
cedure versions of 
Jones I want you” 
of remaining parked in a chair while conduct- 
ing interoffice business through a neat table set. 
intercom stations ob- 


Carried into the home, 


viously can save legwork, contribute materially 


to efficient household management, and—-less 


obviously but important architecturally—-en- 
hance the workability of sprawling single-story 
as well as multilevel floor plans. Realizing the 


Executone Inec., well known in 


home potential, 
the field of business intercommunication devices, 
is marketing a quality system specifically engi- 
residential 





neered for 
Ey e use. Neat 6” 
stations, placed strategi- 


x 9” room 


es sas re NE cally throughout and 
——$—__— outside the house, oper- 
Seer ate through a_ central 


amplifier—an economic 


advantage over business 
utilize 


systems which 


Leas 





individual amplifiers for 


conversational — privacy. 





The stations may be 
turned on when needed or left open: the 110 
alternating or direct current consumed is equal 
to that of a 25 w. lamp bulb. Thus. 
volved in a small slam vulnerable can keep ears 


parents in- 
cocked to the nursery; and salesmen may be 
interviewed discreetly from the bedroom by 


deshabille. The 


may be 


madame en stations 





recessed in the wall or surface-mounted. Al- 


though the “selective call and talk” room sta- 
tions communicate with any of four other sta- 
tions in the system, they can be hooked up to 
assure intraroom privacy. Remote stations may 
location. 


of a call, 


be used in any Because they do not 


permit origination these units are 


recommended for use at entrances. A weather- 
proof station of the remote type is available for 
outdoor installations. Prices of the stations 
range from $19 to $32. The central amplifier. 


housed in a ventilated metal case 914” long x 6” 


wide x 614” high, sells for $45. Junction boxes 
range from $6.50 to $14.50. A basic setup ol 


amplifier, three stations and a junction box costs 
about $125; 


the number of stations utilized. 


installed prices of course vary with 


Manufacturer: Executone, Inc., 415 Lexington 


Ave., New York 17, N. Y. 
(Continued on page 200) 
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The only pearl seat that will 
not fade, peel, or tear. The 
Olsonite pearlescent seat is 
solid one-piece construction 
without sheet covering of any 
kind. Available in 32 colors 
and white and black. 


a 


NOT HOLLOW + Nor CONCAVE + Nor corep—sur SOLID OLSONITE 


SWEDISH CRUCIBLE STEEL CO. 
PLASTICS DIVISION 
8561 BUTLER AVENUE + DETROIT 11, MICHIGAN 


PEARLESCENT SEATS 
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ROOT-PROOF JOINTS 








ORANGEBURG 


PIPE AND FITTINGS 


More and more Architects, 
Engineers and Builders turn to 
Orangeburg Sewer Pipe and Fit- 
tings for root-proof, sanitary in- 
stallations. And since a sewer pipe 
is only as root-proof as its joints, 
Orangeburg originated TAPER- 
WELD® JOINTS to seal pipe and 
fittings permanently against root 
entry, infiltration or leakage. 


Root Prevention for Entire 
Pipe Line 
Orangeburg assures it. That’s why 
Orangeburg Pipe is extensively 
used in House-to-Sewer (or Septic 
Tank) connections; downspouts, 
storm drains; tight-joining drain- 
age lines; conducting potable 
water supply —all non- pressure 

outside uses, 


Orangeburg Insures a 
Quality Installation 
Orangeburg is non-metallic, resil- 
ient. It resists acids, alkalies, salts, 
oils, greases and gases found in 
sewage wastes and soils. No ce- 
ment or compounds are needed. 


| 4 





House-Sewer 


Storm Drains 









Eight foot lengths are easy to in- 
stall. Orangeburg fittings — % and 
4, Bends and Wyes —are made of 
Orangeburg material and tooled 
for Taperweld Joints. 


Many Uses also for @ 
Orangeburg Perforated Pipe 
..- including Septic Tank disposal 
fields; foundation footing drains; 
draining wet spots in lawns, drive- 
in theaters, athletic fields, parking 
lots, airports, etc. Orangeburg 


Snap Coup- 5 


lings keep 
pipe in line, 

prevent silting at the joints. The 
new Orangeburg Fittings are also 
widely used with Orangeburg Per- 
forated Pipe. 

Remember — Orangeburg orig- 
inated this modern pipe. Pipe and 
fittings are stamped with the 
Orangeburg trademark. For your 
protection, specify Orangeburg — 
the original! 


SEND FOR NEW CATALOG 306-MBI1, 
for important data, 


ORANGEBURG MANUFACTURING COMPANY, INC., ORANGEBURG, NEW YORK 


200 


PRODUCT NEWS 








PAINT BRUSH restyled for easy use 


Until last month, paint brushes—like Cervantes’ 
cats by night—all looked alike. Most were made 
of hog’s bristles, some of nylon, but the product 
styling was the same, and unless one was expert 
they dripped without much provocation. Because 
the consumer buys most of the interior paint 
produced each year, Pittsburgh Plate Glass Co. 
(manufacturer of paint as well as glass) re- 


| 





vamped the brush for the hot little palm of the 
homemaker; but there is no reason why this effi- 
cient tool cannot be utilized by the building in- 
dustry. Called the Fleetwing Wall Coater, the 
device features pre-tapered synthetic bristles 
locked in two 7” wide metal channels. The handle 
is longer than conventional to permit an easy 
free-swinging stroke, and the built-in paint reser- 
voir permits coverage of a large area with a sin- 
gle dip. The brush may be used for applying any 
type of flat or gloss wall paint, latex (rubber- 
ized), resin emulsion or other water-thinned 
paints. Its retail price is $3.69, 

Manufacturer: Pittsburgh Plate Glass Co., 632 
Duquesne Way, Pittsburgh, Pa. 


TEMPLET cuts door hanging time 

By utilizing the Hinge Butt Templet, builders 
can eliminate many hours of costly hand labor 
involved in cutting hinge butts for doors and 
jambs. Even an inexperienced carpenter can 
mortise a butt with this new device in less than 
two minutes, and can route all the doors for an 
average house in about two hours. Not only is 
the templet a time saver, it also assures accurate 
alignment and hanging of any wood door up to 
7 high. Settings for hinges 214” to 514” long are 
read directly from tables on the instrument. 
thereby reducing the possibility of measurement 
errors. After it is adjusted to the size of the 
door or jamb, the tem- 
plet is locked in position 
and a router used to 
produce a clean mortise 
of the correct size and 
depth. Measuring 63” 
long when extended, 
134” high and 4” wide. 
the templet weighs less 
than 4 lbs. and _tele- 
scopes to fit into a small 





metal carrying case. It is priced at $34.50. 
Manufacturer: Porter Cable Machine Co., Syra- 
cuse 8, N. Y. 

(Continued on page 202) 
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. STEEL SLIDING CLOSET DOORS : 
f 
i End “‘lost’’ room space ordinarily taken up 
he § by clumsy swinging doors ... make eve 
4 y y ging ry 
fi § bit of closet space easy to reach... actu- 
iIn- e 
he ally cut construction cost ! 
les * 
lle ; Bae ; ee 
- STEELCRAFT “Spacemaker” Steel Sliding 
ite Closet Doors are packaged in individual 
in- cartons with all necessary hardware and : 
jas instructions for installing. They can be pur- : 
chased with steel casing if desired. The : 
er- - ° e ° : 
al Steelcraft Steel Casing is shipped as a com- : 
‘ plete one-piece welded assembly. ; 
32 «CO * 
: STEELCRAFT “Spacemaker”’ Steel Sliding 
Closet Doors offer these supreme advantages 
—to builders in building—to householders 
| in using:— 
ers 
bor @ Made Entirely of Steel... trouble-free operation is ‘ 
and assured. Won't stick, warp or sag. _— 
can @ Easy to Install . . . no field cutting or fitting for hinges THIS MUCH MORE USEABLE SPACE 
ae or hardware. / 
‘an 4 @ Silent... glide on ball-bearing rollers. ; WITH a SPACEMAKER DOOR 
y is @ Bonderized, Flo-Coat Painted and Baked / 
rate ++. permanently protected . . . satin-smooth surface takes any Bat : P ‘A 
desired finish or color. Seta = - us.nae™ 
p to ° 
nee The Modern Way for Making Closet Important Economy News For Builders 
ent. : By using Steelcraft ““Spacemaker” Steel Sliding Closet Doors instead of 
nent Space Completely Accessible. old-fashioned swinging doors, you can reduce room size yet still have 
the the same useable area. And you save the difference in cost of material 
Old-fashioned Steelcraft Spacemaker and labor. 
tem- Method Method OTHER STEELCRAFT QUALITY BUILDING PRODUCTS ® Steel Residence Casements 
sion - Steel Basement & Utility Windows ® Steel Door Frames 
| to EASY EASY ACCESS TO wenn nr nnn nn nr nr nr nr nr nr nr ee 
Ps otca (AINE ase ENTIRE CLOSET a 7 
rtise / AREA 5 | THE STEELCRAFT MANUFACTURING CO., Dept. MB-351 
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An entirely new concept in bath enclosures. 
Rigid sliding panels of Plexiglas in beau- 
tiful transparent pastel colors of crystal 
clarity: Pink, Gold and Crystal Clear. 


Can be installed at a cost much less than 
a glass panel enclosure. 


Plexiglas is shatterproof, withstands 
heat, resists water and has strength far 
beyond requirements present in the 
home bathroom. 

Simple to install: (1) Cement track to 
rim of tub, (2) rest panels in track and 
adjust top rod in position, (3) fasten end 
plates of top rodeand the job is finished. 
Made to fit a regular 5 foot recessed tub. 


Available from your plumbing contractor. 


Write for bulletin showing the Cascade 
Bath Enclosure in actual colors. 















‘FIAT METAL MANUFACTURING COMPANY ¢@ Three Complete Plants 
(Chicago area plant) Franklin Park, Illinois @ Long Island City 1, New York 
los Angeles 33, Calif. © In Canada: Porcelain and Metal Products, Ltd., Orillia, Ontario 
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PRODUCT NEWS 





CONTEMPORARY FIREPLACE ACCESSORIES 
are modestly priced 
The two frankly contemporary but unpretentious 


fireplace accessories pictured above are part of 


a collection designed by George Nelson for the 
Howard Miller Clock Co. The concave rib fire- 
basket guides the logs together to encourage a 
good fire. The birch-handled tool set is avail- 
able with a floor standard at $25 and with a 
wall-mounted plate for $19.50. Other items in 
the group are a colored canvas log carrier with 
a birch and rope handle. a combination andiron- 
grate suitable for wood or coal fires, and four 
simple andirons ranging in price from $10 to 
$19.50 a pair. Made of steel and iron, the pieces 
have cleanly welded joints and a smooth black 
finish. 

Distributor: Richards-Morganthau, 225 Fifth 
Ave.. New York, N. Y. 


WALL-RECESSED SHOE RACK fits between 
studs 
Utilizing in-the-wall space for 
storage, this convenient shoe 
container fits neatly between 
the studs. Built of heavy. 
gauge galvanized and bonder- 
ized steel, the rack is finished 
in white baked enamel. Its 
wide 114” lip covers any un- 
even or rough edges around 
the wall opening, and so may 
be installed during new con- 
struction or in existing homes. 
Its inside dimensions are: 
1334” wide. 3’ high, and 3°4” 
deep. It holds up to nine 





pairs of shoes (women’s) on 
three tiers of horizontal rods. The rack retails 
for $3.98. 

Manufacturer: Leigh Building Products Div.. 
Air Con-Trol Products Inc., Coopersville. Mich. 


AUTOMATIC DRAWING INSTRUMENT pro- 

duces continuous straight lines 
The Locktite graphite lead drafting instrument 
permits the drawing of continuous uniform 
straight lines without twirling the point. It has 
a flat thin chisel-tipped lead held firmly in an 
internal clamp device, and never needs sharpen 
ing or sanding. The instrument is available in 
HB, F. and 2H to 9H hardness. It sells for $2. 
Vanufacturer: A. W. Faber Casteel Pencil Co. 
Newark, N, J. 


(Technical Publications on page 206) 
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with 47 @2 2 INSULATED CAVITY WALL 


using Fiberglas. Cavity Wall Insulation— Pouring Type 





POR BARRIER It’s highly moisture-resistant — The s@a Insulated Cavity 
ee ‘ ° ° . %" A: 
mah TERIOR WYTHE Wall gives protection against water penetration. Weep holes %” diam- 
= 1 ick . . . 
posed Facing eter every two feet provide drainage for the cavity. 


or E 





xposed Facing 
Units 







EXTERIOR WYTHE ee 
Facing Brick or Tile } . pe 
igs ae a i 
. bee Ip 


It’s fully insulated — “Fiberglas Cavity Wall Insulation — Pouring 


"Pouring Typ 


| — Type” was especially developed by Owens-Corning Fiberglas Corpora- 

i EAD INPAS i COMME OE || Picstered Girecr or | tion to meet the specific requirements of this new wall. Its excellent insu- 

: ) FILL INSULATION NS ‘ Cee ING || Left Exposed b 2 ; ; 

/ Owens-Corning Fibergias ’ : lating properties (tests show wall has U value of .12) plus ease in pouring, 
Cavity Woll insulation- 


lightness, and resistance to settling and: moisture absorption make it 
ideal for seaInsulated Cavity Wall construction. 





It requires no furring, lathing or even plaster — That's 
why you can build better and cheaper with s@m Insulated Cavity Walls 





and still offer your prospects a greater plus in construction value over 

uninsulated walls that have been furred and lathed. And remember, this 

new cavity wall construction requires no revision in structural design — 
. no changes to meet building code specifications. 


wy) 
For technical details and specifications, or exact “how to build it” 
NEW FRONTIERS information, write us at Dept. MB-1 on your own letterhead. 
j *Trade-mark, Structural Clay Products Research Foundation 
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**Trade-mark, Owens-Corning Fiberglas Corporation 
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MAIN OFFICE 


STRUCTURAL CLAY PRODUCTS 
1520 18th Street, N. W., Washington 6, D. C. 
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Nail down building costs 
with PlyScord Subflooring 


THE REAL sTorY of construction costs isn’t always shown on the 
bill of materials. It’s the applied cost that counts! PlyScord sub- 
flooring can be laid in less than half the time required for lumber 
subflooring. Big, work-speeding panels are light, easy to handle 

. cover large areas quickly . . . fit standard joist spacing with- 
out wasteful sawing and fitting . . . require far fewer nails. 

PlyScord subflooring means better construction, too. Plywood’s 
rigid plate-like action protects against violent racking action of 
wind or earthquake. Strong, rigid panels provide a solid, squeak- 
free base for finish flooring . . . protect against drafts from below. 
PlyScord subfloors won’t cup, shrink or swell. Result: finish 
floors look better, last longer. 

Plan now to include PlyScord in your next bill of materials— 
for better construction, for building economy. 


Douglas Fir 





AMERICA’S BUSIEST BUILDING MATERIAL 


® PlyScord is the unsanded construction grade of Interior-type plywood 
bonded with highly water resistant glues. For subflooring, sheathing, backing, 
one-use forms. PlyScord is a registered grade-trademark identifying quality 
plywood manufactured in accord with U. S. Commercial Standards and 
inspected by Douglas Fir Plywood Association (DFPA). 











204 


Advertisement 


PANEL DISCUSSION 


Plywood Creates 
Unusual Home 
An excellent example of how well Douglas 


fir plywood lends itself to contemporary 
design is this award-winning California 





home by Architect Gordon Drake of 


Carmel and San Francisco. 

“Because plywood is at once a struc- 
tural material and a finish material, offer- 
ing both strength and beauty, plywood 
made possible many building economies 
in the house,” explains Architect Drake. 
“The material permits new architectural 
concept which enables the designer to 
concentrate on essentials without sacri- 
ficing beauty, charm or utility.” 

Plywood imparts needed structural 
strength and rigidity to the seemingly 
fragile structure and also serves as attrac- 
tive exterior siding and interior wall 





paneling. The isometric shows post and 
girder construction which employs ply- 
wood as structural diaphragm for floor 
and roof and as structural skin for walls. 









- 2 y 
exteai Om, 
wood =< 


9-24 sTRUTS~~ 


4°n 4” DOSTS,6-0°0C | 
WITH 2724'S, EACH SIDE aw 


Shelf-Door Wardrobe 


Complete plans and bill of materials for 
the shelf-door wardrobe which was 
awarded first prize in the national archi- 
tectural contest for plywood built-ins 
may be obtained free of charge from 
Douglas Fir Plywood Association, 
Tacoma 2, Wash. Designed by Edward 
Hanson, Stillwater, Minn., the plywood 
built-in makes use of shelves and bins 
on the inner coor faces to provide extra 
storage space. Drawer space is provided 
both below the main unit and inside the 
roomy wardrobe section. 
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Advertisement 


Prefabricator Cuts 
Costs With Plywood 


Douglas fir plywood, which has been 
synonymous with prefabrication since 
1935 when the first “‘stressed skin”’ ply- 
wood house was built by the U.S. Forest 
Products Laboratory, today remains the 


leading material for line production of 


modern housing. 


Evidencing this fact are the comments 
of H. Arthur Tucker of Southern Mill & 
Manufacturing Co., Tulsa, Okla. The 
firm is one of the nation’s pioneer pre- 
fabricators, having mass-produced houses 
for over 32 years—largely for petroleum 
industry housing projects. Says Tucker 


of plywood: “Plywood wall and roof 


sheathing and subflooring are, of course, 
far stronger and more rigid than other 
materials. But it cuts costs, too. Plywood 
wall and roof sheathing cost about 85% 
as much as |” boards and can be installed 
in 40% fewer man hours. Considering 
time, labor and material savings, ply- 
wood subfloors cost less, too. Plywood’s 
light weight means an average savings 
of $30 to $50 per house in shipping 
costs and greatly speeds site assembly.” 


New Panel Material 


West Coast plywood manufacturers are 
now mass-producing a new panel material 
which combines smooth, hard, wear-re- 
sistant hardboard surfaces with a back- 
bone of Douglas fir plywood. Named 
Plyron, the material has already proved 
successful for such diverse uses as cabi- 
nets, concrete forms and flooring. Faced 





with hardboard which provides an ideal 
base for smooth paint finishes, Plyron 
relies on plywood inner construction to 
furnish the “muscle,” making it punc- 
ture-proof, dimensionally stable and 
relatively light weight. The material has 
excellent nail holding properties and re- 
tains the easy workability of plywood. 
Rigid industry quality standards have 
been established for Plyron, similar to 
those for Douglas fir plywood. 
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Bargain Basements-Easy with 
Double-Duty PlyScord Forms 


PuT a two-way squeeze on building costs by using the PlyScord 
grade plywood first for concrete formwork, then for sheathing 
or subfloors. PlyScord saves form-work time and labor costs . . . 
creates attractive, fin-free concrete surfaces—especially import- 
ant for inner basement walls, retaining walls and exposed con- 
crete on hillside homes. 

After use as form panels, use PlyScord for strong, rigid wall 
and roof sheathing . . . tight, firm subfloors . . . or backing for 
thinner, more-expensive wall paneling. PlyScord cuts costs here, 
too. Big panels speed application of subflooring by 50%. . . wall 
and roof sheathing by 25%. 

The highly water resistant (but not waterproof) glues used in 
PlyScord easily withstand use as one-use forms or other occasional 
wetting on the job. PlyScord is light, strong, amazingly tough. 
Won’t split or puncture. Big, exact size sheets reduce waste . . . 
work with ordinary tools. 


Douglas Fr 





® PlyScord is the unsanded construction grade of Interior-type plywooa 
bonded with highly water resistant glues. For subflooring, sheathing, backing, 
one-use forms. PlyScord is a registered grade-trademark identifying quality 
plywood manufactured in accord with U. S. Commercial Standards and 





inspected by Douglas Fir Plywood Association (DFPA). 
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the only attic stairway 


equipped with 


ROLLER , BEARINGS 


ve me 
es 


Life time, 


factory packed 


ROLLER BEARINGS 


make raising and 
lowering stairway 


practically effortless. 


we " 
not content with the smoothest \\ \\ 


sand easiest operating stairway \ 

on the market, equipped their Precision 
Folding Stairway with roller bearings for 
still smoother and easier operation. 
Actuated by counterweights which op- 
erate on these bearings the stairway is 
practically 100°, free of friction and all 


but raises and lowers itself. 


OTHER OUTSTANDING® FEATURES 
Constructed of No. | kiln dried poplar. 


Heavy cast aluminum alloy brackets, 
rocker arms and hinges. Composition 
safety treads on steps. Door panel 
insulated with Cellufoam. Requires no 
attic space. Approved by F.H.A. every- 


where. 


See the Precision Folding Stairway 
at the NAHB Show or write direct 
today. 


Manufactured by 


PRECISION PARTS CORPORATION 


402 NORTH FIRST STREET 
NASHVILLE 7, TENNESSEE 











TECHNICAL PUBLICATIONS 





WALLCOVERINGS. Architects Wallcoverings. Ar- 
chitects Walicoverings, Inc., 250 Fifth Ave., New 
York 1, N. Y. 300 pp. 8Y x 11”. $5. 

Operating a specialized and glamorous kind of 
Sears-Roebuck service, Architects Wallcoverings, 
Inc. enables a designer to choose and order wall- 
coverings without leaving his office. The fat sam- 
ple book contains generous swatches of hand- 
some wallcoverings made by several firms. A 
selective collection, it includes durable paper- 
backed fabrics such as grass cloth and burlap, 
and washable materials and papers in neat geo- 
metric patterns and textured solid colors. 
Arranged according to color rather than manu- 




















architects 
Wallcoverings 
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facturer, the book should save architects and 
decorators countless hours of wading through 
Louisiana swamp moss, Humpty Dumpty, and 
kitchen pan motifs. Retail prices, noted on the 
back of each leaf, run from $1.50 to $15 per roll. 
Architects Wallcoverings, Inc. extends profes- 
sional discounts, and the initial cost of the sam- 
ple book is refunded on wallcovering purchases 


amounting to $200 or more. 


HARDBOARDS., Masonite Hardboards in Architec- 
tural Design and Construction. Masonite Corp., 
111 W. Washington St., Chicago 2, Ill. 24 pp. 8% x 
+7’. 

Well organized and attractively illustrated, this 
specifications book contains information on the 
physical properties of various thicknesses and 
types of hardboards. Its discussion of their num- 
erous uses in architectural design and construc- 
tion should serve as a convenient guide for prop- 
er application and finishing of the Masonite 
products. 

(Continued on page 210) 
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Start Sooner! 
Complete Quicker! 


Sell Faster! 
THAT'S 


PREFABKICATION 








Build better 


Build sooner 


with 


PREFABRICATION 


Read about the 


HOTTEST TREND 
In Home Building 


Behind the 


fast - spreading ac- 


ceptance of Prefabrication is the 
growing recognition of its basic 


advantages. 


Besides being an 


immediate answer to housing 
problems in critical defense 
areas, it is every day filling the 
needs of families everywhere for 
low-cost, modern homes——homes 
well built and designed for com- 
fortable, gracious living. 

Write today for your FREE copy 
of “Build better, Build sooner.” 


PROFIT WITH PREFABRICATION 


PREFABRICATED 


E Home Manufacturers’ 


INSTITUTE 


936 20th St. N. W. 


Washington 6, D. C. 
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BUFFALO 


CHICAGO 


In a recent wiring test study, Martin Holman & Sons, Cincinnati builders, installed “Plug-In” Strip 


in this house, providing 125 electrical outlets. In another identical house, 22 ordinary duplex 


outlets were installed. Yet the “Plug-in” Strip installation cost only 1/5 more and added only 


1/3 of 1% to the total construction cost of the house. Needless to say, this builder switched ta 


“Plug-in” Strip... 


[“\rchitects and builders everywhere 
are specifying 


aed STRIP: 


Modern homes deserve the ultimate in 
electrical convenience. That’s why archi- 
tects and builders are including National 
Electric “Plug-In” Strip in their building 
plans. “Plug-In” Strip provides a spread 
of electrical outlets—every 6” or 18”— 
all around the room. The freedom it 
allows for furniture arrangement, the 
outlets it provides for electrical appli- 


Sold through leading electrical wholesalers. 


and “Plug-in” Strip is now helping him sell his houses over competition. 











ances, lighting, radios, TV— give any 
home added sales appeal. Home owners 
get much more outlet convenience per 
wiring dollar because “Plug-In” Strip 
actually provides outlets cheaper—3 to 1. 

You should be familiar with “Plug-In” 
Strip and what it can do for you. There 
are three types of “Plug-In” Strip avail- 
able: Type CF-2 
Type CF2-G for grounding equipment; 


for constant service; 


and Type CF-3 for either constant service 
or automatic switch control. All listed by 
Underwriters’ Laboratories, Inc. Write 
for our catalog for complete details. 


EVERYTHING IN WIRING POINTS TO 


National Electric 


PROOOCTS COURPVURATION 


1334 CHAMBER OF COMMERCE BUILDING, PITTSBURGH 19, PA. 
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Although there are more picnickers and 
campers present in the woods each year, 
the number of forest fires has been cut 
by about 100,000 annually. When the 
campaign began there were more than 
200,000 destructive forest fires per year, 
most of them caused by human careless- 
ness. Smoky has helped us all to be more 
careful and prevent such waste. 


There’s more than one way 
to build a strong America... 


And this familiar emblem of the Advertising Council has 
The posters you see along the thorough- 


done its share superbly. For the past ten years you've seen oS fares and in your transportation vehicles 
a often carry messages in the public inter- 


a . : ; ‘ sters. always with : est. Posters like this have helped to cut 

it in magazines, in newspapers and in poste y aaa ot Gee conten 

il ; led. Th is gi by th 

; . : miles traveled. The space is given by the 

an urgent message to all the American people. And time and ye tater Tatasinaereinllagay-mdlen $9 

p g 

: . ; ‘ ; industry. 

again you've responded with typical American warmth. 


In the first dark days of World War II, when civilians needed 
to be shown how they too could help win the war, a group 
of volunteer businessmen set up the Advertising Council to 
mobilize Americans for the jobs that needed to be done. 
The Council is an independent non-profit, non-partisan organ- 
ization composed largely of advertisers, advertising agen- 


cies and media, including magazines, newspapers, radio and 
What YOU Can Do... MUST Do 


television, the outdoor and transportation advertising groups. To Ease the Critical iron and Steel Scrap Problem 


Millions of messages over the Council’s emblem have helped a | When scrap is needed quickly to keep our 
oe defense plants rolling, ads like this, spon- 


sored by leading business and trade pub- 


conserve scarce metals... helped prevent costly forest fires ored 
lications, help make that need known. 


and save vast stores of timber... helped unite public opin- 
ion behind the drive for better schools ... helped promote 
highway safety, just as they are helping today to collect 


blood for wounded soldiers in Korea. 


Over a billion dollars in advertising space and time have 


been given freely by American business to spread these 
The posters you see along the thorough- 


appeals. And countless Americans have paiiicipated in every Saas ; ri = nda ‘es —— 
SS; s — 


campaign the Council launched. Now, on its tenth anniver- i reminder to send a CARE package 
° . abroad, a plea for better schools, or a 


at me ’ warning about traffte accidents. 
sary, the Advertising Council is ready to accept tomorrow’s ws ee 
challenge, knowing it can count on you to support its future 


programs as you have met the nation’s needs in the past. 


This advertisement is contributed by 


THE MAGAZINE OF BUILDING 


as a public service 


The house magazines of hundreds of lead- 
ing companies carry ads like this regu- 
larly to remind us all that the better we 
produce the stronger we grow. 








Give Your Houses 
Extra Sales Appeal & 











SPECIFY 


{tikousy 


DOOR CHIMES 


Many items in new houses formerly 
regarded as “extras” are now virtually 
standard equipment, because they give 
added sales appeal. Take door chimes, 
for example. Seven out of 10 new | 
houses being built today will have door | 
chimes.* 

‘For the houses you build, specify 
Rittenhouse Door Chimes. Ritten- 
house Chimes are outstanding in value 
and popularity. Beautiful styling, me- 
lodious, golden tones, rugged construc- 
tion, and trouble-free performance | 
make Rittenhouse Chimes America’s | 
finest entrance signals. There’s a Rit- | 
tenhouse Chime for every type home | 
from cottage to mansion. Fourteen 
models to choose from. List priced from 
$4.25 to $116.00, with attractive 
discounts. 

Get all the facts on Rittenhouse 
Door Chimes. Send today for illus- 
trated catalog and descriptive litera- 
ture. 





*According to a recent survey by a build- 
ing magazine, 7 out of 10 builders install 
door chimes in the homes they build. 


THE RITTENHOUSE CO., inc. 


511 Owen Street Honeoye Falls, N. Y. 


DOOR CHIMES e CHIME 
AND SIGNALING TRANSFORMERS 


BELL, 


Est. 1903 








210 


TECHNICAL PUBLICATIONS 





Make 


Medusa 


BASEMENT CONSTRUCTION. 
Dry, and Livable. 
Portland Cement Co., Cleveland 15, Ohio. 


How to 
Beautiful 
Box 5151, 


(no charge to building pro- 


Basements 


30 pp. 8 x 11”. 50« 
fessionals). 

Basement design problems are carefully analyzed 
in this booklet. 
out and isometric cutaway views of recommended 


Plans illustrating basement lay- 


foundation construction should be very useful 


to home designers and builders. The publication 


also describes methods of finishing basement 
rooms. and suggests materials for correcting 


mildly, moderately and severely damp conditions. 
(Here. the 
dampness are explicit.) It also discusses proper 
Candidly 


warnings 


definitions of the various degrees of 


drainage systems. and with good rea- 
son——-the book 
panacea coatings currently being trumpeted to 
unfamiliar 


interjects against the 
water-plagued homeowners who are 


with the wiles of hydrostatic pressure. In a 
gracious understatement, the manufacturer points 
out that such coatings have proved unsatisfactory 
in most instances and suggests that a dry base- 
ment can be assured only through good construe- 


tion and intelligent selection of a site. 


HEATING CONTROLS. 8 & G Comfort Control! 
System, Bulletin No. DY-151. Bell & Gossett Co., 
Morton Grove, Ill. 6 pp. 8/2 x 11”. 

The bulletin describes a thermostatic control for 
hot 


adjusts the 


water heating systems which automatically 


heating rate to compensate for dif- 
ferent wind velocities as well as changes in out- 
door temperature. Diagrams and «photographs il- 


lustrate the regulator's operation and _ installa- 


tion procedure. 


BUILT-IN FURNITURE, 
larkey House. M & M Wood Working Co., 
17, Ore. 8 pp. 84x 11”, 


Room, Ma- 


Portland 


Rendevous 


Ten suggestions for built-in plywood recreation 
and guest room furniture are illustrated and de- 
latest Malarkey booklet. .A_ floor 


plan of a room containing all ten items and com- 


tailed in the 
material specifications for each piece are 
included. The 
duction of rift grain redwood, M & M’s new ply- 


plete 
publication also announces pro- 


wood for interior and exterior applications. Other 
publications in the series include: 16 Step and 
Bend Saving Kitchen Ideas, 8 Convenient Master 
Bedroom Features, and Handy Wardrobe Closet 


for Growing Child. 

PREFABRICATED HOMES. Build Better, Build 
Prefabricated Home 

908-20th St., N. W., 


Sooner with Prefabrication. 
Institute. 


16 pp. 8Y x 11”. 


Manufacturers’ 
Washington 6, D. C. 
Offering speedy erection and subsequent labor 
economies, prefabrication makes it possible for 
builders to provide higher quality homes for the 
low cost market. This booklet points out how the 


home buyer as well as the builder, mortgage 
lender and shousing official all profit from pre- 
fabrication. Many types of prefabricated homes 
are illustrated and the capacities and services of 


the industry are described briefly. 











The ONE 
for your Job 


One-der 


metal door frame 


Solid 
Welded 
Mitres 


wrt 


Double 
Stud 
Anchor 
Clips 


sspears 





Brass 
Strike 4 


Rat Sill 
Knee 


Prime 
Coated 
at the 
Factory 





Installed Easily, 
Rapidly and at 
Lower Cost 





One-der Frames work readily with all conven- 
tional forms of construction. There is no job-site 
assembly, no pieces to put together, no extra 
material to buy, no finish carpenter labor. What- 
ever your job, you will profit by using One-der 
Frames. 


See it—and the 
One-der Window 
Frame—in Chicago 


NAHB Convention, Jan. 20 to 24. —_ 48 
Conrad Hilton Hote! eve 


ONE-DER eRAIME 
Corporation 


in the 


2109 Third Avenue, North 
Birmingham 3, Alabama 
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new way to win women: 


Daylight the 
heart of the home 
with 
Wascolite Skydomes 


An eye-opening experience waits 

for female buyers (men, too) who 
enter homes where Wascolite 
Skydomes are installed. A friendly 
vista of natural daylight from 
unobtrusive, neatly recessed Skydomes 
invites them through the central 

core or “heart” of the home. 

Usually poorly daylighted from 
perimeter windows, the ‘heart’? may 
include one or all of several areas: 
hallway, interior bathroom, stairwell, 
kitchen, living room, or dining room. 
We suggest you explore the 
tremendous sales potential indicated 
by writing for full information today. 


Prefabricated Wascolite Skydomes 
transmit 62% more daylight than 
conventional skylights . . . are 
weather-proof, shatter-resistant and 
maintenance-free . .. come in three 
basic shapes and with clear 
colorless or white translucent 
acrylic domes. 


Sys 


wascoure SKYDOMES 


“Paylight the tteart Of The tome” 
WASCO FLASHING CO. 88 FAWCETT ST. CAMBRIDGE 38, mass. 
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Architects E. H. and M. K. Hunter of Hanover, 
N. H., have contrived a strikingly attractive 
residence for Mr. and Mrs. John Le Sourd out of 
a well sited, structurally sound New England 
barn. The Wascolite Skydome in the pitched 
roof above the second-floor living room pro- 





























vides abundant daylight for this area, which 
is separated from the east wall by an entrance 
and stairway. The Skydome also solves the 
problem of getting daylight while preserving 
living room privacy from the street, which is on 
a higher level. 
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I; started with the electric refrigerator and then came the electric 
range. Now all of the kitchen and home laundry chores are being 
done by electrical servants and the modern homemaker has learned 
to depend on them all. To be without them is to be old-fashioned and 
what modern homemaker wants to be old-fashioned. For proof, just 
look at the strong, ready market for homes that include all-electric 
kitchens and home laundries. 


Leads in Modern All-Electric Kitchens and Home Laundries! 


A home doesn't have to be pretentious to provide the conveniences of 
all-electric living. Modest bungalows or stately mansions can be 
equally modern if the kitchens are Hotpoint All-Electric Kitchens... 
Home Laundries, too. Engineered to be the finest... designed for the 
greatest utility and styled at the peak of modern custom, Hotpoint 
All-Electric Kitchens and Home Laundries make Better Living available 
to all homemakers. And Better Living makes Better Home Sales! 








RANGES © REFRIGERATORS © DISHWASHERS ® DISPOSALLS* © WATER HEATERS © AUTOMATIC WASHER! LO 


a 


“7 


: 


: 














for free literature on Hotpoint “ 
Home Appliances . . . Hotpoint Cg: 
will gladly give you helpful counsel 
in kitchen and home laundry planning 
for your particular project. 


: : \nc- 





ES DRYERS © ROTARY IRONERS © FOOD FREEZERS © CABINETS’ - _ (A General Electric Affiliate) 


5600 WEST TAYLOR STREET. CHICAGO 44. ILLINOIS 


























kitchen of want) 
ante ferndly ofyjtinl 


— OF COURSE IT’S OF WOOD 


and by KITCHEN MAID 





Featured by House and Garden in its April, 1951 issue, 
this kitchen captures much of the warmth and friendly 
appeal that are inherent in Kitchen Maid Cabinets of 
wood. It illustrates also, the beauty and flexibility of 
wood cabinets; how easily they may be adapted to the 
use of modern appliances such as the new built-in 
cooking units. Each year more and more architects 
and builders are spec ifying Kitchen Maid Cabinets in 
the homes they plan and build. The Flo-Line styling, 
fine furniture-type construction 
and many exclusive features of 
these cabinets make them first 
choice of millions of home buy- 
ers too, Specify Kitchen Maid 
for your next kitchen, 


Smooth, Flo-line Kitchen Maid surfaces are warm and friendly 
to the touch. Rounded edges make cleaning easy. 


Dowels are used to form sturdy joints at all important points. 


SEE THE KITCHEN MAID DISPLAY 
at the NAHB show, Chicago, Jan. 
20-24, Casino Room, Congress Hotel. 


THE KITCHEN MAID CORP. 

21 Snowden St., Andrews, Indiana 
Please send new booklet containing 
10 practical kitchens with details. | 
am 0 Architect, 0 Builder, 0 Dealer. 


ITCHEN MA 


~KITCHENS 
Name ame 
ISEN MAID nce, pap 
Look for this sign in your dealer's window. 
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NO WONDER THEY ARE SO GOOD! 


THOMASON. 


FLUSH DOORS 


(ALL WOOD) 


Are Top Quality Throughout 


In addition to the fact that all face veneers used in the 
construction of a THOMASON Flush Door meet or 
exceed U. S. Commercial Standard CS-35-47, the high 
production standards of the THOMASON PLYWOOD 
CORPORATION are absolute assurance of top quality 
throughout. Among other things, this means that the 
face veneer on every THOMASON Flush Door has 
been carefully matched for color of wood, figure of 
grain, and for similarity of color and figure on both 


sides of the door. 


AVAILABLE WITH 
THESE FACE VENEERS 
In addition to the Gumwood 
faced door, the THOMASON 
Flush Door comes faced with 
veneers of Mahogany, Walnut, 
Oak, Birch, Knotty Pine, Cativo, 


or in any face veneer desired. 


ALSO MADE FOR 
EXTERIOR USE 


Available either plain or with 
any one of five standard pat- 
terns of light opening. Or you 
may have the THOMASON 
Flush Door with a seid all- 
wood core, faced with any type 
of veneer desired. 


Sold Only Through Distributors 


THOMASON 


me A Bekok meeded a tele waren. | 


FAYETTEVILLE 


NORTH CAROLINA 
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and its 
modern, automatic 











Attractive kitchen wall cabinets in these “budget houses” have glass sliding 
doors. Appliances include electric refrigerator, automatic washer, exhaust 
g fan, and the range—of course, it’s ELECTRIC! 


What’s cooking in the kitchen keeps the whole 
family happy—and one of the features that makes 
me happiest about our new house is the Electric 
Range. It gives me what I want and need—a way 
to save time and trouble, and cook better meals 
than ever before. 





“I’ve built more than 5,000 homes,” says 


MR. FRANK A. COLLINS, President 

of F.A.Collins Company, Philadelphia, Pa. 

““Budget’ houses are our specialty, but 

most of them have included electric kitch- “ senaiiiietaieen tet 
ens, because the kitchen is the focal point . 
of interest to women. One important item 

that always attracts the homemaker of the 

family is the modern Electric Range. Its 

features appeal to women—automatic, One of the “Budget Glamour Homes” in 


clean, economical operation, a cool kitch- Roxboro Park. Basemeatiess constryc- 
tion, with 2 bedrooms and bath on first 


en, and the fact that it takes the guesswork Siok one -anee : 
’ F pace for third bedroom on QO 


and watching out of cooking. No matter second floor. Living room and kitchen are 


ow ern ; ° . separated by a storage wall, with niches 
wits sppe of hemes you Reels, mt — on the kitchen side for refrigerator and YOUE HOUSES WTH 


include Electric Ranges!” washer. 
ELECTRIC A> 


ELECTRIC RANGE SECTION, National Electrical Manufacturers Association o ANGES 
155 East 44th Street, New York 17, N.Y. 


ADMIRAL + COOLERATOR + CROSLEY » DEEPFREEZE - FRIGIDAIRE - GENERAL ELECTRIC - GIBSON 
HOTPOINT + KELVINATOR - MONARCH - NORGE - PHILCO - UNIVERSAL - WESTINGHOUSE 
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--. FOR BETTER Livan 


Ul LDERS who want additional beauty for the homes they 
build have joined the swing to Eljer. They know that plumbing 
fixtures and fittings by Eljer have design and quality that sell. 

Eljer extras give their customers greater utility and satisfaction. The 
Legation Bath has a roomy end-seat and a low, wide front rim. . . each 
Eljer tank has an integral china overflow and valve seat that actually 
eliminates corrosion. Eljer Vitreous China Lavatories are built with 
front anti-splash rims and hidden-front overflows. These and many more 
advantages make Eljer the fastest growing plumbing line in America. 


For more data see Sweet's File, Architectural, and Sweet's File for Builders. 





QUALITY 
Through and Through 


Complete information on Eljer’s all-inclusive line of 
fixtures and fittings is yours for the asking . . . write 
Eljer Co., Ford City, Pa., for your copy of Eljer’s 
new condensed trade catalog. 


EWJER HAS MADE MORE THAN 15 MILLION PLUMBING FIXTURES SINCE 1904... . FACTORIES AT FORD CITY, PA., SALEM AND MARYSVILLE, OHIO 


— A di ay ME eis 
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OVERHEAD DOOR CORPORATION 
and its manufacturing divisions mak 
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. SP, ros 
OVERHEAD DOOR CORPORATION iiicte: caalibias 


Hartford City, Indiana, U.S.A. 4 
MANUFACTURING DIVISIONS SALT SPRAY STEEL 


GLENDALE, CALIFORNIA HILLSIDE, NEW JERSEY PORTLAND, OREGON 
DETROIT, MICHIGAN CORTLAND, NEW YORK LEWISTOWN, PENNSYLVANIA 
NASHUA, NEW HAMPSHIRE OKLAHOMA CITY, OKLAHOMA DALLAS, TEXAS * TRADE MARK 











